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SPOT  NEWS  AND  r^EATUFSS  ABOUT  NEWSPAPERS.  ADVERTISERS  AND  AGENCIES 


Meet  the  Chicago  Tribune's  million-dollar  research  and  marketing  team 

THEY  CAN  HELP  YOU  SELL  MORE  WITH  TRIBUNE  ADVERTISING  IN  THE  CHICAGO  MARKET 


In  a  market  as  important  to  you  as  Chicago,  there’s 
no  place  for  guesses  or  generalities. 

That’s  why  the  Chicago  Tribune  backstops  its 
sales— and  your  advertising— w  ith  the  services  of  its 
research  and  marketing  division.  This  85-man 
team  includes  marketing  analysts,  psychologists, 
economists,  sociologists,  and  even  anthropologists. 
To  literally  millions  of  dollars  worth  of  Tribune 
research  available  for  your  use,  they  are  continually 


adding  new  facts  to  help  you  sell  more  in  Chicago. 

This  is  another  Tribune  service,  unmatched  by 
any  medium  in  any  market.  All  its  resources  for 
fact-finding,  analysis  and  application  arc  yours 
through  your  Chicago  Tribune  Representative. 

Nothing  moves  Chicago  like  the  Tribune 
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A  message  for  advertisers 
doing  business  in  San  Francisco 


'Balanced"  coverage,  too.  Ask  Hearst  Advertising  Service  inc. 


THE  HEARST  NEWSPAPERS 


AHianjr  Tiats^laiM 

Albany  Kmckerbackar  Naws 

Baltiawre  Naws  AoMrican 

Bastan  Recard  Aacrican  and  Sunday  Advertiser 


Los  Anfeles  Herald-Exaainer 
New  York  Jeurnai-Aaerican 
San  Antonie  Lifht 
San  Francisco  Examiner 


San  Francisco  News  Call  Bulletin 
Seattle  Past-Intelligencer 
Pictorial  Sunday  Magazine  Group 
Puck— The  Comic  Weekly 


In  San  Francisco  (and  northern  California) 
it’s  as  obvious  as  the  Golden  Gate  Bridge  — 


The  largest  single  nevi/spaper  buy 
available  to  the  general  advertiser 
is  the  San  Francisco  Examiner 
and  News  Call  Bulletin. 


The  buy  that  comes  to  you  at 
the  lowest  cost  per  thousand  — 
again,  the  San  Francisco  Examiner 
and  News  Call  Bulletin. 


SAN  FRANCISCO  EXAMINER/NEWS  CALL  BULLETIN 

MORNING  AND  SUNDAY  EVENING 


The  Philadelphia  Bulletm 
1064  Winner  of 
Pulitzer  Prize 


As  the  general  wears  the  medals  in  honor  of  his  troops,  The 
Philadelphia  Bulletin  wears  a  mantle  of  pride  for  the  distinction  reporters 
James  V.  Magee  and  Albert  V.  Gaudiosi  and  photographer  Frederick  A. 
Meyer  have  brought  to  this  newspaper  in  winning  a  1964  Pulitzer  Prize. 

The  award  was  made  for  “a  distinguished  example  of  local 
investigative  reporting  . . .  giving  prime  consideration  to  initiative,  resource¬ 
fulness,  research  and  high  quality  of  writing.”  The  prize-winning  reporting 
entailed  a  four-week  intensive  observation  of  the  workings  of  a  “waterfront” 
numbers  mob  in  South  Philadelphia.  City  policemen  were  seen  and  photo¬ 
graphed  as  they  visited  the  scene  of  the  numbers  operation. 

The  exclusive,  copyrighted  stories  and  pictures  in  The  Bulletin 
led  to  tax  liens  of  $4,500,000  being  levied  on  the  numbers  writers  and  the 
suspension  of  more  than  a  dozen  policemen,  nine  of  whom  were  dismissed 
from  the  force. 

The  everyday  efforts  of  reporters,  photographers,  editors  and 
the  entire  staff  of  The  Philadelphia  Bulletin  set  a  pace  that  inspires  “prize¬ 
winners”  . . .  and  reader  confidence.* 


In  Philadelphia  Nearly  Everybody  Reads  The  Bulletin 
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WELCOME 
TO  OUR 
34,716 
HOMES! 


COME  IN  WITH  THE  MIRROR,  IN  “TEST-TOWN,  PA.” 


You’ll  look  a  long  way  for  a  better  test  medium  than  the 
ALTOONA  MIRROR,  your  introduction  to  the  135,897  people 
in  the  Altoona-Blair  County  market.  And  what  a  market  for 
testing!  Balanced  economy,  compact  area,  typical  distribution 
patterns,  and  retailers  who  talk  your  language  when  it  comes 
to  merchandising  .  .  .  Altoona  offers  all  these  plus  isolation 
from  outside  media,  and  the  unmatched  status  of  the  MIRROR 
as  daily  buying  guide  for  98%  of  Altoona  families  and  four 
out  of  5  Blair  County  homes. 

TEST  BEST  IN  PENNSYLVANIA  WITH  THE 

Eltoona  SlRitrot 

ALTOONA  PENNSYLVANIA'S  ONLY  DAILY  NEWSPAPER 

Richard  E.  Beeler,  Advertising  Manager 


A  Genuine  Linotype  Mold  Disk 

IS  OF  A  UNIQUE  ONE  PIECE  CONSTRUCTION 
REQUIRES  26  OPERATIONS  TO  MANUFACTURE 

MUST  PASS  30  QUALITY  CONTROL  INSPECTIONS 

IS  PRODUCED  IN  TWO  BASIC  TYPES 
4-POCKET  AND  6-POCKET 

HAS  BEEN  MADE  BY  MERGENTHALER  LINOTYPE  COMPANY 
FOR  OVER  77  YEARS 

Mergenthaler  fcBSI 


JUNE 

3-5 — International  Press  Institute  General  Assembly,  Municipal  Palact, 
Istanbul. 

5— Canadian  Press  Central  Circuit  meeting,  Hamilton,  Ont. 

5—  Kentucky  Associated  Press  Newspaper  members,  Cumberland  Fails. 

6 —  Canadian  Press  French-language  meeting,  Quebec. 

7— 11 — Newspaper  Division,  Special  Ubraries  Association,  Sheraton-.>effarson 

Hotel.  St.  Louis. 

7- 13 — ^ANPA/Research  Institute  Production  Management  Conterenea. 

Biltmore  Hotel,  Los  Angeles.  (Also  WESTPRINT  64-ANPA/RI  Show  at 
Great  Western  Exhibit  Center.) 

8- 19— American  Press  Institute,  Publishers,  Editors  and  Chief  News  Ex¬ 

ecutives  seminar  (for  newspapers  under  50,000  circulation),  Columbia 
University,  New  York. 

1 1-13— Georgia  Press  Association,  Cosair  Hotel,  Jekyll  Island. 

1 1-13— Mississippi  Press  Association,  Buena  Vista  Hotel,  Biloxi. 

11-13 — ^Tennessee  Press  Association,  Reelfoot  Lake,  Tiptonville. 

1 1- 13 — West  Virginia  Press  Association,  Up  Towner  Inn.  Huntington. 

12 —  UPl  Newspaper  Editors  of  Massachusetts,  Commonwealth  Motor  Hotel, 
Boston. 

12-13— Arkansas  Press  Association,  Harrison. 

12— 14— Colorado  Press  Association,  Vail  Lodge,  Vail. 

13—  Canadian  Press  East  regional  meeting,  Moncton,  N.B. 

14 —  Maryland-Delaware  Press  Association,  Spring  Workshop.  Tidewater, 
Inn,  Easton,  Md. 

14-16— New  England  Newspaper  Advertising  Executives  Association,  The 
Belmont,  West  Harwich,  Mass. 

14-16— New  York  State  Society  of  Newspaper  Editors.  Parkway  Inn,  Niagara 
Falls.  N.Y. 

14-18 — International  Circulation  Managers  Association,  Americana  Hotel, 
Miami  Beach,  Fla. 

18-20 — New  York  Associated  Dailies,  Schine  Inn,  Massena. 

18- 20 — Texas  Press  Association,  Houston. 

19 —  Canadian  Press  Ontario  regional  meeting.  Kitchener,  Ont. 

19-20 — Michigan  AP  Editorial  Association.  Hidden  Valley,  Gaylord.  Mich. 
19-20 — New  Mexico  Press  Association,  Chaparral  Hotel,  Ruldoso. 

19-20 — Oregon  Newspaper  Publishers  Association  convention,  Gearhart 
Hotel.  Gearhart,  Ore. 

19-21 — California  Newspaper  Publishers  Association  Editors  Conference, 
Stanford  University,  Palo  Alto. 

19-21 — New  Jersey  Press  Association.  Essex  and  Sussex  Hotel,  Spring  Lake. 

21-23 — Now  York  State  Dailies  Advertising  Managers'  Bureau  Convention, 
Schine  Inn,  Massena. 

21-25 — Association  of  Newspaper  Classified  Advertising  Managers,  Hotel 
Biltmore,  New  York  City. 

21-26 — National  Press  Photographers  Association.  Sahara  Hotel,  Las  Vegas, 
Nevada. 

21- 28 — California  Press  Association,  Commodore  Hotel,  New  York. 

22- July  3— American  Press  Institute  seminar  for  managing  editors  and  news 
editors,  Columbia  University,  New  York  City. 

24- 28 — National  Editorial  Association,  Commodore  Hotel,  New  York. 

25- 27 — California  Newspaper  Advertising  Executives  Association,  Hotel 
Mark  Thomas,  Monterey. 

26 -  Canadian  Press  West  regional  meeting,  Vancouver. 

JULY 

9- 12 — PNPA  Summer  Conference,  Pocono  Manor  Inn,  Pocono  Manor,  Pe. 

12- 15 — Newspaper  Advertising  Executives  Association,  Marriott  Motor 
Hotel.  Philadelphia. 

13- 17 — American  Newspaper  Guild,  Lafayette  Hotel,  Long  Beach,  Calif. 

13-24 — American  Press  Institute  seminar  for  sports  editors  (newspapers 

under  75,000),  Columbia  University,  New  York. 

AUGUST 

9-11 — SNPA  (Eastern  Division)  Mechanical  Conference.  George  Wash¬ 
ington  Hotel,  Jacksonville,  Fla. 

16-17 — Newspaper  Advertising  Executives  Association  of  the  Carolinas, 
Blockade  Runner  Motel.  Wrightsville  Beach,  N.C. 

16-18— Texas  Daily  Newspaper  Association,  Community  Inn,  Kilgore,  Texas. 
16-19 — Western  Classified  Advertising  Association,  Hotel  Sahara,  Las 
Vegas,  Nev. 

23- 27 — Association  for  Education  in  Journalism.  University  of  Texas.  Austin. 
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The  Washington  Post  gained  over 
one  million  lines  of  advertising 
in  a  single  month — April,  1964 — 
and  established  a  new  record  of 
5,288,592  lines  for  the  month. 


INptmmM  br  0«n*ra/oS«w)«r.  FtrfiMon.  W»lk*r.  Financi*/— Cr»nt  Wtbb.  Hottfs  A  RMOrtt— Hal  HanittH  Amoc.  (FtirMa}.  Lm  RaMim  (N.V.  and  NJ.),  Car^r  $««•§•  (Nwm.). 
Tartnca  MacOratli  (Haw  Eaflaad)  ComIca-Pack.  Rotocravura— Matrapoiitaa  Saaday  Naanaaptn.  InCarnatlonal— Nawaaaak  InlaniMiaaal  (Eurapa  aad  Aaia).  6.  Carifaai  SiaMai  (Maalaa). 


vWILLIAMSPORT  SUN-ixiiz^x.. , 


Special  Agency,  Inc. 


ru/in  J  l^olumn 


WHAT  KLSE  CAN  y<>u  do  but  l)urst  into  startled  eonveisation 
when  the  President  of  the  United  States  thrusts  a  tel(  phone 
receiver  into  your  hands  and  commands  you  to  talk?  It  ha|)|)ened 
to  Allen  Duckworth,  political  editor,  Dallas  Morning  News,  while 
he  was  iti  President  Johnson’s  Oval  Office  at  the  White  House. 
The  President,  trying  to  juggle  two  telephone  conversations  and 
shuffle  papers  at  the  same  time,  suddenly  handed  a  receiver  to 
Duckworth  with  the  unusual  instruction:  “Here,  talk  to  the 
President.”  “President  Who?”  asked  Duckworth.  “President 
Truman.”  explained  President  Johnson.  Whereon  the  former 
President  and  the  political  editor  chatted  for  a  couple  of  minutes 
about  Mr.  Truman’s  grandchildren. 


WILLI  \MS1H)RT  St  NM; AZLTTE 


County  School  Won 
To  Go  Into  EHoct 


M<n(9«n  Tom«io 
M  ima  9 


Promotion  Overdue 

This  old  profession  is  so  great. 

It  should  be  called  the  **First  Kstate!” 

— A1  Goodman,  Harrisburg,  Pa. 

— Art  Markey,  Columbia  (Mo.)  Daily  Tribune  reporter, 
writes  that  his  paper  received  this  release  from  the  principal 
of  a  small  country  school:  “The  Senior  Class  and  the  Kighth 
Grade  graduating  students  are  occupying  much  of  their  time 
polishing  their  motor  skills  to  debouch  the  traditional  ‘Pomp 
and  Circumstance.’  ”...  Walter  Kaner’s  heart-warming  column, 
“Every  Day  a  Mother’s  Day,”  in  the  Long  Island  (N.  Y.) 
Press  in  1962  was  so  moving  to  so  many  readers  that  their 
request  for  it  to  be  reprinted  was  granted  this  Mother’s  Day. 
.  .  .  A1  DeSantis,  Schenectady  (N.  Y.)  Union-Star  sports  editor, 
made  Page  One  news  by  breaking  a  slump  of  25  years  in 
which  he  made  “losing  picks”  in  baseball,  basketball,  boxing, 
football,  racing — anything.  On  the  eve  of  the  Preakness,  A1 
picked  in  exact  1-2-3  finish:  “Northern  Dancer,”  “The  Scoun¬ 
drel,”  “Hill  Rise.” 


H**v»iv  triMfvd  M»n  May 
Shot  PUno  s  Ptiol 


Williamsport  Sun-Gazette 
Williamsport,  Pa. 
is  pleased  to  announce 
the  appointment  of 


Nothing  Stops  Little  I\el 

— .Surrounded  by  tulips  and  glum  Dutch  soldiers,  the  .-\ss(H‘iated 
Press  team  covering  the  NATO  ministerial  conference  in  The 
Hague  found  the  assignment  fun  but  odd.  For  example,  the 
fastest  route  from  some  news  conferences  to  the  temporary  AP 
bureau  in  a  tent  adjacent  to  the  Juliana  Barracks  was  throufth 
the  men’s  washroom.  In  moments  of  great  news  stress,  Nel  Slis 
from  Brussels  took  this  short  cut.  Tom  Ochiltree  from  London, 
who  skippered  the  AP  team,  comforted  himself  with  the  thouichl 
that  Nel  was  racing  through  the  washroom  so  fast  no  one  had 
time  to  notice  her. 


as  its  national  advertising 
representative 
effective 
June  30,  1964 


— Heady  heads:  “The  Opera  Was  Really  Neat,  But  Who  Took 
Lady  Bird’s  Seat?” — Boston  Traveler  (by  Harold  Winerip); 
“Busy  Bugler’s  Bugle  Begone” — Seattle  Times;  “Ailing  Ape 
Analyzed  As  Anesthesia  Acts” — Hartford  CourarU;  “Ah. 
Spring!  Ah,  Dogs!  Ah,  Ouch!  It’s  Time  for  Rabies  Shots 
Again” — Washington  Post;  “Loving  Country  Is  At  It  Again” 
— Pecos  (Tex.)  Independent.  .  .  .  When  Marian  Dale.  Fort 
Lauderdale  News  reporter,  had  to  undress  to  cover  a  wedding 
of  nudists,  the  Hartford  Times  headed  it:  “Sunglasses  Per¬ 
mitted:  Girl  Reporter  Covers  Nudist  Wedding  Nude.”  Many 
headline-writers,  of  course,  had  fun  with  the  story,  such  as: 
“The  Bride  Will  Wear  a  Veil  (And  That’s  All,  Brother!)” — 
El  Paso  Herald-Post;  “ ‘Adam-Eve’  Wedding  Hitch  Without 
Stitch” — Indianapolis  Star.  .  .  .  Weldon  Haire  writes  a  “Haire 
Clippings”  column  in  the  Lotvell  (Mass.)  Liberator;  Thurman 
Sensing  writes  a  “Sensing  The  News”  column  in  the  Indiarwh 
(Miss.)  Enterprise-Tocsin. 


MATHEWS  OFFICES 


Chicago 


Philadelphia 


Cleveland 


Syracuse 


Pittsburgh 


— A  dull  and  windy  senator  once  told  the  late  Heywood  Broun, 
assigned  to  interview  him,  that  he  had  nothing  to  say.  “I  know 
that— now  shall  we  get  on  with  the  interview?”  replied  the  reporter. 
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Detroit 


I 


?he  Derby  winner 
and  the 
winning  time 
were  both 
headlined  news 
in  New  Orleans... 

hours  before 
the  race  began! 


il.  Dirkfi 


northern  Dancer 


For  a  week  before  the  Derby  .  .  .  dawn 
after  dawn  stretched  Bob  Roesler’s  busied  shad¬ 
ow  across  heavy-dewed  grounds  at  Churchill 
Downs.  Up  from  New  Orleans  on  his  first  Derby 
trip,  he  had  packed  a  determination  that  moved 
him  into  conversations  with  jockeys,  encouraged 
talks  with  the  trainers,  and  owners,  and  dock¬ 
ers,  and  urged  him  into  chats  with  grooms  and 
exercise  boys.  And  on  all  the  mornings  and 
throughout  the  days  ...  he  watched  ! 

On  Friday  afternoon  before  the  big  Sat¬ 
urday,  he  had  already  decided  that  Northern 
Dancer  would  be  the  winner  and  as  he  typed 
his  story  to  wire  to  The  Times-Picayune  .  .  . 


Bob  Roesler,  Sports  Editor  for  The  Times-Picoyune 

he  whacked  out  the  record-breaking  time  as 
well,  “Two  minutes  flat  I”  That’s  the  way  he 
saw  it  and  that’s  the  way  it  was. 

Readers  hereabouts  are  proud  of  The 
Times-Picay line’s  new  sports  editor  (since  last 
March  27),  Bob  Roesler,  and  they  think  the 
pages  he  edits  are  real  champions  too. 

Just  before  “They’re  Off  I’’  at  the  Kentucky 
Derby  next  year  .  .  .  check  the  sports  pages 
of  The  Times-Picayune.  Or  check  with  our 
representatives,  Moloney,  Regan  &  Schmitt. 
Ask  them  for  Bob  Roesler’s  choice.  You’re 
a  winner  anytime  in  the  New  Orleans  Market 
.  .  .  ask  ’em  about  that — today. 


ulljr  new  Orleans  STATES-ITEM 


(Morning  and  Sunday) 

LAFAYETTE  SQUARE.  NEW  ORLEANS.  LA.  70140 


(Evening) 

REPRESENTED  BY  MOLONEY,  REGAN  &  SCHMITT 


editorial 


Advertising  Linage  Gains 

Tt  has  been  several  years  siiue  all  newspaper  ailverlisinj;  Iina}>;e 
classifications  have  shown  the  consistent  f{ains  that  have  been  ap- 
jjearing  monthly  so  far  in  llMi  l  on  the  Media  Records  52-citv  report. 

For  the  year-to-date,  total  linage  is  ahead  of  last  year  by  or 

about  67  million  lines.  Everv  classification  shows  similar  imreases 
the  smallest  of  which  is  general  being  ahead  of  last  year  by  r).7%. 

After  many  years  of  declining  linage  in  the  general  classification 
that  gain  may  be  the  lotig-waiteil  indicatioti  of  an  end  to  the  toboggan 
ride.  It  is  too  soon  to  interpret  it  as  a  change  iti  the  tide. 

The  EJtP  Index,  which  appears  in  this  issue  in  conjunction  with 
the  Media  Records  figures,  is  an  average  of  each  item  for  the  jirevious 
five  years.  It  will  be  noted  that  every  classification  with  the  exception 
of  general  shows  gains  on  the  Index.  Cieneral  litiage,  even  with  ati 
increase  over  the  first  four  months  of  last  year,  is  still  at  only  9(1.8^', 
of  the  average  figure  for  the  period  over  the  last  five  years. 

The  battle  for  natiotial  or  general  newspaper  ailvertising  is  not 
over.  The  1964  increase  may  indicate  that  a  few  skirmishes  have  been 
won.  But  the  fight  must  be  continued  at  all  levels  by  all  newspaper 
salesmen  to  see  that  those  gains  cotitinue  ami  get  larger. 


What  An  Audience! 

Sixty  million  people  spend  their  nickles  and  dimes  for  a  newspapet 
every  day  of  the  week.  Some  days  there  are  more.  Some  days  less. 
That’s  the  average.  There  is  no  other  item  in  the  U.S.  economy,  with 
the  possible  exception  of  the  telephone,  which  the  consumer  buys  so 
frequently  and  so  consistently.  It  is  the  only  medium  of  communi¬ 
cation  that  is  in  such  demand  that  the  public  is  willing  to  buy  it  in 
such  volume  every  day. 

Nielsen  Media  Service  now  tells  us  that  95  million  persons,  81% 
of  the  pKjpulation  over  18  years  of  age,  read  a  daily  newspaper  on 
an  average  weekday  and  that  87.3%  of  the  U.S.  households  have  at 
least  one  adult  reader.  The  average  reader  looks  into  nearly  seven 
different  copies  of  a  newspaper  during  a  Monday  through  Friday 
week. 

We  don’t  know  what  better  proof  there  could  be  of  the  vitality 
of  the  newspaper  as  a  news  and  advertising  medium  than  that  com¬ 
bination  of  figures  showing  daily  purchase  and  use. 


Press  Ethics  Code  Killed 

Congratulations  to  the  members  of  the  Massachusetts  House  of 
Representatives  who  voted  down  the  proposed  bill  to  establish  a 
code  of  ethic's  for  newspaper  reporting  of  court  and  criminal  news. 
(E8cP,  May  16  and  .\pril  18.)  The  measure  was  defeated  26  to  12. 
It  was  a  bad  piece  of  legislation  from  the  beginning  because  it  would 
have  made  every  newspaper  in  the  State  accountable  to  the  attorney 
general  for  what  it  published.  A  voluntary  code  of  ethics  in  any 
profession  or  business  may  have  merit  but  legalized  sanctions  as  to 
what  a  newspaper  can  prim  or  cannot  print  have  no  place  uiuler 
our  First  Amendment. 

6 

L  _ _ _ _ 


itenren  and  earth  shall  pass  auoy,  but 
nir  irards  shall  not  pass  aicar.—Sl,  Mat- 
then  24.  :i5. 


Editor  &  Publisher 

(DTHE  FOURTH  ESTATE 
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include  a  one-semester  course  in  account¬ 
ing  in  its  curriculum  to  prepare  reporters 
to  write  business  news  but  quickly  re¬ 
scinded  the  action  when  it  became  appar¬ 
ent  it  would  lose  most  of  its  students.  Yet 
when  I  entered  newspaper  work  I  immedi¬ 
ately  mastered  touch  typing,  shorthand, 
and  studied  fundamentals  of  accounting, 
and  basic  principles  of  law. 

Now  we  bave  a  cycle  in  which  top  man¬ 
agers  are  selected  from  the  advertising 
and  business  office  with  no  thought  given 
to  reporters  or  editors  beyond  the  news¬ 
room,  in  fact  it  has  even  happened  that 
if  promotion  to  manager  lay  between  a 
seasoned  editor  and  a  boy  only  five  years 
out  of  classified,  the  job  went  without 
question  to  the  classified  salesman  (names 
and  addresses  furnished  upon  request). 

With  the  newsroom  considered  “the 
illegitimate  offspring  of  the  advertising  de¬ 
partment”  to  quote  Mr.  Alnes,  with  ad¬ 
vancement  beyond  the  newsroom  closed 
on  most  dailies,  it  is  natural  that  the  news¬ 
room  now  attracts  only  by-line  hunters. 

Thorne  Lane 

Mullens.  W.  Va. 


JUST  FOR  SIZE,  OF  COURSE 

Crawford,  NEA 

was  having  one  hell  of  a  time  getting  it. 
Seems  everything  he  had  submitted  to  his 
editor  had  been  turned  down.  (He  makes 
his  roughs  on  tissue  with  pen  and  ink.) 

He  asked  as  we  talked  if  I’d  care  to 
wait  until  he  was  through  with  his  cartoon 
and  he  would  take  me  to  his  other  studio 
down  the  block  where  he  paints  and  does 
cartoons  for  Punch.  I  agreed,  was  very 
pleased  with  the  invitation,  and  looked 
forward  to  it. 

I’ve  worked  on  quite  a  few  good  news¬ 
papers  in  my  time,  but  I’ve  never  Iieen 
given  an  office  with  thick  carpeting  and 
gold  velvet  drapes  as  I  found  in  Illings- 
worth’s  quarters. 

Our  visit  was  abruptly  terminated  when 
a  call  came  from  his  editor.  The  latest 
idea  had  been  turned  down,  and  the  editor 
told  him  what  he  would  like  Illingsworth 
to  work  up.  He  said  to  me.  “the  Bloke 
wants  something  very  elaborate,  looks  as 
if  I’m  in  a  bit  of  a  trap.”  I  took  my  leave 
and  walked  across  the  street  to  try  to  see 
Cummings  of  the  Beaverbrook  paper.  He 
was  also  cordial,  spoke  to  me  on  the  re¬ 
ception  lobby  phone,  and  asked  if  I  could 
return  that  evening  at  6:30  for  an  hour’s 
chat.  I  told  him  I  would  be  back,  but  was 
unable  to  return  and  reluctantly  cancelled. 

It  occurred  to  me,  “How  many  of  us 
have  thick  carpeted  and  velvet-draped 
ofifices?”  “Where  have  our  strip  cartoon¬ 
ists  been  given  the  ‘brass  glory’  as  in  Eng¬ 
land?  Heavens,  Mr.  Crosby,  what  a  grand 
way  to  treat  a  freakish  group.” 

I  intended  this  to  be  more  of  a  report 
than  a  criticism  of  Mr.  John  Crosby,  who 
is  an  able  columnist.  I  cannot  resist  adding 
that  a  Crosby  by  any  other  name  may  not 
be  as  sweet,  but  as  for  me.  I’ll  take  Bing. 

Bert  Whitman 

Stockton.  Calif. 


'OK,  GETTYSBURG— 

BUT  WHERE  DO  I  LAND?’ 

Hesse,  St.  Louis  Globe  Democrat 

letters 


FORD  ‘W  HIPPING’ 

Don’t  you  think  that  Sigma  Delta  Chi 
is  sort  of  in  the  position  of  being  in  a 
glass  house  and  throwing  rocks  when  they 
censure  Ford  Motor  for  loaning  college 
editors  cars? 

If  the  press  and  all  its  allied  agencies 
(and  I  include  SDX  here)  are  going  to 
point  fingers,  shouldn’t  they  be  without 
blemish? 

1  feel  that  Ford  is  sort  of  a  “whipping 
boy”  here  for  doing  something  that  prac¬ 
tically  every  organization  in  the  world 
does  to  some  degree  or  another.  Unfor¬ 
tunately,  Ford’s  misdeeds  were  carried  on 
page  one  and  I  for  one  believe  this  to  be 
unfair.  This  does  not  mean,  however,  that 
1  necessarily  condone  the  practice. 

Paul  B.  Snider 
Chairman,  Journalism  Dept.. 

Bradley  University,  Peoria,  Ill. 
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THE  MOST  IMPORTANT  STATE  IN  THE  UNION 
*  ■ 


i 


•There's  no  other  state  quite  like  it.  Its  customs  and  com¬ 
merce  are  unique.  So  are  its  people  and  politics.  Its  many 
differences  and  distinctions  call  for  newsmen  with  back¬ 
ground,  experience  and  enterprise  .' .  .  newsmen  like  the 
AP  staffers  on  the  scene.  AP  knows  this  state  better  than 
anyone.  Anyone  except  you.  It’s  your  state,  and,  of  course, 
the  most  important  one  to  you  and  your  readers. 

To  cover  your  state  intelligently  and  in  depth,  AP  relies 
on  an  exchange  of  news  between  its  members  and  its  staff. 
This  cooperation  has  made  the  AP  the  largest,  most  suc¬ 
cessful  news  organization  in  the  world — and  the  most  im¬ 
portant  one  in  the  state  that  matters  most  to  you. 

<  AP 

THE  ASSOCIATED  PRESS 


Coming... 
your  master 
key  to  ’63 


It  will  be  off  the  presses  in  a  few 
weeks ...  the  1963  annual  volume 
of  The  New  York  Times  Index  .  .  . 
an  indispensable  reference  work 
for  every  newspaper  morgue  and 
editorial  library. 

•  It’s  packed  with  basic  news  in- 


SPAAK,  (Min)  PauUHenri.  Hon  by  Amer  Legion, 

N  12,2:4 

SPACE  ond  Upper  Atmosphere.  See  Astronautics 
(for  space  travel  and  related  projects) 

NASA  and  Stockholm  U  rept  minus  289-deqree 
Fahrenheit  temp  in  noctilucent  clouds  SO  mi  up; 
reading  taken  by  instruments  aboard  Nike-Cajun 
rocket,  N  S,20:8;  NASA  launches  Aerobee  150A 
rocket  v^ith  ISB-lb  payload  to  137-mi  alt  from  Wal¬ 
lops  Is  in  search  of  ways  to  detect  oxygen,  N  13, 

9:6;  Prof  A  H  Barrett,  J  C  Henry  and  Drs  M  C  Meeks 
and  S  Weinreb  detect  presence  of  hydroxyl  radical 
(OH)  in  space  indicating  water  exists  there  in  form 
of  individual  molecules,  N  14,47:3 

OCTETS;  D  Malaise  repts  comet  '  *  Rumham 

''  n  wags  its  tail  i- 
■*  Ame*^  ^  ' 

formation  on  everything  under  the 
sun  that  happened  in  1963. 

s  It’s  easy  to  use  —  fully  organ¬ 
ized,  alphabetized,  cross-indexed. 

s  It  summarizes  the  facts  of  every 
news  story. 

•  It  gives  you  the  exact  date  and 
location  of  the  full  story  In  The 
New  York  Times. 

•  It  helps  you  track  down  stories 
in  your  own  newspaper  and  in 
other  publications. 


The  cost?  Just  $60  a  copy— and 
it’s  well  worth  it  in  the  research 
time  and  effort  it  saves  you.  Add 
$35  more  and  we’ll  also  send  you 
the  semimonthly  issues  of  the 
Index  for  an  entire  year.  (If  ordered 
separately,  these  would  cost  you 
$60.) 

Why  not  plan  now  to  enjoy  the 
complete  Index  service  In  the  year 
ahead?  Your  order  will  receive  our 
immediate  attention. 

The  New  York  Times  Index 

Times  Square,  New  York,  N.  Y.  10036 
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Every  Saturday  Since  1884 


May  30,  1964 


HAPPY  BIRTHDAY! — Lord  Beaverbrook  (born  Max  Aitken  in  Canada 
85  years  ago)  faces  the  camera  and  shakes  the  hand  of  his  host,  Lord 
Thomson  of  Fleet  (Roy  Thomson  of  Canada). 

‘The  Beaver’  at  85 

‘A  Most  Remarkable  Man  ’ 


U.S.  Sues  Scripps 
To  End  Cincinnati 
Enquirer  Control 


London 

Lord  Beaverbrook,  looking 
happy  and  vigorous,  arrived  at 
a  London  party  in  honor  of  his 
85th  birthday  (May  25)  to  find 
a  seven-tiered  cake  waiting  — 
each  tier  representing  a  mile¬ 
stone  in  his  life. 

Newspaper  owner  Lord  Thom¬ 
son  of  Fleet,  who  also  comes 
from  Canada,  gave  the  party 
at  the  Dorchester  Hotel. 

It  was  attended  by  newspa¬ 
per  men,  jwliticians,  and  repre¬ 
sentative  leaders  of  national  life 
—  640  in  all. 

These  were  the  seven  tiers  of 
the  cake: 

THE  FIRST  marked  his  birth 
on  May  26,  1879. 

THE  SECOND  denoted  he 
was  a  member  of  Parliament 
for  Ashton  -  under  -  Lyne  from 
1910  to  1916. 

THE  THIRD  recalled  his 
work  in  the  First  World  War, 
first  as  Canadian  Government 
representative  on  the  Western 
Front  and  later  as  Britain’s 
Minister  of  Information. 

THE  FOURTH  recorded 
newspaper  history  when  Lord 
Beaverbrook  took  over  the  Daily 
Express  and  founded  the  Sun¬ 
day  Express. 

THE  BHFTH  recalled  the  Sec¬ 
ond  World  War,  when  Lord 


Beaverbrook  was  Minister  of 
Aircraft  Production  and  a  mem- 
l)er  of  the  Cabinet. 

THE  SIXTH  marked  his 
Chancellorship  of  the  University 
of  New  Brunswick  in  1947  and 
his  honoi'ary  Chancellorship  10 
years  later. 

THE  SEVENTH  wished  him 
a  happy  birthday. 

In  the  Dorchester  foyer  stood 
a  Ijeaver  rampant  looking  at  the 
guests  as  they  filed  past  a 
guard  of  honor  consisting  of 
four  Ro.val  Canadian  Mounted 
Police  on  one  side  and  four  Red 
Indian  chiefs  on  the  other. 

One  side  of  the  ballroom  was 
covered  by  a  gigantic  photo¬ 
graph  of  the  manse  at  New¬ 
castle,  New  Brunswick,  where 
Lord  Beaverbrook  spent  most  of 
his  childhood. 

Opposite,  the  wall  bore  a 
more  than  life-sized  photograph 
of  Lord  Beaverbrook  in  the 
grounds  of  his  Surrey  home' at 
(iherkley. 

The  room  was  decorated  with 
Canadian  spruce.  The  flags  of 
Britain  and  Canada  —  the  old 
one  contained  the  Union  Jack, 
none  of  these  new  -  fangled 
maple-leaves-only  —  and  the 
flag  of  St.  Andrew  hung  every¬ 
where. 

(Continued  on  page  49) 


The  E.  W.  Script)s  Company, 
l)arent  of  the  Scripps-Howard 
Newspapers,  was  brought  into 
court  this  week  by  the  Depart¬ 
ment  of  Justice  on  a  dual  charge 
of  monoi)oly  and  illegal  merger 
in  Cincinnati. 

As  the  lu-incipal  remedy  for 
the  alleged  violations  of  the 
Sherman  and  Clayton  Acts,  the 
government  will  ask  the  Federal 
District  Court  in  Cincinnati  to 
order  Scripps  to  sell  its  con¬ 
trolling  stock  interest  in  Cincin¬ 
nati  Enquirer  Inc.  which  it  ac¬ 
quired  alx)ut  eight  years  ago. 

Scripi)s  also  owns  the  Cincin¬ 
nati  Pont  &  Tim.es-Star,  an  eve¬ 
ning  daily  which  resulted  from 
the  consolidation  of  the  Scripps- 
Howard  Post  with  the  Times- 
Star,  i)urchased  from  the  Taft 
family,  in  1958. 

.3,000  .Shareholders 

The  Cincinnati  inquirer, 
l)ublished  morning  and  Sunday, 
is  owned  by  approximately  3,000 
shareholders,  many  of  them  em- 
j)loyes,  in  Cincinnati  Enquirer 
Inc. 

The  complaint  filed  by  the 
Antitrust  Division  charges 
Scripps  with  monopolization 
and  restraint  of  trade  in  the 
Cincinnati  newspaper  field 
through  its  controlling  interest 
in  the  Enquirer  and  its  owner¬ 
ship  of  the  Post  &  Times-Star. 

A  spokesman  for  Attorney 
General  Robert  F.  Kennedy 
.said  “there  is  no  more  reason 
to  consider  this  case  to  be  the 
l)eginning  of  a  trend  than  any 
other  antitrust  case.’’ 

The  government’s  interest  in 
the  Cincinnati  situation  was  re¬ 
vived  recently  by  a  complaint, 
the  spokesman  .said.  The  iden¬ 
tity  of  the  complainant  was  not 
disclosed.  As  long  ago  as  1956 
the  American  Institute  of  Man¬ 
agement,  which  was  partial  to 
employe  -  ownership,  suggested 
that  the  Scripps  purchase  of  a 
large  interest  in  the  Enquirer 
“might  be  considered  question¬ 
able  by  the  Department  of 
Justice.” 

The  Enquirer  has  been  man¬ 
aged  through  a  voting  trust 
which  antedates  the  Scripps 


acquisition  f)f  stock  in  it.  As  of 
SeT)t.  30,  1963,  slightly  more 
than  half  of  the  outstanding 
shares  were  deposited  with  the 
trustees.  Roger  H.  Ferger, 
l)resident  and  i)ublisher,  and 
Charles  \V.  Staab,  executive 
vicepresident  and  busines  man¬ 
ager,  are  the  i)rincipal  corpo¬ 
rate  officers  and  trustees.  Both 
have  l)een  employed  by  the 
Eiuiuirer  for  34  years. 

Terms  of  the  voting  trust 
agreement  expire  July  31,  and 
Mr.  Ferger’s  contract  runs  out 
Sept.  30  when  he  will  become 
the  Ijeneficiary  of  a  deferred 
])a>Tnent  plan  guaranteeing  him 
.$2,500  a  month  for  10  years  in 
lieu  of  a  bonus  on  earnings  the 
l)ast  five  years. 

The  Enquirer,  which  had  in¬ 
come  of  nearly  $19  million  and 
net  earnings  of  $1.4  million  in 
1963,  has  been  operated  as  an 
entirely  autonomous  publishing 
unit  in  the  Scripps  empire.  A 
spirit  of  keen  competition  with 
the  evening  paper  has  been 
maintained  despite  the  common 
ownership  factor. 

The  Enquirer  has  l)een  pub¬ 
lished  from  a  leased  building  at 
617  Vine  Street  since  1927.  Mr. 
Staab  announced  last  week  that 
the  lease,  which  would  have 
expired  in  1967,  was  rewritten 
for  a  10-year  extension  to  July 
31,  1977. 

Jack  R.  Howard,  president  of 
E.  W.  Scripps  Company  and 
president  of  Scripps-Howard 
newspapers,  declin^  to  com¬ 
ment  on  the  government’s  suit 
because  he  hadn’t  seen  the  com¬ 
plaint  yet. 

Separate  Operations 

Charles  E.  Scripps,  grandson 
of  the  group’s  founder,  E.  W, 
Scripps,  and  chairman  of  the 
board,  said  he  was  taken  by  sur¬ 
prise  by  the  antitrust  complaint 
and  failed  to  see  how  it  could  be 
charged  that  the  Cincinnati 
papers  were  depriving  readers 
and  advertisers  of  the  benefits 
of  free  competition. 

“We  have  leaned  over  back¬ 
wards  to  keep  them  as  separate 
at  possible,”  he  declared.  “I 
(Continued  on  page  43) 
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Newspapers  Gain  Ads 
From  Airline  Switch 


Sudden  switch  of  the  Eastern 
Airlines  advertising  account 
from  Benton  &  Bowles  to  Young: 
&  Ruhicam  will  mean  a  gain  to 
newspapers,  a  loss  to  spot  tv. 

“During:  the  next  season  we 
will  be  putting:  greater  emphasis 
on  newspapers  than  formerly,” 
L.  W.  Luekinp,  vicepresident  for 
advertising  and  sales  promotion 
for  Eastern,  told  E&P  this  week. 
“This  means  a  newspaper  cam- 
paig:n  in  25  to  30  markets  with 
major  space  twice  a  week.  As 
we  add  weigrht  to  newspapers  we 
will  be  proportionally  reducing 
spot  tv.” 

Mr.  Lueking  cautioned  against 
assuming  that  this  decision  to 
put  greater  advertising  concen¬ 
tration  into  newspapers  consti¬ 
tuted  a  future  pattern. 

Mr.  Lueking  and  his  associ¬ 
ates  at  Eastern  have  been  work¬ 
ing  on  the  newspaper  campaigrn 
since  the  $10  million  account, 
after  five  months  with  B&B, 
was  given  to  Y&R.  Theodore 
Barash  is  the  account  super¬ 
visor.  Warren  Bahr,  director  of 
media,  has  assigned  Bob  Stewart 
to  work  on  media  and  Donn 
Hinton  is  media  supervisor. 

Mr.  Lueking  became  associ¬ 
ated  with  Eastern  in  April. 
For  13  years  he  had  been  with 
Procter  and  Gamble,  the  last 
three  as  manager  of  promotion 
development.  Working  with  Mr. 
Lueking  at  Eastern  is  Bert  Van 
Duzer,  advertising  managrer. 

('.bain  uf  Gunimand 

Mr.  Lueking  reports  to  George 
S.  Gordon,  vicepresident  market¬ 
ing,  who  in  turn  reports  to 
.4rthur  D.  Lewis,  senior  vice- 
president  and  general  manager. 

Mr.  Lewis  is  responsible  to 
Floyd  D.  Hall,  who  bwame  pres¬ 
ident  and  chief  executive  officer 
of  Eastern  Dec.  16,  1963.  Mr. 
Hall,  a  former  pilot,  previously 
had  been  senior  vicepresident 
and  systems  general  manager  of 
Trans  World  Airlines.  Mr.  Lewis- 
was  president  of  Hawaiian  Air¬ 
lines  and  earlier,  for  14  years, 
he  served  with  American  Air¬ 
lines. 

The  only  Eastern  veteran  in 
the  executive  line-up  responsible 
for  advertising  and  agency  selec¬ 
tion  is  Bert  Van  Duzer,  who  has 
been  with  Eastern  since  1945, 
as  advertising  manager  since 
January  1962. 

First  Y&R  Eastern  ad  ap¬ 
peared  in  New  York  newspapers 
May  26.  It  i)layed  up  equipment, 
rather  than  .service  and  travel 
featured  by  B&B. 


“This  is  the  Whisperjet,”  w’as 
the  headline. 

An  Eastern  airlines  employe 
won  a  prize  for  thinking  up  this 
word,  which  Y&R  is  making  a 
“.service  mark”  for  the  company. 
In  fact,  the  name  traces  back  to 
a  contest  Eastern  held  among 
employes  last  fall.  Then  the 
award  was  given  to  the  employe 
who  submitted  “The  Silent  One”, 
which  has  been  used  in  adver¬ 
tising.  But  when  Y&R  preferred 
“Whisperjet”  the  second  em¬ 
ploye  received  the  award  also. 

When  Eastern’s  advertising 
was  placed  by  B&B,  51%  of  the 
budget  went  into  tv,  48%  into 
newspapers,  the  balance  to  radio 
and  outdoor,  according  to  George 
C.  Whipple,  vicepresident  and 
director  of  public  relations. 

In  five  months,  B&B  place<l 
approximately  1,000  Eastern 
ads  in  40  newspapers.  The  Y&R 
list  is  reportwl  to  include  63 
newspapers. 

• 

Lee  Hover  Named 
Chief  of  Ad  Dept. 

Phoenix,  Ariz. 

Lee  Hover,  classified  adver¬ 
tising  manager  of  the  Arizona 
Republic  and  the  Phoenix  Ga¬ 
zette  for  the  past  30  years,  has 
l)een  appointed  director  of  all 
advertising  for  the  t-wo  news¬ 
papers.  He  succeeds  Charles 
Hoover,  who  resigpied  to  become 
advertising  director  of  the  Okla- 
homa  City  Oklahoman  and 
Timen. 

Howard  Currie  moves  up  to 
the  position  of  classified  man¬ 
ager  with  David  Gardner  as  his 
assistant. 

Mr.  Hoover  had  served  with 
the  Phoenix  newspapers  since 
1947. 

• 

4-Pag:er  Published 
In  Neiplibor's  Plant 

Lockport,  N.  Y. 

The  Lockport  Union-Sun  & 
Journal,  an  afternoon  daily,  was 
one  of  several  businesses  blacked 
out  in  a  seven-block  area  May 
25  by  three  underground  ex¬ 
plosions  in  the  electrical  sy.stem. 
It  published  a  four-page  adless 
edition  in  the  Niagara  Falls 
Gazette  plant  after  arrange¬ 
ments  were  made  by  Peter  Cor¬ 
son,  U-S&U  publisher,  and  Her¬ 
man  Moecker,  publisher  of  the 
Gannett  daily  20  miles  away. 
Thus  a  144-year-old  continuity 
of  publication  was  preserved  by 
the  local  paper. 


Ethics  Code  Killed 

Boston 

By  a  vote  of  26  to  12,  the 
House  in  the  Massachusetts  Gen¬ 
eral  Assembly  killed  a  bill  which 
would  have  established  a  code  of 
ethics  for  news  media.  It  called 
for  creation  of  a  censorship 
bureau  in  the  Attorney  General’s 
office. 

Gannett  Gift 
Of  $  Million 
To  Institute 

Rochester,  N.  Y. 

The  Gannett  Company  and 
the  Frank  E.  Gannett  News¬ 
paper  Foundation  here  an¬ 
nounced  a  grant  of  $1,000,000  to 
Rochester  Institute  of  Technol¬ 
ogy  toward  its  $18.8  million 
campus  fund. 

Participating  in  the  gift  will 
l)e  the  Frank  E.  Gannett  News¬ 
paper  Foundation  Inc.,  the  Gan¬ 
nett  Company;  and  the  Rochest¬ 
er  Gannett  Newspapers,  the 
Times-Union  and  the  Democrat 
and  Chronicle. 

The  announcement  was  made 
by  Paul  Miller,  president  of  the 
Foundation  and  of  the  company, 
and  publisher  of  the  new.spapers. 
It  was  read  at  a  gathering  May 
26  of  more  than  800  campaign 
workers  on  R.I.T.’s  new  campus 
site  in  Henrietta. 

The  announcement  was  read 
by  Lynn  N.  Bitner,  \’icepresident 
and  general  manager  of  the  Gan¬ 
nett  organization  and,  like  Mi*. 
Miller,  an  R.I.T.  trustee.  Mr. 
Bitner  explained  that  Mr. 
Miller  was  recovering  from  an 
eye  operation. 

Mr.  Miller  emphasized  that 
the  grant  was  made  in  memory 
of  Frank  E.  Gannett,  founder  of 
the  Gannett  Company  and  long 
a  i)atron  of  the  Institute’s  school 
of  printing  which  was  originally 
the  Empire  State  School  of 
Printing  at  Ithaca. 

At  Mr.  Gannett’s  request,  Mr. 
Miller  said,  the  Foundation,  the 
company  and  the  newspapers 
l>egan  planning  this  gift  many 
years  ago.  Contributions  have 
been  made  from  time  to  time 
over  the  years  toward  the  mil- 
lion-dollar  fund,  and  they  will  be 
continued,  as  circumstances  per¬ 
mit,  until  the  entire  commit¬ 
ment  is  retired. 

Dr.  Mark  Ellingson,  Institute 
president,  said  the  gift  would 
help  make  possible  the  construc¬ 
tion  of  new  and  enlarged  graphic 
arts  facilities. 

The  school  has  grown  in  en¬ 
rollment  from  18  in  1937  to  400 
in  1964  and  has  enrolled  stu¬ 
dents  from  25  foreign  countries. 
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Trib  Shares 
Ike’s  Views 
On  Nominee 

The  New  York  Herala  Trib¬ 
une  decided  not  to  exploit  the 
exclusivity  of  a  stateniont  it 
obtained  from  former  Pro.sident 
Eisenhower  describing  the  kind 
of  candidate  he  feels  the  Re¬ 
publican  Party  should  nominate 
for  President.  It  made  it  avail¬ 
able  to  the  press  for  simultane¬ 
ous  publication  May  25. 

President  Eisenhower  had 
lieen  asked  for  a  long  time  to  [■ 
name  his  preference  for  a  can¬ 
didate  or  at  least  to  indicate 
the  kind  of  man  who  should 
l)e  nominated. 

“For  a  long  time,  the  Herald 
Tribune  has  had  a  close  rela¬ 
tionship  with  President  Eisen¬ 
hower  and  we  had  invited  him 
to  use  the  Trib  for  any  state¬ 
ment  he  would  make,”  explained 
Murray  Weiss,  managing  editor. 
“When  he  decided  to  pick  up 
our  invitation,  we  felt  that  jour¬ 
nalistic  comi)etitive  considera¬ 
tions  were  not  as  important  as 
giving  his  statement  as  wide 
distribution  as  jiossible. 

“We  felt  a  responsibility  to 
him  not  to  abuse  his  courtesy  in 
writing  the  statement  for  us,” 
he  added.  “We  felt  it  would  be 
in  i>oor  taste  to  exploit  for  our 
own  glory  a  former  President’s 
statement  and  that  it  should  be 
in  the  public  domain.” 

Copies  were  given  to  news 
services  and  the  statement  was 
published  by  the  New  York 
Times  with  cr^it  to  the  Herald 
Tribune. 

Gen.  Eisenhower  was  in  New 
York  May  22  and  gave  his  state¬ 
ment  to  the  Herald  Tribune,  but 
he  was  not  completely  satisfied 
with  the  text.  Walter  N.  Thayer, 
president  of  the  Herald  Trib¬ 
une,  and  Ray  Price,  assistant  to 
John  Hay  Whitney,  publisher 
and  editor-in-chief,  went  to  the 
Eisenhow’er  home  at  Gettysburg, 
Pa.,  May  23  and  picked  up  the 
final  polished  text. 

Mr.  Whitney,  who  was  Eisen¬ 
hower’s  Ambassador  to  the 
Court  of  St.  James,  did  not  par¬ 
ticipate  in  the  negotiations  as 
he  ■was  out  of  the  country. 


Julep  Cup  for  ‘Kit’ 

Norfolk,  Va. 

In  appreciation  of  his  work  in 
setting  up  a  workshop  last  April, 
the  American  Society  of  Travel 
Writers  has  presented  a  sterling 
silver  julep  cup  to  R.K.T.  “Kit” 
Larson,  of  the  Virginian-Pilot. 
It  weighs  three-quarters  of  a 
pound. 
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HI  ' }  I.SS  WRITERS 

E*  liters  Buy  Stocks 
To  Get  in  Meetings 


Hiniiess  and  financial  news, 
of  ^i-oaler  interest  and  impor¬ 
tance  .0  more  newspaper  read¬ 
ers  than  ever  in  the  past,  is  at 
last  tvicivinp  more  newspaper 
space  and  more  intriguing  play. 

That  was  the  hopeful  report 
made  I>y  many  speakers  at  the 
first  annual  meeting  of  the 
Society  of  American  Business 
Wi  iters  in  New  York  this  week. 
Fifty-live  of  the  88  members  of 
the  new  organization  came  from 
all  over  the  country  for  the 
meeting,  whose  chairman  was 
Eugene  Miller,  McGraw-Hill 
Publishing  Company  executive 
and  “Your  Purse  Strings”  col¬ 
umnist  for  Newsday  Specials. 

“New  Ways  of  Coping  With 
Old  Problems”  were  discussed 
by  a  jcanel  of  four  of  the  soci¬ 
ety’s  members  at  one  session. 

A  Share  of  Dallas 

.\l  .Altwegg,  Dallas  (Tex.) 
Muming  News,  described  in  de¬ 
tail  an  unusual  plan  whereby 
.seven  staff  writers  on  his  paper 
formed  a  concern  to  buy  a  share 
of  stock  in  every  company  in 
Dallas  in  order  to  get  into  all 
.stockholders’  meetings  and  to 
obtain  business  reports. 

Three  experiences  led  Mr.  Al- 
twegg  to  think  of  the  idea.  He 
learned  that  embarrassing  ques¬ 
tions  were  to  be  asked  at  a 
stockholders’  meeting,  but  re¬ 
porters  were  barred.  Another 
large  company  had  its  meeting 
in  the  morning  and  telephoned 
the  newspaper  in  the  afternoon 
afterwards.  The  third  incident 
was  when  he  met  a  man  on  the 
street  and  learned  he  had  bought 
two  other  companies  and 
changed  the  name  of  the  parent 
company.  He  said  he  did  not 
want  to  “bother”  his  newspaper 
friend  with  the  news  and  never 
reported  it. 

The  business-financial  editor 
got  the  idea  of  having  the  News 
buy  one  share  of  stock  in  every 
Dallas  company  of  importance 
and  thus  have  entree  to  busi¬ 
ness  meetings  and  news.  He 
made  up  a  list  of  97  companies 
and  estimated  it  would  cost 
$3,260  to  buy  a  share  of  stock 
in  each.  He  wrote  a  memo  on 
the  proposition  to  News  execu¬ 
tives,  but  lawyers  and  account¬ 
ants  were  not  enthusiastic. 

Investment  Oub 

“So  seven  of  us  invented  our 
own  vehicle  and  founded  and  in¬ 
corporated  an  investment  club — 


A  Share  of  Dallas,  Inc. — and 
borrowed  $4,000  at  a  bank,” 
explained  Mr.  Altwegg.  “An 
over-the-counter  broker  who  is 
a  good  friend  and  who  is  inter¬ 
ested  in  the  commission  bought 
us  68  stocks  and  later  we  got 
11  others.  There  are  100  stocks 
on  our  list,  but  some  are  not 
traded  often  and  it  will  take  time 
to  acquire  them. 

“This  is  unique  as  an  invest¬ 
ment  club  because  we  are  not 
trjing  to  pick  winners,”  he  ex¬ 
plained.  “We  buy  across  the 
board.  Some  will  be  losers  but 
more  will  prosper,  so  it  is  not  a 
bad  investment.  We’ll  see  how  it 
grows.  It’ll  be  an  index  of  the 
community’s  growth.  We  can 
compare  our  portfolio  with  the 
cost  and  figure  the  yield.” 

The  club  has  a  postoffice  box 
and  every  morning  it  has  a  raft 
of  mail — notices  of  annual  meet¬ 
ings,  proxy  statements,  annual 
reports,  personnel  changes.  Some 
of  the  companies  have  no  public 
relations  directors  and  send  out 
no  news  releases,  so  the  club 
owners  get  a  great  deal  of  in¬ 
side  news  tips.  For  example, 
it  was  learned  an  oil  company 
was  going  to  liquidate.  At  one 
company  meeting,  only  six  offi¬ 
cers  and  one  of  the  investment 
club  members  were  present.  Of 
course,  the  officers  would  not 
have  made  reports  to  them¬ 
selves,  but  the  president  made 
a  speech  about  the  year’s  work 
for  the  benefit  of  the  one  stock¬ 
holder  present. 

Helpful  and  Funny 

“It’s  real  worth  while — and 
it’s  ludicrous  at  times,”  said  Mr. 
Altwegg.  “We  call  it  the  ‘Small¬ 
est  Big  Deal  in  Big  D’  and  at  the 
end  of  the  year  we  wound  up 
$50  short.  But  we  doubled  our 
money  in  a  telephone  company 
stock  that  we  bought  by  mistake, 
only  later  finding  it  is  not  a 
Dallas  concern.  Incidentally,  all 
seven  of  our  club  owners  are 
officers — we  invented  a  title  for 
each — and  directors.” 

Harold  Chucker,  Minneapolis 
(Minn.)  Star,  discussed  ways  of 
getting  more  newspaper  space 
for  business  and  financial  news. 
His  evening  paper  has  given  him 
two  additional  columns  so  he 
and  his  staff  now  have  nine  or 
10  columns  a  day,  of  which  five 
or  six  columns  are  left  over 
from  the  stock  tables  for  news, 
nearly  all  of  it  local. 

The  three  business  news  re¬ 


porters  of  the  Star  manage  to 
compress  a  great  deal  of  news  in 
separate  weekly  columns  devoted 
to  banking,  insurance,  adver¬ 
tising,  real  estate  and  construc¬ 
tion. 

(iulor  Pictures 

“You  can  condense  several 
paragraphs  into  a  couple  lines 
in  these  columns,”  pointed  out 
Mr.  Chucker.  “We  stole  the  Wall 
Street  Journal  idea  for  a  column 
on  “Who’s  News  in  Business” 
and  run  the  names  boldface.  We 
.sometimes  use  a  color  picture  of 
major  construction  or  a  major 
business  personality.  Outside 
pressure  from  readers  is  the 
best  way  to  get  the  managing 
editor  to  assign  more  space.” 

Web.ster  Gault,  Hartford 
(Conn.)  Courant,  which  is  cele¬ 
brating  its  200th  anniversary 
this  year,  urged  the  use  of 
graphic  arts  to  beat  the  gray¬ 
ness  of  financial  pages  caused 
by  stock  market  reports. 

“I  sometimes  feel  lost  in  a  sea 
of  agate  fractions,”  wryly  ob¬ 
served  Mr.  Gault.  “I  think  we 
must  spare  the  eyesight  of  our 
readers,  most  of  whom  are 
middle-aged  or  older.  By  the 
right  concept  of  typography  we 
can  use  larger  size  agate,  more 
white  space  in  tables,  big  heads, 
action  verbs.” 

Mr.  Gault  advocated  the  use 
of  kickers,  boxes,  boldface  and 
other  devices  to  package  the 
business  pages  more  attractively. 

“Capsule  information  and  boil 
it  down  so  the  business  man  who 
runs  can  read,”  he  urged. 

The  speaker  suggested  cut¬ 
ting  down  on  stock  one-column 
cuts  and  the  use  of  informal 
shots  and  cropping  and  deep 
cuts  for  variety.  Instead  of  a 
plant  picture,  he  suggested  a 
picture  of  the  company  presi¬ 
dent  in  front  of  the  plant. 

Harold  Monroe,  Fort  Worth 
( Tex. )  S  tar-Telegram,  sug¬ 
gested  that  space  be  used  with 
the  thought  that  every  line  of 
type  will  help  someone  make  a 
decision.  His  paper,  morning  and 
Sunday,  uses  grain,  livestock, 
cotton  and  stock  tables  and  sum¬ 
marizes  the  stock  market  story. 

Mr.  Monroe  uses  the  syndi¬ 
cated  cartoon  “Stoker  the 
Broker”  to  enliven  the  page  and 
mortises  the  cut  and  uses  a  local 
caption. 

“Every  day  I  sell  one  or  two 
business  stories  to  the  regular 
news  pages,”  said  Mr.  Monroe. 
“Sometimes  it  is  on  the  front 
page.  When  the  stock  market 
recovered  after  the  assassina¬ 
tion  of  President  Kennedy,  I 
wrote  a  business  story  that  was 
the  lead  story  of  the  paper.  The 
Boston  Globe  does  the  same,  but 
some  business  editors  say  to 
make  the  readers  look  to  one 
.section  for  business  news.” 


Rene  Gappon 
Named  M.  E. 
On  AP  Desk 

A  new  ])osition  of  Managing 
Editor  is  l>eing  created  on  the 
General  Desk  of  the  Associated 
Press  in  changes  announced  this 
week  by  Wes  Gallagher,  general 
manager. 

Rene  J.  Cappon  is  returning 
to  New  York  from  Anchorage, 
Alaska,  to  fill  the  new  job.  When 
he  left  AP  service  nearly  two 
years  ago  he  was  supervising 
editor  of  Newsfeatures.  He  went 
to  Alaska  to  l)e  editor  of  the 
Anchorage  News  after  his 
father-in-law,  owner  of  the 
paper,  suffered  a  heart  attack. 

In  the  reorganization  of  the 
General  Desk,  Mr.  Gallagher  has 
assigned  Nate  Polowetzky  to  the 
post  of  supervising  editor  of 
Newsfeatures  to  “give  a  broader 
base  and  immediacy  to  the  fea¬ 
ture  report.” 

Garvin  Hughes,  who  has  been 
editor  of  Newsfeatures,  re¬ 
quested  a  foreign  service  as¬ 
signment.  He  will  join  the  Paris 
bureau  staff. 

Sam  Blackman,  as  general 
news  editor,  continues  in  charge 
of  the  news  operation  but  he  will 
relinquish  some  of  his  routine 
duties  to  concentrate  on  general 
policy,  story  planning  and  as¬ 
signments. 

With  him  on  the  General  Desk 
will  l)e:  Mr.  Cappon,  managing 
editor;  Mercer  Bailey,  day 
supervisor;  Herbert  Barker, 
night  supervisor;  Edward  J. 
Dennehy,  early  supervisor;  Sam 
Mindell,  Marvin  Beard,  Martin 
Sutphin,  A1  West  and  Ray 
Stephens,  relief  supervisors. 

The  appointments  are  effec¬ 
tive  June  15.  Mr.  Gallagher  said 
they  will  be  accompanied  by 
.shifts  on  other  general  desk 
assignments  “to  combine  experi¬ 
ence  and  youth  on  every  shift.” 

Mr.  Cappon,  40,  had  17  years 
of  AP  service  here  and  abroad. 
He  began  working  on  the  Suffolk 
(Va.)  News-Z/eraZd  after  gradu¬ 
ating  from  the  University  of 
Iowa. 

When  the  earthquake  struck 
Anchorage  on  Good  Friday,  Mr. 
Cappon  supplied  AP  with  a 
dramatic  eyewitness  story. 

• 

Sixth  Day  Added 

Costa  Mesa,  Calif. 

A  Saturday  edition  has  been 
added  by  the  Orange  Coast 
Daily  Pilot  to  its  daily  editions 
in  Costa  Mesa,  Newport  Beach 
and  Huntington  Beach,  making 
a  six-day  operation. 
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PHOrOGRAPHY 


Portrait! 


|{y  Rick  Frietlniiisi 

The  iirt  of  news  portraii  pho¬ 
tography  has  been  getting  a 
special  showcase  in  New  York 
City.  The  John  J.  Myers  Gal¬ 
lery,  850  Seventh  Ave.,  pre¬ 
sented  “Portraits  of  Our  Time,” 
a  one-man  show  by  Morris  War- 
man,  staff  photographer  of  the 
New  York  Herald  Tribune. 

The  show,  which  ran  from 
May  9  through  May  29,  moves 
into  the  Overseas  Press  Club 
June  3  through  June  26.  It  con¬ 
sists  of  37  pictures  taken  dur¬ 
ing  Mr.  Warman’s  20  years  with 
the  Herald  Tribune.  Proceeds 
from  sales  of  the  i)ictures  go  to 
the  Herald  Tribune  Fresh  Air 
Fund. 

Mr.  Warman’s  show  was  a 
departure  for  the  Myers  Gal¬ 
lery,  which  had  never  previous¬ 
ly  displayed  photography.  But 
Dr.  John  J.  Myers,  founder  of 
the  Gallery  and  a  noted  painter, 
felt  Mr.  Warman’s  iwrtrait  pho¬ 
tography  was  an  art  form  and 
should  get  recognition.  The  show 
proved  so  popular  it  was  held 


BEN-GURION — David  Ben-Gurion  was  visiting  Mayor  Wagner  in  New  York  City.  The  photographers  made  nroved  so  nODular  it  was  held 
some  quick  shots  of  the  Mayor  and  Ben-Gurion  and  were  cleared  out  of  the  room.  But  Senator  Jacob  Javits  Qygj.  extra  week 
suggested  to  Ben-Gurion  he  pose  for  a  Warman  portrait.  The  Israeli  leader  sat  down  and  said  "What  do 

you  want  me  to  do?"  Some  of  the  portraits  on  ex¬ 

hibit  were  taken  by  Mr.  War- 
man  at  the  annual  New  York 
Herald  Tribune  Forums  when 
they  were  held  at  the  Waldorf. 
Others  were  made  while  he  was 
on  news  assignments  for  the 
Herald  Tribune. 

Mr.  Warman  is  always  on  the 
alert  for  portrait  possibilities. 
If  practical,  he  asks  the  subject 
to  pose  for  a  minute.  If  not,  he 
shoots  the  subject  unposed  in  as 
near  portrait  conditions  as  pos¬ 
sible.  Many  of  his  portraits 
were  taken  in  the  few  seconds 
following  a  spot  news  shot. 

For  portraits,  he  uses  a  90 
mm  F.2  lens  on  a  Leica. 

“I  prefer  to  use  natural  light 
and  go  wide  open,”  he  says.  “I 
like  to  get  the  eye  real  sharp 
and  the  ear  out  of  focus.” 

Mr.  Warman  is  well-grounded 
in  such  photography.  He  grew 
up  around  the  darkroom  and 
cameras  of  his  father’s  Bayonne, 
N.  J.,  portrait  photo  studio 
w'hich  the  senior  Warman  still 
operates. 

Mr.  Warman’s  show  was  re¬ 
viewed  as  art  gallery  news  in 
the  city  dailies  and  received  this 
tribute  from  Jacob  Deschin  of 
the  New  York  Times: 

“Portraiture  is  not  a  strong 
point  with  most  press  photog¬ 
raphers,  but  there  are  excep- 
CHARLES  ATLAS — The  famed  muscle  builder  wouldn't  move  from  his  office  when  Mr.  Warman  suggested  tions.  One  of  the  best  is  Morris 
another  background  because  sunlight,  the  worse  kind  for  portraits,  was  flooding  the  room.  Mr.  Atlas'  reason  Warman  of  the  New  York  Her- 
was  he  always  had  good  luck  in  that  office.  The  Warman  portrait  proved  him  right.  aid  Tribune.” 
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JOHN  HAY  WHITNEY— Morris  Warman.  left,  and  John  Hay  Whitney 
during  the  opening  of  the  Warman  portrait  show  at  the  John  J.  Myers 
Gallery.  The  picture  of  Mr.  Whitney,  right,  was  taken  in  1961  when  he 
became  editor-in-chief  and  publisher  of  the  New  York  Herald  Tribune. 


DOUGLAS  MAC  ARTHUR — ^This  picture  was  taken  in  the  Time-Life 
Building,  New  York,  when  he  turned  his  private  papers  over  to  Life 
Magazine.  The  portrait  was  used  by  the  Herald  Tribune  six  months  later 
with  the  war  hero's  obituary. 


BERTRAND  RUSSELL — Mr.  Warman  took  this  picture  during  one  of  the 
New  York  Herald  Tribune  Forums.  He  suggested  that  Mr.  Russell  hold 
the  lapels  of  his  coat.  The  British  philosopher  obliged  but  kept  his 
thumbs  in  view,  giving  him  a  fighting  pose.  This  portrait  was  among  the 
top  favorite  of  visitors  at  the  gallery  showing. 
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RITCHARD  WARMAN — ^This  picture  of  Mr.  Warman's  eight-year-old 
son  is  the  only  one  in  the  exhibit  that  is  not  a  news  portrait.  It's  Mr. 
Warman's  favorite  of  the  37  on  display. 
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Newspapers 
No.  1  Medium, 
Seminar  Told 


Rival  Merchi  nts 
Join  in  Section 
For  Price  ‘^  ar’ 


Union  C  ty,  N.  J. 

The  Hudson  Dispatch,  serving 
Union  City  and  West  New  York, 
went  all  out  to  draw  ittentirtn 
to  a  72-paRe  advertising  sup¬ 
plement  in  the  May  19tli  edition 
by  jolting  their  67,800  leadcra 
w'ith  a  headline  that  “Merchants 
Declare  War.” 

The  purpose  behind  the  “war" 
to  create  the  impression 


The  newspaper  representa¬ 
tives’  sales  seminar  came  to  a 
close  at  the  seventh  session, 
May  26,  on  a  note  of  optimism. 

“I  can  see  a  lot  more  adver¬ 
tising  linage  flowing  into  news¬ 
papers,”  said  W.  E.  (Pete) 
Matthews,  a  retired  Y^oung  & 
Rubicam  agency  executive  who 
serv'ed  as  moderator  of  the 
course. 

Mr.  Matthews  reviewed  high¬ 
lights  of  talks  given  to  the  news¬ 
paper  salesmen  by  agency  people 
and  spokesmen  for  broadcast 
stations  and  magazines.  He 
summed  up  by  saying: 

“Be  positive  and  aggressive 
in  selling  newspapers;  don’t  be 
apologetic. 

“The  advertisers’  devotion  to 
television  is  now  a  habit  of 
mind,  but  the  newspapers  can 
redirect  that  interest.” 

tv  Doesn’t  Fulfill  Claims 

Mr.  Matthews  recalled  that 
Newman  F.  McEvoy  of  Cunning¬ 
ham  &  Walsh  agency  had  ad¬ 
vised,  at  the  first  seminar  ses¬ 
sion  in  March,  that  newspapers 
should  be  sold  as  a  supplemental 
medium  to  television. 

“I  don’t  sub.scribe 
thinking,”  said  Mr. 

“Television  does  not  move  „ 
in  the  way  that  it  claims  to  do. 
Newspapers  are  the  primary 
medium  and  they  shouldn’t  ac¬ 
cept  second  fiddle  in  any  media 
combination.” 

Combination  values  change ; 
from  market  to  market,  he 
plained,  and  that’s  where  the 


was 

that  two  rival  downtown  shop¬ 
ping  districts,  separated  by  city 
markers,  were  having  a 
to  win  over  custom- 


THEIR  HERO! — Larry  Kraliower,  retail  advertising  manager  of  the  New 
York  Post,  basks  in  the  adulation  of  secretaries  for  turning  in  the  lion's 
share  of  ads  in  the  44-page  Bronx  Golden  Jubilee  Section.  There  were 
33  pages  of  advertising. 


zone 

price  war 
ers. 

The  front  page  of  the  tabloid 
section  was  made-up  in  news¬ 
paper  style  and  a  72-point  head¬ 
line  said: 

West  New  York, 

Union  City  Arm 
For  Sales  Clash 
Two  stories  gave  glowing  ac¬ 
counts  in  imaginary  war  terms 
of  the  events  which  would  fol¬ 
low  the  next  four  days.  The  two 
opposing  business  leaders,  out¬ 
fitted  in  white  U.  S.  Army 
helmets,  were  pictured  alongside 
has  a  story  saying  both  pledgee 


Stations  Must 
Pay  Agency  Fee 
On  Political  Ad 


Washington 
Broadcasters  must  pay  ad¬ 
vertising  agency  fees  for  po¬ 
litical  as  well  as  commercial 
advertising,  the  Federal  Com¬ 
munications  Commission 
ruled.  their  undying  support  to  a  fight 

To  fail  to  treat  both  types  of  to  the  finish  for  supremacy  of 
advertising  alike  in  this  respect,  retailing  in  North  Jersey, 
the  FCC  said,  would  violate  the 
commission’s  equal-time  doc¬ 
trine  concerning  political  adver¬ 
tising. 

The  FCC  gave  its  interpre¬ 
tation  of  the  rules  at  the  request 
of  station  KNOE-tv,  Monroe, 

La.  The  station  told  the  FCC  it 
is  involved  in  a  dispute  with  an 
advertising  agency  which  placed 
with  the  station  political  ad¬ 
vertising  for  a  candidate  in  a 
i-ecent  election. 

The  station  said  it  was  a 
policy  of  refusing  to  pay  adver¬ 
tising  agency  commissions — in 
this  case  15  percent — in  connec- 
tion  with  political  advertising.  ^ 

To  pay  the  agency  percentage,  tr 
the  station  said,  would  violate 
the  equal  time  laws  since  not  all 
candidates  use  advertising  agen- 
cies.  P* 


Mathews*  C  of  CU  Saluted 
goods  On  Sunshine  Paper 

W.  Palm  Beach,  Fla. 
On  sunshiny  yellow  newsprint, 
the  Palm  Beach  Post  of  Friday, 
May  15,  saluted  the  golden  anni¬ 
versary  of  the  Chamber  of  Com¬ 
merce.  The  special  supplement, 
ex-  containing  many  ads,  ran  to  20 
standard-size  pages. 
new.spaper  salesman  can  show  Of  particular  journalistic  in- 
an  advertiser  how  he  can  gain  terest  among  its  features  was 
a  profitable  advantage  by  using  an  interview  with  the  man  who 
newspapers.  founded  the  Post — originally  the 

Another  favorable  trend,  in  Palm  Beach  County — in  1910. 
Mr.  Matthews’  view,  is  the  Now  84  years,  “Commodore” 
magazines’  concept  of  regional  Donald  Herbert  Conkling  re¬ 
buys  for  advertisers.  More  than  called  how  he  and  other  Boosters 
ever,  he  said,  the  assertion  that  formed  the  Board  of  Trade  in 
“all  business  is  local”  is  true,  1913. 

and  the  newspaper  is  the  local  During  World  War  I  the  Palm 
medium  in  a  way  in  which  Beach  Post  changed  from  semi- 
neither  radio  nor  television  nor  weekly  to  daily  status  and  Mr. 
magazines  can  be.  The  news-  Conkling  sold  out  in  the  1930’s. 
paper,  he  said,  is  the  community  The  paper  now  is  a  member  of 
voice  and  institution.  the  John  H.  Perry  group. 

Speakers  at  the  last  program  • 

of  the  seminar  were  Edward  Me-  ^r.  ^  i  4  i 

Donald,  promotion  and  sales  ^  Seller  Awanl 
director  of  Look  magazine,  who  Chicago 

suggested  that  newspapers  William  Braden  and  Art 

should  do  more  to  talk  about  Petacque,  Chicago  Sun-Times 

their  total  audience;  and  Peter  reporters,  won  Theta  Sigma 

Spengler,  associate  media  direc-  Phi’s  Jacob  Scher  new.swriting 
tor  of  Batten,  Barton,  Dur-  award  for  a  series  last  June  on 


10,500  Visit  Papers’ 
Publishing;  Plant 

Raleigh,  N.  C. 

An  estimated  10,500  persons 
visited  “open  house”  of  thf 
News  and  Ohserver-Raleigh 
Times  here  to  show  off  a  $1  mil¬ 
lion  expansion  that  included  a 
multi-colored  press. 

In  addition  to  the  new  facili¬ 
ties,  visitors  going  through  the 
newsroom  were  fascinated  by 


^R^undtheWorl^^S^W^^vitloo^on^ 

li.  Miilip  !N.  Srhuyler 


Alnic:  very  day  of  his  life 

Joseph  fones,  (iG,  pfoes  around 
the  wo?  '  mentally.  He  has  80 
ways  fo  *  doinp  so. 

Yet.  hen  asked  the  other  day 
to  .sum  p  his  r)0  years  in  Jour¬ 
nalism.  18  years  with  United 
Pre.ss  li  i  rnational  from  which 
he  is  rciirinp  as  vicepresident 
for  inter'iational  operations,  Joe 
replied ; 

“I  .stayed  home  to  wash  the 
dishe.s.” 

Vividly  he  recalled  the  excite¬ 
ment  with  which  he  bepan  his 
first  job  as  printer’s  devil  on  the 
IJVst  Plains  (Mo.)  Journal  on 
June  15.  1914.  Two  years  before 
he  had  started  his  hiph  school 
paper  called  the  Pinfeather. 
What  he  wanted  to  become  was 
a  Washington  correspondent, 
but  he  never  serv'ed  in  the  na¬ 
tion’s  capital.  After  he  was 
graduated  from  Drury  College, 
Springfield,  Mo.,  and  Columbia 
Graduate  School  of  Journalism, 
he  joined  United  Press  in  1921. 

In  A  ‘Production  Job* 

Many  different  things  that 
needed  to  be  done  were  turned 
over  to  him  and  they  were  done. 
His  has  been  primarily  a  desk, 
or,  as  he  calls  it,  a  production 
job.  In  1924  he  was  named  for¬ 
eign  editor  and  he  spent  the  next 
year  in  London,  where  he  re¬ 
ported  the  general  strike.  In 
1925  and  1926  he  was  in  Lima, 
Santiago,  Buenos  Aires  and 
Caracas.  Then  he  became  for¬ 
eign  manager  in  1937,  vicepresi¬ 
dent  in  1942,  and  was  given  his 
present  title  in  1958.  For  some 
time  he  has  trav'eled  abroad  at 
least  once  a  year. 

Few  people  are  better  known 
by  newspaper  editors  all  over 
the  world  than  Joe  Jones,  called 
Jefe  —  Spanish  for  chief  —  by 
his  colleagues.  Few  people  know 
the  world  better  or  how  best  to 
reach  fast  the  better  known  and 
the  least  known  places  in  it. 

‘Great  CosnnopoHte' 

“He  is  the  one  great  cosmopo¬ 
lite  of  journalism,”  said  Earl  J. 
Johnson,  UPI  vicepresident  and 
editor. 

Joe  hadn’t  been  with  UPI  long 
before  he  learned  one  of  the 
ways  for  going  around  the  world 
while  sitting  at  a  desk  in  New 
York.  Headquarters  for  the  wire 
service  were  then  in  the  old 
World  Building. 

Jose  II.  Capablanca,  of  Cuba, 
and  Emanuel  Lasker,  of  Ger- 
ntany,  were  scheduled  to  play 
ch^s  for  the  world  champion¬ 
ship  outside  of  Havana.  La 
Prensa  of  Buenos  Aires  wanted 


a  play-by-play  report  of  the 
match.  Joe  was  assigned  to  the 
task. 

A  leased  wire  from  Havana 
brought  each  move  as  the  mas¬ 
ters  made  it.  In  the  comer  of 
his  office,  Joe  set  up  a  chess 
l)oard.  On  it  he  duplicated  what 
Capablanca  and  Lasker  were 
doing.  Then  in  colorful  copy  he 
relayed  the  story  at  $1.50  a 
word  to  Buenos  Aires. 

Text  of  Dawes  Plan 

La  Prensa  also  taught  young 
Jones  interest  in  more  serious 
affairs.  When  the  Dawes  plan 
for  German  reparations  was 
made  public  in  1924,  it  was  Joe’s 
job  to  see  that  the  complete 
text  of  29,000  words  got  through 
to  that  newspaper. 

Next  year  Harry  Franz  was 
sent  down  to  report  the  border 
dispute  between  Chile  and  Peru 
which  General  John  J.  Pershing 
eventually  settled.  But  it  was 
Joe  who  had  to  see  that  the  40,- 
000-word  document  covering  the 
settlement  got  through  to  UP 
clients  that  wanted  it. 

Some  strange  orders  come 
through  from  the  114  countries 
UPI  serves. 

Two  years  ago  a  world  foot¬ 
ball  tournament  was  held  in 
Chile.  Although  it  was  hardly 
noticed  in  this  country,  it  was 
big  news  elsewhere  and  UPI  as¬ 
signed  10  men  to  cover  it  with 
words  and  pictures.  Joe  Jones 
and  his  staff  had  set  it  up  so 
well  that  a  picture  taken  at  the 
opening  of  the  final  game  in 
Santiago  was  transmitted  across 
the  Atlantic  and  was  being 
printed  in  a  Frankfurt,  Ger¬ 
many,  newspaper  before  the 
game  ended. 

Who  would  ever  think  that  a 
girls  basketball  game  could 
cause  world  excitement?  It  does, 
however.  On  invitation  of  El 
Comereio  of  Lima,  Peru,  the 
world  play-offs  this  year  were 
held  in  four  Peruvian  cities.  One 
was  held  2,340  miles  up  the 
Amazon  River  in  Iquitos,  but 
UPI  and  Joe  Jones  sent  the 
news  that  the  Korean  team  had 
won  all  over  the  world  and  in 
40  different  languages. 

All  for  Girl's  Basketball 

“We  carried  between  one  and 
two  columns  a  day,”  Mr.  Jones 
said.  “We  got  the  Peruvian 
Army  to  fly  pictures  down  from 
Iquitos  to  Lima.” 

From  there  the  pictures  and 
the  play  -  by  -  play  story  was 
flashed  by  TWX  to  New  York 
for  U.  S.  and  Canadian  papers, 
and  for  relay  back  to  South 


Joseph  L.  Jones 


America  by  radioprinter.  Cables 
carried  news  of  what  the  girl 
athletes  were  doing  to  London, 
and  from  there  by  leased  wires 
to  Finland,  Norway,  Germany, 
and  other  countries  on  the  Euro¬ 
pean  continent.  Radio  took  it  to 
San  Francisco  for  relay  to  Asia 
and  Australia.  New  York  radio 
with  an  automatic  booster  in 
Tangiers  got  the  facts  to  Africa. 
A  Manila  radio  station  owned 
by  UPI  flashed  the  scores  to 
Singapore,  Malaya,  Burma, 
Hong  Kong,  Thailand  and  Cey¬ 
lon. 

Joe  Jones  had  made  another 
one  of  his  many  trips  around 
the  world,  this  time  with  some 
girls  basketball  teams. 

Another  way  for  him  to  globe 
trot  sitting  down  is  by  the 
friends  Mr.  Jones  has  all  over 
the  world.  Recently  dropping  in 
to  see  him  and  others  at  UPI 
have  been  Ueda  Tsusnekata, 
publisher  of  the  Mainichi  News¬ 
papers  of  Japan;  Keyoshi  Iwa- 
moto,  general  manager  of  the 
Kyodo  News  Service;  Alberto 
Gainza  Paz,  publisher  of  La 
Prensa  of  Buenos  Aires ; 
Eduardo  Santos,  owner  and  pub¬ 
lisher  of  El  Tiempo  of  Bogota; 
James  McCartney,  of  the  Perth 
Western  Australian;  Chinn  Ho 
and  Porter  Dickinson  of  the 
Honolulu  Star-Bulletin;  Jacques 
Lemoine,  president,  of  Sud 
Quest  of  Bordeaux,  France;  and 


Miguel  Lanz  Duret  Jr.,  La 
Prensa,  Lima,  Peru. 

“Newspaper  people  always 
make  mighty  good  friends,  I 
think,”  Mr.  Jones  said. 

Mr.  Jones  has  helped  young 
journalists  in  many  countries 
develop  their  talents. 

What’s  News 

“International  politics  with 
the  threat  of  war  is  the  big 
news  of  the  world  today,”  Mr. 
Jones  said. 

“Bread  and  butter  economics 
—  commodity  quotations  —  are 
also  of  utmost  importance.  The 
human  desire  to  know  what 
other  people  think  of  you,  also 
accounts  for  a  large  percent¬ 
age  of  the  words  that  fly 
around  the  world  for  publica¬ 
tion  and  broadcast  as  news.  Na¬ 
tional  pride  makes  local  news 
in  many  countries  of  what  goes 
on  at  the  United  Nations,  or 
when  oflficials  travel.  Then,  of 
course,  there  is  always  a  wide 
interest  in  sports.  Scientific  de¬ 
velopments  and  medical  discov¬ 
eries  are  important  all  over  the 
world.  Crime  and  sensational 
news  are  not  overplayed. 

“People  like  to  read  and  hear 
about  people  they  know  or  feel 
they  know.  ’That  is  why  motion 
picture  stars  make  up  quite  a 
proportion  of  world  news. 

“We  don’t  send  as  much  hu¬ 
man  interest  news  as  we  possi¬ 
bly  could.  I  was  interest^  in 
seeing  that  recent  story  of  the 
nudist  camp  wedding  from  Mi¬ 
ami  got  just  as  much  space  in 
the  South  American  newspapers 
as  it  did  in  this  country.  It  is 
all  to  the  good  to  have  light¬ 
hearted  stories  to  balance  the 
important  but  often  dull  re¬ 
ports.” 

International  Growth 

Mr.  Jones  commented  that  the 
UPI  report  for  1963  of  a  net 
gain  of  157  subscribers  for  a 
total  of  5,846  in  114  countries 
and  territories  does  not  give  a 
true  picture  of  the  vast  world 
audience  reached  by  the  organi¬ 
zation.  Its  radio,  cables  and 
wires  carry  news  not  only  to 
individual  newspapers,  tv  and 
radio  stations,  but  also  to  news 
services  all  over  the  world.  ’This 
adds  many  hundreds  of  papers 
and  broadcasting  stations  that 
get  UPI  reports,  but  are  not 
counted  as  clients. 

“This  international  growth  in 
the  dissemination  of  news  has 
been  without  parallel,”  he  said. 
“As  the  reading  public  has  in¬ 
creased  and  the  general  level 
of  education  has  gone  up,  the 
need  for  information  has  ex- 
(C on  tinned  on  page  36) 
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GAL  AD  EXEC  SAYS: 


Women  Go  Farther  Faster  in  Advertising 


Jo  Foxworfh 


the  H  iSlC  MEDIUM’ 

95  Million  Adults 
Read  a  Paper  Daily 


1  Findinjcs  of  the  Nielsen  Media 
[  Sendee  Newspaper  Report  on 
readersliip  of  daily  newspapers 
by  persons  18  years  of  ape  and 
-  older  shows  87.3%  of  U.S. 
households  liave  at  least  one 
adult  reader  and  95  million  per¬ 
sons,  or  81%  of  the  adult  popu¬ 
lation,  read  a  daily  paper  on  an 
averape  weekday. 

The  first  Neilsen  study  made 
in  1961  showed  total  readership 
by  all  men  and  women  at  80%. 
.\ccordinp  to  Leo  Bopart,  vice 
president  for  Marketinp,  Plan- 
ninp  and  Research  of  the  Bu¬ 
reau  of  .Advertisinp,  ANPA,  the 


close  apreement  between  the 
study  made  last  winter  and  the 
previous  one  serves  to  document 
the  newspaper  as  the  “basic 
communication  medium.” 

In  the  course  of  a  week  (Mon¬ 
day  throuph  Friday)  the  news¬ 
paper  audience  increases  to  91% 
of  U.S.  families  or  103  million 
adults  who  read  a  weekday 
paper  on  at  least  one  day  durinp 
the  week.  The  averape  reader 
looks  into  nearly  seven  different 
copies  of  a  newspaper  durinp  a 
Monday  throuph  Friday  week, 
the  report  said. 

Data  for  the  survey  is  based 


upon  interviews  with  6,746  adult 
members  of  3,337  households 
selected  accordinp  to  area  prob- 
ability-desipn  samplinp  tech¬ 
niques.  Subscribers  to  the  Niel- 
•sen  Media  Service  on  news¬ 
papers  includes  the  Bureau  of 
Advertisinp,  Boston  Globe,  Bos¬ 
ton  Herald-Traveler,  Buffalo 
Evening  News,  Chicago  Stin- 
Times,  Cincinnati  Enquirer, 
Cleveland  Plain  Dealer,  Duluth 
Herald  News,  Greensboro  News 
&  Record,  Harrisburg  Patriot  & 
News,  Houston  Post,  Kanscus 
City  Star  &  Times,  Long  Beach 
Independent  Press,  Minneapolis 
Star  and  Tribune,  New  Orleans 
Times  Picayune,  Oakland  Trib¬ 


une,  Pasadena  Star-News,  Pe¬ 
oria  Star  Journal,  Roanoke 
Times-World  News,  Salt  Lake 
City  Tribune  &  Deseret  News, 
San  Jose  Mercury  News,  St. 
Paul  Dispatch  &  Pioneer  Press, 
Stockton  Record,  Seattle  Times, 
Toledo  Blade,  Washington  Post, 
Worcester  Telegram  &  Gazette 
and  five  advertisinp  agencies: 
BBDO;  Dancer,  Fitzperald, 
Sample  Inc.;  Maxon,  Inc.; 
Opilvy,  Ben.son,  &  Mather  Inc.; 
Sullivan,  Stauffer,  Colwell  & 
Bayles  Inc.  The  Chrysler  Cor¬ 
poration  is  the  only  advertiser 
listed. 

In  terms  of  readership  by  men 
and  women,  the  survey  found 
more  women  than  men  read  a 
weekday  paper,  but  it  was  noted 
that  there  are  some  6  million 
more  women  than  men  in  the 
population.  82%  of  the  men  or 
16  million  and  80%  of  the  women 
or  49  million  read  a  paper  on 
the  averape  weekday,  as  apainst 
81%  and  79%  in  the  previous 
study. 

On  Sunday  81%  of  U.S.  fam¬ 
ilies  read  a  paper.  The  Sunday 
audience  includes  88  million 
adult  readers. 

By  demopraphic  groupings, 
newspaper  penetration  is  sub- 
•stantially  higher  among  higher 
income  brackets,  ascending  levels 
of  education  and  among  middle 
or  late-middle  ape  segments. 
For  families  with  $10,000  or 
more  annual  income,  the  survey 
found  a  98%  weekday  reading 
and  in  the  $5-10,000  earning 
group  this  is  94%.  For  the 
under-$5,000  group,  readership 
slides  off  to  77%.  Of  adults  who 
finished  high  school,  87%  now 
read  the  newspaper  on  an  aver¬ 
ape  weekday,  and  among  those 
who  finish  four  or  more  years  of 
college,  readership  totals  92%. 
For  those  in  the  middle  ape  seg¬ 
ment  (35  to  49  years)  reading 
scores  .stood  at  85%,  and  82% 
for  those  in  the  late-middle  ape 
segment  (50-64).  The  18  to  34 
ape  group  readership  stood  at 
78%. 

The  A.  C.  Neilsen  Co.  said  oc¬ 
cupation,  data,  generally  cor¬ 
responding  to  socio-economic 
status  confirm  the  demographic 
pattern.  Newspaper  penetration 
is  highest,  it  said,  among  profes¬ 
sional  (95%),  clerical  (94%), 
and  skilled  workers  (91%).  But 
with  newspaper  reading  so 
prevalent  all  segments  of  the 
population  participate  hcaAnly. 
For  example,  among  the  group 
that  reads  least — farm  families 
— a  newspaper  is  read  daily  by 
74%. 


Advertising  Linage  Leaders  First  Four  Months 

(As  Measured  by  Media  Records,  Inc.) 


1964 

Mornings 

Lot  Angeles  Times  .  .  17,626,544 

Miami  Herald  .  15,486,178 

Washington  Post  13,541,227 

Chicago  Tribune  12,991,929 

Phoenix  Republic .  11,051,458 

San  Jose  Mercury  10,927,999 

New  Orleans  Times-Picayune  .  10,558,791 

New  York  Times  10,393,683 

Orlando  Sentinel  .  9,930,174 

Cleveland  Plain  Dealer  .  9,741,728 


Houston  Chronicle 
San  Jose  News  .  .  . 
Phoenix  Gazette 
Milwaukee  Journal  . 
Montreal  La  Presse  .  . . 
Fort  Lauderdale  News 
Cleveland  Press  . 
Detroit  News  . 

Montreal  Star  . 

Toronto  Star  . 


Eveniiiji 


Siindav 


New  York  Times  .  . 

Los  Angeles  Times 
Chicago  Tribune  . 

New  York  News  . 

Miami  Herald  . 

Philadelphia  Inquirer 
Milwaukee  Journal  . 

Baltimore  Sun  . 

Cleveland  Plain  Dealer 
Washington  Post  . 


Six  and  Seven-Day  Totals 

Lot  Angeles  Times  MS  . 

New  York  Times  MS . 

Miami  Herald  MS  . 

Chicago  Tribune  MS  . 

Washington  Post  MS  . 

Milwaukee  Journal  ES  . 

Houston  Chronicle  ES  . 

Detroit  News  ES  . 

Cleveland  Plain  Dealer  MS . 

Phoenix  Republic  MS  . 


11,351,303 

11,088,054 

11,079,498 

11,043,493 

10,877,794 

10,769,019 

10,742,474 

10,682,072 

10,504,561 

10,214,529 


11,425,044 

11,110,273 

6,410,314 

6,241,922 

6,088,461 

6,001,920 

5,968,898 

5,780,646 

5,639,745 

5,228,006 


28,736,817 

21,818,727 

21,574,639 

19,402,243 

18,769,233 

17,012,391 

15,778,364 

15,513,823 

15,381,473 

14,876,783 


1963 

Morniufj 

Los  Angeles  Times  16,078,581 

Miami  Herald  .  14,451,406 

Chicago  Tribune .  11,750,898 

Washington  Post .  11,589,362 

New  Orleans  Times-Picayune  ...  9,881,778 

Phoenix  Republic  .  9,841,588 

St.  Petersburg  Times .  9,294,315 

Orlando  Sentinel  .  8,935,502 

San  Jose  Mercury  .  8,745,824 

Jacksonville  Times-Union  .  8,445,994 

Evening 

Houston  Chronicle .  .  10,731,378 

Milwaukee  Journal  .  10,592,293 

Montreal  La  Presse .  10,578,339 

L.  I.  Newsday-Nassau .  10,494,821 

Montreal  Star  .  10,183,166 

Phoenix  Gazette  .  9,865,129 

Detroit  News  .  9,716,057 

L.  I.  Newsday-SufFolk  .  9,586,965 

Washington  Star .  9,447,720 

Toronto  Star  .  9,258,354 

Sunday 

Los  Angeles  Times  .  11,491,179 

Chicago  Tribune  .  6,472,551 

Miami  Herald  .  5,890,546 

Baltimore  Sun  .  5,638,952 

Philadelphia  Inquirer  .  5,517,903 

Milwaukee  Journal  .  5,515,293 

Boston  Globe  .  5,134,135 

Cincinnati  Enquirer  .  4,810,733 

Minneapolis  Tribune  .  4,698,039 

Columbus  Dispatch  .  4,600,447 

Six  and  Seven-Day  Totals 

Los  Angeles  Times  MS  .  27,569,760 

Miami  Herald  MS  .  20,341,952 

Chicago  Tribune  MS  .  18,223,449 

Milwaukee  Journal  ES  .  16,107,586 

Washington  Post  MS  .  15,926,465 

Houston  Chronicle  ES  .  15,180,055 

Detroit  News  ES  .  14,023,286 

Minneapolis  Star  &  Tribune  E&S .  13,784,079 

Baltimore  Sun  ES  .  13,706,661 

Phoenix  Republic  MS  .  13,603,924 
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Winning  Ads  Placed,  Raceway  Shows  Gaia  I 


Discount  Chain  Varies 

Atlantic  City,  N.  J.  program,  Mr.  Gartner  points 
Chain  department  or  discount  out. 
stores  serving  various  income  “You  pay  only  for  what  you 
groups  should  have  varying  get,”  he  says.  “You  don’t  pay 
newspaper  advertisements  ac-  for  the  other  fellow’s  free  gift 
cording  to  Henry  L.  Gartner,  wrapping.  Nothing’s  free  here 
president  of  Garwood  Discount  in  the  way  of  extra  services  .  .  . 
Shopping  Centers  Inc.  the  customer  even  pays  a  charge 

Garwood’s  third  unit  in  New  on  layaway.  .  .  .  We  credit  our 
Jersey  is  at  Cherry  Hill,  across  growth  to  stocking  our  mer- 
the  Delaware  River  from  Phila-  chandise  in  depth  and  a  con- 
delphia.  The  chain  was  started  stant  newspaper  ad  program.” 
seven  years  ago  in  a  former  Seymour  Lax  is  ad  manager 
trolley  car  bam  here.  The  sec-  and  promotion  man  at  Gar- 
ond  store  opened  in  Vineland,  wood’s  and  his  staff  of  three 
N.  J.,  three  years  ago.  Garwood  does  all  art,  copy  and  layout 
also  owns  the  National  Depart-  work  for  three  stores.  Neither 
ment  Store  here.  copy  nor  art  is  repeated  in  three 

There  are  no  gimmicks  .  .  .  newspapers, 
no  giveaways  and  no  razzle-  The  chain  uses  some  bill- 
dazzle  promotions  connected  boards  in  the  south  New  Jersey 
with  Garwood’s  merchandising  area  but  only  to  tell  the  listener 
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Ads  in  3  Communities 

to  read  the  ads  in  the  local  land  unit  serves  a  rural  and 
newspaper.  industrial  group,  and  the  Cherry 

“Reliability  is  the  big  factor  Hill  store  is  in  the  highest  in- 
in  newspaper  advertising,”  Mr.  come  area  with  predominantly 
Lax  states.  “If  they  see  the  ad  young  families, 
in  the  newspaper,  they  believe 

the  copy  and  they  believe  it’s  In  the  Cherry  Hill  area  of  a 
the  bargain  we  say  it  is.  No  thousand  new  homes  and 
other  medium  gfives  that  con-  sprawling  developments,  grass 
fidence.”  seed  is  a  big  seller,  Mr.  Gartner 

Garwood’s  budget  calls  for  says,  while  in  the  other  areas  it 
500,000  lines  a  year  in  the  At-  doesn’t  merit  advertising. 
lantic  City  Press,  300,000  lines 

each  in  the  three  dailies  that  "Gear  your  own  merchandis- 
serve  the  Vineland  area,  and  ing  to  a  community’s  require- 
display  ads  in  zoned  editions  of  ments  and  needs,  and  then 
the  Philadelphia  Inquirer  and  modify  your  advertising  to  pro- 
Bulletin  and  Camden  Courier-  mote  each  store’s  stock  individ- 
Post.  ually,”  he  advises.  “That’s  the 

The  resort  store  here  is  geared  way  we  have  found  to  get  the 
for  a  large  portion  of  transient  most  from  our  ad  dollar.  And 
trade  the  year  around;  the  Vine-  keep  volume  on  the  upsurge." 
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Hamburg,  N.  Y. 

What’s  the  best  way  to  pro¬ 
mote  a  race  track?  Imaginative 
and  off-beat  newsjiaper  adver¬ 
tising,  take  it  from  officials  of 
the  Buffalo  Raceway  here. 

One  of  the  countrj’’s  mo.st  suc- 
ces.sful  harness  racing  plants, 
Buffalo  Raceway  has  been  a  con¬ 
sistent  user  of  newspaper  ad¬ 
vertising  from  its  inception. 

And  this  year  the  raceway’s 
newspaper  advertising  has  a 
new  face  and  format  that  ap¬ 
parently  is  making  a  big  im¬ 
pression  on  race  enthusiasts. 
Attendance  so  far  in  the  trot¬ 
ting  season  is  breaking  all  rec¬ 
ords. 

The  Buffalo  agency  of  Weil, 
Levy  &  King,  which  handles 
the  account,  points  out  that 
newspaper  advertising  falls  into 
three  categories. 

In  the  first  category  are  two 
column  X  five  inch  ads  that  ap¬ 
pear  regularly  in  the  Buffalo 
metropolitan  and  community 
newspapers.  These  are  done  in 
a  whimsical  manner  with  eye¬ 
catching  art  work  and  off-beat 
copy. 

Focal  point  of  these  smaller 
ads  is  the  slogan,  “Where  You 
Goin’?”  which  has  been  used 
with  outstanding  success  as  a 
sales  pitch  by  the  Racew’ay  for 
several  years.  One  showed  a 
man  and  woman  dressed  in  skin 
diver  outfits  headed  for  the  wa¬ 
ter.  It  was  captioned:  “Where 
You  Goin’? — Buffalo  Raceway.” 

Another  ad  showed  a  football 
player  starting  off  on  a  run  as 
he  gets  the  ball  from  the  quar¬ 
terback.  The  same  slogan  was 
used. 


Second  phase  of  the  program 
is  a  .series  of  larfje  ads  with 
dramatic  art  work  that  tell  an 
in.stitutional  story  about  the 
Raceway. 

One  of  the.se  ads  in  the  Buf¬ 
falo  dailies  featured  a  photo  of 
Jim  Dunnigan  Sr.,  president  of 
Buffalo  Raceway,  presenting  a 
silver  bowl  to  a  race  winner. 
'The  ad  was  captioned:  “We’ve 
had  over  16,000  winners  but  it’s 
always  the  next  race  that  gives 
me  a  thrill.”  The  ad  ser\’ed  to 
per.sonalize  the  head  of  the  track 
and  to  point  out  his  22  years 
of  experience  in  the  field. 

Copy  pointed  out  that  Buffalo 
Raceway  brings  together  the 
top  drivers  and  great  harness 
horses  on  one  of  the  best 
equipped  tracks  in  America. 

Another  of  these  big  ads  fea¬ 
tured  a  photo  of  Jim  Dunnigan 
Jr.,  general  manager  of  the 
Raceway,  looking  back  as  he 
walked  down  the  middle  of  the 
track.  “Following  In  His  Fa¬ 
ther’s  Footsteps,”  was  the 
theme. 

“It  is  this  family  tradition 
that  has  made  Buffalo  Raceway 
the  outstanding  track  that  it  is,” 
said  copy. 

News-Style  (ioluiiin 

The  third  category  of  news¬ 
paper  advertising,  and  perhaps 
the  most  important,  is  a  series 
of  columns  which  appear  twice 
a  week  on  sports  pages  of  the 
Buffalo  dailies.  These  are  set  up 
in  regrular  newspaper  style,  two 
column  wide,  with  a  photo  of 
their  author,  Jim  Dunnigan  Jr. 
They  are  captioned  “Dunnigan’s 


Diggin’s.” 

The  columns  are  done  in  a 
chatty,  informal  style,  provid¬ 
ing  race  fans  with  bits  of  in¬ 
formation  and  behind-the-scenes 
dope. 

The  columns  also  are  being 
leproduced  in  programs  at  the 
track. 

Pete  King,  who  handles  the 
Racew’ay  Account,  said  he  be¬ 
lieves  the  column  is  the  most 
productive  phase  of  the  pro¬ 
gram. 

“It  is  written  so  well  that 
very  few  people  realize  they  are 
reading  a  paid  ad,  although  it 
is  labelled  as  an  advertisement,” 
he  said.  “It  has  created  a  great 


deal  of  comment  in  the  racing 
fraternity  and  among  the  gen¬ 
eral  public.” 


SpectaColor  in  Detroit 

SpectaColor  will  soon  be  avail¬ 
able  in  the  Detroit  Free  Press, 
John  Olson,  business  manager, 
announced  this  week.  Living 
Anderson,  advertising  director, 
said  the  new  color  register  con¬ 
trol  system  would  be  ready  in 
time  for  the  Fall  selling  .season. 
He  said  several  SpectaColor 
pages,  including  spreads,  can  be 
used  in  a  single  issue  Monday, 
Tuesday,  Wednesday,  Friday 
and  Saturday. 
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Bu  ’eau  Adds  ‘Skew’  to  Ad  Vocabulary 


"Skev.  u  lined  in  Webstei  ’s 
;is  “dist(  'll”,  is  being  added 
to  the  ad'  ;  tising  vocabulary  by 
the  Hu  u  of  Advertising, 
ANI’A. 

BoA  1 ‘resident  Charles  T. 
Lipscomb  Ir.  uses  it  repeatedly 
in  a  n  sales  presentation, 
called  “  l  lu‘  Competitive  Kdge,” 
he  is  making  to  media  staffs 
and  oth(  r  agency  executives. 

“One-haif  of  the  tv  households 
do  three  limes  as  much  viewing 
as  the  other  half,”  is  the  first 
skew  in  the  presentation.  In 
other  wolds,  “ads  tend  to  be  de¬ 
livered  over  and  over  to  those 
who  watch  a  lot  of  tv.” 

"Messages  pile  up  against  the 
heavj’-viewing  families  while 
failing  to  increase  freiiuency 
very  much  with  light  viewing 
families,”  .Mr.  Lipscomb  iioints 
out  to  the  agency  men. 

“Television  has  a  ‘built  in’ 


Sacramento,  Calif. 

A  method  to  determine  more 
accurately  the  preference  and 
actual  consumption  of  products 
by  consumers  has  been  under¬ 
taken  by  California’s  McClatchy 
Newspapers  as  an  aid  to  ad¬ 
vertisers. 

The  new  .study,  entitled  “Mar¬ 
ket  Measure,”  will  provide  quar¬ 
terly  releases  of  data  on  .selected 
products  in  the  areas  served  by 
the  Sarrayncwt  o  Bee,  the  Frenyio 
Bee  and  the  Modeato  Bee.  The 
products  will  be  broken  down 
by  brands  and  information  will 
lie  comjiiled  on  the  buying  habits 
and  household  characteristics 
found  in  each  area. 

A  major  innovation  is  the 
combining  of  two  methods  of 
deteiTnining  the  preference  of 
buyers  —  the  consumer  analysis 
method  and  the  home  audit 
method.  Consumer  analysis  con¬ 
sists  of  asking  what  products 
have  been  purchased  during  a 
specifiecl  time  period  and  home 
audit  is  an  actual  check  of  the 
products  sitting  on  the  shelves 
in  the  home. 

Since  the  interviews  are  made 
in  the  resjiondent’s  kitchen  this 
eliminates  the  temptation  to  up¬ 
grade  one’s  taste  by  rememlier- 
ing  a  better  quality  product 
than  is  actually  used. 

Kecenl  Purchases 

The  basic  Market  Measure 
tabulation,  combining  the  re¬ 
sults  of  both  survey  methods, 
provides  a  ranking  of  brands  on 


“The  heavy  10' 1  of  viewers 
view  27 '  i  of  all  the  commercials 
that  the  entire  detergent  indus¬ 
try  broadcasts  in  the  tv  medium. 
In  the  case  of  a  single  brand, 
of  the  commercials  were 
viewed  by  the  lO'r,  while  more 
than  HVA  .saw  only  about  1.')'; 
of  all  the  commercials.” 

These  percentages,  based  on 
Nielsen  data,  reinesent  an  actual 
case  history  of  a  brand’s  tv  ex- 
po.sure  during  a  tyjiical  month, 
according  to  the  Bo.A.  The  an¬ 
alysis  also  derives  from  a  Niel- 
.sen  study  that  shows  that  the 
heaviest  group  view  tv  Hl'A 
more  than  the  average,  while  the 
lightest  viewing  group  view  tv 
12Vf  less  than  the  average. 

“Television  gives  uneven  cov¬ 
erage  of  important  market  seg¬ 
ments,”  the  inesentation  con¬ 
tinues.  “Ratings  of  shows  vary 
from  market  to  market.  Twenty- 
two  million  working  women  can- 


hand  which  were  bought  during 
the  past  month,  or  two  months 
in  the  case  of  toiletries.  It  ex¬ 
cludes  items  purchased  some 
time  ago  and  not  used,  and 
items  which  were  received  as 
samples  or  gifts. 

Each  paper’s  entire  coverage 
area  will  be  .sui’veyed  separate¬ 
ly.  The  questions  will  cover  food, 
beverages,  toiletries,  household 
items,  apparel,  tobacco  products, 
automobiles  and  automotive 
products.  Information  of  spe¬ 
cial  interest  to  local  retailers 
such  as  store  preferences  and 
retail  shopping  habits  will  lie 
available.  The  study  will  be  a 
continuing  one  with  quarterly 
release  of  data  to  provide  meas¬ 
urement  of  seasonal  trends. 

Market  Measure  is  the  result 
of  two  years  of  reseaich  and 
planning  which  included  inter¬ 
views  with  lesearch,  media  and 
account  sjiecialists  in  more  than 
iiO  agency  offices.  The  method  of 
ranking  brands  is  an  outgrowth 
of  recommendations  made  by 
the  agencies. 

Special  tabulations  at  cost 
will  be  available  to  show  the 
ranking  of  all  brands  on  hand 
at  the  time  of  the  survey 
whether  bought  recently  or  not, 
as  well  as  ranking  of  all  brands 
bought  during  the  specified  time 
period  whether  on  hand  or  not 
at  the  time  of  questioning. 

Product  and  brand  profiles 
will  be  available  after  several 
quarters’  inteiwiewing.  Profiles 
will  show  the  preference  of 
brands  based  on  factors  such  as 


not  be  reached  by  daytime  tv. 

“Viewers  can  now  choo.se  en¬ 
tertainment  on  two,  three  or 
more  channels.  Advertisers  find 
their  audiences  split  up  and 
reachable  only  by  a  schedule  of 
multiple  commercials  on  differ¬ 
ent  channels. 

“This  audience  fragmentation 
is  continuing.  The  number  of  tv 
channels  available  is  being  in- 
crea.sed  from  the  present  111  up 
to  SB. 

“('ost  of  tv  has  risen  steadily. 
Latest  figures  show  a  total  in¬ 
crease  in  time  and  program  costs 
of  .')9'a  as  of  last  year,  with 
audiences  down  27'/<. 

“Many  advertising  men  be¬ 
lieve  that  tv  is  commercially 
saturated.  Last  year  there  were 
an  estimated  18  million  commer¬ 
cials  on  tv.” 

Adding  to  the  skew  of  tv  is 
the  heavy  viewing  households, 
those  that  spend  (!.8  hours  a 


family  income,  ages  of  children, 
age  of  head  of  household,  edu¬ 
cation  of  head  of  house,  and 
number  of  years  family  has 
lieen  in  the  area.  The  popula¬ 
tion  breakdowns  are  based  on 
recommendations  made  by  the 
American  Association  of  Adver¬ 
tising  Agencies. 

In  line  with  accepted  surv'ey 
practices,  field  work  for  the 
Market  Measures  is  not  lieing 
done  under  the  McClatchy  name. 
This  prevents  possible  biases  on 
the  iiart  of  either  the  interview¬ 
ers  or  the  jiersons  being  inter¬ 
viewed.  Tabulations  are  devel¬ 
oped  on  electronic  data  comput¬ 
ers  by  an  outside  organization. 

A  total  of  approximately  16,- 
000  inteiwiews  will  be  made  an¬ 
nually  for  the  Market  Measures. 
Interviews  will  be  made  during 
the  first  10  weeks  of  each  quai- 
ter.  Initial  release  of  data  will 
show  the  results  for  the  fourth 
quarter  of  1963  and  the  first 
quarter  of  1964. 

Single  sheets  pertaining  to  a 
particular  product  of  a  manu¬ 
facturer  or  sheets  for  each  of 
the  products  of  an  advertising 
agency’s  clients  will  be  avail¬ 
able  by  contacting  the  advertis¬ 
ing  department  of  the  Bee  news¬ 
papers,  or  an  office  of  Cresmer, 
Woodward,  O’Mara  and  Orms- 
bee  Inc. 

Market  Measures  will  also  be 
produced  for  the  areas  served 
by  each  McClatchy  radio  and 
television  station  in  California 
and  Nevada. 


week  before  the  screens,  do  77)' J 
of  the  viewing.  The  light  view¬ 
ing  households,  2.3  hours  a  week, 
do  25';')  of  the  viewing. 

“Both  halves  of  the  market 
have  similar  needs  and  buying 
power,”  the  agency  men  are  re¬ 
minded.  “But  there  is  no  expos¬ 
ure  in  half  of  the  market.” 

Add  NewKpaper^ 

This  is  where  .Mr.  Lip.scomb 
slips  in  the  “competitive  edge.” 
In  tv  it  belongs  to  the  advertiser 
with  the  biggest  budget.  It  costs 
the  smaller  advertiser  ten  times 
more  than  it  does  the  big  ad¬ 
vertiser.  But — 

“Ailvertisers  can  gain  the 
competitive  edge  by  adding  the 
power  of  newspapers  to  their 
schedules,”  the  presentation  con¬ 
tinues,  suggesting  agencies  ad¬ 
vise  clients  to  add  another  medi¬ 
um  to  extend  reach  in  this  case. 

“Magazines’  reach  is  limited 
and  the  frequency  skew  is  simi¬ 
lar  to  tv’s,”  it  is  asserted,  and 
“radio  has  the  most  exaggerated 
skew.” 

“Newspapers  have  the  broad¬ 
est  reach  and  offer  a  higher  fre¬ 
quency  of  exposure  opportuni¬ 
ties,  because  they  are  univer¬ 
sally  read. 

“Advertising  in  newspapers  is 
the  way  to  flatten  the  tv  fre¬ 
quency  skew.” 

“Newspapers  with  tv  can  give 
advertisers  the  desired  competi¬ 
tive  edge,”  is  how  Mr.  Lipscomb 
concludes  the  presentation. 

• 

Liquor  Sales  Shown 
For  3  Social  Levels 

The  liquor  buying  habits  of 
purchasers  at  three  status  levels 
are  revealed  in  the  new  68-page 
study  published  by  the  Philadel¬ 
phia  Inquirer. 

Distinct  purchase  patterns  are 
shown  in  the  high,  medium  and 
low  socio-economic  areas. 

The  Pennsylvania  Liquor  Con¬ 
trol  Board  compiled  the  infor¬ 
mation  for  the  Inquirer.  Figures, 
in  gallons,  are  classified  by  ma¬ 
jor  types  and  price  changes. 

The  new  booklet  is  entitled 
“1963  Distilled  Spirits  Sales  in 
the  Pennsylvania  Counties  and 
Sections  of  the  Philadelphia 
Market.”  Copies  may  be  obtained 
from  any  Inquirer  advertising 
representative  or  by  writing  the 
Research  Department,  Phila¬ 
delphia  Inquirer. 

• 

Mathews  Appointed 

The  Williamsport  (Pa.)  Sun- 
Gazette  has  appointed  the  Julius 
Mathews  Special  Agency  as  its 
national  advertising  representa¬ 
tive,  beginning  June  1,  replacing 
Story,  Brooks  &  Finley. 
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Prize  Promotions 
Were  Successful 


Minneapolis 

Newspaper  promotion  man¬ 
agers  were  eager  to  learn  details 
of  the  success  stories  behind  the 
efforts  of  winners  in  Editor  & 
Publisher’s  29th  annual  News¬ 
paper  Promotion  Awards  Com¬ 
petition.  (E&P,  May  16.) 

Those  first  prize  winners  in 
the  newspapers  with  under- 
100,000  circulation  were  just  as 
anxious  to  explain  to  an  inter¬ 
ested  and  attentive  audience  by 
displaying  their  material  and 
provocatively  discussing  their 
creative  functions. 

The  stories  at  a  session  of  the 
National  Newspaper  Promotion 
Association  convention  here  last 
week  went  like  this: 

Classification  1 — Robert  A. 
Atteberr>%  advertising  director, 
Springfield  (Ill.)  State  Journal 
&  Register: 

With  12  cities  in  the  United 
States  bearing  the  name  of 
Springfield,  emphasis  on  the 
national  advertising  trade  paper 
promotion  was  on  instant  iden¬ 
tity — a  series  of  ads  that  bore 
the  theme  “Take  Another  Look 
at  Springfield.” 

Mr.  Atteberry  said  the  cam¬ 
paign  was  based  on  Springfield 
being,  first,  the  only  state  capital 
with  that  name  and  inviting  a 
close  study  by  the  reader  of  the 
city’s  solid,  prosperous  economy. 

“The  series  proved  most 
unique  and  effective,”  Mr.  Atte¬ 
berry  said,  and  resulted  in  sever¬ 
al  new  national  accounts  in  our 
papers.” 

15%  Gain  in  National 

Classification  2 — National  Ad¬ 
vertising  Direct  Mail  Promotion 
— Medicine  Hat  (Alta.)  News. 
Michael  Bricker,  sales  promo¬ 
tion  manager: 

Bearing  down  on  an  unusual 
far-flung  response  to  use  of  the 
insignia  of  the  bust  of  a  Cree 
Indian  and  the  name  Medicine 
Hat,  the  New's  proceeded  with  a 
plan  to  promote  the  city  and  the 
newspaper.  It  distributed,  every 
15  days,  such  items  as  a  bean 
pit,  flower  vase,  ashtray  and 
other  products  to  appreciative 
recipients  in  what  Mr.  Bricker 
described  as  a  “low  key  sales 
pitch.” 

Result:  A  15  percent  gain  in 
national  linage  in  1963. 

400  Presentations 

Classification  3 — National  Ad¬ 
vertising  Presentations — Ever¬ 
ett  (Wash.)  Herald.  Larry  Han¬ 
son,  promotion  manager: 

A  “Fishing  for  Business  On 
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Puget  Sound”  promotion  re¬ 
sulted  in  “many  new  national 
schedules  that  we  never  had 
before.  It  was  no  skyrocket,  but 
it  certainly  was  on  the  plus 
side.” 

Mr.  Hanson  said  the  Herald’s 
target  list  included  accounts  the 
paper’s  competition  was  getting. 
In  eight  months  nearly  400  pre¬ 
sentations  were  made  through 
scripts  and  slides  sent  to  various 
prospects. 

700,000  Line  Gain 

Classification  4 — Retail  Ad¬ 
vertising  Promotion  —  San 
Rafael  (Calif.)  Independent- 
Journal.  Ray  M.  Rogers,  pro¬ 
motion  manager: 

The  I-J  spaced  a  series  of  ads 
to  build  confidence  in  the  news¬ 
paper,  its  growth  as  related  to 
the  steady  growth  of  Marin 
county.  The  series  not  only  built 
up  confidence  of  businessmen 
and  financial  institutions  in  the 
paper  but  also  of  its  readers, 
and  appealed  to  advertisers  by 
dint  of  its  persuasiveness. 

Result:  A  700,000  line  ad  gain 
in  1963  plus  a  circulation  in¬ 
crease  of  10  percent. 

Crash  Program 

Classification  5 — Classified 
Advertising  Promotion — Ottawa 
(Ont.)  Citizen.  Reg  Hobson, 
classified  advertising  manager: 

Running  a  leading  6*,^  million 
lines  of  classified  a  year,  the 
Citizen  got  into  a  fight  with  the 
Ottawa  Journal  when  the  latter 
reduced  its  classified  rates.  The 
Citizen  cut  rates  by  almost  one- 
half,  offering  four  days  for 
$1.25. 

The  Citizen  instituted  a  crash 
classified  promotion  program 
which  resulted  in  greater  gains 
than  the  opposition  and  gener¬ 
ated  staff  enthusiasm  during  a 
30-day  campaign. 

Result:  'The  Citizen  scored  a 
10  percent  linage  increase,  en¬ 
joyed  its  greatest  classified 
business  in  history  and  increased 
revenues. 

For  Internal  Morale 

Classification  6 — Circulation 
Audience  Promotion — Riverside 
(Ca  if.)  Press-Enterprise. 
Charles  Stiles,  promotion  man¬ 
ager: 

Influx  of  new  residents  made 
it  necessarj'  for  the  paper  to 
change  its  promotion  tactics, 
such  as  going  into  the  news  in 
depth  and  cutting  down  on  re¬ 
porting  of  club  meetings  and 
personal  items  from  outlying 


bureaus.  This  led  to  discontent 
among  bureau  personnel. 

Although  the  campaign  was 
chiefly  for  the  circulation  de¬ 
partment’s  benefit,  it  also 
acquainted  the  bureaus  with 
what  the  paper  was  “up  to.”  As 
a  means  of  getting  the  new  pro¬ 
gram  across,  banquets  were  held 
for  bureau  memters  and  their 
wives  at  which  company  officers 
spoke. 

Without  prizes  or  gimmicks, 
district  men,  who  met  after  the 
banquets,  piled  up  an  11  to  15 
percent  circulation  increase.  The 
campaign  cost  $1,000. 

Circulation  Increase 

Classification  7 — Circulation 
Carrier  Promotion  —  North 
Hollywood  (Calif.)  Valley  Times 
Today.  Jim  Baer,  circulation 
manager: 

With  963,000  in  “the  valley” 
and  keen  competition,  Mr.  Baer 
ran  numerous  carrier  promo¬ 
tions  during  1963  that  resulted 
in  a  circulation  increase  of  36,- 
882.  A  Christmas  carnival  which 
included  the  rental  of  a  fair¬ 


grounds  brought  4,018  rders  in 
five  weeks.  Another  c<»ntest 
suited  in  3,450  orders. 

“Lucky  Bucks”  and  a  seven 
foot,  two  inch  live  Sai.  a  Claus 
were  two  of  the  many  attrac¬ 
tions  that  spurred  ne  /spaper- 
boys. 

Audience  Participation 

Classification  8 — Public  Rela¬ 
tions  and  Community  Spr\ice— 
Appleton  (Wis.)  Post-Crescent. 
Fred  Schweiker,  promotion  man 
ager: 

Audience  participation  panels 
in  conjunction  with  Lawrence 
College  that  drew  1,600  persons 
to  a  final  seminar.  This  proved 
to  the  Post-Crescent  that  more 
newspapers  should  join  with 
area  colleges  and  universities  in 
promoting  education  and  the 
pursuit  of  intellectuali.sm.  The 
newspaper  and  college  reached 
out  for  speakers  of  national  and 
international  reputation  and, 
Mr.  Schweiker  said,  “letters  to 
the  editor  proved  the  program’s 
worth.  It  cost  the  newspaper 
$3,000  on  a  cooperative  basis. 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  LINAGE 

APRIL  &  FIRST  FOUR  MONTHS 


( 14  City  Total — 6  and  7  Day  Basis) — Media  Records 

APRIL  FOUR  MONTHS 

1 964  vs  1963  1 964  vs  1963 


% 

%  of 

% 

%«! 

GENERAL 

Gain  or  loss 

Total 

Gain  or  loss 

Tola 

Alcoholic  Beverages 

-F  11.4 

9.5 

-F  5.2 

7i 

Foods  . 

+  31.2 

11.7 

-F  4.1 

I2J 

Baby  Foods 

-F  18.7 

0.3 

—  9.6 

0.1 

Baking  Products  . 

-F  128.3 

1.8 

+  13.3 

1.4 

Beverages 

-F  73.8 

2.5 

-F  8.2 

1.1 

Cereals  &  Breakfast  Foods 

-FI  72.5 

0.4 

-FI  07.6 

0.7 

Condiments 

-F  27.0 

0.6 

—  0.8 

0.7 

Dairy  Products  . . 

+  28.8 

1.4 

■F  4.3 

l.i 

Frozen  Foods  . 

-F  23.6 

1.0 

-F  13.7 

l.l 

Meats  &  Fish 

•F  18.3 

1.0 

—  7.1 

I.C 

Industrial  . 

—  39.2 

1.6 

—  25.5 

u 

Insurance  . 

—  18.6 

1.4 

—  4.2 

1.7 

Medical 

—  33.7 

1.3 

—  32.6 

2.1 

Public  Utilities . 

—  0.0 

3.5 

-F  l.l 

3J 

Publishing  &  Media  . 

—  2.0 

7.3 

+  8.5 

8.7 

Radio,  TV  &  Phonographs 

-F  56.5 

l.l 

-F  75.5 

1.7 

Sporting  Goods,  Cam.  & 

Photo  Supply 

—  32.8 

0.5 

—  20.7 

0.‘ 

Tobacco 

-F  203.1 

3.3 

-F  230.4 

3.5 

Toilet  Requisites 

—  45.9 

0.9 

+  13.6 

1.5 

Dentifrices 

—  47.1 

0.3 

—  36.0 

OJ 

Men’s  Toiletries 

—  43.4 

0.1 

-F  247.1 

0.7 

Perfumes  &  Cosmetics 

—  39.5 

0.3 

—  18.2 

Oi 

Toilet  Soaps  . 

—  12.2 

0.1 

-F  127.5 

0.1 

Transportation 

—  3.9 

11.3 

—  6.4 

11.5 

Airways 

—  3.2 

7.4 

—  9.8 

7.5 

Bus  Lines 

—  14.2 

0.5 

—  8.9 

0.5 

Railroads  . 

+  1.5 

l.l 

—  0.4 

1.0 

Steamships 

—  29.1 

0.8 

—  16.5 

1.1 

Tours 

-F  32.3 

1.2 

•F  36.0 

IJ 

Wearing  Apparel  . . 

-F  7.7 

2.2 

-F  10.4 

1.5 

TOTAL  GENERAL  . 

-F  12.5 

71.8 

+  5.7 

712 

AUTOMOTIVE 

Gasolines  &  Oils  . 

-F  5.5 

3.1 

-F  21.4 

IJ 

Passenger  Cars — New  . 

+  8.9 

15.4 

+  7.5 

I7J 

Tires  &  Tubes  . 

—  1.8 

2.2 

-F  11.7 

1.5 

Trucks  &  Tractors . 

-F  10.8 

0.5 

-F  49.9 

05 

TOTAL  AUTOMOTIVE  . 

+  2.9 

28.2 

-F  8.9 

28J 

TOTAL  GENERAL  AND 

AUTOMOTIVE  . 

-F  8.9 

100.0 

+  6.8 

lOOJ 

EDITOR 

&  PUBLISHER 

for  May  30, 

1965 

Your  man  in  Mexico  should  be  Henry 
Goethals,  Copley  News  Service  Mexico 
City  Bureau  Chief.  Goethals,  a  veteran  of 
more  than  11  years  in  Latin  America,  keeps 
a  close  watch  on  Mexico's  political  and  eco¬ 
nomic  scenes  and  spices  his  file  with  weekly 
glimpses  of  that  country’s  cultural,  travel 
and  fun  side.  "Mexico  Report”  is  available 
two  or  more  times  weekly.  For  sample  re¬ 
ports  and  rates,  contact  Rembert  James, 
editor,  Copley  News  Service,  940  Third 
Avenue,  San  Diego,  California.  Area  Code: 
714.  Telephone:  234-7111. 
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Increase  or  decrease  the 
value  of  interword  spaces 
after  a  line  has  been  key¬ 
boarded  You  save  lines 
short  of  the  justification 
range,  reduce  keystrokes 
and  wasted  time  at  the 
photo  unit 


phototypesetting 


SUN 


SUNDAY 


EVENING 


MORNING 


Philco  Puts 
Major  Push 
In  Papers 


ROP  Color 
Ads  Enhance 
Store  Status 


I’hilco  Corporation  told  its 
more  thati  dealers  in  Xew 

York  on  a  $1.0  million,  all¬ 
expenses  paid  weekend  with 
their  families  that  a  $4  million 
advertisiiift  campaifrn  featuring 
the  new  color  tv  set  which  will 
I'etail  for  $.‘l!)!).yo  and  the  stereo 
con.sole  models  will  how  this  fall 
in  newspapers  and  magazint‘s. 

The  schedule  covers  the  bal¬ 
ance  of  a  $7  million  advertising 
jirogram  announced  last  Decem¬ 
ber  (E&P,  Jan.  4,  191)4,  jtg.  18). 
An  additional  $,")  million  was  al¬ 
located  at  this  time  for  use  by 
the  dealers  in  co-op  advc‘rtising. 

Philco’s  national  advertising 
manager,  Charles  S.  Grill,  .said 
the  newspaper  inve.stment  will 
include  a  $8  million  expenditure 
resulting  in  more  than  4,0(19,000 
lines  of  advertising  in  more  than 
200  cities. 

Two-color  factory  ads  will  run 
every  week  during  the  Septem- 
ber-through-Christmas  selling 
period.  In  addition,  a  newspaper 
ad  campaign  on  Philco  refriger¬ 
ators  is  scheduled  in  June  and 
July.  No  television  advertising, 
l)aid  for  by  the  Ford  Motor  Co. 
subsidiary,  has  been  scheduled. 

To  support  the  summer  and 
pre-Christmas  selling  .seasons, 
national  magazine  ads  have  been 
scheduled  in  Ladiv.f  Home  Joiir- 
nal,  Amvt'icau  Home,  Life, 
Saturday  Kveuiny  Pont, 
Header’s  Diyent,  Ebony  and  TV 
(iuide. 


Cha.mi*.\i(;n,  Ill. 

Does  color  ajjprwiably  hell) 
an  ad?  Burleigh  Gardner  and 
Yehudi  Cohen  think  it  does  in 
their  article,  “The  Effwt  of  ROP 
Color  on  Advertising,”  in  the 
.May  issue  of  the  .American 
Marketing  Association  (juar- 
terly,  the  Journal  of  Marketiny 
Re  search . 

Investigating  the  effect  of 
ROP  color  on  advertisements  for 
coats  in  a  Chicago  newspajjer, 
they  conclude  that  besides  giving 
the  advertiser  “an  advantage 
over  competitors  who  use  black 
and  white,  .  .  .  color  enhances 
his  status  in  relation  to  higher 
.status  stores.” 

The  study  was  cari  itsl  out  by 
ascertaining  women’s  reactions 
to  four  color  advertisements  for 
women’s  and  girls’  coats,  two  in 
color  and  two  in  black  and 
white.  In  one  set  of  interviews 
the  names  of  the  stores  and 
other  identifying  details  were 
left  in  and  in  a  second  .set  of 
interviews  this  information  was 
masked.  The  results  of  the  study 


AD  MANAGER — A  salesman  since 
1961,  Thomas  M.  Buckner  has 
been  named  national  advertising 
manager  ot  the  Lexington  (Ky.) 
Herald-Leader.  He  will  work 
closely  with  the  Katz  Agency 
which  has  represented  the  news¬ 
papers  since  1888. 


show  that  “Among  the  women 
shown  the  ads  with  the  store 
names  blocketl  out,  79,  or  74  per¬ 
cent,  expressed  preference  for 
the  color  ads.” 

Analyzing  the  comments  of 
the  women  to  the  different  ad¬ 
vertisements,  the  authors  ob- 
.serv’e  that  “Color  makes  the 
merchandise  and  the  ad  more 
interesting  and  attractive,”  and 
that  “Color  and  status  interact 
to  influence  liking  for  the  ad, 
though  the  use  of  color  appears 
to  be  a  dominant  factor.” 

Dr.  Burleigh  Gardner  is  pres¬ 
ident  of  Social  Research  Inc., 
whei-e  Yehudi  Cohen  is  a  re¬ 
search  associate.  The  Journal  of 
Marketing  Research  is  publishetl 
by  the  American  .Marketing  As- 
.sociation,  230  North  Michigan 
Avenue,  Chicago.  It  is  available 
for  $3  per  year  to  association 
members,  $(!  to  nonmeml)ers,  or 
$2.50  for  a  single  copy. 


PENNSYLVANIA 


hi  Ui7*ee  states 


MARYLAND 


DELAWARE 


In  competition  with  other  dailies  in 
Delaware,  Maryland,  and  Pennsylvania, 


COMPLETE  LIST  OF  AWARDS 


Maryland-Delaware 
Press  Association 


Feature  Photography: 

First 

Robert  MacDonald 
MORNING  NEWS 


and 

Evening  journal 


General  Excellence 
First 

MORNING  NEWS 


Second 


Chuck  McGowen 
MORNING  NEWS 


Community  Service: 

First 

MORNING  NEWS 


Sports  Writing: 
Third 


Hal  Bodley 
MORNING  NEWS 


Second 


MORNING  NEWS 


MAJOR 

AWARDS 


Best  Editorials: 


EVENING  JOURNAL 


EVENING  JOURNAL 


Typography 

First 


Keystone  Awards 


(div.  1— newspapers  ot  more  than 
49,000  daily  circulation) 


MORNING  NEWS 


including 


Government  News  Series: 
First 

Cy  Liberman 
MORNING  NEWS 


•  n  (irnt  place  awards  •  5  second  place  awards 

of  a  possible  10 

•  5  third  place  awards 

in  the  Better  Newspaper  Contest 
sponsored  by  the  Maryland-Delaware  Press  Association 

and 

*  5  first  place  awards  •  3  second  place  awards 

of  a  possible  15 

•  Sweepstakes  Award 

(for  all  dailies  over  49.(XX)  rirrulation) 

in  the  Keystone  Press  Awards  Contest 
sponsored  by  the 

Pennsylvania  Newspaper  Publishers’  Association 


Ralph  Moyed 
MORNING  NEWS 


Second 


Spot  News  Pictures: 

First 

Robert  MecOoneld 
MORNING  NEWS 


Jerry  LIpson 
EVENING  XJURNAL 


Fred  Hartmann 
and  Don  Hutcheson 
MORNING  NEWS 


Sports  Pictures: 
First 


Robert  Walker 
MORNING  NEWS 


Feature  Writing: 
First 


Picture  Series  on  Same  Subiact 
Published  In  One  Edition: 

First 

Chuck  McGowen 
MORNING  NEWS 


Tom  Malone 
MORNING  NEWS 


Social  News  Writing 
First 

Linda  Hill 
MORNING  NEWS 


Second 


Robert  Walker 
MORNING  NEWS 


It’s  nice  to  win  awards.  It’s  even  nicer  to  win  new  readers  . .  , 
and  that’s  exactly  what  the  MORNING  NEWS  and  EVENING 
JOURNAL  have  been  doing.  Circulation  has  soared  in  the 
sixties !  We’ve  shown  consistent  growth  every  quarter — up  20% 
in  the  last  five  years.  Our  current  (April  1964)  daily  average 
net  paid  is  121,802. 


Sports  Column: 
First 


Second 


Jackie  Sharborough 
MORNING  NEWS 


Al  Cartwright 
EVENING  JOURNAL 


Editorials 

Second 


Dorothea  T  Apger 
EVENING  XJURNAL 


News  Photography: 
First 


THE  NEWS- JOURNAL  CO 


Front  Page  Makeup  and  Headlines 
Second 

EVENING  JOURNAL 


Robert  MacDonald 
MORNING  NEWS 


publishers  of  the 

fihlmm^tim  and  Evening  Journal 

831  Orange  Street  •  Wilmington,  Delaware  1989Q 


Second 


KEYSTONE  SWEEPSTAKES 
AWARD 


Robert  Welker 
MORNING  NEWS 


CI^SSIFIED  CLINIC 


Whatever  It  Is  It’s  Linage-Stimulating 

Whatever  it  is... 


San  Francisco 

What’s  it  promotional  copy 
foaturinp  artistic  gimmicks  is 
credited  with  lioostiiig  voluntary 
want  ad  linage  in  the  San  Frnn- 
ci.tro  Chronicle  by  5  percent  in 
three  weeks. 

“Whatever  it  is,  you  can  sell 
it  with  a  Chronicle  w'ant  ad”  is 
the  theme  of  promotion.  (See 
cut ) . 

Gimmicks  and  gadgets  con¬ 
trived  by  adding  eml>elli.shments 
to  odd  obje<ds  are  developed  by 
Rol)ert  McClay,  Chronicle  artist. 
The  re.sultant  items  appear  like 
ancient  wood  cuts. 

'IVaile  S«*cret 

Source  of  the  McClay  what’s 
it  is  secret,  quipjied  Pheljis 
Dewey,  promotion  manager, 
when  asked  about  the  linage- 
producing  devices  so  instru¬ 
mental  in  assisting  the  efforts 
of  George  Putz,  classified  adver¬ 
tising  manager. 

It  is  no  secret  that  the  art 
work  provides  the  imjiact  that 
gets  people  to  call  up  the  news¬ 
paper  almut  want  ads,  he  ex¬ 
plained. 

The  Chi’onicle  ad  linage-pro¬ 
ducing  weapon  is  used  daily. 
There’s  a  full  page  once  a  week 
and  a  quarter  page  on  other 
days,  plus  additional  sizes  of 
copy  ready  for  every^  eventu¬ 
ality. 

C.rcaled  by  Midday 

The  gimmickry'  producer  is 
an  eight-year  Chronicle  staffer. 
Bob  McClay  began  in  merchan¬ 
dising  and  then  moved  into  pro¬ 
motion.  His  first  stint  was  the 
preparation  of  a  series  of  re¬ 
leases  showing  full-page  testi¬ 
monial  “I  read  the  Chronicle” 
copy. 


Robert  McClay,  San  Francisco 
Chronicle  promotion  artist,  creates 
the  "what-is-its"  copy. 


C..4M  .\I*P01NTE1) 


...you  can  sell  it  with  a 

CHRONICLE  WANT  AD! 

Phone  GA.  1-1111 


AUSTRALIA'S 

Expanding  Wealfh 
Offers  Opporf unifies 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  iiving,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  kooi  Is  touch  with  marketing, 
sdvartitini,  publlihing  and  srsahio 
arts  It  Auitralia  road 


Ad  Veterans  Retire 

Syracuse,  N.  Y. 
Two  veteran  Post-Standard 
advertising  employes  will  retire 
on  pensions  June  1  after  a  total 
of  85  years  of  service  between 
them.  They  are  Miss  Minnie 
Werrmann,  head  of  the  adver¬ 
tising  makeup  department  who 
has  been  with  the  paper  for  42 
years,  and  G.  Raymond  Laing, 
a  display  advertising  salesman 
with  43  years  of  service. 
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.Assignment:  Quality  Control.  He’s  a  very  special  engineer  at  General  Motors — a  key  man 
in  a  corporation  which  regards  product  dependability  as  a  prime  responsibility  to  its  cus¬ 
tomers.  He  and  a  GM  inspector  are  shown  giving  this  transmission  a  final  check.  In  addition 
to  keeping  an  eagle  eye  on  every  phase  of  manufacturing,  the  quality  control  engineer  is 
closely  concerned  with  preliminary  design  and  engineering.  More  than  13,000  individual 
parts  go  into  a  GM  car,  and  every  one  must  be  as  reliable  as  men  and  machines  can  make  it. 
Raw  materials,  components,  subassemblies — all  get  meticulous  scrutiny.  Tolerances  to 
within  fifty  millionths  of  an  inch  are  commonplace. 

.Among  GM  production  employes,  about  one  of  every  twelve  devotes  full  time  to  quality  control 
or  inspection.  Approximately  50,000  inspections  are  involved  in  the  building  of  a  single  car. 
In  addition,  every  machine  operator  has  the  responsibility  for  the  quality  of  his  work  and 
performance  of  his  machine.  He  can  accept  or  reject  any  part  he  makes.  His  work  is  checked 
by  the  quality  control  engineer  and  the  inspector,  who  analyze  machine  capabilities  and 
predict  machine  inaccuracy  before  it  occurs — not  after. 

They’re  mighty  important  people,  these  GM  quality  control  engineers.  They  have  an  exacting 
job,  and  they  take  pride  in  doing  it  well.  GM  products  bear  witness  to  their  effectiveness. 


Mtikinj*  Better  Thing's  For  You 


Under  the  banner  of  The  Advertising  Council 


The  seeds 
of  hope  are  sown 
by  many  hands 


Take  a  look  at  the  facing  page. 

What  you  see  are  some  fairly  familiar  symbols — symbols 
of  campaigns  conducted  entirely  free  of  charge  by  The 
Advertising  Council  as  a  public  service  to  the  nation. 

Some  other  campaigns  conducted  by  the  Council  as  a 
contribution  to  the  country  are: 

Seat  Belts  for  Highway  Safety 
Support  the  College  of  Your  Choice 
The  Campaign  against  Littering 
Radio  Free  Europe 
Worship  This  Week 
Youth  Fitness 

United  Funds  and  Community  Chests 
U.S.O. — United  Service  Organizations 
Welcome  Foreign  Visitors 
Peace  Corps  Recruiting 

Some  of  these  campaigns  are  carried  on  for  various  agen¬ 
cies  of  the  U.S.  Government.  Others  are  conducted  for  non¬ 
profit  private  groups.  But  in  every  case,  the  profit  motive  is 


absent.  No  charge  is  made  for  services  rendered.  Everybody 
gives.  Nobody  gets. 

For  example,  the  advertising  agencies  who  create  the 
various  campaigns  work  for  nothing.  The  newspapers,  maga¬ 
zines,  outdoor  advertising  companies  and  transit  advertising 
firms  donate  the  space  for  the  public  service  messages.  TV 
and  radio  networks  and  stations  give  the  time.  The  business 
firms  of  the  country — large  and  small — contribute  the  money 
on  w'hich  the  Council  operates. 

The  results  are  pretty  satisfying. 

For  example,  the  damage  done  by  forest  fires  has  been  cut 
to  one-eighth  its  former  amount.  The  rate  of  deaths  on  the 
highways,  during  the  17  years  of  the  campaign,  has  dropped 
from  11.3  per  one  hundred  million  miles  to  5.3.  The  num¬ 
ber  of  school  children  participating  in  physical  fitness  pro¬ 
grams  has  stepped  up  12%.  U.S.  Savings  Bonds  outstanding 
have  reached  47  billion  dollars. 

Advertising  and  business  solicits  no  credit  for  this  public 
service.  It  merely  hopes  others  w’ill  be  inspired  to  do  likewise. 

For  certainly  this  is  a  time  when  every  American  should 
re-dedicate  himself  to  the  task  of  making  this  a  still  better 
country. 


L 


THE  ADVERTISING  COUNCIL 

. .  .for  public  sendee 


If  you  would  like  to  know  more  about  this  work,  this  magazine  suggests 
you  write  for  a  free  booklet  to 

The  Advertising  Council,  25  West  45th  Street,  New  York  36,  New  York. 


The  space  {or  this  message  is  donated  by  this  publication  in  cooperation  with  The  Advertising  Council. 
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FAIRCHILD 

news 


Jerome  Charnizon  has  been  named 
advertising  promotion  manager  of 
SUPERMARKET  NEWS  and 
DRUG  NEWS  WEEKLY.  Jerry 
joined  Fairchild  in  September,  19S7. 
as  general  news  reporter  for  SI  PER- 
MARKET  NEWS.  He  later  became 
editor  of  the  perishables  section  and 
for  the  past  two  years  has  been  pro¬ 
motion  news  editor. 


William  Barron  succeeds  Jern' 
Charnizon  as  promotion  news  editor 
of  SUPERMARKET  NEW'.S.  He  has 
been  a  general  news  reporter  for  the 
paper  since  last  October. 


The  lyb-f  edition  of  the  FOOT¬ 
WEAR  NEWS  Fact  Book  is  now- 
available  to  members  of  the  indus- 
tr>’.  This  11th  annual  Fact  Book,  pre¬ 
pared  by  the  Fairchild  Research 
Dept.,  is  a  compendium  of  the  latest 
market  information  on  the  footwear 
industrv-.  It  includes  an  analysis  of 
manufacturers’  production  and  sales 
figures,  retail  store  operating  ratios 
and  price  trends,  and  export-import 
statistics. 


Melvin  C.  Clialem  has  joined  the  ad¬ 
vertising  sales  staff  of  HOME  FUR¬ 
NISHINGS  DAILY.  He  was  former 
ly  sales  representative  for  House 
B<‘autiful  and  had  previously  been 
associated  with  Macfadden  Publica¬ 
tions  and  National  Jeweler. 


Frank  Engle,  marine  and  aviation 
editor  for  Fairchild  News  Service.  1 
spent  last  week  in  Miami  Beach,  i 
Fla.,  where  he  attended  the  .Avia¬ 
tion/Space  Writers  Assn,  convention 
and  visited  military  installations  in 
the  area. 


FOOTWEAR  NEWS  will  have  seven 
specialists  on  hand  to  cover  the  Foot- 
Wear  Management  Conference  and 
Exposition  in  .\tlantic  City,  June 
4-7.  Editor  Richard  Cohen  will  be 
there  with  John  Leaman,  Vivian  In- 
fantino,  .Arthur  Tobier  and  John 
Ameer  from  his  New  York  news 
staff,  as  well  as  Ron  Williams,  Fair¬ 
child’s  St.  Louis  bureau  chief,  and 
Hugh  Kite,  who  handles  factory 
management  coverage  from  the  Bos¬ 
ton  bureau. 

FAIRCHILD 
Publications,  Inc. 

7  Eaat  ’i2th  St,  N»w  York,  N.  Y. 
hibtttkan  ai 

Oitly  Naw,  Racord.  Woman'i  Waar  Daltr, 
Homa  Fumiihlngi  Daily,  Pootwaar  Nawi, 
Suparmarliat  Nawi,  Drug  Naw.  Waakly, 
Man*i  Waar,  ^  Elactronic  Nawi,  Books, 
Matalworking  Nawi,  Diractoriai. 
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tor  of  the  AUniqiu  rque  (N.  M.) 
Journal' X  Home  Li  ring  .section. 


P.\i:l  McMahon,  travel  editor 
of  the  Milivaukec  Journal  —  the 
llhiS  Mark  Twain  award  for  the 
best  series  of  articles  gathered 
on  one  trip  in  competition  spon¬ 
sored  by  the  Midwe.st  Travel 
Writer’s  association. 


Ly.man  E.  Robbins, 
promotion  the  Brem- 

crton  (Wash.)  Bun  —  manager 
Harry  MacArthur  of  the  public  relations  and  ad- 

v’ertising  department  of  Cascade 
Wat«llill^toil  Star's  Natural  Gas  Corp. 

Drama  Critic 

Harry  MacArthur  has  been 
named  drama  critic  of  the 
Washington  Star.  He  succeeds 
Jay  Cannody  who  retired  May  1 
after  28  years  as  the  Star’s  Elliot  Norton,  Boston  Rcr- 
drama  critic.  ord-Anierican  drama  critic  — 

For  the  past  nine  years  Mr.  honorary'  degree  from  Faiifield 
MacArthur  served  the  news-  (Conn.)  University, 
paper  as  as.sociate  drama  editor.  *  ♦  ♦ 

Born  in  Columbus,  Ohio,  he  Walter  K.  Schwinn,  associ- 
joined  the  Star  31  years  ago  as  ate  editor  of  the  Hartford 
a  copy  boy.  He  became  a  member  (Conn.)  Courant  fixim  iy29  to 
of  the  drama  department  .staff  in  1943  —  elected  president  of  the 
193.')  and  handled  theater  news  Mark  Twain  Memorial, 
as  well  as  general  news  assign¬ 
ments  until  AVorld  War  II. 

Mr.  MacArthur  became  the 
Star’s  first  television  editor  in 
1948. 

-4  navigator  during  World 
War  II,  he  flew  more  than  fl.") 
missions  ov’er  the  North  Atlantic 
with  the  Air  Transport  Com¬ 
mand. 


ELECTED  —  Rosalind  Idassow, 
women's  editor  of  Parade  mags- 
line,  is  the  new  president  of  the 
Newspaper  Women's  Club  of  New 
York,  she  is  a  former  New  York 
Journal-American  reporter  and 
the  wife  of  Dr.  Norton  Luger,  a 
physician. 

dent  of  the  l)oard  of  trustees  of 
the  Merrick  House,  a  .settle¬ 
ment  house. 


Gerald  Wade  —  from  state 
editor,  Beaumont  (Tex.)  Jour¬ 
nal,  to  reporter,  Omaha  (Neb.) 
World-Herald. 


John  G.  Blair  —  from  make¬ 
up  editor  to  associate  editor  and 
editorial  writer  for  the  (Cleve¬ 
land)  Plain  Dealer;  Van  R 
Richmond  —  promoted  to  make¬ 
up  editor;  Martin  T,  Ranta  — 
from  copy  editor  to  assistant 
makeup  editor. 


Myles  E.  Standish,  editor 
emeritus,  Nonvieh  (Conn.)  Bul¬ 
letin  —  honorary  life  member¬ 
ship  in  Associated  Press  Con¬ 
necticut  Circuit. 

Katherine  Ann  Birge,  for- 
Angelo  J.  De  mio,  formerly  mer  church  editor  of  the  Hart- 
with  Associated  Press,  Connecti-  ford  (Conn.)  Courant  —  re¬ 
cut  bureau  —  to  public  relations  signed  to  take  a  teaching  job  in 
counsel  for  Connecticut  Chronic  Turkey. 

Dick  ELlers,  police  reporter  and  Convale.scent  Hospital  As-  ♦  ♦  ♦ 

for  the  IFarrc)?.  (Ohio)  Tribune-  .sociation.  Thomas  B.  Biiti.£R  —  to  New 

Chronicle  —  winner  of  the  state  ♦  ♦  ♦  York  retail  advertising  repre- 

Speak-Up  Jaycee  competition.  Robert  Sobel,  formerly  on  sentative  for  the  Baltimore 

*  *  *  the  copy  desk  of  the  New  York  Sunpapers,  succeeding  Geobge 

Sharon  Wallers  —  from  re-  Mirror  —  now  chief  copy  editor  Molloy  —  to  assistant  eastern 

porter,  Billings  (Mont.)  Ga-  ut  Billboard  magazine.  advertising  manager  for  the 

zette,  to  women’s  page  assistant  ♦  ♦  *  Angeles  Times 

and  state  editor,  the  Butte  Mon-  John  W.  Booth,  advertising  ♦  *  * 

tana  Standard-Post,  replacing  director  of  the  (Clev'eland)  Harry  Wood  —  from  Waco 
M.arie  Stephenson,  —  now  edi-  Plain  Dealer  —  elected  presi-  (Tex.)  N  e  w  s  -  T ribtine  and 

_  _ Times-Herald,  to  Southwestern 

Life  Insurance,  Dallas,  as  pub- 
I  lie  relations  manager. 


John  (Sky)  Dunlap,  South¬ 
ern  California  correspondent 
for  Editor  &  Publisher  — 
elected  by  the  Santa  Ana, 
(Calif.),  College  faculty  for  the 
alumni  achievement  award  at 
Commencement. 


William  Wundram,  Sunday 
editor  of  the  Davenport  (Iowa) 
Times-Democrat  —  sweepstakes 
winner  ($75)  in  the  Iowa  AP 
Managing  Editors  newswriting 
contest.  Other  winners:  JiM 
Arpy,  Davenport  Democrat,  spot 
news;  and  Bert  McGrane,  Dee 
Moines  Register,  sports. 

EDITOR  ac  PUBLISHER  for  May  30,  1964 


Whether  your  newspaper's  political  leaning  is  Liberal  or 
Conservative  .  .  .  you  need  the  strength  of  Paul  Harvey’s 
thought-provoking  column  on  your  editorial  page.  His  ma¬ 
terial  is  crisp,  clear,  sound,  direct  .  .  .  and  provocative. 
Released  three  times  per  week. 
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IN  THE  BANK — Bob  Brister,  left, 
outdoors  editor,  and  Stan  Red¬ 
ding,  feature  writer,  of  the  Hous¬ 
ton  Chronicle  won  awards  in  the 
First  City  National  Bank's  press 
competition — Brister  for  a  photo 
of  a  rough  boat  race  and  Redding 
for  a  story  on  the  death  of  an 
Indian. 

Dr.  Sykes  to  Teaeh 
.4t  College  in  Japan 

Wheeling,  W.  Va. 
Dr.  Robert  H.  Sykes,  Bethany 
Collepo  iirofessor  and  former 
reporter  on  the  Wheeling  News 
Register,  has  received  a  Ful- 
bright-ilays  grant  to  teach  three 
courses  in  American  civilization 
at  Kanazawa  University  in 
Japan  during  1964-65. 

Dr.  Sykes,  Associate  Profes¬ 
sor  of  English  at  Bethany, 
spent  two  and  one-half  years  at 
Ikkebukkuro,  18  miles  north¬ 
west  of  Tokyo,  from  1948  until 
the  Korean  war  started  in  mid¬ 
summer  of  1950. 

On  that  duty  tour.  Dr.  Sykes, 
a  reporter  for  the  News- 
Register,  made  a  spectacular 
climb  up  the  icy  slopes  of  Mt. 
Fuji  in  mid-January  to  reach 
an  American  bomber  which  had 
crashed  at  the  summit. 

*  «  * 

Lee  M.  Brown — from  the 
Orange  County  (Calif.)  Eve¬ 
ning  News  to  city  desk.  Long 
Beach  (Calif.)  Independent. 
Les  Rodney — from  Stiller-Hunt 
advertising  agency,  Beverly 
Hills,  Calif.,  to  the  Independent, 
rewrite. 

*  «  * 

Bob  Rolloff  and  Bill  Brun- 
ING  —  from  the  Nashville 
(Tenn.)  Banner  copy  desk  to 
the  newly  formed  Atlanta  (Ga.) 
Times. 

*  *  * 

Thomas  Sancton,  a  former 
reporter  for  the  New  Orleans 
(La.)  Times-Picayune  and  the 
AP — now  vicepresident  for  pub¬ 
lic  relations  in  the  Walker 
.  S  a  u  s  s  y  Advertising  Agency, 

I  New’  Orleans. 


^Newspaper’s  .\rtisl 
ins  Insignia  Prize 

Winners  of  a  nationwide  con¬ 
test  for  the  creation  of  an  in- 
.“ignia  to  be  used  on  signs  mark¬ 
ing  the  historic  2,000-mite  Lewis 
and  ('lark  Trail  have  l)een  an¬ 
nounced  by  its  sponsor,  the  J.  N. 
“Ding”  Darling  Foundation  Inc. 

A  drawing  .submitted  by  Ed¬ 
gar  J.  Kulla,  staff  artist  for  the 
St.  Louis  Post-Dispatch,  won 
first  place  and  a  $500  cash  prize. 

Runner-up  was  Albert  Parel- 
la,  an  art  director  for  WKBN- 
TV  at  Youngstown,  Ohio.  lie 
was  awarded  an  original  auto¬ 
graphed  etching  made  by  the 
late  J.  N.  “Ding”  Darling, 
newspaper  cartoonist  and  con- 
.ser\’ationist. 

Mr.  Darling,  shortly  l)efore 
his  death  in  February  1962,  con¬ 
ceived  a  i)lan  to  memorialize  and 
preserve  the  «*xpedition  route  of 
160  years  ago. 

*  ♦  * 

John  Mason  Potter,  former 
Boston  newspaperman — from  di¬ 
rector  of  Cornell  Univ’ersity 
New’s  Bureau  to  director  of  pub¬ 
lic  information  at  Ithaca  College. 
«  *  * 

William  F.  Sandfokd,  asso¬ 
ciate  editor  of  the  Red  Bank 
(N.  J.)  Register — elected  presi¬ 
dent  of  New  Jersey  Associated 
Press. 

m  * 

R.  S.  Gronowski,  managing 
editor  of  the  Oshkosh  North¬ 
western — elected  president  of 
Wisconsin  AP  Association. 

*  *  * 

Paul  Connell,  Boston  Globe 
— named  press  photographer  of 
the  year  in  Boston  Press  Photog¬ 
raphers  Association  awards. 
Other  winners:  Fred  Keenan, 
Quincy  Patriot-Ledger,  best  of 
show;  Richard  Russell, 
Springfield  Union,  spot  news; 
and  Donald  L.  Robinson,  UPI, 
sports. 


MORE 

PUBLISHERS 
COME  TO 


for  presses  with 
bigger  reserve 
capacity 


SHARING  HONOR  WITH  THE  BOSS— Aaron  Einfrank,  left,  of  the 
Toronto  Telegram  receives  a  citation  in  the  SDX  Deadline  Club's  United 
Nations  Award  from  J.  Wendell  Sether,  center,  president,  with  H.  W. 
Patterson,  right,  news  editor  of  the  Telegram,  participating.  The  first 
prize  in  this  competition,  given  by  International  Telephone  &  Telegraph 
Co.,  went  to  Earl  Foell,  Christian  Science  Monitor. 


GOOD  FOR  BUSINESS — Robert  E.  Nichols,  left,  business-financial 
editor  of  the  Los  Angeles  Times,  holds  the  Loeb  Newspaper  Award 
(also  $1,000)  while  Laurnce  J.  Ackerman  of  the  University  of  Connec¬ 
ticut  presents  a  special  award  to  Lee  M.  Cohn,  right,  of  the  Washington 
(D.C.)  Star. 


Honored  As  Athlete 

Milwaukee 
Lloyd  Larson,  sports  editor  of 
the  Milwaukee  Sentinel,  will  be 
the  first  recipient  of  the  Pat 
O’Dea  award  to  be  made  June  2 
by  the  Madison  Pen  and  Mike 


club.  The  award  is  for  a  former 
Wisconsin  athlete  who  most 
closely  follows  the  principles  of 
O’Dea,  legendary  football  hero 
at  Wisconsin,  in  following  uni¬ 
versity  ideals.  Mr.  Larson 
starred  in  football  and  baseball 
for  the  Badgers  in  the  1920’s. 


TO  MY  SON 

THE  TEEN-AGE  DRIVER 

hy  Henry  Gregor  Felsen 

6-lNSTAL]REI\T  SERIES 

.  .  .  Parents  and  teen-agers  alike  will  read  and  profit  by 
this  timely  and  interesting  feature  on  one  of  the  really  big  problems 
of  our  times. 

May  we  send  reading  copy? 


The  Register  and  Tribune  Syndicate 

DCS  MOINIS.  IOWA  4I«  MAOISOM  AVt  NiW  TOftK  CITY 
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NEWSPAPER  LAW 

County  Fair  Picture 
Violated  Her  Privacy 

Bv  Albert  W  tMnlriiff  (irav 


A  judgment  for  the  publica¬ 
tion  of  a  photograph  of  a  woman 
who  was  the  victim  of  an  up¬ 
draft  in  a  “fun  house”  at  a 
county  fair  w’as  awarde<l  against 
the  Cidlen  (Ala.)  Thnrs  Dettw- 
crat  and  affirmed  on  appeal. 
(Ifi2  So.  2d  474) 

Wife  of  a  chicken  farmer,  a 
church  member  and  a  partici¬ 
pant  in  community  affairs,  the 
plaintiff  (Mrs.  Graham)  had 
lived  44  years  in  that  commun¬ 
ity.  In  the  fall  of  1961  she  went 
with  her  two  small  children  to 
the  “fun  house.”  Unaware  of  a 
device  that  blew  jets  of  air 
through  the  platform,  her  dress 
was  blown  over  her  head  and  her 
body  expo.sed  from  the  waist 
down  to  the  surrounding  fair 
crowd. 

-A  photographer  from  the 
Times  Democrat  was  standing 
nearby  and  he  snapped  a  pic¬ 
ture  of  the  woman.  Four  days 
later  the  picture  was  published 
in  the  paper. 

‘.4  Matter  of  Public  Interef>t' 

The  newspaper  contended  that 
the  photograph  \vas  a  matter  of 
legitimate  interest  to  the  public 
and  that  the  picture  had  l>een 
published  in  connection  with  a 
story  of  the  fair  which  was 
legitimate  news. 

Refusal  of  the  trial  court  to 
entertain  this  defense  was  sus¬ 
tained  by  the  appellate  court. 

“There  is  a  fertile  medium  in 
this  field  of  wrongdoing  for  the 
production  of  conflicts  between 
the  right  of  the  individual  to  be 
let  alone  and  the  right  of  the 
public  to  know — the  latter  con¬ 
cept  being  crystalized  in  our 


age-old  concejjt  of  freedom  of 
speech  and  of  the  press,”  the 
appellate  court  stated. 

“The  right  of  action  for  in¬ 
vasion  of  privacy  has  had  to  give 
way  to  the  interest  of  the  public 
to  be  informed.  It  does  not  exist 
where  the  person  has  published 
the  material  complained  of  or 
consented  thereto.  It  does  not 
exist  where  a  person  has  become 
so  prominent  that  by  his  very 
presence  he  has  dedicated  his 
life  to  the  public  and  thereby 
waived  his  right  of  privacy. 
There  can  be  no  privacy  in  that 
which  is  already  public. 

“It  does  not  exist  in  the  dis¬ 
semination  of  news  and  news 
events  nor  in  the  discussion  of 
events  of  the  life  of  a  person  in 
whom  the  public  has  a  rightful 
interest  nor  where  the  informa¬ 
tion  w'ould  be  of  public  l>enefit 
as  in  the  case  of  a  candidate 
for  public  office. 

(\iiiiiiion  Decency 

“We  see  nothing  of  legitimate 
news  value  in  the  photograph. 
Certainty  it  discloses  nothing  as 
to  w’hich  the  public  is  entitled  to 
be  informed.  It  may  nevertheless 
be  suggested  that  there  must  be 
yet  some  undefined  limits  of 
common  decency  as  to  what  can 
lie  published  about  anyone  and 
that  a  photograph  of  indecent 
exposure,  for  example,  can  nev'er 
he  legitimate  news. 

“A  person  who  unreasonably 
and  seriously  interferes  with 
another’s  interest  in  not  having 
his  affairs  known  to  others  or 
his  likeness  exhibited  to  the  pub¬ 
lic  is  liable  to  the  other.  These 


limits,  the  ju.stifiable  invasion  of 
privacy,  are  exceeded  where  in¬ 
timate  details  of  the  life  of  one 
who  has  never  manifested  a 
desire  to  have  publicity  or  be 
exposed  to  the  public,  or  where 
photographs  of  a  person  in  an 
embarrassing  pose  are  sur¬ 
reptitiously  taken  and  pub¬ 
lished.  .  .  . 

“Not  only  was  this  photo¬ 
graph  embarrassing  to  one  of 
normal  sensibilities,  we  think  it 
could  properly  be  classified  as 
obscene,  in  that  ‘obscene’  means 
‘offensive  to  modesty  or  decency 
or  expressing  to  the  mind  or 
view  something  which  delicacy, 
purity  or  decency  forbid  to  be 
expressed.’  ” 

Misfortune  in  Public  Place 

Then  of  the  second  defense 
that  the  picture  was  taken  at  a 
time  the  woman  was  part  of  a 
public  scene,  the  court  continued, 

“The  proposition  for  which 
the  newspaper  contends  is  prob¬ 
ably  best  illustrated  by  the 
statement  contained  in  a  deci¬ 
sion  by  a  Pennsylvania  court. 
‘On  the  public  street  or  any 
other  public  place  where  a  per¬ 
son  has  no  right  to  be  alone  it 
is  no  invasion  of  his  privacy  to 
do  no  more  than  follow  him 
alxiut.  Neither  is  it  such  an  in¬ 
vasion  to  take  his  photograph  in 
such  a  place  since  this  amounts 
to  nothing  more  than  making  a 
record,  not  differing  essentially 
from  a  full  written  description 
of  a  public  site  which  any  one 
present  would  be  free  to  see.’  ” 

With  this  quotation  the  court 
continued  in  its  comment:  “To 
hold  that  one  who  is  involuntar¬ 
ily  enmeshed  in  an  embarrassing 
pose  forfeits  her  right  of  privacy 
merely  because  she  happened  at 
the  moment  to  be  part  of  a  pub¬ 
lic  scene,  would  be  illogical, 
wrrong  and  unjust. 

“One  who  is  part  of  a  public 
.scene  may  be  lawfully  photo¬ 
graphed  as  an  incidental  part  of 
that  scene  in  his  ordinary  status. 
Where  the  status  he  expects  to 
occupy  is  changed  without  his 
volition  to  a  status  embarrassing 
to  an  ordinary  person  of  reason¬ 
able  sensitivity,  then  he  should 
not  be  deemed  to  have  forfeited 
his  right  to  be  protected  from 
an  indecent  and  vulgar  intrusion 
of  his  right  of  privacy  merely 
because  misfortune  overtakes 
him  in  a  public  place.” 

«  *  « 

ARSON  PROBE 

Schenectady,  N.  Y. 

Schenectady  County  Judge  A. 
i  C.  Wemple  has  dismissed  a  libel 
action  against  the  Schenectady 
Gazette  and  its  police  reporter, 
Fred  Hoekstra;  radio  station 
WGY,  and  WRGB-Tv,  which 
resulted  from  the  reporting  of 
a  fire  story  June  26,  1963. 


The  lawsuit  was  brou.vht  by 
Donald  and  Phyllis  Schu eider. 
At  the  time  of  the  fire,  a  econd 
floor  flat  of  a  home  was  ch  c  upied 
by  Donald  Schneider,  a  , rand- 
son  of  the  owner.  Howt  ,  er,  it 
was  repoi-ted  no  one  wa.~  home 
when  the  fire  wcurred  ai  1  that 
fire  and  police  officials  sad  they 
were  inve.stigating  possible  ar- 
•son. 

No  Innuendo 

The  plaintiffs  contended  that 
no  innuendo  is  require<l  to  spell 
out  the  contention  that  the 
plaintiffs  committed  the  crime 
of  arson.  Judge  Wemple,  dis¬ 
missing  the  case,  said:  “The 
words  used  are  capable  of  a 
meaning  which  is  not  libelous. 
They  do  not  appear  libelous  on 
their  face.  Therefore,  in  order 
to  plead  a  good  cause  of  action 
for  libel  the  plaintiffs  must 
allege  extrinsic  facts  showing 
that  the  article  is  lil)elous.” 

«  If  * 

COURT  HEARlNt; 

Hartford,  Conn. 

A  $1  million  libel  .suit  against 
Travelers  Insurance  Com))anies, 
filed  by  a  convictetl  robber,  has 
been  dismissed  in  U.  S.  District 
Court. 

Howard  Hildebrandt,  37,  who 
is  completing  a  prison  term  at 
Lewisburg,  Pa.,  filed  the  suit 
a  decade  ago,  but  since  he  served 
most  of  his  time  at  Alcatraz,  he 
was  unable  to  appear  in  court 
here. 

Hildebrandt,  who  was  con¬ 
victed  of  stealing  $100,000  from 
the  Credit  Union  at  Quonset 
Point  (R.  I.)  Naval  Air  Station 
in  1952,  sued  the  Hartford  in¬ 
surance  company  on  the  basis 
of  a  news  story. 

The  story  quoted  an  FBI 
agent  as  saying  in  court  at 
Providence  that  Hildebrandt  had 
admitted  that  $37,718  recovered 
by  the  FBI  was  part  of  the 
stolen  money. 

Hildebrandt  denied  he  had  ad¬ 
mitted  any  such  thing  and  said 
that  no  court  had  found  the 
$37,718  was  stolen  money. 

He  sued  Travelers  because  the 
Travelers  Indemnity  Company, 
which  had  insured  the  Credit 
Union’s  funds,  repaid  the  loss, 
then  claimed  the  $37,000  cache. 

Judge  W.  Joseph  Blumenfeld 
told  Hildebrandt  that  court  pro¬ 
ceedings  may  be  published  with¬ 
out  risk  of  liability  for  libel. 

If  Hildebrandt  thought  he  was 
libeled  by  an  FBI  agent,  the 
judge  added,  he  shouldn’t  have 
sued  the  Travelers  Insurance 
Companies. 

Hildebrandt  had  charged  that 
the  insurance  firm  was  respon¬ 
sible  for  the  news  report  on  the 
court  hearing  in  Providence. 


By  now,  your  readers  have  selected  the  vacation  of 
their  dreams  from  your  travel  pages  ...  if  they 
have  been  reading: 

“GOING  PLACES” 

By  SHIRLEY  and  BOB  SLOANE 

If  you  have  not  given  them  the  opportunity  to  plan 
their  itineraries  with  the  help  of  this  most  sparkling 
and  popular  of  all  travel  features  .  .  .  write,  wire  or 
phone  for  rates!  (For  weekend  release  with  art.) 

GENERAL  FEATURES  CORPORATION 
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The  Weekly  Editor 

NET  INCOME 


Net  iKc\)me  for  the  “com¬ 
posite”  oekly  newspaper  in 
1963  was  just  the  same  as  for 
its  1962  I'ounterpart  —  6.8  per¬ 
cent  of  total  income  after  a 
unifonr.  deduction  is  made  for 
publisher’s  salary.  These  are  the 
findings  of  the  13th  National 
Weekly  Newspaper  Cost  Study. 

Total  income  per  subscriber 
was  higher  for  the  “composite" 
newspaper  in  1963  than  in  1962 
—  $36  per  subscriber,  compared 
with  $34.18  the  year  previous. 

A  total  of  293  newspapers 
submittffi  reports  for  the  1963 
study  while  140  participated  in 
the  1962  study.  Cosponsoring 
the  Cost  Study  are  the  National 
Editorial  Association,  Newspa¬ 
per  Association  Managers  and 
cooperating  state  newspaper  as¬ 
sociations. 

Advertising  accounted  for 
.i8.6  percent  of  the  total  income 
for  the  “composite”  newspaper, 
74  percent  of  which  came  from 
local  advertising;  9.8  percent 
from  national;  10.4  percent 
from  classified  and  5.8  percent 
from  legal. 

Total  circulation  of  the  103 
newspapers  from  which  the 
“composite”  was  made  is  331,562 


or  an  average  of  3,219.  The  cir¬ 
culation  of  the  1962  “composite” 
paper  was  larger  —  3,842.  Cii^ 
culation  income  represented  8.4 
percent  of  total  income,  while 
commercial  printing  accounted 
for  27.4  percent  and  miscellane¬ 
ous  5.7  percent  of  total  income. 

Office  salaries,  excepting  pub¬ 
lisher’s  salary,  were  15.9  per¬ 
cent  and  shop  wages  were  24.4 
percent  of  total  income.  These 
percentages  were  less  than  for 
the  1962  “composite”  which 
were  18.3  percent  for  office  sal¬ 
aries  and  25.4  percent  for  shop 
wages. 

Materials  were  16.3  percent 
this  year,  compared  with  17  per¬ 
cent  last  year. 

When  $7,500  publisher’s  sal¬ 
ary  is  subtracted  from  the  “net 
income  including  publisher’s  sal¬ 
ary  or  draw”  the  net  income 
of  13.2  percent  of  total  income 
drops  to  6.8  percent,  the  same 
as  in  1962. 

THURSDATA 

BIKTHS  —  The  Ola  (Ark.) 
Ola-Plainview  News  has  been 


started  by  Mrs.  Harry  Elton 
Willard.  She  formerly  was  in 
the  advertising  department  of 
the  Russellville  (Ark.)  Courier- 
Democrat.  A  four-page  first  edi¬ 
tion  was  publish^  on  March 
12  and  in  one  month  the  size 
was  up  to  eight  pages.  The 
weekly  is  printed  in  the  plant 
of  the  Dnrdanelle  (Ark.)  Post- 
Dispatch.  .  .  .  Two  new  news¬ 
papers  have  started  in  Los 
Lunas,  New  Mexico.  New  Mexi¬ 
co  Senior  Citizens  has  been 
started  by  Howard  C.  Simpson. 
The  Rio  Valley  Record  has  been 
started  by  Jo  Stewart  .  .  .  Riv¬ 
erside  (Calif.)  Publishing  Com¬ 
pany,  publishers  of  the  Arling¬ 
ton  Times,  West  Side  News 
and  Magnolia  Mirror,  has  added 
a  fourth  weekly,  the  East  Side 
News,  centering  around  the 
campus  of  the  University  of 
California  at  Riverside.  Peter 
Parsons  is  editor  and  Clarence 
Lacefield  is  advertising  man¬ 
ager. 

«  *  * 

SHUTS  DOWN  —  Publisher 
Ellis  Yoes  has  discontinued  the 
weekly  Fort  Smith  (Ark.)  Fort 
Smithian.  In  October,  1963,  Mr. 
Yoes  filed  a  civil  antitrust  suit 
against  four  companies  owned 
by  Donald  W.  Reynolds,  alleg¬ 
ing  that  they  held  a  monopoly 
in  the  newspaper  and  advertis¬ 
ing  business  in  the  Fort  Smith 
area.  The  suit  was  .settled  out 


of  court,  Mr.  Yoes  said,  but  he 
did  not  disclose  the  amount  of 
the  settlement.  The  Fort  Smith¬ 
ian  was  .started  as  a  shopper 
38  years  ago. 

*  *  * 

WINNING  EDITOR  —  Don 
J.  Pease,  co-editor  of  the  Oherlin 
(Ohio)  News-Tribune,  has  w'on 
the  Democratic  nomination  for 
state  senator.  Mr.  Pease,  an 
01)erlin  city  councilman,  was  the 
subject  of  a  Weekly  Editor  col¬ 
umn  (Oct.  19,  1963)  on  whether 
newspapermen  .should  run  for 
Itublic  office. 

♦  ♦  ♦ 

KENNEDY  .SOCIETY— Penn 
Jones  Jr.,  editor/publisher  of 
the  Midlothian  Mirror  in  sub¬ 
urban  Dallas,  Tex.,  has  pro¬ 
posed  the  formation  of  a  John 
Kennedy  Society  “l)ecause  it  is 
time  for  those  who  believe  in 
democracy  to  get  into  action  and 
oppose  the  right  wingers — 

speech  for  speech.”  Mr.  Jones 

was  last  year’s  Lovejoy  “Cour¬ 
age  in  Journalism”  winner. 

*  *  » 

ANNIVERSARY  —  Charles 
F.  Delano,  editor  and  publisher 
of  the  Amity ville  (N.  Y.)  Rec¬ 
ord,  recently  celebrated  his  60th 
anniversary  at  the  helm  of  the 
Long  Island  weekly.  Mr.  Del¬ 
ano’s  daughter,  Jessie,  and  his 
son-in-law,  Walter  B.  Gunnison, 
now  do  the  reporting,  writing 
and  editing. 


A  minimum 
of 
3 

PLATES 
a  minute 


by  the  M-A-N  push-button  process 


The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.’  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news¬ 
paper  mat.  For  a.completely  modern  molding  and  casting 
operation  the  M-A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  & 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  n  W  b 

M-A-N  CASTER/FINISHER 


*Units  now  in  operation  or  on  order  for  Louisville  Courier-Journal,  Orlando  Sentinel-Star,  Los  Angeles  Times,  The 
Oklahoman,  Portland  Oregonian,  Birmingham  News  and  La  Presse  (Montreal). 
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PROMOTION 

Presentation  Costs 
Reduced  by  Mimeo 

By  Geor"e  Wilt 


Tw’o  of  the  bipffest  problems 
in  any  promotion  department 
are  time  and  money.  Laurie 
Cavanauffh,  promotion  director 
of  the  Minneapolis  Star  and 
T ribune,  is  finding  two  machines 
a  big  help  in  his  fight  to  solve 
both  of  these  problems. 

In  order  to  reduce  the  time 
needed  to  produce  a  sales  pres¬ 
entation,  the  Star  and  Tribune 
are  reproducing  some  of  their 
presentations  on  their  mimeo¬ 
graph  facilities,  rather  than 
printing  them  by  letterpress  or 
offset. 

“An  electronic  stencil  cutter 
(Electro- Rex),  and  a  silk  screen 
duplicating  machine  ( Rex- Ro¬ 
tary)  enable  us  to  achieve  a 
variety  of  treatments  not  usual¬ 
ly  associated  with  this  elemen¬ 
tary  reproduction  process,”  Mr. 
Cavanaugh  reports.  He  explains 
that  it  is  possible  to  run,  one, 
two,  three  and  even  four  colors 
on  a  page,  use  either  photos  or 
line  drawings  for  illustration. 
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use  either  machine-set  type  or 
typewriter  type  for  headlines 
and  lK)dy  copy. 

.4rt  Can  Be  Re-used 

While  the  quality  of  repro¬ 
duction  from  the  mimeograph 
does  not  quite  come  up  to  offset 
or  letteiqjress,  Mr.  Cavanaugh 
says  that  the  results  have  been 
more  than  satisfactory  for  their 
purposes.  Most  of  the  Star  and 
Tribune  presentations  are  made 
up  in  slide  form,  for  use  in  over¬ 
head  transparency  i)rojector,  or 
in  easel  form.  The  mimeo  pres¬ 
entations  are  primarily  used  as 
“leave-behinds.” 

The  use  of  the  electronic 
.stencil-cutter  makes  it  possible 
to  use  the  same  art  for  slides 
or  easel,  and  the  reproduced 
version. 

In  addition  to  the  savings  in 
time  made  possible  by  the  mime¬ 
ograph,  the  dollar  savings  can 
be  considerable,  too.  Mr.  Cava¬ 
naugh  said  that  on  a  recent  job 
involving  a  60-page  booklet  wdth 
six  pages  in  tw'o  colors,  the  esti¬ 
mate  for  lithographing  the  piece 
was  over  $400.  The  job  was  pro¬ 
duced  on  the  mimeograph  for 
only  $230. 

.'flopping  Center  Sur>’ey 

One  of  the  recent  uses  of  the 
reproduction  process  is  the  Star 
and  Tribune’s  study  showing  the 
relative  popularity  of  suburban 
shopping  centers  and  discount 
.stores,  neighborhood  districts 
within  the  city,  and  downtown 
area,  among  women  shoppers. 
Titled,  “What’s  Been  Going  On 
.\round  Here,”  the  study  shows 
that  in  the  year  prior  to  the 
■surv’ey,  86  percent  of  all  Henne- 


character  . . . 
.  color. 
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OVER  THE  BORDER — Promotion  men  from  Canada  at  NNPA  convan. 
tion  in  Minneapolis  included:  Left  to  right — F.  G.  Houston,  Toronto 
Star;  Reg  Dawe,  Toronto  Telegram;  Michael  Bricker,  Medicine  H«t 
News,  and  Tom  Parish  Jr.,  Sault  Ste.  Marie  Star. 


TRI-NEWSPAPER  GROUP  is  represented  at  the  promotion  convention 
in  Minneapolis  by  (left  to  right)  Chuck  Stiles,  of  Riverside,  Calif; 
John  Stafford,  of  Rockford,  III.;  and  John  Donnelly,  of  New  Brunswick, 
N.  J. 


pin  County  women  shopped  in 
suburban  centers  or  discount 
stores,  81  percent  shopped  in 
downtown  Minneapolis,  and  76 
percent  .shopped  at  the  neigh¬ 
borhood  districts  within  the  city. 

The  .study  was  made  as  part 
of  the  Star  and  Tribune’s  “Con¬ 
tinuing  Study  of  Minnesota  Liv¬ 
ing.” 

The  presentation  concludes 
that  as  a  result  of  today’s  shop¬ 
per  mobility,  proximity  of  store 
to  residence  is  becoming  less 
and  less  imporiant,  that  home¬ 
makers  will  shop  at  the  store 
or  stores  whose  values  appeal 
most  strongly  to  them  at  the 
moment,  and  that  advance 
knowledge  of  these  values 
through  adv'ertising  is  increas¬ 
ingly  necessary. 


The  use  of  colored  .stock  as 
well  as  two  color  mimeo  print¬ 
ing  enhances  the  appearance  of 
the  promotion  pieces. 


Some  of  the  Pieces 


Other  Star  and  Tribune  pro¬ 
motion  pieces  reproduced  by  the 
mimeo  process  include  a  pres¬ 
entation,  “Circulars  or  News¬ 
paper  Advertising?  Area  Shop¬ 
pers  Prefer  the  store  that  ad- 
v'ertises  in  new'spapers”  ...  a 
presentation  comparing  Star 
Zone  sections  and  weekly  news¬ 
papers,  their  costs  and  cover¬ 
age;  a  City  and  Towm  Circula¬ 
tion  and  Coverage  report  for 
1963;  and  a  County-by-County 
circulation  report. 


FLAGPOLE  SITTER— “How 
long  can  a  flagpole  sitter  stay 
aloft?”  That’s  the  basis  of  a 
contest  sponsored  by  the  Valley 
Times,  San  Fernando  Valley, 
Calif.  The  paper  offers  10  prizes, 
including  $1000  cash,  a  World’s 
Fair  Trip,  color  tv,  and  a  1964 
Honda.  The  sitter  ascends  to  his 
five-by-five  foot  perch  on  Flag 
Day,  June  14.  The  “sitter”  will 
be  the  sole  judge  of  how  long 
he  stays  up  there.  His  incentive 
will  be  in  his  pay,  which  is  on 
a  graduated  basis  so  that  the 
longer  he  stays  up,  the  more 
pay  he  will  receive  per  day. 
During  this  time  the  Valley 
Times  will  promote  the  contest 
w’ith  in-paper  ads  and  stories, 
plus  coverage  in  trade  and  con¬ 
sumer  magazines,  newsreels,  ra¬ 
dio  and  television.  A  telephone 
will  be  rigged  from  top  to  bot¬ 
tom  of  the  flagpole  so  that 
Times  readers  can  come  out  and 
talk  to  the  sitter. 


EDITOR  ac  P 


FOCUS  —  A  new  advertising 
campaign  has  been  launched  by 
the  Christian  Science  Monitor, 
based  on  a  recently  completed 
(Continued  on  page  36) 
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How  this  IBM  data-computer  helps  us  redeem  the 
more  than  95%  of  all  S&H  Green  Stamps  issued 


Every  day  this  electronic  computer  system  stays 
busy  keeping  track  of  all  the  merchandise  inven¬ 
tory  at  10  regional  S&H  warehouses  and  at  more  than 
850  S&H  Redemption  Centers.  The  IBM  computer  is 
the  heart  of  this  inventory  control  system  which  is  one 
of  the  most  modern  in  American  business. 

Millions  of  items  of  merchandise  are  involved  in  this 
system,  but  we  go  to  this  length  to  try  to  make  cer¬ 
tain  that  our  customers  always  get  the  gift  they  want, 
when  they  want  it. 

A  high  redemption  rate  is  essential  for  success  in  the 
stamp  business.  Our  customers  aren’t  satisfied  custom¬ 
ers  and  our  job  isn’t  done  until  every  S&H  Green  Stamp 
is  redeemed  for  a  gift.  And  so  we  do  everything  jxissible 
to  make  certain  our  stamps  will  be  redeemed. 

Apart  from  such  things  as  computer  control  and  order¬ 
ing  of  merchandise,  and  the  free  distribution  each  year 
of  more  than  32,000,000  S&H  catalogs,  there  are  four 


basic  ways  we  work  to  achieve  this  more  than  95% 
redemption  rate: 

1.  Quality  gifts.  We  give  our  customers  what  they 
want — top-quality,  famous  name-brand  merchandise. 

2.  Convenience.  We  make  our  gifts  easy  to  get  by 
operating  more  than  850  Redemption  Centers.  And  we 
add  a  new  S&H  Center  every  week. 

3.  Courtesy.  We  have  a  continuing  program  called 
“Patterns  for  Friendliness”  aimed  at  improving  the 
already  high  standards  of  courtesy  in  our  Redemption 
Centers,  so  our  customers  will  enjoy  a  pleasant  visit 
every  time  they  come  in. 

4.  Advertising.  We  have  a  broad  year-round  program 
of  national  and  local  advertising  in  all  media  to  tell 
people  about  the  value  of  S&H  Green  Stamps,  the 
quality  of  our  gifts,  the  availability  of  our  Redemption 
Centers,  and  the  reliability  of  our  merchants. 
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(Continued  from  />«</'’  84) 

readership  study,  “Focus.”  The 
study  will  be  presented  to  ad¬ 
vertising  and  aijency  personnel 
in  seven  major  cities  by  Monitor 
executives.  Erwin  Canhain,  edi¬ 
tor,  will  talk  to  the  pfroups  alwut 
the  national  newspai)er.s  in  to¬ 
day’s  complex  news  worhl.  Fol- 
lovvinn  Mr.  Canham’s  talk,  a  lo- 
minute  slide  tilm  presentation 
ba.seil  on  the  results  of  the  sur¬ 
vey  conducted  by  Erdos  and 
Mi>r}ran,  Inc.,  for  the  Monitor, 
will  l)e  presented. 

*  «  » 

MARKET  SURVEY  —  The 
Aherdeen.  (S.  D.)  Aincrienn- 
-VcM’.s  has  released  an  “Economic 
Survey  of  the  .\berdeen  Mar¬ 
ket.”  The  statistical  leport  in¬ 
cludes  a  variety  of  data  that  has 
not  previously  l)een  readily 
available.  In  addition  to  the 
more  traditional  market  facts — 
l)opulation  breakdowns,  .school 
enrollment,  income,  and  .sales, 
the  sur\’ey  contains  11  pages  of 
detailed  agricultural  informa- 
t.on. 

*  *  * 

FREEWAYS  —  More  than 
2,200  people  attend€*d  a  rei-ent 
Detroit  Free  Presa  Freeway 
Driving  Clinic  at  Ford  Audi¬ 
torium,  Co-sponsored  by  the 


Reverse  lead  the 
photo  material  with 
.1/10  point  incre¬ 
ments  You  compose 
complex  copy  blocks 
with  minimum 
machine  changes. 
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.Automobile  Club  of  Michigan, 
the  clinic  was  designed  to  teach 
the  proper  driving  techniques 
for  both  rural  and  urban  free¬ 
way  driving.  The  two-hour  show 
featured  two  films  on  freeway 
driving  and  a  panel  of  guest  ex¬ 
perts. 


Jo  Foxworth 

(Continued  from  pai/e  18) 

“I’ll  concede  that  some  advei'- 
tising  is  getting  less  effective, 
but  not  because  of  cost.  l*ro|)or- 
tionally,  it  is  not  more  exiien- 
sive.  There  are  so  many  new 
.seiwices  and  pi’oducts  coming  on 
the  market.  The  only  way — the 
l:est,  quickest,  and  most  direct 
way — to  promote  these  goods  is 
to  advertise.” 

•Miss  Foxwoi'th  was  recently 
installerl  as  piesident  of  the  .Ad¬ 
vertising  Women  of  New  York 
for  a  .second  teiTn.  Prior  to  join¬ 
ing  .lohnstone,  she  was  a  group 
supervisor  at  McCann  Erickson 
Inc.  In  19<i.‘i  she  was  one  of  11 
women  I'epresenting  the  11 
original  southern  states  who  re¬ 
ceived  the  Reed  &  Barton  South- 
ern  Women’s  achievement 
award.  She  came  to  New  A’ork 
in  1955. 

• 

Reporter's  Wiiiow 
Sues  for  $75(M)(M) 

Lonc  Beach,  Calif. 

Mrs.  William  B.  Hunter, 
widow  of  the  Loufi  lieaeli  Prei^n- 
Telet/rnni  police  reporter  who 
was  accidentally  killed  when  an 
officer’s  gun  discharged  in  the 
pressroom,  has  filed  a  claim  for 
$7.50,09(1  damages  against  the 
city  of  Long  Beach. 

Two  detectives,  (’reighton  A. 
Wiggins,  Jr.,  and  Errol  F. 
Greenleaf,  have  been  dismissed 
and  face  trial  on  charges  of 
involuntary  manslaughter.  They 
admitted  engaging  in  hor.seplay 
with  their  service  revolvers.  The 
claim  was  filed  by  Mrs.  Hunter 
on  behalf  of  herself  and  three 
small  children. 
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rriL  1  panded  into  every  field  that 

The  Charlotte  News  and  the  touches  human  activity. 

Cluirlotte  Observer  have  gone 

into  the  book-publishing  busi-  Tlie  Road  to  Ty^aIlIl^ 

ness  as  a  devdee  to  promote  the  - 

papers  and  their  personalities.  government 

It  began  a  couple  of  years  ‘‘ontrol  is,  of  course  a  prime 
ago  with  Eudora’s  Cookbook,  a  necessity  of  independence.  On 
colUxition  of  recipes  edited  by  occasion,  those  who  exercise  the 
Eudora  Garrison,  Observer  Powers  of  government  are 
Home  Making  Editor.  The  book-  tempt^  to  control  the  press,  in 
let  sold  well  and  went  through  order  to  prevent  the  public  from 
a  printing  of  20,000  at  50c  reading  unfavorable  facts  and 

dissenting  judprments  about  pub- 

This  was  followed  by  Eudora’s  He  affairs.  But  there  lies  the 
Holiday  Cookbook,  which  has  tyranny, 

sold  about  15,000  copies.  There  was  a  time  when  gov- 

But  it  was  the  third  50-cent  o^i^ents  controlled  the  news, 
booklet  recently  published  which  »  tendency  to  use 

probably  filled  the  biggest  need,  news  as  an  ai-m  of  national 

Cora  Harris’  Garden  Guide,  ^ 

written  by  the  News’  garden  boat.  The  temptation  was  to  re¬ 
columnist,  tells  readers  how  to  P®^  for  those  who  made  news 
deal  with  a  frustrating  clay  l?tber  than  for  those  who  read 
soil  found  in  this  area.  None  of  a  matter  of  history',  the 

the  usual  reference  books  in  this  '"strument  that  broke  this  news 
field  are  really  adequate  to  the  monopoly  was  the  United  Press, 
problem.  7"^®  things  I  am  proud  of. 

Miss  Harris  has  written  a  28-  ®"®  J.  , 

page  booklet  that  covers  almost  ^  ^Jur  generation  in  UPl  has 

all  situations  peculiar  to  this  ^®"®  "1?®^  "!!!! 

area  and  answers  questions  monoiwlms,  and  has  creat^ 
which  have  cropped  up  re-  eompeUtmn  around  the  world, 
peatedly  throughout  her  long  so  that  ^itors  can  choose  their 
tenure  as  garden  columnist.  mtemational  news  from  many 
Due  to  the  smaller  potential 

audience,  the  Garden  Guide  has  “We  recognized  early  that  ex- 
to  date  sold  only  about  5,000  cehence  in  a  newsman  does  not 
copies,  but  this  was  anticipated  depend  on  his  passport,  and  we 
and  the  first  printing  was  only  Have  helped  many  young  jour- 
scheduled  for  that  amount.  nalists  develop  their  talents  in 
None  of  the  booklets  has  been  every  continent, 
planned  with  a  view  toward  ^bat  in  many  coun¬ 
making  any  money.  tries  the  cherished  independence 

“If  we  make  a  few  pennies,  so  ®^  the  press  from  government, 
much  the  better,”  said  Promo-  "’bich  has  grown  mightily  since 
tion  Manager  Ed  Linsmaier,  the  last  war,  faces  a  revival  of 
“but  primarily  they  were  pub-  official  influence  and  control, 
lished  because  we  felt  that  they  Government  coercion  or  govem- 
met  a  need  and  they  help  to  pro-  ment  money,  either  one  can  te 
mote  the  writers  and  the  pa-  osed  to  have  news  handled  in 
pers.”  the  national  interest.  This  gives 

•  the  sending  countries  a  pleasant 

E}..  .1.  D .  u*  status.  But  it  deprives  the  read- 

Booth  Paper  Hires  news  of  their  real  right — 

reaclier-Trainee  to  have  reporters  work  for 

Flint,  Mich,  them.” 

Richard  C.  Noble,  University  • 

of  Michigan  graduate  with  the  Press  Plans  Started 
class  of  1903,  completed  a  one  p  Y-  1  t  R 
year  Booth  Newspapers  training  "****  iBfnt  Kaces 
program  and  now  has  joined  the  H.  A.  Bruno  &  Associates, 
staff  of  the  Flmt  Journal,  a  New  York,  has  been  appointed 
Booth  Newspaper.  to  supervise  press  room  opera- 

Mr.  Noble,  who  also  acquired  tions  for  the  America’s  Cup 
a  teacher’s  degree  at  U  of  M,  Races  between  the  U.S.  and 
spent  his  internship  for  Booth  England,  starting  Sept.  15. 
on  the  editorial  staff  of  the  "rhe  U.S.  Coast  Guard  plans 
Muskegon  Chronicle,  Ypsilanti  to  have  a  limited  number  of 
Press  and  the  Grand  Rapids  cutters  for  the  finals  to  accom- 
Press.  modate  newsmen.  Applications 

His  father,  William  T.  Noble,  must  be  made  for  credentials 
now  a  feature  writer  for  the  before  Aug.  1  to  Public  Relations 
Detroit  News,  worked  on  the  Officer,  First  Coast  Guard  Dis- 
Flint  Journal  staff  about  13  trict,  1400  Custom  House, 

Boston,  9,  Mass. 
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EDITORIAL  WORKSHOP 


By  Koy  H.  Copperud 


What’s  In  a  Name 

i  oinmunicate  is  a  new  pomposity  for  tell,  and  cum- 
inuincation  is  an  old  one  for  letter.  A.  J.  Liebling  has 
commented  interestingly  on  the  spread  of  these  terms 
in  'iinection  with  journalism: 

•  ronimunication  means  simply  petting  any  idea  across 
and  has  no  relation  to  truth.  It  is  neutral  .  .  .  Journalism 
has  a  reference  to  what  hapi)ens  day  by  day,  but  com¬ 
munication  can  deal  just  as  well  with  what  has  not 
hap])ened,  what  the  conununicator  wants  to  happen.” 

The  use  of  communications  to  describe  what  .schools 
of  journalism  teach  has  corresponded  interestingly  with 
their  introduction  of  courses  in  advertising  and  public 
relations. 


Wayward  Words 

\  As  applied  to  silver,  sterling  is  sometimes  regarded 
as  meaning  the  same  thing  as  jmre,  but  this  is  not  quite 
right.  It  means  92.5  percent  pure,  or  a  little  less  so  than 
Ivory  soap.  Similarly,  as  applied  to  alcoholic  content, 
proof  is  a  baffler  everyone  pretends  to  understand  until 
asked  to  explain  it.  It  is  the  percentage  of  alcohol  multi- 
i  plied  by  two.  Thus  200  proof  would  be  pure  alcohol, 
180  proof  90  percent  alcohol,  and  so  forth. 

I  *  *  • 

I  Preparatory  to  means  in  preparation  for;  in  the  simple 
I  sense  of  before  it  is  pretentious. 

I  *  ♦  » 

Present  with  is  frowned  on  in  some  stylebooks  as  ex¬ 
cessive  for  give,  and  present  by  itself  is  recommended 
instead:  ‘‘He  was  presented  a  token  of  esteem.”  This  is 
faulty  advice,  however.  Presented  with  is  good  idiom; 
present  alone  grates  on  the  ear.  The  real  case  against 
present  with  is  that,  like  preparatory  to,  it  is  pretentious. 
I  Thomas  who  is  prejudiced  against  it  would  do  well  to 
use  give  instead.  This,  of  course,  will  lead  to  was  given, 
which  is  afflicted  with  a  prejudice  of  its  own,  I  discussed 
that  one  way  back  in  Editorial  Workshop  No.  81  (11- 
23-57),  and  I  do  my  best  to  avoid  repetition.  But  I  may 
I  say  at  least,  perhaps,  that  there  is  nothing  wrong  with 
j  was  given,  despite  the  occasional  strictures  against  it. 

*  ♦ 

I  Into  is  a  preposition  that  should  be  avoided  in  some 
constructions,  which  call  for  in  to.  “A  man  wanted  as  an 
Anny  deserter  for  fifteen  years  turned  himself  into  the 
I  sheriff’s  office  last  night”  suggests  an  implausible  trans- 
I  formation,  in  to;  in  goes  with  tttm  to  make  a  jjhrasal 
i  verb. 


Gray  is  the  preferred  spelling  in  Amcr'ca.  gmj  in 
Britain. 

♦  ♦ 

Roost  is  overblown  and  journalese  for  incrcnsc,  raise. 

#  ♦  * 

In  view  of  the  fact  that  is  verbiage  for  considering, 
since,  or  because;  and  in  the  event  that  is  vei‘b!age  foi-  if. 


. . . . . . No.  247  . . 

editor  ac  PUBLISHER  for  May  JO.  1964 


More  Space 
Obtained  for 
GOP  Press 

Washington 

The  prospective  shortage  in 
“working  space”  for  newspaper 
reporters  covering  the  Republi¬ 
can  National  Convention  in  San 
Francisco,  .July  13-17,  has  been 
solved. 

Warren  Duffee,  UI’I  reporter 
and  chairman  of  the  Standing 
Committee  of  Correspondents  of 
the  Senate-House  Press  Caller- 
ies,  says: 

“We’ve  arranged  for  space  not 
only  in  the  new  Hilton  Hotel  but 
also  for  space  a  block  away  at 
the  Bellevue  Hotel.” 

The  Committee  is  responsible 
for  working  space  for  newsmen 
at  the  Headquarters  hotel  (the 
new  Hilton)  and  also  for  passes 
to  the  press  section  at  Conven¬ 
tion  Hall  (the  Cow  Palace). 

“However,”  he  added,  “we’ve 
got  the  biggest  demand  in  his¬ 
tory  for  tickets  to  the  Conven¬ 
tion  Hall — about  1,300  requests 
from  daily  papers.  We’ll  .simply 
have  to  cut  this  number  down 
by  about  a  fourth  but  are  quite 
anxious  that  every  daily  that 
applies  has  at  least  one  ticket. 

“This  will  mean  rather  severe 
cuts  in  the  requests  made  by 
large  news  organizations  and 
papers.” 

Mr.  Duffee  said  his  Committee 
is  working  now  on  a  “final”  list 
and  will  get  notifications  out  to 
newspapers  “later  this  month.” 
Credentials  will  be  physically 
given  out  at  the  Convention 
itself. 

As  for  the  Democratic  Con¬ 
vention  in  July  in  Atlantic  City, 
Mr.  Duffee  reports  that  requests 
for  space  “isn’t  as  large  as  for 
San  Francisco  but  still  is  brisk.” 


Global  CuhimniiJt 
Now  at  S.F.  ‘Dork’ 

San  Francisco 

William  Drury,  who  has  edited 
and  written  in  many  places,  is 
now  a  San  Francisco  Mews  Call 
Bulletin  columnist.  His  reports 
include  tales  of  visitors  met  in 
other  ports,  of  local  happenings 
that  .strike  his  fancy  and  of 
strange  happenings  in  other 
lands. 

Mr.  Drury  has  been  a  Hono¬ 
lulu  Star-Bulletin  columnist,  a 
drama  critic  of  the  London  Sun¬ 
day  Dispatch,  Sunday  editor  of 
the  Singapore  Standard,  editor 
of  the  Trinidad  Chronicle,  and 
associate  editor,  Nassau  Daily 
Tribune,  in  the  Bahamas.  His 
own  drawings  illustrate  his 
columns. 


TELETYPESETTER 

The  world’s  only 
integrated  and  complete 
system  for  the 
automatic  operation  of 
linecasting  machines 

Fairchild’s  Teletypesetter  Cost 
Reduction  System  can  be  tailored 
to  meet  your  typesetting  and  tape 
requirements  — even  if  you’re  con¬ 
sidering  a  computer  installation. 
It’s  versatile!  Choose  from  5 
high  speed,  light  touch  keyboard 
tape  perforators  and  4  basic  TTS® 
Operating  Units  available  for  all 
makes  and  most  modelsof  linecast¬ 
ing  machines.  Select  only  what  you 
need  from  a  wide  range  of  other 
matched  components  designed  for 
high  speed,  low  cost  type  produc¬ 
tion.  To  learn  more,  write  to: 

k  .  ■  *  -  . 
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CIRCULATION 


Boston  Paper  Leases 
Fleet  of  70  Vehicles 


Other  out  -  of  -  town  i)ai  tici- 
pants  included  W.  E.  Kinp,  cir¬ 
culation  director,  .1  u  g  u  s  t  n 
Chronicle-Herald,  and  Lester 
Welch,  assistant  circulation  di¬ 
rector;  Rufus  Woods,  circula¬ 
tion  manager,  Savnnymh  News- 
Press;  Lem  Strenpth,  Atlanta 
Journal-Constitution  state  cir- 


Boston 

The  Boston  Record-.-\  merican 
has  leased  from  the  Hertz  Cor¬ 
poration  a  fleet  of  70  vehicles, 
including  trucks,  tractors,  trail¬ 
ers  and  radio-equipped  automo¬ 
biles. 

According  to  Edward  F.  Mc¬ 
Donnell,  manager  of  Hertz’ 
Northeastern  truck  leasing  re¬ 
gion,  most  of  the  vehicles  will 
be  custom  -  designed  for  the 
newspaper  under  a  “full-serv¬ 
ice”  leasing  arrangement. 

Lester  Zwick,  circulation  di¬ 
rector  of  the  Record-American, 
•said,  “Our  specially  designed 
and  rigidly  maintained  leased 
trucks  will  be  a  key  factor  in 
providing  consistently  reliable 
delivery  service  to  all  our  many 
outlets.” 

Under  the  leasing  arrange¬ 
ment,  the  Hearst  newspaper  will 
lie  furnished  with  37  small  panel 
and  step-in  vans  for  route  de¬ 
livery,  25  vestibule-type  trucks 
for  wholesale  delivery,  3  trac¬ 
tors  and  3  trailers  for  hauling 
newsprint  from  railhead  to 
printing  plant  and  two  radio 
cars  for  use  by  reporters.  The 
70  units  are  expected  to  travel 
about  2  million  miles  annually, 
Mr.  McDonnell  said. 

Extra  vehicles  also  will  be 
supplied  by  Hertz  to  meet  in¬ 
creased  load  demands,  such  as 
those  created  by  the  newspa¬ 
per’s  Sunday  editions. 

In  addition,  the  newspaper 
will  be  provided  with  all  the 
services  and  materials  —  ex¬ 
cept  the  driver  —  needed  in 
operating  its  fleet  of  trucks. 
These  include  insurance,  gaso- 


PROOF  POSITIVE  . . . 


thot  Motro  Newspoper  Sorvice  DOES 
MORE  to  help  newspopers  servico  od* 
verlising  BETTER  .  .  .and  sail  MORE  of  iti 

•0  MADISON  AVE.  NEW  YORK  t6,  N.Y. 


line,  oil,  garaging,  maintenance, 
washing,  emergency,  road  re¬ 
pair,  tires,  licensing,  record- 
keeping  and  replacement  ve¬ 
hicles. 

*  *  * 

WEEKEND  Gl  IDE 

W.4SHINGTON 

The  Washington  Star  now 
publishes  a  Saturday  tabloid  — 
“The  Weekender,”  a  package  on 
entertainment  and  relaxation. 

The  tabloid  is  a  conv'enient 
guide  to  how  and  where  to  have 
fun  in  Washington.  Each  week 
a  timely  event  or  exhibit  in  the 
Nation’s  Capital  is  singled  out 
and  featured.  A  directory  guides 
the  reader  to  planning  leisure 
activities  on  Saturday  night  and 
Sunday  in  Washington. 

Regular  features  are:  three 
pages  of  theater  and  movie  news 
and  reviews,  a  four-page  pull 
out  TEEN  Section,  expanded 
comics  pages,  puzzles,  related 
entertainment  reports,  and  “Ask 
The  Star”  —  a  full  page  of 
factual,  reader-supplied  ques¬ 
tions,  and  answers. 

*  *  * 

.STAFF  .SEMINAR 

Columbus,  Ga. 

The  first  semi-annual  seminar 
for  Ledger-Enquirer  circulation 
management  personnel  was  con¬ 
ducted  recently. 

Taking  part  were  15  newspa¬ 
permen,  including  several  de¬ 
partment  managers  of  the 
Ledger-Enquirer.  Heading  the 
list  of  visitors  were  T.  R. 
(Mickey)  Williams  Jr.,  general 
manager,  Gadsden  ( Ala.) 
Times;  Charles  Eamhart,  cir¬ 
culation  director,  Atlanta  Jour¬ 
nal-Constitution,  and  Billy  R. 
Smith,  state  circulation  man¬ 
ager,  Montgomery  (Ala.)  Ad¬ 
vert  iser-Jou  rnal. 


culation  manager,  and  Herbert 
Horn  and  Dean  Wright,  man¬ 
agers  of  the  Journal-Constitu¬ 
tion  counselor  program. 

«  «  « 

MORE  FOR  SITIOLAR.S 

Circulation  managers  of  the 
Copley  Newspapers  have  com¬ 
pleted  rounding  up  applications 
for  scholarships  in  the  1964 
Copley  New’spaperboy  Scholar- 
•ship  Program. 

This  year  32  .scholarships  of 
$250  each  will  be  awarded  to 
outstanding  newspaper  boys.  It 
is  the  third  year  for  the  pro¬ 
gram. 

Fourteen  new  grants  were 
added  to  the  original  18  scholar¬ 
ships  because  of  the  excellent 
reception  during  the  first  two 
years. 

Each  scholarship  is  for  tui¬ 
tion  and  other  educational  ex¬ 
penses.  A  carrier  may  earn  four 
successive  awards,  or  a  total  of 
$1,000. 

Judging  committees  include 
the  circulation  manager,  a  busi¬ 
ness  or  professional  man,  and 
a  representative  of  the  public 
schools. 

*  *  * 

WORTH  THEIR  WEIGHT 

Lewiston,  Me. 

Weighing-in  ceremonies  are 
not  exclusively  for  boxers,  more 
than  100  Lewiston  Sun-Joumal 
newspaper  carriers  can  testify. 

At  the  close  of  an  “End  of 
Winter”  contest,  they  all  climbed 
on  the  scales  when  they  paid 
their  weekly  newspaper  bills, 
the  w’inners  collecting  one  penny 
for  each  pound  they  weighed 
for  each  new’  customer  they  had 
signed  up. 

Top  money  went  to  Donald 
Carny,  a  Journal  carrier,  who 
w’eighed  in  at  134  pounds  (with 
winter  boots  on). 


WOOD 


REELS,  TENSIONS  AND 
AUTOPASTERS 

are  recognized  as  standard  equipment 
in  newspaper  plants  the  world  over 


WOOD 


NEWSPAPER 

MACHINERY 

CORPORATION 


Plainfield,  New  Jersey 


Conejo  Valley 
Gets  New  Daily 

Tiiou.SAND  Oak:.,  Calif. 

The  Thousand  Oaks  Cl  ronicle 
has  liecome  Califoiuia’s  lewest 
daily  new.spaper.  Situa  ed  in 
Ventura  county.  Thousand  Oaks 
is  the  central  city  in  '  'onejo 
valley,  just  45  miles  from  the 
Los  .Angeles  civic  center. 

.An  original  Spanish  land 
grant  of  48,671  acres  in  the  early 
1800’s,  the  Conejo  valley  today 
is  a  booming  community  boast¬ 
ing  a  29.7%  population  growth 
since  1960,  the  year  the  news- 
iraper  was  established. 

“This  astounding  growth,” 
says  Chronicle  publisher  Fred¬ 
erick  F.  Stannard,  “is  the  result 
of  smogbound  suburbanites  com¬ 
ing  to  Conejo  valley  to  look, 
linger  and  live.” 

The  Chronicle  is  an  8  col.  x  21 
inch  publication  printed  on  a 
Goss  offset  Urbanite.  Daily  line 
rate  for  national  advertising  is 
11c  except  Wednesday  when  the 
newspaper’s  regular  4,500  circu¬ 
lation  is  supplemented  by  a  con¬ 
trolled  circulation  to  give  a 
saturation  coverage  in  the  Cone¬ 
jo  valley’  and  nearby  Simi  valley. 
Wednesday’s  line  rate  is  then 
17c.  Ad  director  is  A.  C.  “Red” 
Fox  and  the  news  editor  is  Bill 
Edson. 

The  newspaper  is  represented 
nationally  by’  American  News- 
jiaper  Representatives  Inc.  Daily 
publication  began  May  28. 

• 

Knox  Will  Become 
Association  Manager 

San  Francisco 

P.  M.  Knox  has  been  named 
manager  of  the  San  Francisco- 
Oakland  Publishers  Association 
to  succeed  Eugene  F.  Bitler  on 
July  1.  Mr.  Bitler  is  retiring 
after  29  years  of  service  with 
the  association. 

“Phil”  Knox  is  former  gen¬ 
eral  manager,  Haw’aii  News¬ 
paper  Agency  Inc.,  publishing 
agency  of  the  Honolulu  Star- 
Bulletin  and  Advertiser.  Fred 
Brandt  was  advanced  to  the 
general  managership  there. 

Mr.  Knox  was  business  man¬ 
ager  of  the  San  Francisco  Ex¬ 
aminer  before  going  to  Honolulu. 
He  has  held  various  Hearst  cir¬ 
culation  posts  and  is  a  former 
circulation  manager  of  the 
Oakland  Tribune. 

Mr.  Bitler  previously  was 
manager.  Pacific  Northwest 
Newspaper  Association,  1933-35. 
He  began  his  newspaper  career 
as  a  free  lance  writer  and  pho¬ 
tographer  and  then  worked  in 
business,  classified,  display  and 
editorial  departments  of  the 
Spokane  (Wash.)  Spokesmarir 
Review. 
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Lei  -^er — Copy  Reader 
To  tv  News  Director 


Back  in  1942  a  21-year-old 
Philadeljii.ian,  fresh  out  of  the 
University  of  Chicago,  worked 
on  the  rim  of  the  copy  desk  at 
the  Chica;i<>  Herald-American. 

Today,  'hmest  S.  Leiser  is  the 
newly  appointed  director  of  tele¬ 
vision  news  for  CBS  and  his 
responsibilities  extend  to  super- 
nsion  of  productions  in  which 
Walter  Cronkite,  Mike  Wallace, 
Bob  Trout,  Douglas  Edwards 
and  Harry  Reasoner  are  the 
reporters  on  camera. 

As  director  of  television  news, 
Mr.  Leiser  will  super\use  all 
CBS  News  bureaus  in  the  United 
States  and  will  have  a  hand  in 
the  CBS  News  Election  Unit 
coverage  of  primaries,  conven¬ 
tions,  and  elections. 

Clark  Goes  to  Paris 

A  second  appointment  an¬ 
nounced  this  week  by  Fred  W. 
Friendly,  CBS  News  president, 
moved  another  ex-newspaperman 
into  the  post  of  director  of 
international  operations.  He  is 
Blair  Clark,  a  member  of  the 
electronic  journalism  fraternity 
since  1953. 

He  was  graduated  from  Har¬ 
vard  in  1940  and  began  his 
career  as  a  reporter  on  the  St. 
Louis  Post  Dispatch.  He  spent 
five  years  in  the  Army  during 
World  War  II,  where  he  rose 
from  private  to  captain. 

In  1946  he  founded  and  edited 
the  New  Hampshire  Sunday 
News,  then  joined  the  Boston 
Herald  and  Traveler  in  1950  as 
editorial  writer.  He  went  to 
CBS  in  1953  as  a  correspondent 
assigned  to  Paris.  He  is  return¬ 
ing  to  Paris  in  his  new  role. 

Mr.  Leiser  was  appointed  as¬ 
sistant  general  manager  for  tele¬ 
vision  in  July  1961,  after  five 
years  as  a  producer-writer  and 
five  years  as  a  CBS  correspond¬ 
ent  and  bureau  chief  in  Bonn. 

After  visiting  every  Soviet 
satellite  country  except  Albania, 
he  returned  to  the  United  States 
in  June  1960  and  served  as 
producer-correspondent  on  the 
“Eyewitness  to  History”  series 
and  as  a  roving  correspondent. 

Arrested  by  Russians 

At  the  outbreak  of  the  Hun¬ 
garian  revolt  in  the  fall  of  1956, 
Ernest  Leiser  made  his  way  to 
Budapest  with  the  help  of  a 
band  of  young  Freedom 
Fighters.  Several  days  later  he 
was  arrested  by  the  Russians 
i  and  tossed  into  jail  at  Gyor, 
‘  where  he  remained  for  72  hours. 

He  obtained  the  first  television 


Leiser 


Clark 


news  films  to  come  out  of  Hun¬ 
gary,  East  Germany  and  Ro¬ 
mania  since  the  days  of  World 
War  II,  and  was  the  first  foreign 
correspondent  since  the  last 
global  conflict  to  get  television 
cameras  into  Bulgaria. 

Before  joining  the  network, 
Mr.  Leiser  was  associate  editor 
of  United  Nations  World.  For 
six  years  before  that,  he  worked 
in  Europe  as  a  coirespondent 
for  Stars  and  Stripes  and  later 
as  a  correspondent  for  Overseas 
News  Agency. 

During  World  War  II,  he  was 
a  French  interpreter  for  U.S. 
Military  Intelligence  and  a  com¬ 
bat  reporter  for  Stars  and 
Stripes.  He  won  a  Bronze  Star 
and  the  Croix  de  Guerre. 

His  wife,  the  former  Caroline 
Camp,  was  a  reporter  for  the 
Chicago  Tribune.  They  met  in 
Paris  when  she  was  a  WAC 
reporter. 

• 

SDX  Expansion 
Proposal  to  €k> 
Before  Convention 

Expansion  of  Sigma  Delta  Chi 
undergraduate  chapters  to  uni¬ 
versities  which  do  not  have 
schools  or  departments  of  jour¬ 
nalism  will  be  recommended  to 
the  national  convention  of  the 
journalism  society  next  Decem¬ 
ber  at  Kansas  City. 

The  society  has  84  undergrad¬ 
uate  chapters  and  77  profes¬ 
sional  chapters  with  a  total 
membership  of  more  than  16,000. 

The  proposal  to  authorize 
chapters  at  colleges  with  “ade¬ 
quate  programs  of  journalism” 
was  adopted  at  the  meeting  of 
the  board  of  directors  which 
followed  the  annual  Awards 
Dinner  in  Phoenix  recently. 

A  recommendation  that  the 
convention  delegates  consider  a 
change  in  name  to  Sigma  Delta 
Chi,  the  Society  of  Journalists, 
also  was  approved. 


‘Here  to  Stay,  ’ 

He  Wrote — Just 
60  Years  Ago 

PX.YMOITII,  Ind.  I 
Samuel  E.  Boys,  editor  of  the  j 
Plymouth  Pilot-News,  celebrated  ' 
60  years  of  newspaper  i)ublica- 
tion  here  on  May  24.  He  is  93. 

Mr.  Boys,  a  graduate  of 
Albion  (Mich.)  college  in  the 
class  of  1896,  came  to  South 
Bend  to  “study  law”.  He  became  i 
a  junior  partner  in  the  law  firm  ' 
of  Ward  &  Boys. 

On  May  24,  1904,  he  pur-  i 
chased  the  Chronicle,  a  weekly, 
in  Plymouth.  Later  he  purchas^ 
two  other  newspapers  to  merge 
them  as  the  Pilot-News. 

He  began  writing  daily  edi-  i 
torials  in  1910  and  continues  to 
write  every  day. 

Mr.  Boys,  who  will  be  94  in 
June,  recalls  that  his  first  edi¬ 
torial  in  Plymouth  was  entitled 
“We’re  Here  to  Stay!” 

“Everyone  said  I  had  bought  | 
the  wrong  paper,”  Mr.  Boys  | 
says.  “The  Chronicle  was  the  j 
weakest  of  five  papers  then  pub-  j 
lished  in  Plymouth — two  dailies  I 
and  two  weeklies  leading  the  | 
field.  I  guess  my  first  editorial 
opinion  was  substantiated.” 

• 

Dorothy  Roe  Joins 
Faculty  at  Missouri 

Columbia,  Mo. 
Dorothy  Roe  Lewis,  former 
women’s  editor  of  the  Associated 
Press,  has  lieen  appointed  visit¬ 
ing  professor  of  journalism  at 
the  University  of  Missouri.  Her 
appointment  is  from  June  15, 
1964,  through  June  30,  1965.  ^ 

Mrs.  Lewis,  l>etter  known  by  j 
her  newspaper  byline,  Dorothy 
Roe,  was  born  in  Alba,  Mo.,  and 
was  graduated  from  Webb  City 
High  School.  She  is  a  graduate 
of  the  University  of  Missouri 
School  of  Journalism. 

She  is  married  to  John  B. 
Lewis,  former  Hearst  reporter 
and  public  relations  executive. 

She  will  assume  the  duties  of 
Assistant  Professor  Queen 
Smith  during  Miss  Smith’s  one- 
year  leave  of  absence.  Mrs. 
Lewis  will  continue  writing  her 
women’s  column  for  the  Chicago 
Tribune-New  York  News  Syn¬ 
dicate. 

■  Attorney  for  Staff 

Cleveland 
The  Plain  Dealer  has  ap¬ 
pointed  to  the  staff  of  the  per¬ 
sonnel  department  an  attorney, 
Donald  E.  Nagle,  who  is  to  be 
available  to  employees  for  con¬ 
sultation  by  appointment.  He 
will  offer  legal  advice  to  those 
in  need  of  it. 


Ta/e  of  the 
Capricious  Clock 

by 

Julian  P.  Von  Winkle, 

PTMidanl 

StitzeLWeller 

(OU  Fitigenld) 

Distillery 

Louitvilh,  Kuntveky, 

CtiablutMil  1849 
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Alben  Barkley  used  to  tell 
about  the  clock  his  father  bor¬ 
rowed  from  a  neighbor. 

“He  kept  Mr.  Dunn’s  clock 
a  week,”  Mr.  Barkley  related, 
“but  could  never  tell  the  time 
of  day  or  night. 

“  ‘I  should  have  told  you 
about  that  clock  before  I  let  you 
have  it,’  the  neighbor  explained. 
‘When  the  hand  points  to  eight 
and  she  strikes  twice,  that  means 
it’s  half- past  three!’  ” 

There’s  the  same  chance  for 
mix-up  when  you  buy  your  whis¬ 
key  solely  on  its  stated  age. 

The  label  may  “point”  to 
eight  years,  yet  the  whiskey 
itself  may  taste  like  “half-past- 
three,” — or  even  worse! 

Depends  on  who  made  the 
whiskey  and  how. 

Light-bodied  whiskies  matiure 
quickly,  then  go  on  to  pick  up 
unpleasant  flavors  from  the 
charred  oak  barrel. 

Full-bodied  Bourbon,  on  the 
other  hand,  accommodates  itself 
to  a  heap  of  aging,  adding  to  its 
mellow  character  as  year  after 
year  ticks  slowly  by. 

Our  Old  Fitzgerald  is  one 
such  bourbon  with  the  happy 
faculty  of  growing  old  with  sur¬ 
passing  grace. 

It  enters  the  oaken  aging 
casks  with  sufficient  body  to  re¬ 
sist  the  woody  flavor  of  the 
staves,  and  emerges  after  six 
years  or  more,  clean  as  a  pin — 
the  most  satisfying  bourbon  any 
man  can  pour. 

To  you  who  desire  the  ulti¬ 
mate  in  bourbon  enjoyment,  I 
am  pleased  to  offer  our  very  first 
bottling  of  Bonded  ten  year  Very 
Old  Fitzgerald. 

From  my  lifetime  experience  I 
honestly  believe  this  is  the  finest 
bourbon  ever  produced  at  our 
112-year-old  family  distillery. 

If  you  will  write  me  person¬ 
ally,  stating  tbe  retailer  of  your 
choice,  I  will  save  you  a  bottle, 
or  happily  even  a  case. 

Kentucky  Straight  Bourbon 
Always  Bottled  in  Bond 
Mellow  100  Proof 
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April 

Linage 


1964 

AKRON.  OHIO 
1964 

Beacon  Journal-e  2,496.359 

§Beacon  Journal-S  9B6,964 


Grand  Total  3,483,323 

ALBANY,  N.  Y. 

'Knickarbocker- 
New$-e  1,312,203 

Times  Union-m  1,092,005 

§Times  Union-S  733,967 


Grand  Total 


ALBUQUERQUE,  N.  M. 


Journal-m 
(jJournal-S 
Tribuno-o 

Grand  Total 


ATLANTA,  GA. 

Constitution-m  2.213,4 

Journal-e  2,772,4 

Journal  & 

Constitution-S  1,109,0 


Grand  Total 


Pre$$-m 

•Press-S 


Grand  Total  1.231,) 

BALTIMORE.  MD 

Ncws-American-S  ..  ..  599,! 

|News-American-a  .  1,509,' 
Sun-m  1.465,) 

Sun-e  7  4nx  / 

tSun-S 


Grand  Total 


News-m 


Grand  Total 


2,498,222  2,493,961 


BIRMINGHAM,  ALA. 

Post-Harald-m  1,039,935 

News-e  1,914,531 

tNews-S  787,914 


Grand  Total  .  3,742,380 

NOTE;  Part-run  adv.  included: 
(62,669);  1,713.567  (41.598). 

BOSTON,  MASS. 


Record  American-d 
Advertiser-S 
Globe-e 
Globe-m 
6Globe-S 
Herald-m 
tHerald-S 
Traveler-e 

Grand  Total 

BUFFALO. 

Courier  Express-m 
^Courier  E«press-S 
(Evening  News-e 

Grand  Total 
NOTE:  Part-run  adv. 
(24,640). 

CAMDEN, 

Courier-Post-e . 


815,706 

282,246 

1,681,729 

1,602,374 

1,440,418 

1,357,041 

1,101,682 

1,603,178 


INewspaper  l..inage — 52  Cities 

(Compiled  bj  EDITOR  Sk  PUBLISHER  from  Media  Rerordi  Measuremente) 


Total  Advertising 

1964 

Linage 

1963 

Linage 

%of 

1963 

E&P 

Index 

1963 

April  . 

265,106,000 

241,069,000 

110.0 

106.9 

March  . 

248,035,000 

238,720,000 

103.9 

104.0 

1963 

2,317,924 

Year  to  date  . . . 
Display 

934,078,000 

867,811,000 

107.6 

105.8 

830,532 

April  . 

March  . 

196,481,000 

181,747,000 

177,369,000 

175,272,000 

110.8 

103.7 

106.4 

102.0 

3,148,456 

Year  to  date  . .  . 
Classified 

678,511,000 

632,281,000 

107.3 

104.3 

1,250,185 

1,095,949 

565,336 

April  . 

68,625,000 

63,700,000 

107.7 

108.4 

March  . 

66,288,000 

63,448,000 

104.5 

109.0 

Year  to  date  .  .  . 
Retail 

255,567,000 

235,530,000 

108.5 

109.9 

2,911,470 

April  . 

146,446,000 

131,566,000 

111.3 

108.9 

March  . 

138,200,000 

133,263,000 

103.7 

105.1 

1,644.757 

489,969 

1,678,563 

Year  to  date  . . . 
Department  Store 

512,129,000 

476,651,000 

107.4 

106.9 

April  . 

52,901,000 

46,664,000 

113.4 

108.6 

3,813,289 

March  . 

49,447,000 

48,161,000 

102.7 

105.5 

1,998,818 

Year  to  date  . . . 
(ieneral 

178,623,000 

165,169,000 

108.1 

105.8 

2,388,842 

April  . 

28,768,000 

25,582,000 

112.5 

95.1 

929,282 

5,316,942 

March  . 

25,401,000 

25,398,000 

100.0 

88.7 

Year  to  date  . . . 
Automotive 

93,189,000 

88,199,000 

105.7 

90.8 

April  . 

15,713,000 

15,276,000 

102.9 

104.9 

840,213 

March  . 

12,706,000 

11,863,000 

107.1 

100.1 

157,652 

997,865 

Year  to  date  . . . 
Financial 

51,182,000 

47,008,000 

108.9 

105.8 

April  . 

5,554,000 

4,945,000 

112.3 

112.2 

March  . 

5,440,000 

4,748,000 

114.6 

114.6 

547,987 

1,515,077 

1.439.036 

Year  to  date  . . . 

22,011,000 

20,423,000 

107.8 

108.1 

1.593,251  1,424,642 
7,594,551  7,172,903 

BANGOR.  ME 

904,552  674,266 


BINGHAMTON.  N.  Y. 

Pr««»-a  1,635,286  1,599,354 

^Press-S  .  339,025  343,075 

Sun-Bulletin-m  .  523,911  551,532 


1,041,662 

1,713.567 

800,175 

3,555.404 

1,914,531 


722,202 

301,318 

1,684,194 

1,438,526 

1,352,427 

1,250,522 

1,021,816 

1,494,601 


9,884,374  9,265,606 
N.  Y. 

1,173,678  1,156.894 
926,772  867,761 

2,730,109  2,519,328 


4,830,559  4.543.983 
included:  2,730,109 


N.  J. 

1,849,710  1,665,108 


IMPORTANT  NOTICE 

The  linage  tabulations  shown  here  have 
been  compiled  b^  Media  Records.  Inc.  for 
exclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  published  in 
any  form  without  explicit  permission  from 
Media  Records.  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records,  April  1964  Linages: 
*lncludas  23,854  lines  FAMILY  WEEKLY 
(Includes  34,871  lines  THIS  WEEK 
{Includes  19,119  lines  PARADE 
^Includes  107,232  lines  WEEKEND  MAGA¬ 
ZINE. 

N(3TE:  American  Weekly  discontinued 
publishing  after  the  September  I,  1963 
issue. 


1964 

1963 

CHARLESTON, 

,  W.  VA. 

Mail-e  . 

1,136.608 

1,015,977 

Gaiette-m  . 

1,071, 166 

1,008.157 

§6axetta-Mail-S  . . 

339,107 

327.500 

Grand  Total 

2,546,881 

2,351.634 

CHARLOTTE 

.  N.  C. 

1,266.004 

1,234,327 

Observer-m  . 

1,823.182 

1,817,766 

(Observer-S . 

577,225 

541, 7W 

Grand  Total 

3,666,411 

3,593,872 

CHICAGO 

,  lU. 

Tribune-m  . 

3,933,612 

3,430,160 

Tribuna-S  . 

1,773,633 

1,726,318 

(Dally  News-e  . 

2,117,098 

2,089,289 

American-c 

617.052 

856.826 

American-S 

663,951 

354,068 

Sun-Times-m 

1,788.041 

1,642,806 

ISun-Times-S 

910,992 

799,484 

Grand  Total  ... 

12,004,379 

10.898.951 

NOTE:  Part-run  adv.  included:  Tribune-m 

3.933.612  (646.055);  3.430.160  (455.503).  S- 

1,773.633  (354,067):  1,726,318  (363,514).  Sun- 

Hmes  910,992  (137,356); 

799,484  (127,123). 

CINCINNATI 

.  OHIO 

Enquirer-m  . 

2,114.647 

2.079,417 

tEnquirer-S 

1,313,385 

1,172,985 

Post  B  Times-Star-e 

2,337,126 

2,117,398 

Grand  Total 

5,765,158 

5,369,800 

CLEVELAND 

,  OHIO 

(Plain  Dealer-m  . 

2,756,177 

2,052,076 

Plain  Dealer-S  . 

1,557,948 

1,167,334 

Press-e  . . . 

3,275,549 

2,171,960 

Grand  Total  . 

7,589,674 

5,391,370 

NOTE:  Part-run  adv. 

included: 

3,275,549 

(288.117). 

(•)  On  strike  January 

1  through  April  7, 

1963. 

COLUMBUS, 

,  OHIO 

Dispatch-a  .  . 

2,746,490 

2,417,705 

DIspatch-S  . 

CImMJournal-m  . 

1,338.424 

1,172,870 

1,170,127 

1.071.420 

Sfar-w  . .  . 

44,375 

52,786 

Grand  Total 

5,302,159 

4,712,038 

DALLAS,  TEXAS 

Naws>m . . 

2,465,309 

2,338,902 

(News-S  . 

760.536 

696,956 

Timas  Herald-a . 

2,781,849 

2,423,395 

{Timas  Harald-S  . 

816,676 

751,249 

1964 


1963 


Grand  Total 


Grand  Total 


Grand  Total 


EVERETT,  WASH. 

Herald-e  .  1,122,27-  l,035,|lo| 

FALL  RIVER,  MASS 

Herald  News-e  .  1,127,37  1,010,991 1 

FORT  LAUDERDALE,  F<  A. 

•News-e  .  2,398.5C 

News-S  838,1 

News-Sat.  392, Scj 


DAYTON,  OHIO 

Journal-Herald-m  .  2,159,952  1,606,672 

News-e  .  2,293,083  2,085,060 

§News-S  664,246  672,635 


5,117,281  4,564,367 


DENVER.  COLO. 

Rocky  Mt.  News-m  ....  2,188,315  2,003,954 

(Rocky  Mt.  News-S  456,398  426,171 

Post-e  .  2,793,019  2,625,081 

(Post-S  895,274  934,378 


Grand  Total  .  6,333,006  5,989,584 

NOTE:  Part-run  adv.  included:  2,793,019 
(329,886);  2,625.081  (238,327). 

DES  MOINES.  IOWA 

Register-m  .  662.606  700,169 

Tribune-e  .  1,099,580  1,085,935 

(Register-S  .  480,926  468,314 


Grand  Total  .  2,243,112  2,254,418 

DETROIT,  MICH. 

Free  Press-m  .  1,666,528  1,577,563 

{Free  Press  -S .  549,790  534,567 

News-e  .  3,118,402  2,654,449 

(News-S  1,267,264  1,106,634 


Grand  Total  .  6,601,984  5,873,213 

NOTE;  Part-run  adv.  included;  1,666,528 

(137,115);  1.577.563  (179,539).  549,790  (41,- 
321);  534.567  (134,001).  3,118,402  (  280.272); 
2,654,449  (184,404).  1.267.264  (97,815);  1,106,- 
634  (46,463). 

ELMIRA,  N.  Y. 

Star  Gai.  &  Adv.-d  ..  954,471  863,224 

•Telegram-S  247,144  234,329 


-  a 

Grand  Total  . 

3,629,261 

NOTE:  (•)  Published  5  days  a  ■< 

etk  only 

FORT  WAYNE.  IND 

Journal  6azatte*m  ... 

1,557,106 

1.447,994 

kjournal  Gaiette-S 

5I4.07H 

530,874 

News  Sentinel-e 

2,054,53’; 

1.963.189 

Grand  Total 

4,125.721 

3,942,059 

FORT  WORTH.  TEXAS 

StarTelegram*ni  . 

1,095,963 

1.045,469 

Star-Telegram-e  . 

2,098,20? 

1. 935,8111 

§Star-Teleqram-S 

736,387 

774.513 

Press-e 

599,30s 

430,054 

Press-S 

I84.84U 

168,383 

Grand  Total 

4,714,697 

4.354  2a 

NOTE:  Press  Evening 

publishea  &  dayt  <  I 

week  only. 

FRESNO, 

CALIF. 

Bee-e 

1,630,184 

1,497,019 

{Oee-S 

607,862 

535,239 

Grand  Total  . 

2,238,046 

2.032.291 

GARY, 

IND. 

Post-Tribune-e  . 

1,844,977 

1,625.94' 

•Post-Tribune-S  . 

466,491 

453,033 

•N.W,  Ind.  Sentinel-m  308,454 

Grand  Total  . 

2,619,922 

2,078,973 

NOTE:  •North  West  Indiana 

SentintI- 

morn,  first  publication 

effective  Oecembt' 

loth,  1963.  Last  publication  date  April  It 

1964. 

GLENS  FALLS,  N.  Y. 

Post-Star  (Sea  Note) 

760,340 

747,721 

NOTE:  Post-Star  Morning  sold 

in  com- 

bination  with  Times  1 

Evening.  Linage 

one  edition,  Post-Star 

Morning. 

only  ii 

given. 

GRAND  RAPIDS,  MICH. 

Press-e  . 

2,427,757 

2.234.m 

(Press-S  . 

517,129 

557,(14 

Grand  Tofal  . 

2,944,886 

2,792.Sa 

HACKENSACK,  N.  J. 

Record-a  . 

.  2,323,547 

2,198,191 

NOTE;  Par(-run  adv. 

included: 

2.323.54; 

(146,568;  2,198,198  (134,582). 

HAMMOND.  IND. 

Times-e  . 

.  1,620,527 

1,409,377 

Time$-S  . 

.  507,114 

469.52C 

Grand  Total  . 

.  2,127,641 

1,878.897 

NOTE:  Timas  Evening  published  five  dsyi 

a  week  only. 

HARRISBURG.  PA. 

Patriot-m . 

.  1,477,465 

1,351.2(7 

{Patriot  News-S . 

.  447,667 

423.073 

Grand  Total  . 

.  1,925,132 

1.774,340 

HARTFORD, 

,  CONN. 

Courant-m  . 

.  1,227,307 

1,109,7(4 

§Courant-S  . 

.  871,902 

777,01! 

(Times-e  . 

.  2,334,572 

2,143,47! 

1,201,615  1,097,553 


EL  PASO.  TEXAS 

Times-m .  1,454,698  1,273,302 

§Times-S  381,353  410,943 

Herald-Post-e  1,451,767  1,328,285 


Grand  Total  .  4,433,781  4,030,26 

HAVERHILL,  MASS. 

Journal-e  .  208,385  257, 5X 

HONOLULU,  HAWAII 

Advertiser-m  .  1,429,178  1,175,3® 

Star-Bulletin-e  .  1,818,000  1,730.03’ 

•Star-Bulletin  S 

Advertiser-S  .  41 S, 295  409,tli 


3,287,818  3,012,530 


ERIE,  PA. 

Times-e  1,376,663  1,365,186 

§Times-News.S  426,681  428,021 


Grand  Total  .  3,662,473  3.3I5.2» 

HOUSTON,  TEXAS 

Chronicle-e  .  3,410,287  2,907,271 

IChronicle-S  1,138,529  l,240,«i 

Post-m  .  2,540,850  2,351,551 

(Post-S  .  693.7SI  645, W 

•Press-e  .  634,52* 


Grand  Total  .  6,824,370  6,210,502 

NOTE;  Part-run  adv.  Included:  2,781,649 
(98,350);  2,423,395  (58.936). 


Grand  Total 


Grand  Total  .  7,783,417  7,779, « 

NOTE:  Part-run  adv.  Included:  Chrw 
icie  3,410,287  (  206,171);  2,907,276  (135,9001 
S-l, 138,529  (13,653);  1,240,463  (22,784).  Post 
2,540,850  (92,835);  2,351,559  (96,425). 

•Last  data  of  publication  March  20 
1964. 

INDIANAPOLIS,  IND. 

News-e  .  2,019,860  I.8I9,« 

....  1,757,680  1,605,682  Star-m  .  1,985,457  l,864,77i 

EDITOR  8C  PUBLISHER  for  May  30,  19W 


Grand  Total  .  1,803,344  1,793,207 

NOTE;  The  News,  Morning,  and  the 
Times,  Evening,  are  sold  in  optional  com¬ 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  it  shown. 

EUGENE,  ORE. 

Register  Guard-a  .  1,438,517  1,292,461 

•Register  Guard-S .  319,163  313,221 


■40 


IfM 


1963 


1964  1963 


1,228,283 

1,120,098 

899,988 

873,108 

jTimes-S  . 

225,983 

237,485 

Grand  -jtal  . 

6,359,571 

5,914,957 

JACKSON, 

MISS. 

Clarion  Lr.'gar-m  . 

1,146,025 

1,010,550 

345,323 

375,797 

Daily  New.  e . 

1.148.661 

1,017,776 

Grano  'ctal  . 

2.640.009 

2,404,123 

JACKSONVILLE.  FLA. 

2,417,863 

2,273,609 

669,122 

596,995 

JoumaUa  . 

1,206,932 

1,195,537 

Grand  Total  . 

4,293,917 

4,066,141 

JERSEY  CITY.  N.  J. 

Jtrsty  Journal-# . 

1,305,116 

1,071,539 

NOTE:  Part-run  adv. 

included: 

1,305,116 

(72,072);  1,071,539  (37,966). 

KANSAS  CITY,  MO. 

1,888,387 

1,707,946 

1,690,253 

1,602,587 

(Star-S  . 

988,986 

910,312 

Grand  Total  . 

4,567,626 

4,220,845 

KNOXVILLE, 

TENN. 

Journal-m  . 

762,924 

687,063 

Naws-SentInel-e  . 

1,312,765 

1,080,047 

§News-Sentinel-S . 

375,649 

329,673 

Grand  Total  . 

2,451,338 

2,096,783 

LAWRENCE. 

MASS. 

Eagle-Tribune-d  . 

1,332,972 

1,251,613 

LITTLE  ROCK,  ARK. 

Arkansas  Gaiette-m  . . . 

1,135,274 

1,045,797 

§Arkansas  Gaiette-S  . . . 

424,530 

390,491 

Grand  Total  . 

1,559,804 

1,436,288 

LONG  BEACH,  CALIF. 

Indapendent-m  . 

2,215,238 

1,858,070 

§lndapendent  Press- 

Telegram-S  . 

689,701 

640,463 

Press-Telegram-e  . 

2,325,038 

1,912,648 

Grand  Total  . 

5,229,977 

4,411,181 

NOTE:  Part-run  adv. 

included: 

2,215,238 

(220,528);  1,858,070  (157,503).  2,325.038  (220.- 

528);  1,912.648  (157,503) 

LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-e  _ 

2,547,014 

2,471,229 

Newsday  Nassau-e . 

2,791,992 

2,665,729 

Grand  Total  . 

5,339,006 

5,136,958 

LOS  ANGELES.  CALIF. 

Timas-m  . 

4,708,935 

4,229,292 

(Time$-S  . 

2,874,106 

2,696,197 

Herald  Examiner-e  .... 

2,067,231 

(.869,297 

Herald  Examiner-S . 

720,560 

698,677 

Grand  Total  . 

10,370,832 

9,493,463 

NOTE:  Part-run  adv. 

included; 

4,708,935 

(630,789);  4,229,292  (  509,579).  2,874,106  (  873,- 

078):  2,696,197  (  902,239). 

LOUISVILLE.  KY. 

Courier  Journal-m . 

1,536,148 

1,462,243 

Courier  Journal-S . 

865,569 

854.148 

TImes-e  . 

1,932,330 

1,812,264 

Grand  Total  . 

4,334,047 

4,128,655 

LOWELL, 

MASS. 

Sun-e  . 

971,330 

845,903 

•Sun-S  . 

285,493 

237,793 

Grand  Total  . 

1,256,823 

1,083,696 

LYNN.  MASS. 

Item-e . 

895.474 

779,235 

MANCHESTER.  N.  H. 

Union  Leader-d . 

943,746 

834,076 

•News-S  . 

286,624 

232,679 

Grand  Total  . 

1,230,370 

1,066,755 

NOTE:  The  Sunday  News  Is  sold  In  op- 

tional  combination  with  the  following  Mon- 

day  Union  Leader. 

MEMPHIS, 

TENN. 

Commercial  Appeal-m 

1,924,545 

1,782,488 

(Commercial 

Appeal-S  . 

715,137 

736,170 

Press-Scimitar-e  . 

1,546,460 

1,336,174 

Grand  Total  . 

4,186,142 

3,854,832 

NOTE;  Part-run  adv. 

1,546,460 

(102,477) 

,  MERIDEN,  CONN. 

Record  Journal  (See 

Note)  .  899.124  878,100 

NOTE;  Record  Morning  and  Journal 
Evening  are  sold  only  in  combination 
Linage  of  one  edition,  Record  Morning 
only  Is  shown. 

editor  ac  PUBLISHER 


1963 


MIAMI, 

FLA. 

Herald-m  . 

4.138.926 

3,590,847 

§Herald-S  . 

1,423,607 

1,403,946 

News-e  . 

1,267,141 

1,239,392 

(News-S  . 

324,135 

332,529 

Grand  Total  . 

7,153,809 

6,566,714 

NOTE:  Part-run  adv. 

Included; 

4,138,926 

(209,475);  3,590,847  (62,009).  1,423,607  (80,- 

815);  1,403,946  (102,319). 

MILWAUKEE.  WIS. 

Sentinel-m .  . 

872,370 

899,903 

Journal-e  . 

3,233,299 

3,016,717 

(Journal-S  . 

,  1,636,021 

1,513,565 

Grand  Total  . 

,  5,741,690 

5,430,185 

MINNEAPOLIS.  MINN. 

Tribune-m  . 

,  1,640,466 

1,647,273 

Star-e  . 

2,840,172 

2,606,108 

(Tribune-S  . 

,  1,305,422 

1,231,188 

Grand  Total  . 

5,786,060 

5,484,569 

NOTE:  Part-run  adv. 

included: 

2,840,172 

(456,729);  2,606,108  (286.988). 

MODESTO, 

CALIF. 

Bee-e  . 

944,836 

885,904 

§Bee-S  . 

208,677 

195,114 

Grand  Total  . . 

.  1.153,513 

1,081,018 

NOTE;  Bee  Evening 

published 

5  days  a 

week  only. 

MONTREAL, 

CANADA 

<t*Star-e  . 

.  3,120,662 

2,901,830 

Gaiette-m  . 

.  1,726,964 

1,610,700 

La  Presse-e  . 

.  3,316,028 

3,006,723 

La  Patrie-S  . 

116,998 

119,311 

Grand  Total  . 

.  8,280.652 

7,638,564 

NOTE;  (*)  Includes 

WEEKEND 

MAGA- 

ZINE  linage. 

MUNCIE, 

IND. 

Press-e  . 

983,605 

942,990 

Star-m  . 

.  981,376 

939,536 

•Star-S  . 

.  277,816 

274,273 

Grand  Total  . 

.  2,242,797 

2,156,799 

NASHVILLE,  TENN. 

Banner-e  . 

.  1,807,691 

1,498,403 

Tennessean-m  . 

.  1,752,511 

1,481,326 

Tennes$ean-S  . 

.  691,624 

630,44  L 

Grand  Total  . 

.  4,251,826 

3,610,170 

NEW  BEDFORD.  MASS. 

Standard-Times-e  . 

.  1,063.104 

966,606 

§Standard-TImes-S  .... 

.  289,661 

280,81 1 

Grand  Total  . 

.  1,352,765 

1,247,417 

NEW  HAVEN.  CONN. 

•Journal  Courier-m  ... 

.  824,818 

726,200 

*Reqister-e  . 

.  1,630,688 

1,497,802 

Reqister-S  . 

.  681,387 

619,673 

Register  &  Journal- 

Courier-Sat  . 

92,674 

96,255 

Grand  Total  . 

.  3,229,567 

2,939,930 

•Published  S  days  a 

week  only. 

NEW  LONDON.  CONN 

Day-e  . 

.  1,180,670 

1,053,000 

NEW  ORLEANS.  LA. 

Times-P?cayune-m  .... 

.  3,027,554 

2,698,075 

(Times-Picayune-S  .... 

.  920,416 

817,027 

States  &  Item-e  . 

.  1,508,404 

1,326,424 

Grand  Total  . 

.  5,456,374 

4,841,526 

NEW  YORK,  N.  Y. 

Times-m  . 

.  2,890,119 

3,187,014 

Tlmes-S  . 

.  3,255,548 

3,394,345 

Herald  Tribune-m . 

.  1,026,128 

1,134,997 

(Herald  Tribune-S  ... 

.  704,183 

884,172 

Mirror-m  . 

766,415 

Mirror-S  . 

317,235 

News-m  . 

.  1,984,049 

1,776,108 

News-S  . 

.  1,768,953 

1,522,787 

Journal-AmerIcan-e  ... 

.  1,155,769 

1,044,020 

Journal-American-S  .. 

356,645 

318,364 

Post-e  . 

.  1,001,246 

1,091,515 

Post-S  . 

91,742 

108,018 

World  Telegram  t 

Sun-e  . 

.  1,371,921 

1,403,598 

Grand  Total  . 15,606,303  16,948,588 


NOTE;  Mirror  discontinued  publishing 
after  the  October  16,  1963  issue.  Post 
Evening  published  5  days  a  week  only. 
Part-run  adv.  included;  Mirror — 766,4i5 
(163,420).  S— 317,235  (124,882).  News— 

1,984,049  (1,097,263);  1,776,108  (854,114).  S— 
1,768,953  (1,187,161);  1,533,787  (961,478). 
Journal-American — 1,155,769  (146,469);  I,- 
044,020  (117,063).  S— 356,645  (68,475);  318,364 
(46,391).  World  Tel.  &  Sun— 1,371,921  (121,- 
963);  1,403,598  (111,106).  Herald  Tribune— 
S  704,183  (35,124);  884,172  (56,222).  Split 
run  adv.  totals;  News — 251,712.  S — 115,213. 

for  May  30,  1964 


1964 

NEW  YORK  (QUEENS).  N.  Y. 

Long  Island  Press-e  ...  1.659,661  1,651,701 

§Long  Island  Press-S  .  659,490  541,027 


Grand  Total  .  2,319,151  2,192,728 

NEW  YORK  (EL  DIARIO- 
LA  PRENSA),  N.  Y. 

El  Oiario-La  Prensa-m  297,170  . 

El  D!ario-La  Prensa-S  . .  65,437  . 


Grand  Total  .  362,607  . 

NEWBURGH,  N.  Y. 

News-e  .  829,479  808,358 

NOTE;  Part-run  adv.  Included;  829,479 
(34,915);  808,358  (52,213). 

NEWPORT  NEWS.  VA. 

Press-m  .  1,567,911  1,336,991 

§Press.S  .  437,868  438,919 

Times-Herald-e  .  1,383,158  1,201,278 


Grand  Total  .  3,388,937  2,977,186 

NIAGARA  FALLS.  N.  Y. 

Gaiette  e  .  1,061,036  999,447 

•Gazette-S  .  221,818  178,005 


Grand  Total  .  1,282,854  1,177,452 

NORFOLK.  VA. 

Ledger  Star-e  .  2,078,358  1,893,227 

Virginian-Pilot-m  .  2,745,927  2,273,516 

fVirginian-Pilot  »  Star-S  740,199  734,811 


Grand  Total  .  5,564,484  4,901,556 

NOTE;  Part-run  adv.  included;  2,078,- 
358  (507,819);  1,893,227  (444,689).  2,745,927 
(420,455);  2,273,518  (407,112).  740,199  (144,- 
668);  734,811  (133,611). 

OAKLAND,  CALIF. 

Tribune-e  .  2,329,464  1,901,795 

§Tribune-S  .  879,128  754,537 


Grand  Total  .  3,208,592  2,656,332 

NOTE;  Part-run  adv.  included;  1,901,795 

(96.320). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,416,260  1,303,575 

Oklahoman-S  .  625,052  513,433 

Times-e  .  1,634,945  1,412,619 


Grand  Total  .  3,676,257  3,229,627 

NOTE;  Part-run  adv.  included;  1,416,260 
(74,241);  1,303,575  (76,049).  1,634,945  (210,- 
404):  1,412,619  (210,677). 

OMAHA.  NEBR. 

World-Herald  (see 

note)  .  1,463,268  1,435,768 

fWorld-Herald-S  .  910,020  836,947 


Grand  Total  .  2,373,288  2,272,742 

NOTE;  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 

ORLANDO.  FLA. 

star-e  .  2,873,950  2,420,221 

Sentinel-m  .  2,873,950  2,420,221 

Sentinel-S  .  977,875  837,199 


Grand  Total  .  6,725,775  5,677,641 

NOTE;  Part-run  adv.  included;  2,873,950 

(868,484);  2,420,221  (667,569).  2.873.950  (868,- 
484):  2,240,221  (667,569).  977,875  (  349,079); 
837,199  (315,245). 

PASADENA.  CALIF. 

Star-News-e  .  1,329,806  1,116,175 

§lndependent- 

Star  News-S  .  361,022  350,197 

Independent-m  .  1.257.836  1,025,158 


Grand  Total  . 2,948,664  2,491,530 

PATERSON.  N.  J. 

Call-m  .  481,950  . 

PAWTUCKET.  R.  I. 

Times-e  .  1,039,089  939,421 

PENSACOLA,  FLA. 

News-e  .  855,403  767,327 

Journal-m  .  1,343,367  1,236,627 

News-Journal-S  .  361,489  323,904 


Grand  Total  .  2,560,259  2,327,858 

PEORIA,  ILL. 

Journal  Star  (See  Note)  1,600,809  1,373,113 
iJournal  Star-S  .  489,076  448,280 


Grand  Total  .  2.089.88S  1,821,398 

NOTE;  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal  Star 
Evening — is  shown. 

PHILADELPHIA,  PA. 


Bulletin-e  .  2,655,624  2.309,828 

tBulletin-S  .  747,879  557,642 

Inquirer-m  .  2,115,586  1,730,618 

Inquirer-S  .  1,781,125  1,441,050 


1964  1963 

News-e .  924,817  921,767 


Grand  Total  .  8,225,031  6,960,905 

NOTE;  Part-run  adv.  included;  2,655,624 
(364,986);  2,309,828  (53.875).  747,879  (160,- 
180);  557,642  (47.658).  2,115,586  (217,724); 
1,730,618  (12,076).  1,781,125  (186,229);  I.- 
441,050  (8,571). 

PHOENIX,  ARIZ. 


Republlc-m  . 

3.021.741 

2,595,524 

(Republic-S  . 

964,937 

905,697 

Gazette-e  . 

3,078,779 

2,627,415 

Grand  Total  . 

7,065,457 

6,128,636 

PITTSBURGH,  PA. 

Post-Gaz.  &  Sun-Tel.-m 

1,352,832 

1,204,666 

Press-e  . 

2,371,361 

2,053,997 

(Press-S  . 

1,181,070 

979,199 

Grand  Total  . 

4.905,263 

4,237,862 

PORTLAND, 

,  ORE. 

Oregonian-m  . 

2,723,230 

1,974,502 

§(Oregonian-S  . 

1,068,192 

928,382 

Oregon  Journal-e  . 

702.400 

680,692 

Grand  Total  . 

3.993,822 

3,583,576 

NOTE:  Part-run  adv. 

included 

:  702,400 

(27,767). 

PROVIDENCE.  R.  1. 

Bulletin-e  . 

2,040,789 

1,854,024 

Journal-m  . 

1,795,477 

1,736,586 

(Journal-S  . 

955,140 

907,919 

Grand  Total  .  4,791,406  4,498,529 


READING,  PA. 

Eagle  (See  Note)  .  1,302,672  1,148,903 

§Eagle-S  .  392,865  356,514 


Grand  Total  .  1,695,537  1,505,417 

NOTE;  Eagle  Evening  and  Times  Morn¬ 
ing  sold  in  combination.  Linage  of  one 
edition  (Eagle  Evening)  is  shown. 

RICHMOND.  VA. 

News  Leader-e  .  1,967,751  1,846,029 

Times  Dispatch-m  .  .  1,840,994  1,600,129 

(Times  Dispatch-S  .  985.871  845,156 


Grand  Total  .  4,794,616  4,291,314 

RIVERSIDE,  CALIF. 

Press-Enterprise  (see 

note)  .  1,608,649  1,375,122 

§Press-Enterprise-S  338,022  299,237 


Grand  Total  .  1,946,671  1,674,359 

NOTE;  Enterprise  Morning  and  Press 
Eve.  sold  in  combination.  Linage  of  one 
Edition,  Enterprise  Morning,  is  shown. 
Part-run  adv.  included;  1,608,649  (22,597); 

1,375,122  (29,441). 

ROANOKE.  VA. 

Times-m  .  1,178,645  1,074,835 

5Times-S  .  356,418  335,256 

World-News-e  .  1,228,590  1,087,618 


Grand  Total  .  2,763,653  2,497,711 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  .  1,727,719  1,666,988 

(Democrat  & 

Chronicle-S  .  1,006,629  902,051 

T!mes-Union-e  .  2,325,896  2,106,968 


Grand  Total  .  5,060,244  4,676,007 

ROCKFORD,  ILL. 

Star  (See  Note)  .  1,480,550  1,118,810 

Star-S  .  508,738  513,984 


Grand  Total  .  1,989,288  1,632,794 

NOTE;  Star  Morning  and  Register-Repub¬ 
lic  Evening  sold  in  combination.  Linage 
of  only  one  edition — Star  Morning — is 
shown.  Star  Morning  published  five  week 
days  only,  excluding  Monday. 

SACRAMENTO,  CALIF. 

Bee-e  .  2,686,002  2,073,033 

6Bee-S  .  689,796  529,228 

Union-m  .  927,486  769,035 

*Union-S  .  204,595  197,984 


Grand  Total  .  4,507,879  3,569,280 

ST.  LOUIS.  MO. 

•Globe-Democrat-m  ..  1,454,748  1,389,890 

tGlobe-Democrat(wa)  .  625,878  638,418 

Post-DIspatch-e  .  2,529,663  2,235,066 

§Post-Dispatch-S  .  1,254,013  1,131,358 


Grand  Total  .  5,864,302  5,394,724 

NOTE;  Part-run  adv.  Included;  1,454,748 
(318,242);  1,389,890  (301,741).  625,878  (12,- 
849).  2,529,663  (177,219);  2,235,066  (178,350). 
*Globe-Di$patcn  —  Morning  published  5 
week  days  only. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1,285.430  1,156,433 
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1964  1963 

§P;one«r  Press-S  849,279  822,55/ 

Dispdtch-e  2,264,795  1,993,367 


Grand  Total  4  399,504  3,972,357 

NOTE:  Part-run  adv.  Included:  2,264,795 
(246,771):  1,993,367  (227,099). 

ST.  PETERSBURG,  PLA. 

Independent-e  .  1,247,865  1,103,642 

Times-m  2,633,524  2,442,325 

§Tiitiej-S .  737,531  635,466 


Grand  Total  .  4,618,920  4,181,433 

NOTE:  Part-run  adv,  included:  2,633,524 
(114,799);  2,442,325  (81,494).  737,531  (25,- 
237);  635,466  (31,796). 

SALEM,  ORE. 

Oregon  Staterman-m  ..  1,009.719  890,501 

‘Oregon  Statesman-s  . .  248,202  196.500 

Capital  Journal-e  _  1,193.157  1,013,658 


Grand  Total  .  2,451,078  2,100,659 

SALT  LAKE  CITY,  UTAH 

Tribune-m .  2,119,942  2,084,735 

Tribunes  676,841  691,573 

Deseret  News 

Telegram-e  .  2,121,673  2,094,112 


Grand  Total  .  4,918,456  4,870,420 

SAN  ANTONIO,  TEXAS 

E»press-m  . 1,602,242  1,437,374 

tExpress-News-S  .  674,518  685,313 

Express-News-Sat.  ....  279,836  279,927 

News-e . 1,698.221  1,600,483 

Light-e  .  1,898,900  1,607,532 

§110111-5  .  707,844  705,347 

Light-Sat .  134,376  128,45! 


Grand  Total  .  6,995,937  6,444,427 

NOTE:  Express  Morning,  News  Gening 
and  Light  Evening  published  5  days  a 
week  only. 

SAN  BERNARDINO,  CALIF. 

Sun-m  . 1,878,327  1,642,943 

§Sun-Telegram-S  .  491,955  416,473 


Grand  Total  .  2,370,282  2,059,416 

NOTE:  Part-run  adv.  included;  1,878,327 
(79,160);  1,642,943  (81,760).  Sun  Morning, 

and  Telegram  Evening,  are  sold  in  op¬ 
tional  combination.  Linage  of  one  edition. 
Sun  Morning  is  shown. 

SAN  DIEGO,  CAUF. 

Union-m  ..  1.802.072  1,734,257 

§Union-S  .  921,895  892,002 

Tribune-e  .  2,477,887  2,391,297 


Grand  Total  .  5,201,854  5,017,556 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  2,251,649  1,977,545 

tChronicle-S  .  836,992  769,094 

Examiner-m  .  2,372,669  2,150,275 

Examiner-S  .  994,560  895,098 

News-Call-Bulletin-e  ...  1,209,312  1,350,054 


Grand  Total  .  7,665,182  7,142,066 

NOTE;  Part-run  adv.  included;  Chroni¬ 
cle— 2,251,649  (61,499):  1,977,545  (66,199). 

S-B36,992  (6,800).  Examiner— 2,372,669.  2.- 
150,275  (  89,600).  S— 994,560  (  20,400). 

SAN  JOSE.  CALIF. 

Mercury-m  2,983,929  2,255,477 

News-e  3,055,696  2,295,619 

§Mercury-News-S  .  872,438  687,076 


Grand  Total  .  6,912,063  5,238,172 

NOTE:  Part-run  adv.  included;  2,983,929 
(202,821);  2,255,477  (92,235).  3,055,696  (202,- 
821);  2,295,619  (92,235). 

SAN  RAFAEL,  CALIF. 


1  ndependent-Journal-e 

1.553,631 

1,285,555 

SCHENECTADY,  N.  Y. 

Gazette-m  . 

.  1,321,583 

1,281,182 

Union  Star-e . 

876.497 

954,617 

Grand  Total  . 

.  2,198,080 

2,235,799 

SCRANTON.  PA. 

Times-e  .  .... 

.  1,043,629 

962,443 

SEATTLE, 

WASH. 

Po$t>lntelligencer-m  .. 

.  1,333.184 

1,265,634 

§Post-lntelligencer-S  .. 

434,068 

583,098 

Time$-e  . 

.  2,100,113 

2,012,761 

Times-S  . 

.  653,427 

726,623 

Grand  Total  . 

.  4,520,792 

4,588,116 

SHREVEPORT.  LA. 

Journal-e  . 

.  1,183,949 

1,052,641 

Times-m  . 

.  1,430,991 

1,309,706 

Times-S  . 

.  422.815 

427,793 

Grand  Total  . 

.  3,037,755 

2,790,140 

SOUTH  BEND.  IND. 

Tribune-e  . 

.  1,673,858 

1,489,580 

Tribune-S  . 

543,025 

486,855 

Grand  Total  . 

.  2,216,883 

1,976,435 

1964 

1963 

SPOKANE. 

WASH. 

$pokesman>Review>m  . 

782,491 

766,877 

fSpokesman-RtvieW'S 

.  445,979 

402.746 

Chronicle^e  . . 

.  987,003 

905,449 

Grand  Total  . 

.  2,215,473 

2,075,072 

STOCKTON, 

,  CALIF. 

Racord>e  . 

.  1.626.423 

1,547,625 

SYRACUSE 

.  N.  Y. 

Harald*Journal>a  . 

1,895,097 

1,728,349 

§Herald-American-S  . 

586,353 

532,557 

Post-Standard-m  . 

1,009,096 

988,965 

fPost-Standard'S  ...  . 

224,893 

252,108 

Grand  Total  . 

.  3,715,439 

3,501,979 

TACOMA. 

WASH. 

NewswTribuno-a  . 

1,634.342 

1,489,772 

News-Tribune-S  . 

.  433,771 

422,584 

Grand  Total  . 

.  2,068,113 

1,912,356 

TAMPA. 

FLA. 

Tnbuno>m  . 

.  2,144.048 

1,980,047 

fTribuna-S  . 

792,888 

701,938 

Times-e  . 

.  1,448,328 

1,412,392 

Grand  Total  . 

.  4,385,264 

4,094,377 

TOLEDO. 

OHIO 

•Times-m  . 

685,480 

664.628 

Blade-e  . 

.  2,136,225 

1,888,815 

Blade-S  . 

.  976,139 

752,245 

Grand  Total 

3,797,844 

3.305.688 

NOTE;  (*)  Published  5  days  a  weak  only. 

TORONTO. 

CANADA 

Globe  t  Mail-m  . 

.  1,814,092 

1,748,651 

#*Telegram-a  . 

.  2,489,174 

2,273,076 

Star-e  . 

.  2,893,495 

2,494,802 

Grand  Total  . 

,  7,196,761 

6,516,529 

NOTE;  (*)  Includes 

WEEKEND 

MAGA- 

ZINE  linaqa. 

Part-run  adv.  included;  2,489.174  (102,- 

141);  2,273,076  (89.144). 

TRENTON 

.  N.  J. 

Evening  Times-e  . 

.  1,308,861 

1,221,241 

*Timas  Advartisar>S  .. 

577,106 

504,213 

Trentonian-m  . 

.  881,328 

889,366 

Grand  Total . 

.  2,767,295 

2.614.820 

NOTE;  Times  Evening  published  5  days 

a  week  only. 

TROY.  1 

N.  Y. 

Record  (See  Note)  ... 

.  1,102,401 

1,015,065 

NOTE;  Record  Morning  and  Timas-Rec- 

ord  Evening  sold  in  combination.  Linage 

of  one  edition  (Record  Morning) 

is  shown. 

TULSA. 

OKLA. 

Tribune-e  . 

.  1,830,927 

1,672,981 

World-m  . 

.  1,825,124 

1,658,974 

World-S  . 

559,219 

505,917 

Grand  Total  . 

.  4,215,270 

3,837,872 

UNION  CITY.  N.  J. 

Hudson  Dispatch-m  .. 

.  966,436 

866,675 

UTICA. 

N.  Y. 

Observer  Dispatch-e  . . 

.  1,047,845 

1,005,884 

•Observer  Dispatch-S 

318,789 

318,185 

Press-m  . 

.  1,260,260 

1,300,555 

Grand  Total  . 

.  2,626,894 

2,624,624 

WASHINGTON,  D.  C. 

News-e  . 

1,401,630 

1,147,368 

Post-m  . 

3.854.005 

3,136,354 

§Post-S  . 

1,434,587 

1,072,723 

Star-e  . 

2,853,490 

2,515,596 

tStar-S  . 

1,081,246 

997,458 

Grand  Total  . 

.10,624,958 

8,869,499 

WATERBURY,  CONN. 

American>e  . 

.  1,444,347 

1,329,344 

Repubiican-S  . 

443,571 

401,972 

Grand  Total  . 

.  1,887,918 

1,731,316 

NOTE:  American  Evening  and 

Republl- 

can  Morning,  sold  only  in  combination. 

Linage  of  American  Evening  only  is  shown. 

WEST  PALM  BEACH.  FLA. 

Post  (See  Note)  . 

.  1,467,296 

1,464,518 

Post>Times-S  . 

.  476,034 

421,103 

Grand  Total  .  1,943,330  1,885,621 


NOTE:  Post  Morning  and  Times  Evening 
sold  in  combination.  Linage  of  one  edition 
(Post  Morning)  is  shown. 

Part-run  adv.  included;  1,467,296  (33.- 
461).  S— 476,034  (14,144). 

WESTCHESTER-ROCKLANO  GROUP, 

N.  Y.  (10  CITIES) 

Mamaroneck  Times-e  ..  1,043,781  883,945 

Mount  Vernon  Argu$-e.  1,198,387  1,037,237 
New  Rochelle 

Standard-Sta.-e  .  1.227,774  1,054,533 


1964 

1963 

Ossining  Citizen- 

Registcr-a  . 

.  1,047,510 

859,056 

Peekskill  Star-e 

945,634 

792,553 

Port  Chester  Item-a 

1,247,066 

1,065,031 

Tarrytown  News-e 

.  1,047,551 

847,920 

Yonkers  Herald 

Statesman-e  . 

1,340,267 

1,219,711 

White  Plains 

Reporter  Dispatch-e 

1,466,805 

1,233,280 

Rockland  Journal 

News-e  . 

997,105 

984,262 

Grand  Total  . 

.11,561,880 

9,977,528 

WICHITA. 

KANSAS 

Eagle-m  . 

t.537,118 

1,453,735 

Beacon*e  . 

1,182,743 

1,263,265 

(Eagle  &  Baacon-S  ... 

.  434,718 

426,548 

Grand  Total 

3,154,579 

3,143,548 

WINSTON-SALEM.  N.  C. 

Journal-m  .  1,317,660  1,290,521 

Sentinel-e  1,312,679  1,253,309 

Journal  &  Sentinel-S  .  423,501  436,355 


Grand  Total  .  3,053,840  2,980,185 

WORCESTER,  MASS. 

Telegram-S  .  622,674  490,968 

Telegram. m  .  987,845  945,279 

Gazette-e  .  1,325,841  1,314,967 


Grand  Total  .  2,936,360  2,751,214 

YOUNGSTOWN,  OHIO 

Vindicator-e  .  1,773,868  1,560,545 

§Vindicator-S  .  853,306  752,411 


Grand  Total  .  2,627,174  2,312,956 


ADVERTISING  LINAGE 
SERVICE 

BLUEFIELD,  W.  VA. 

Telegraph-m  .  546,456  450,493 

Telegraph-S  .  147,545  140,578 


Grand  Total  .  694,001  591,071 

Includes  FAMILY  WEEKLY  25,240  lines 
(1964);  22,697  lines  (1963). 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  News-e, 

COLUMBIA,  S.  C. 

State-m  .  1,222,043  1,078,055 

State-S  .  446,992  425,836 

Record-e  .  1,014,498  825,716 


Grand  Total  .  2,683,533  2,329,607 

Includes  FAMILY  WEEKLY  25,240  lines 
(1964);  22,697  lines  (1963). 

DULUTH.  MINN. 

Herald-e  .  694,926  691,324 

News-Tribune-m  .  585,018  580,359 

News-Tribune-S  .  382,231  412,862 


Grand  Total  . 1,662,175  1,684,545 

MONROE.  LA. 

World-m  .  791,689  741,263 

World-S  .  259,941  226,609 

News-Star-e  .  806,806  738,615 


Grand  Total  .  1,858,436  1,706,487 

NORWALK,  CONN. 

Hour-e  .  1,188,233  1.009,269 

PATERSON.  N.  J. 

News-e  .  1,529,358  1,377,612 

QUINCY,  MASS. 

Patriot  Ledger-e  .  966,929  812,376 

SCRANTON,  PA. 

Tribune-m  .  408,290  425,914 

Scrantonian-S  .  346,089  390,536 


Grand  Total  .  754,379  816,450 

Includes  PARADE  22,230  lines  (1964); 
33,287  lines  (1963). 

WILKES-BARRE,  PA. 

Record -m  .  622,515  603,142 

Times-Leader-e  .  1,080,089  1,088,347 

Independent-S  .  558,845  499,683 


Grand  Total  .  2,261,449  2,191,172 

Includes  FAMILY  WEEKLY  25,240  lines 
(1964);  22.697  lines  (1963). 


FIGURES  SUPPLIED 
BY  PUBLISHERS 

ABERDEEN,  S.  D. 

American-News-e  438,M2  366,002 

American-News-S  166,838  139,762 


Grand  Total  .  605,780  505,764 

EDITOR  &.  P 


1964  Ifi) 

ALTOONA.  PA. 

Mirror-e  .  1. 1 38,424  1,085,553 

APPLETOIMinNAH-MINASF  ik.  WIS. 

Post-Crescent-e .  I,IBI,IIC  I,I47,9M 

Post-Cre$cent-S  .  268,45'v  250,4(M 


Grand  Total  .  I,449,54i'  1,398,390 

BLOOMINGTON,  ILL 
Pantagraph-All  day 

t  S  .  1,179,801!  1.086,190 

Does  not  Include  FAMILY  WEEKLY. 

BURLINGTON.  VT. 


Free  Press-m  . 

845,513 

787,410 

CANTON, 

OHIO 

Repository-e  . 

1,819,272 

l.555,2M 

Rapository-S  . 

719,880 

699,482 

Grand  Total  . 

2,539,152 

2.254,742 

CARBONDALE-HERRIN- 

MURPHYSBORO.  ILL. 

5oulhern  lllinoisan-e  .. 

456,456 

434,714 

Southern  Illinoisan-S  .. 

127,134 

135,870 

Grand  Total  . 

583,590 

570,584 

Does  not  include  FAMILY  WELKly. 

CHAMPAIGN-URBANA.  ILL. 

Courler-e  . 

785,806 

796,614 

Courler-S  . 

298,718 

311,542 

Grand  Total  . 

1,084,524 

1,108,156 

CHILLICOTHE.  OHIO 

Gazette-e  . 

827,915 

711,227 

CORPUS  CHRISTI.  TEXAS 

Callar-m  . 

1,687,532 

1.427,860 

Caller-a  . 

1,673,056 

1,439,011 

Caller-S  . 

339,150 

346,234 

Grand  Total  . 

3,699,738 

3,213,112 

COVINGTON.  KY. 

Kentucky  Post  & 

Timas-Star-a  . 

779,730 

696,542 

DANBURY, 

CONN. 

News-Times-e  . 

1.090,320 

959,882 

DAVENPORT,  IOWA 

Damocrat-m  . 

1,014,678 

943,114 

Timas-a  . 

1,464,176 

1,375.941 

Timas-Damocrat-S  . 

388,906 

308,511 

Grand  Total  . 

2,867,760 

2,627,730 

DAYTONA  BEACH.  FLA. 

1,005,260 

884,111 

Naws-Journal-S  . 

268,818 

222,611 

Journal-m  . 

1,021,913 

882.316 

Grand  Total  . 

2,295.991 

1,989,125 

DECATUR, 

,  ILL. 

Herald  &  Review-ma  .. 

1,064,924 

967,652 

Herald  &  Raviaw-S  .... 

289,142 

264,586 

Grand  Total  . 

1,354,066 

1,232,231 

EAST  ST.  LOUIS,  ILL. 

516,348 

542,682 

Journal-S  . 

167,916 

214,382 

684,264 

757,064 

Does  not  include  FAMILY  WEEKLY. 

GAINESVILLE,  FLA. 

Sun-eS  . 

928,424 

759,101 

GRAND  FORKS.  N.  D. 

Harald-aS  . 

963,971 

704,861 

HAVERHILL. 

MASS. 

Gazatta-a  . 

630,364 

591,388 

HUNTINGTON,  W.  VA. 

Advartiser-a  . 

1,028,606 

984,771 

Herald-Dispatch-m  .... 

1.022,738 

992,771 

Harald-Advartisar-S  ... 

280,820 

257,904 

Grand  Total  . 

2,332,164 

2.235.462 

HUNTSVILLE.  ALA. 

1,251,089 

843,752 

Times-S  . 

396,377 

330,260 

Grand  Total  . 

1,647,466 

1,174,012 

Does  not  include  FAMILY  WEEKLY. 

HYANNIS, 

MASS. 

Capa  Cod 

Standard-Timat-e  .... 

555,534 

504,952 

Capa  Cod 

Standard-TImas-S  .... 

57,358 

62,636 

Grand  Total  . 

612,892 

567.588 

JOHNSTOWN.  PA. 

Tribune- 

Damocrat-AII  Day  ... 

1,205,421 

1,101,261 
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tfNNCWICK  ’  .SCO-RICHLAND,  WASH. 

Iri-CiW  H.ralo  ..  .  725.270  428,593 

T,!.Cll>H.r«  -  .  181,580  144,103 

Grind  Tof!l  .  904,850  792,701 

Doii  not  FAMILY  WEEKLY. 

KENOSHA,  WIS. 

Niw,.,  .  1,305,990  1,257,102 

K!*'aSTON,  N.  Y, 

Froman-*  .  1,045,248  897,494 

KOKOMO,  IND. 

Tribune  .  1,043,440  832,972 

Tribuna-S  .  194,428  170,154 

grand  Total  .  1,258,048  1,003,123 

Doas  not  Ijda  FAMILY  WEEKLY  24,- 
m  linat  (1744).  22,542  linos  (1943). 

LINCOLN,  NEBR. 

Star-m  1,242,444  1,159,240 

Journal-a  . 1,217,454  1,151,504 

Journal  8  Star-S  .  332,704  285,554 

Grand  Total  .  2,792,804  2,594,318 

LOCKPORT,  N.  Y. 

Union  Sun 

(  Journal-«  .  444,904  537,012 

MADISON,  WIS. 

Capital  TImes-e  .  1,449,042  1,343,852 

Stata  Jourrai-m  .  1,451,079  1,370,523 

Stata  Journal  s  .  447,734  434.588 

Grand  Total  .  3,347,855  3,148,943 

Includos  PARADE  19,432  linat  (1944); 
3I.S70  linat  (1943). 

MIDDLETOWN,  N.  Y. 

Timat  Harald-Record-m  818,804  790,258 

NORRISTOWN,  PA. 
Timai-Harald-a  .  993,721  813,499 

NORTH  PLATTE.  NEBR. 

Talagraph-Bullatin-a  ...  589,734  573,832 

OGDEN,  UTAH 

Standard-E»aminar-a  ..  1,139,314  953,974 

Standard-Examinar-S  ..  247,342  271,774 

Grand  Total  .  1.404,474  1,225,750 

Includas  FAMILY  WEEKLY  24,554  linat 
(I7M);  23,590  linat  (1943). 

OIL  CITY-FRANKLIN,  PA. 

Derrick-m  .  543,208  554,435 

Nawt-Harald-a  .  473,414  424,424 

Grand  Total  .  1,034,422  983,041 

ONEONTA,  N.  Y. 

Star-m  .  523,110  475,748 

PADUCAH,  KY. 

Sun-Damocrat-e  .  835,854  747,578 

Sun-Damocrat-S  .  231,824  212,380 

Grand  Total  .  1,047,482  979,958 

FASSAIC-CLIFTON.  N.  J. 

H«rald-Naws-e  . 1,459,445  1,387,923 

Thii  includai  4,454  linat  partial  run. 


^  PINE  BLUFF,  ARK. 

Commarcial-a  .  479,442  442,394 

Commarcial-S  .  204,848  202,020 

Grand  Total  .  884,310  844,414 

"ot  Includa  24,974  linat  FAMILY 

WtcKLY, 

.  PITTSFIELD,  MASS. 

Strktliira  Eagle-a .  1,025,290  1,083,782 

.  PLATTSBURGH,  N.  Y. 

treis-Rapublican-m  ....  404,842  599,004 

„  .  PORT  JERVIS,  N.  Y. 

Union-Gaiatta-a .  277,298  250,544 

,  PORTLAND,  ME. 

"ail  Harald-m  984,481  882,015 

.  951,043  843,447 

Talagram-S  .  349,442  303,834 

Srand  Total  .  2.307,384  2,049,518 

POTTSTOWN,  PA. 

Marcury-m  .  1,092,540  980,042 

.  POUGHKEEPSIE.  N.  Y. 

.  1,272,915  1,072,820 

■’"“'■"••-S  .  441.831  414,019 

Grand  Total  .  1,714,744  1,484,839 

FAMILY  WEEKLY  24,544  linos 
(IT44):  22,542  linat  (1943). 


1944 

1943 

QUINCY, 

ILL. 

H«rald-Whig-*  . 

731,332 

429,042 

Htrald-Whig-S  . 

245,244 

215,484 

Grand  Total  . 

974,598 

844,744 

RAPID  CITY 

,  S.  D. 

Journal-a  . 

758,994 

713,440 

Journal-S . 

209,140 

198,114 

Grand  Total  . 

948,154 

911,554 

RENO,  NEV. 

Journal-m  . 

847,812 

744,352 

Journal-S  . 

285,754 

247,542 

Gazatta-e  . 

1,141,444 

984,538 

Grand  Total  . 

2,295,230 

1,978,452 

ROCK  ISLAND-MOLINE.  ILL. 

Rock  Island  Argus-a  .. 

1,372,952 

1,134,248 

Molina  Dispatch-a . 

1,488,830 

1,193,144 

SALISBURY, 

N.  C. 

Post-a  . 

449.858 

427,324 

Post-S  . 

141,848 

178.024 

Grand  Total  . 

831,724 

805,350 

SIOUX  FALLS,  S.  D. 

Argus-Laadar-a  . 

900,172 

740,550 

Argus-Laadar-S  . 

257,470 

242,290 

Grand  Total  . 

1,157,842 

1,022,840 

STROUDSBURG,  PA. 

Racord-m  . 

553,854 

524,790 

TOPEKA,  KANSAS 

Capital-m  . 

1,147,248 

1,018,535 

Stata  Journal-a  . 

1,054,243 

942,557 

Capital-Journal-S  . 

304,299 

299,411 

Grand  Total  . 

2,507,830 

2,240,503 

TUCSON, 

ARIZ. 

Star-m  . 

1,755,880 

1,794,390 

Star-S  . 

391,951 

424,078 

Citizan-a  . 

2,043,494 

2,143,859 

Grand  Total  . 

4,191,327 

4,342,327 

WAUKEGAN,  ILL. 

Naws-Sun-a . 

1,293,082 

1,279,292 

WILMINGTON,  DEL. 

News-Journal-ma  . 

1,983,490 

1,838,452 

WOONSOCKET,  R.  1. 

Call-a  . 

1,042,414 

805,011 

CANADA 

CALGARY, 

ALTA. 

Harald-a  . 

1,992,728 

1,780,484 

EDMONTON, 

ALTA. 

Journal-a  . 

2,002,405 

1,780,873 

HAMILTON, 

,  ONT. 

Spactator-a  . 

2,384,729 

2,127,734 

KITCHENER-WATERLOO,  ONT. 
Record-a  .  1,431,933  1,347,141 

LETHBRIDGE,  ALTA. 

Harald-a  .  722,480  704,911 

LONDON.  ONT. 

Frea  Prass-ma  .  2,110,731  1,920,543 

NORTH  BAY,  ONT. 

Nuggat-a  .  418,382  595,850 

OTTAWA.  ONT. 

Citlian-a  .  2,095,428  1,948,247 

LaDroit-a  .  1,215,223  1,048,755 

QUEBEC,  P.  Q. 

La  Solail  &  L'Evanement- 
Journal-ma  .  3,112,440  2,439,244 

REGINA.  SASK. 

Leadar-Post-a  .  1,428,893  1,252,243 

SASKATOON,  SASK. 

Star-Phoan!x-a  .  1,183.791  1,010,004 

SYDNEY,  N.  S. 

Capo  Braton  Post-a  ...  1,054,174  945,554 

VANCOUVER,  B.  C. 

Sun-a  .  2,573,121  2,283,880 

Province-m  .  1,354,998  1,123,400 

Includas  WEEKEND  MAGAZINE  111,090 
linat  (1944);  103.787  linat  (1943). 

WINNIPEG,  MAN. 

Froa  Pratt-a .  2,250,434  2,129,484 

Tribuna-a  .  1,539,554  1,494.474 
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would  say  the  Cincinnati  news¬ 
papers  are  very  much  in  direct 
competition.  They  are  scrapping 
all  the  time  for  advertising  and 
circulation.” 

The  only  E.  \V.  Scripps  Co. 
officer  on  the  Itoard  of  directors 
of  Enquirer  Inc.  is  Barnard 
Townsend,  financial  vicepresi¬ 
dent.  Messrs.  Howard  and 
Scripps  and  Mark  Ferree  re- 
sijfned  from  the  Enquirer  Itoard 
in  1958  when  the  Times-Star 
was  imrchased. 

Scri))ps  pot  into  the  Enquirer 
picture  by  outbiddinp  two  com- 
jtetitors  for  about  $6  million 
worth  of  deltentures  which  were 
held  by  Halsey,  Stuart  &  Co.  as 
jiart  of  the  arranpement  under 
which  Enquirer  employes  and 
public  shareholders  boupht  the 
newspaper  from  the  trustees  of 
the  John  R.  McLean  Estate  in 
1952.  This  acquisition  pave 
Scripps  36  jiercent  of  the  En- 
(juirer  stock  and  throuph  subse- 
(juent  purchases  of  shares  it 
built  up  a  more  than  50  jjer- 
cent  interest. 

In  February,  1952,  sale  of 
the  Enquii-er  to  the  Times-Star 
Company  had  been  nepotiated, 
subject  to  approval  of  the  court 
in  the  District  of  Columbia.  The 
American  Security  and  Trust 
Company,  as  trustees,  had 
deemed  the  newspaper  a  poor 
ri.sk  for  the  McLean  heirs  and  it 
offered  the  Enquirer  to  the  Taft 
interests  for  $7,500,000. 

Employe  Ownership 

Enquirer  employes  banded  to- 
pether  hurriedly  and  pooled 
every  available  dollar  of  their 
savinps  and  credits  to  make  an 
offer  of  $7,600,000  for  the  En¬ 
quirer  which  was  accepted  by 
the  court.  The  employes  re¬ 
ceived  help  from  Cyrus  W. 
Eaton,  president  of  Portsmouth 
Steel  Company,  in  raisinp  the 
money  for  the  deal.  They  had 
$2,250,000  in  their  own  pledpes 
and  stock  investment. 

Over  a  period  of  three  years 
the  Enquirer  manapement  lie- 
cam  e  involved  in  internal 
squabbles  and  dissension,  al- 
thouph  the  coinjiany  continued 
on  a  profitable  course.  H.  L. 
Stuart,  president  of  Halsey 
Stuart,  offered  the  debentures 
to  interested  bidders  and 
Scripps  won  them. 

Two  years  later,  when  Scripps 
lioupht  the  Times-Star  and 
merped  it  with  the  Post,  there 
was  no  indication  that  the  pov- 
emment  would  object  since  it 
had  been  broupht  out  that  the 
Times-Star  was  losinp  upwards 
of  a  million  dollars  a  year  and 
was  dippinp  deeply  into  re¬ 


serves  to  continue  in  existence. 

If  the  povemment  prevails  in 
its  case,  Scripps  would  be 
liarred  from  acquirinp  the  stock 
or  assets  of  any  business  en- 
paped  directly  or  indirectly  in 
the  imblication  of  peneral  daily 
newspapers  in  or  around  Cin¬ 
cinnati.  This  penalty  was  im- 
|)ose<l  on  the  Kansas  City  Star 
Company  when  it  was  found 
puilty  of  antitrust  law  viola¬ 
tions  in  1957. 

In  the  Star  case  also  the  com- 
jiany  was  recjuired  to  divest  it¬ 
self  of  its  interest  in  WDAF 
radio  and  television  stations. 
This  decree  has  already  raised 
the  question  whether  any  inter¬ 
est  held  by  Scripps  in  Scripps- 
Howard  Broadcastinp  Company 
could  eventually  lie  affected  by 
a  decree.  Some  S-H  broadcast¬ 
inp  stock  is  publicly  owned. 

Section  311  of  the  Federal 
Communications  Act  pives  the 
FCC  ))ower  to  deny  broadcast 
licenses  to  anyone  adjudped 
Pfuilty  of  unlawful  monopoliza¬ 
tion  or  unfair  metho<ls  of  com¬ 
petition. 

Unique  Sitiiutioii 

The  complaint  in  the  Cin¬ 
cinnati  case  makes  no  mention 
of  radio-television  relationships 
with  the  newspapers  nor  does  it 
specify  any  acts  alleped  to  con¬ 
stitute  unfair  trade  other  than 
the  basic  one  of  common  control 
of  the  publishinp  companies. 
The  S-H  .station  in  Cincinnati  is 
VVCPO. 

Industry  records  fail  to  dis¬ 
close  any  newspaper  ownership 
situation  exactly  similar  to  that 
in  Cincinnati,  althouph  there 
are  about  40  cities  where  morn¬ 
ing  and  evening  papers  are 
under  the  same  ownership  and 
in  the  same  plant,  except  in 
Syracuse  where  two  Newhouse 
papers  are  published  by  sepa¬ 
rate  companies  and  in  their  own 
buildings. 

Several  years  ago  the  gov¬ 
ernment  approved  the  acquisi¬ 
tion  of  the  New  Orleans  Item 
by  the  Times-Picayune  Pub¬ 
lishing  Company  after  an  un¬ 
successful  effort  to  find  another 
buyer  of  the  Item. 

What  appeared  to  distinguish 
the  Enquirer  case  more  than 
any  other  factor  was  the  pur¬ 
chase  of  control  of  a  highly 
Ijrofitable  operation  by  a  com¬ 
petitor.  The  Enquirer  had  a 
record  year  in  1963  with 
$1,430,324  net.  This  followed 
net  earnings  of  $1,219,604  in 
1962  and  $975,113  in  1961. 
Earnings  were  above  a  million 
dollars  in  1960  after  having 
dipped  to  $797,429  in  1959. 

Shareholders  received  $1,008,- 
432  in  dividends  last  year  and 
the  company  had  retained  earn¬ 
ings  of  $4,039,049  at  the  end  of 
the  fiscal  year. 
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Philip  Love  Writes 
F  unny W  eekly  Column 

By  Ray  ErM-in 


An  amusinp  weekly  column 
by  Philip  H.  Love,  featui-e  edi¬ 
tor,  Washington  (D.  C.)  Star, 
which  has  been  published  for 
sometime  by  member  newspa¬ 
pers  of  the  North  American 
Newspaper  Alliance,  now  is  be- 
inp  made  available  to  other 
newspapers  by  the  Bell-McClui*e 
Syndicate. 

The  column,  which  has  been 
titled  “On  The  Side”  by  most 
of  the  iiewspapers,  now  will  be 
distributed  to  newspapers  gen¬ 
erally  as  “Love  On  Life.” 

Wins  Big  Play 

Some  NANA  newspapers 
have  played  up  the  column  by 
Mr.  Love,  a  former  chairman 
of  the  Newspaper  Comics  Coun¬ 
cil,  under  six-or-eight-column 
heads.  Many  have  had  their 
staff  artists  make  illustrations 
for  it  and  some  of  the  illustra¬ 
tions  have  l)een  printed  in  color. 

“Some  people  have  described 
my  column  as  ‘humorous,’  some 
as  merely  ‘good-humored,’  ”  ex¬ 
plained  Mr.  Love  with  a  modest 
grin.  “Some  have  called  it  ‘hu¬ 
man  interest.’  I  trj’  to  make  it 
amusing,  and  I’m  sure  it’s  al¬ 
ways  in  a  light  vein. 

“I  tr>'  to  write  on  .subjects 
which  large  numbers  of  people 
will  identify  in  one  way  or  an¬ 
other,”  he  continued.  “Some 
readers  will  identify  directly 
with  an  incident,  a  situation  or 
a  view'point.  Others  will  say, 
‘That’s  just  like  those  people 
up  the  street,’  or,  ‘That’s  the 
way  some  people  are,  all  right,’ 
or,  ‘Isn’t  that  just  like  Uncle 
Tom?’ 

“I  try  to  come  up  with  inci¬ 
dents  and  anecdotes  related  to 
everj’^day  living.  Although  I  try 
to  be  entertaining,  I  also  like 
to  say  something  worthwhile — 
to  conceal  a  message  somewhere 
in  the  fun.  It’s  surprising  to 
me  sometimes  how  many  differ¬ 
ent  ‘messages’  different  readers 
think  they  find  in  the  same  col¬ 
umn. 

Keeps  It  Light 

“I  avoid  too-serious  subjects 
that  cannot  be  dealt  with  light¬ 
ly.  Some  of  my  subjects  may  be 
regarded  as  controversial  by 
some  readers,  but  it’s  not  the 
kind  of  controversy  that  really 
hurts  anyone. 

“When  I  w'rote  about  men 
dyeing  their  hair,  wearing  tou- 


I)ees  and  using  cologne;  women 
wearing  pants,  strange  feminine 
hair-dos;  price  snobs  and  bar¬ 
gain  hunters;  amateur  an- 
tiquers;  the  modern  ‘what-is-it?’ 
school  of  art  —  on  all  these  sub¬ 
jects,  and  others,  too,  I  rather 
expected  some  hypersensitive 
folks  to  w'rite  me  letters  of  the 
‘Dear  Sir,  You  cur’  type.  Ap¬ 
parently,  people  see  others,  and 
not  themselves,  in  the  people  I 
write  about.  This  suits  me  fine. 
I’m  not  tiyjng  to  hurt  anyone. 
I’m  only  trj’ing  to  have  a  little 
fun.” 

Where  does  Mr.  Love  find  his 
subjects  and  his  information  on 
those  subjects? 

His  Sources 

“I  go  places  and  do  things, 
obseiwe  and  listen,  and  also  read 
a  great  deal.  I  use  what  I  see 
and  hear  and  read  as  grist  for 
my  mill.  A  friend  has  described 
my  column  as  ‘amusing  obseiwa- 
tion  on  the  foibles  of  our  time.’ 
Another  termed  them  ‘light¬ 
hearted  meditations  on  the 
world  and  its  people.’  Still  an¬ 
other  has  called  them  ‘scholarly 
discourses  on  the  more  risible 
aspects  of  life’  —  and  wasn’t  he 
the  professorial  one,  though? 

“I  suppose  there’s  an  element 
of  truth  in  all  those  descrip¬ 
tions,  but  none  of  them  hits  the 
nail  squarely  on  the  head.  And, 
I  must  confess,  I  can’t  either. 
All  I  know  for  sure  is  that  I 
have  fun  writing  the  column 
and,  judging  by  my  mail,  phone 
calls  and  the  comments  of  peo¬ 
ple  I  run  into  here  and  there, 
a  lot  of  folks  think  they  have 
fun  i-eading  it. 

“Well,  I’m  all  for  fun.  Life 
is  so  earnest  nowadays,  the 
world  has  become  so  frighten¬ 
ing,  I  think  some  fun  is  needed 
to  keep  us  from  going  crazier 
than  we  already  are.” 

Wrote  Biography 

Philip  H.  Love  has  done  a 
great  deal  of  serious  writing, 
too,  including  a  320-page  biog¬ 
raphy,  “Andrew  W.  Mellon: 
The  Man  and  His  Work,”  and 
innumerable  magazine  and 
newspaper  articles.  His  first 
published  piece  was  on  men^s 
fashions,  which  he  illustrated 
with  his  owm  cartoons.  Very 
early  in  his  career,  he  wrote 
a  magazine  column,  a  potpourri 
of  verse,  quips  and  epigrams. 


Philip  H.  Love 


He  also  wrote  and  illustrated  a 
column  for  Cartoons  Magazine. 
He  ghosted  a  syndicated  column 
for  an  ill  columnist. 

For  several  years,  Mr.  Love 
wrote  a  column  in  the  Washing¬ 
ton  Star  for  boys  and  girls, 
“Just  Between  Ourselv^es,”  and 
during  World  War  11,  while 
editing  the  Overseas  Edition  of 
the  Star,  he  wrote  a  column 
called  “Capital  Canteen.”  More 
recently,  when  he  was  editor 
of  the  Star’s  Sunday  magazine, 
he  wrote  a  column  of  chit-chat 
on  the  contents  of  the  magazine 
called  “Star  Dust.” 

The  present  column  began  in 
the  Star  Jan.  23,  1963.  About 
once  a  month,  he  has  devoted 
it  to  comics  and  their  creators 
and  some  of  these  columns  have 
been  assembled  in  a  little  book, 
“Phil  Love  Talks  of  Comics,” 
by  Sunday  Metropolitan  News¬ 
papers,  Inc. 

“Some  ideas,  even  though 
nebulous,  are  so  exciting  that 
I  can  hardly  wait  to  see  what 
I’m  going  to  w'rite  about  them,” 
Mr.  Love  repoi  ted.  “Unhappily, 
I’m  never  quite  satisfied  with 
the  results  —  I  always  feel  I 
could  have  done  better.  I’ve 
been  lucky.  Some  papers  have 
dressed  it  up  with  their  own 
cartoons  and  some  even  have 
carried  it  on  their  front  page 
—  further  evidence,  I  suppose 
of  the  deadliness  of  so  much 
current  news  and  the  need  for 
some  sort  of  leavening.” 

«  *  « 

Story-Strips  Recount 
World  War  I  Story 

A  group  of  story-stnps  writ¬ 
ten  for  Newspaper  Enterprise 
Association  by  Dr.  Philip  Van 
Doren  Stem,  historian,  and  il¬ 
lustrated  by  NEA  staff  artist 
John  Lane  covers  the  50th  an¬ 
niversary  of  the  First  World 
War. 

The  series  will  run  intermit¬ 
tently  throughout  the  period  of 
the  anniversary,  1964-68.  Re¬ 
leases  will  be  timed  to  cor¬ 
respond  with  events. 


Jerry  Sheehan  .>lade 
All  Editor  By  NI.  V 

Jerry  Sheehan,  r.’vard-\\-ii 
ning  columnist  an  featu? 
writer,  has  been  nan  d  assij; 
ant  managing  editor  of  New 
paper  Enterprise  Ass<  .ciation  i 
Boyd  Lewis,  president  and  cr 
tor. 

Mr.  Sheehan  joined  NEA 
1958  in  Cleveland  md  wi 
transferred  to  New  Vork  ir 
torial  headquarters  in  1961.  ; 
his  new  po.st,  he  will  it>main 
New  York,  reporting  to  NE 
Managing  Editor  Robert  R 
Metz. 

As  author  of  the  “Suit  You: 
self”  menswear  column,  he  w, 
awarded  the  1964  “LuLu”  awa: 
for  excellence  of  editorial  covt: 
age  in  the  field  of  men’s  at 
boys’  fashions. 

The  Boston-l)orn  Sheehan,  3t 


Jerry  Sheehan 


is  a  graduate  of  Tufts  Univer¬ 
sity  and  studied  at  Boston  Un- 
versity  Law  School  and  the  Uni¬ 
versity  of  Paris,  The  Sorbonne. 
During  his  service  years  lit 
edited  the  U.  S.  Amiy  newspj- 
per  for  Western  France. 

Back  in  the  States,  he  worked 
as  a  reporter  for  the  Tauntm 
(Mass.)  Daily  Gazette  and  fff 
Nash  Newspapers  (weeklies)  in 
Manville,  N.  J.,  before  joinine 
NEA. 

Mr.  Sheehan  is  married  to 
the  former  Yvonne  Ouvrard  of 
Saigon,  and  Nice,  France,  and 
is  the  father  of  a  son,  James,! 
The  Sheehans  live  in  Manhat¬ 
tan. 

le  *  * 

Drew'  Pearson,  Washington 
columnist  for  the  Bell-McClure 
Syndicate,  is  on  a  trip  to  Lebi- 
non,  Yemen,  Israel  and  Greece 
for  interviews  with  goverrunent 
officials  and  other  political  lead¬ 
ers. 
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'I  ynaficate 
^entcfices 


Marion  l.adewip,  co-author  of 
National  Newspaper  Syndicate’s 
“Bowlinp  rips,”  was  honored 
by  the  Woman’s  International 
Bowling  (\)np:ress  at  its  conven¬ 
tion  in  Minneapolis.  She  re¬ 
ceived  a  -pecial  award  “for 
superior  performance  in  the 
f^ime  of  American  ten  pins.”  It 
was  the  iir.st  award  of  the  kind 
ever  made  to  honor  the  star, 
who,  from  1950  through  1964, 
was  named  “Woman  Bowler  of 
the  Year”  nine  times.  She  has 
won  14  individual  national  titles, 
including  two  WIBC  All  Events. 
Bowling’s  glamorous  grand¬ 
mother’s  lifetime  average  is  in 
the  190s,  with  a  career  high  of 
204. 

Bruce  Biossat,  chief  Wash¬ 
ington  correspondent  for  News¬ 
paper  Enterprise  Association, 
after  receiving  answers  from 
more  than  800  editors  in  a  poll, 
predicted  that  Richard  Nixon 
will  receive  the  Republican  nom¬ 
ination  for  President.  Runners- 
up  were  Lodge,  Scranton  and 
Goldwater,  in  that  order.  Mr. 
Biossat  has  been  editorial  col¬ 
umnist  for  more  than  15  years 
for  NEA  and  has  covered  every 
national  political  convention, 
primary  and  election  campaign 
since  1948. 

Harry  C.  France,  financial 
columnist  for  the  General  Fea¬ 
tures  Corporation,  has  recovered 
from  two  operations.  He  man¬ 
aged  to  write  his  weekly  column 
while  in  the  hospital  for  seven 
weeks. 

Chief  Justice  Arthur  H.  Day 
of  the  Common  Pleas  Court, 
Cleveland,  often  cites  the  Ann 
Landers  column  for  advice  in 
his  twice-a-day  sessions  in  which 
he  addresses  litigants  and  their 
lawyers  on  the  advantages  of 
settling  their  cases  if  possible, 
the  Cleveland  (Ohio)  Press 

,  reports. 

I  A  recent  feature  of  “Ripley’s 
Believe  It  or  Not”  (King  Fea¬ 
tures)  told  the  story  of  'Thomas 
Hartwell  Horne,  British  Bibli¬ 
cal  scholar  who  spent  17  years 
of  intensified  labor  counting 
every  verse,  word  and  letter  of 
the  Old  and  New  Testaments. 
The  Bible  contains  3,566,480 
letters;  773,893  words;  31,102 
verses;  1,189  chapters  and  66 
books.  The  longest  chapter  is  the 
119th  Psalm;  the  middle  verse 
is  the  8th  of  the  118th  Psalm. 


MARQUIS  CHILDS 
DORIS  FLEESON 
MARY  McGRORY 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


GREENE  &  FRIENDS — Vernon  Greene  (right)  who  draws  "Bringing 
Up  Father"  for  King  Features  Syndicate,  was  chosen  from  more  than 
30  cartoonists  to  act  as  resident  artist  for  the  RCA  color  tv  closed 
circuit  at  the  New  York  World's  Fair.  Here  another  King  cartoonist, 
Walt  Disney,  who  designed  four  exhibits  at  the  Fair,  introduces  Mr. 
Greene  as  host  of  the  "Comics  Cavalcade"  series  of  interview  pro¬ 
grams.  Mickey  Mouse  is  all  ears. 


Rockefeller  Picke<l 
By  Lubell  in  Orej;oii 
3  Weeks  Before  Vote 

Following  Gov.  Nelson  A. 
Rockefeller’s  upset  victory  in 
the  Oregon  Presidential  pri¬ 
mary,  newspaper  reports  ex¬ 
pressed  amazement  that  not  one 
of  the  several  pollsters  and  poll¬ 
taking  organizations  had  fore¬ 
seen  the  outcome  or  even  hinted 
at  the  Rockefeller  upsurge. 

“On  the  contrary,”  says  Laur¬ 
ence  Rutman,  president  and  edi¬ 
tor  of  United  Feature  Syndi¬ 
cate,  “our  man,  Samuel  Lubell, 
spotted  the  trend  of  the  Rocke¬ 
feller  upswing  as  long  ago  as 
three  weeks  back  on  his  second 
swing  around  the  state.  Then  in 
an  article  written  for  and  pub¬ 
lished  on  Tuesday,  May  12, 
three  days  before  primary  day, 
he  told  about  the  strong  shift 
in  Oregon  voter  sentiment  to 
Governor  Rockefeller  and  what 
it  meant:  ‘Rockefeller  must  be 
given  a  small  outside  chance  of 
winning.’  ” 

The  winners?  Rockefeller  and 
Lubell. 

At  the  governor’s  press  con¬ 
ference  on  Saturday  following 
the  primary  Rockefeller  was 
asked  when  he  knew  he  was 
going  to  win  in  Oregon.  He  re¬ 
plied:  “When  I  read  it  in  Sam 
Lubell’s  poll.” 


PROPER  HEART  CARE 

More  than  200  newspapers 
are  running  a  12-part  serializa¬ 
tion  of  the  book,  “Your  Heart 
Has  Nine  Lives”  distributed  by 
AP  Newsfeatures. 

The  best-seller,  which  con¬ 
tains  simple  facts  on  living  to 
prevent  heart  attacks,  was  writ¬ 
ten  by  Alton  Blakeslee,  As¬ 
sociated  Press  science  writer; 
and  Dr.  Jeremiah  Stamler, 
chairman  of  the  Council  on 
Atherosclerosis  of  the  American 
Heart  Association. 

*  *  * 

Garden  Section 

The  Stroudsburg  (Pa.)  Daily 
Record  has  established  a  new 
weekly  “Home,  Lawn  and  Gar¬ 
den  Section”  in  which  “The 
Green  Thumb”  column  written 
and  syndicated  by  George  (Doc) 
Abraham  is  featured.  The  sec¬ 
tion  carries  classified  ads. 

*  *  * 

Cartoonist  Dies 

Tom  McNamara,  78,  creator 
'  of  “Us  Boys,”  comic  strip  syn¬ 
dicated  by  King  Features  dur¬ 
ing  the  first  quarter  of  this  cen¬ 
tury,  died  in  a  San  Francisco 
welfare  home  May  19.  Mr.  Mc¬ 
Namara  quit  the  drawing  board 
for  Hollywood,  where  he  di¬ 
rected  Mary  Pickford  in  “Little 
Annie  Rooney”  and  originated 
the  “Our  Gang”  series,  based  on 
his  old  comic  strip. 


KENNETH  L.  DIXON 
INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advice 

WILLIAM  A.  DOYLE 
Doily  Investor 

MOLLY  MAYFIELD 
Personal  Problems 

DR.  ERNEST  G.  OSBORNE 
Child  Training 

STELLA 

Daily  Horoscope 

AMY  VANDERBILT 
Modern  Manners 

JOE  WILLIAMS 
Sports 


VARIETY  FEATURES 


LIHLE  PEOPLE  S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 

“THE  PEOPLE  SPEAK" 

MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  A  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
LI'L  ABNER  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  LAW 
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UPI  Editor  Stirs 
China  News  Issue 


For  15  years,  U.  S.  reporters 
have  been  barred  from  cover¬ 
ing  events  in  Communist  China 
—  except  for  a  handful  on  spe¬ 
cial  missions  at  the  invitation 
of  the  Peking  government. 

The  question  of  taking  some 
steps  that  might  lead  to  an  ex¬ 
change  of  newsmen  between  the 
U.  S.  and  Red  China  has  been 
revived  by  Phil  Newsom,  for¬ 
eign  news  analyst  of  United 
Press  International. 

His  proposal,  made  in  a  talk 
at  New  Britain,  Conn,  on  May 
21,  that  the  U.  S.  take  the 
initiative  and  remove  barriers 
to  Chinese  newsmen  here  re¬ 
ceived  a  mixed  reaction  in  gov¬ 
ernment  and  press  circles.  But 
there  was  some  agreement  that 
the  idea  should  be  explored  in 
the  diplomatic  negotiations  that 
have  been  dormant  for  several 
years. 

Mr.  Newsom’s  expo.sure  of  the 
problem  again  coincided  with 
the  acceptance  by  Peking  of  a 
resident  correspondent  for  the 
Toronto  Globe  and  Mail.  The 
only  other  western  newsmen  in 
the  capital  represent  foreign 
news  agencies. 

Vi'ould  Open  ihe  D«>or 

The  UPI  e<litor  proposed  that 
a  reasonable  number  of  Re<l 
Chinese  newsmen  be  admitteil 
to  the  U.  S.  without  further 
discussion.  Thus,  he  said,  the 
U.  S.  would  challenge  Peking 
publicly  to  extend  the  same 
right  to  American  newsmen. 
The  State  Department  maintains 
a  continuing  list  of  a  score  of 
correspondents  for  whom  cre¬ 
dentials  have  been  requested  by 
their  papers  and  agencies. 

“This  issue  of  whether  Amer¬ 
ican  newsmen  shall  or  shall  not 
l)e  admitted  to  Red  China  has 
become  a  victim  of  the  cold  war 
— of  diplomatic  jockeying  which 
involves  questions  far  removed,’’ 
Mr.  Newsom  said.  He  referred 
specifically  to  questions  of 
whether  Red  China  should  be 
given  diplomatic  recogrnition  by 
this  country  or  should  be  ad¬ 
mitted  to  membership  in  the 
United  Nations. 

Mr.  Newsom  said  his  gesture 
would  go  as  far  as  to  make  it 
plain  to  Peking  that  Chinese 
newsmen  could  come  here  re¬ 
gardless  of  whether  similar 
privileges  are  given  to  U.  S. 
newsmen. 

This  move,  in  his  view,  would 
furnish  proof  that  the  U.  S. 
practices  what  it  preaches,  a 
belief  in  the  right  to  free  access 
of  news. 


“As  to  a  charge  that  such  a 
move  would  open  the  U.  S.  to 
spies  of  Re<l  China,  that  op¬ 
portunity  already  exists  in  em¬ 
bassies  and  consulates  friendly 
to  Red  China  and  located  hei’e,” 
he  declaretl. 

('.Io.mmI  Out  Siru‘«*  ’49 

U.  S.  newsmen,  Mr.  New<?om 
pointed  out,  functioned  for  years 
in  Moscow  before  diplomatic  re¬ 
lations  with  Soviet  Russia  were 
established  in  1983. 

Not  since  the  fall  of  mainland 
China  in  1949  have  U.  S.  news¬ 
men  generally  been  able  to  re¬ 
port  on  the  area  with  a  quarter 
of  the  world’s  population. 

U.  S.  Senator  J.  William  Ful- 
bright  (D-Ark.),  chairman  of 
the  Senate  Foreign  Relations 
Committee,  called  the  Newsom 
l)roposal  “worthwhile”  and  said 
it  would  be  a  good  idea  on  a 
trial  basis. 

Worthy  of  Consideruliim 

Robert  Manning,  Assistant 
.Secretary'  of  State  for  Public 
.\lfairs,  said,  “at  first  glance, 
I  am  not  sure  the  proposal  really 
offers  a  solution.”  However,  he 
adde<l,  the  Department  will  give 
it  thorough  consideration. 

“Of  course,  the  main  obstacle 
up  to  now  has  been  the  adamant 
refusal  of  the  Peking  regime  to 
open  mainland  China  to  .4meri- 
can  journalists,”  Mr.  Manning 
said. 

Senate  Democratic  Leader 
Mike  Mansfield,  another  member 
of  the  Foreign  Relations  Com¬ 
mittee,  said  he  was  opposed  to 
it,  although  he  added  Mr.  New- 
.som  “desen’es  creilit  for  reviv¬ 
ing  the  issue.” 

“I  see  no  justification  for  uni¬ 
lateral  enti-y  of  Red  Chinese 
newsmen  into  this  country  with¬ 
out  similar  privileges  to  Ameri¬ 
can  correspondents  there,”  he 
said. 

Sen.  Bouike  B.  Hickenlooper 
(R-Iowa),  a  Republican  mem¬ 
ber  of  the  committee,  said  it 
was  “helpful  to  have  the  ques¬ 
tion  raised  again,  and  we  should 
keep  exploring  it.”  But  he 
agreed  with  Senator  Mansfield 
that  the  arrangement  should  be 
two-way. 

“It  would  be  desirable  and 
helpful  if  American  newsmen 
could  have  access  to  the  main¬ 
land  of  China,  but  we  have  no 
way  of  protecting  them  via  the 
usual  channels,”  Senator  Hick¬ 
enlooper  said. 

Louis  B.  Seltzer,  editor  of  the 
Cleveland  Press,  called  the  pro¬ 
posal  “an  interesting,  construc¬ 


tive  and  useful  suggestion  and 
would  certainly,  if  nothing  else, 
force  Red  China’s  hand.” 

Thomas  V.  H.  Vail,  publisher 
of  the  Plain  Dealer,  said:  “It 
would  be  very  beneficial  if  there 
would  be  an  exchange  of  news¬ 
paper  corre.spondents  between 
Red  China  and  the  United 
States.  However,  newsmen  go¬ 
ing  to  Red  China  .should  be 
properly  accredited  so  we  know 
who  they  are  and  where  they 
are.” 

C.  H.  Dorsey  Jr.,  managing 
editor  of  the  Baltimore  Sun, 
said  that  if  the  “tw’o  govem- 
ments  see  fit  to  do  it,”  the  Sun 
would  try  to  have  a  correspond¬ 
ent  among  the  first  Americans 
to  enter  Red  China. 

Editors’  Comiiiciils 

Comments  from  other  news- 
pai)er  e.xecutives: 

William  B.  Dickinson,  man¬ 
aging  editor  of  the  Philadelphia 
Bulletin  —  “It  is  a  damn  good 
suggestion.” 

Eugene  Patterson,  editor  of 
the  Atlanta  Constitution:  “It 
might  educate  Red  Chinese  re¬ 
porters  alK)ut  the  truth  and 
make  it  more  difficult  for  them 
to  write  some  of  the  stuff  they 
write  about  America.” 

Larry  Fanning,  executive  edi¬ 
tor  of  the  Chicago  Daily  News: 
“I  don’t  feel  that  allowing  Red 
Chinese  newsmen  to  come  into 
this  country  would  constitute  a 
threat  to  our  free  society.  But 
I  am  not  sure  this  would  break 
the  log  jam  and  get  our  corre- 
spon<lents  into  Red  China.” 

Milton  H.  Cole,  managing  edi¬ 
tor  of  the  Cape  Cod  Standard- 
Times  of  Hyannis,  Mass.:  “Per¬ 
sonally,  I  don’t  like  the  idea. 
Those  Red  Chinese  newsmen  are 
not  newsmen,  but  are  agents  for 
their  government.  The  fewer  we 
have  of  them  in  this  country,  the 
Ijetter.” 

James  G.  Stahlman,  publisher 
of  the  Nashville  Baumr:  “Con¬ 
sidering  the  very  critical  situa¬ 
tion  in  Southeast  Asia  today,  I 
have  gravest  doubts  as  to  the 
wisdom  of  permitting  Red  Chi¬ 
nese  newsmen  to  enter  the 
United  States  simply  as  a  chal¬ 
lenge  to  Peking  to  extend  the 
same  right  to  American  news¬ 
men.  I  still  don’t  trust  Commu¬ 
nists.” 

Dick  West,  editorial  page  edi¬ 
tor,  Dallas  Morning  News:  “I 
could  hardly  think  otherwise  as 
a  newspaperman  that  access  to 
the  truth  is  the  first  basis  to 
solving  any  controversy.  There¬ 
fore,  I  would  be  in  favor  of  the 
exchange  of  newspaiiermen  but 
on  the  .same  teimis,  that  is,  if 
they  —  the  Chinese  —  put  re- 
.strictions  on  our  newspapermen, 
we  would  have  to  do  the  same 
on  theirs.” 

Scott  Newhall,  executive  edi¬ 
tor  of  the  San  Francisco  Chroni- 
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cle:  “I’m  thoroughly  enthua- 
astic  over  the  proposal.” 

W.  D.  Maxwell,  editor,  Chi¬ 
cago  Tribune:  “We  have  had* 
long  standing  offer  to  Russia 
that  we  will  not  oppo-e  entry 
of  correspondents  from  Pravdn 
and  Izvestia  to  this  country  if 
they  will  let  the  Chicago  Trib¬ 
une  send  cori  espondent;,  to  Rus¬ 
sia.  This  same  policy  applies  to 
Red  China.” 

Jack  Keller,  managing  editor, 
Columbus  Citizen- Journal:  “I’m 
in  favor  of  it.” 

Felix  McKnight,  vicejn'esident 
of  the  Dallas  Times  Herald:  “I 
would  be  ojrposed  to  anything 
other  than  a  reciprocal  agree¬ 
ment  simultaneously  exchang¬ 
ing  newsmen.  I  would  not  want 
to  let  them  take  the  first  step 
and  then  just  guess  when  we 
might  be  admitted  into  Red 
China.” 

• 

French  Press 
Decline  in 
Canada  Noted 

Montreal 

In  an  address  at  a  study  ses¬ 
sion  organized  by  the  Canadian 
Institute  of  Adult  Education, 
Lorenzo  Pare,  editor-in-chief  of 
Quebec  City’s  daily  L’ Action, 
said  the  circulation  of  Canada’s 
F  rench-language  newspapers  is 
declining,  especially  in  Mont¬ 
real,  because  many  new  Cana¬ 
dians  and  French-speaking  Ca¬ 
nadians  prefer  the  English-lan¬ 
guage  pi’ess. 

“English  -  language  newspa¬ 
pers  account  for  84  percent  of 
the  total  circulation  in  Canada, 
and  French-language  newspa¬ 
pers  a  pittance  of  16  percent,  al¬ 
though  we  have  30  percent  of 
the  po])ulation,”  Mr.  Pare  said. 

In  Quebec  Province,  he  said, 
the  eight  French-language  dai¬ 
lies  have  a  total  circulation  of 
612,000,  while  the  four  English- 
language  dailies  print  a  total 
of  347,750  copies. 

• 

Printer  Sent  Abroad 
To  Inspect  Plants 

Longview,  Tex. 

Tom  Lathrop,  member  of  the 
composing  room  of  the  Longview 
News  and  Journal,  is  on  a  two- 
weeks  tour  of  newspaper  plants 
in  Europe. 

This  is  the  second  of  a  series 
of  all-expense  paid  trips  given 
by  Publisher  and  Mrs,  Carl 
Estes  to  members  of  their  staff 
and  personnel  to  study  publish¬ 
ing  and  printing  production 
methods  abroad.  S.  A.  Parker, 
president  of  the  Longview  News 
Company  Inc.,  made  a  seven- 
country  tour  last  year. 

UBLISHER  for  Mav  ?0.  1964 
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IN  NOIM  H  CAROLINA 

25  Papers  Testing 
Recruitment  Plan 

By  Bill  East 


I  Winston-Salem,  N.  C. 

!  The  \oi-th  Carolina  Press 
;  Association’s  program  to  recruit 
competent  young  men  and 
women  for  the  newspaper  pro¬ 
fession  is  lieginning  to  pay 
dnidends. 

Frank  (Tlingman,  chairman  of 
the  committee  working  and  per¬ 
sonnel  (lirector  of  the  Winston- 
Salem  Joiumal  and  Sentinel, 
said  that  even  though  the  pro¬ 
gram  is  less  than  six  months 
old: 

— Commitments  have  been  re¬ 
ceived  from  25  newspapers  that 
they  will  intendew  prospective 
employes  and  will  consider 
hiring  them  for  summer  or 
permanent  jobs. 

— The  first  roster  of  available 
North  Carolina  students,  along 
with  their  qualifications,  has 
been  completed  and  distributed 
to  newspapers.  It  listed  22  stu¬ 
dents — 8  boys  and  14  girls.  With¬ 
in  a  month  after  the  distribu¬ 
tion,  more  than  half  had  been 
placed  in  summer  or  permanent 
jobs. 

Started  in  December 

Machinery  for  the  program 
was  set  up  last  November. 

During  the  first  week  in 
Decemb(‘r,  announcements  were 
sent  to  most  colleges  in  the 
state  inviting  students  inter¬ 
ested  in  a  journalism  career  to 
apply  through  the  program  for 
summer  or  permanent  jobs  on 
North  Carolina  new’spapers. 

At  the  same  time  letters  out¬ 
lining  the  program  were  sent 
to  member  newspapers  urging 
them  to  take  part  by  providing 
job  opportunities  for  the  young 
people. 

In  general,  the  committee  pat¬ 
terned  its  program  after  one 
that  has  been  successful  in 
Indiana  for  the  past  three  years. 

The  procedure  was  this: 

Students  sent  their  applica¬ 
tions  to  the  office  of  association 
secretary  J.  D.  Fitz  at  the 
Morgantoiim  News-Herald.  The 
NCPA  .screened  the  applications 
and  arranged  for  interviews. 

The  interviews  were  conducted 
wherever  possible  by  editors  or 
other  newspaper  staff  members 
who  live  near  the  applicant’s 
schools.  This  phase  was  com¬ 
pleted  in  March. 

On  the  basis  of  the  applica¬ 
tions  and  the  interview  reports, 
the  committee  decided  which 


REVIEWING  job  applications 
from  journalism  students  are 
Frank  Clingman,  left,  and  J.  D. 
Fiti,  of  the  North  Carolina  Press 
Association. 

students  to  recommend  for  per¬ 
manent  or  summer  jobs. 

A  summary  of  the  qualifica¬ 
tions  of  each  recommended  ap¬ 
plicant  was  forwarded  to  each 
participating  newspaper  in 
April. 

Editors  get  in  touch  with  stu¬ 
dents  directly  to  discuss  em- 
Iiloyment  possibilities.  All  ar¬ 
rangements  are  strictly  between 
the  students  and  the  editors. 

Results  Will  be  .Studied 

Mr,  Clingman  said  the  com¬ 
mittee  will  attempt  an  evalua¬ 
tion  of  the  program  at  the  end 
of  the  summer. 

Other  members  of  the  com¬ 
mittee  are:  Hal  Tanner,  pub¬ 
lisher  of  the  Goldsboro  News- 
Argus;  Steed  Rollins,  president 
of  the  Durham  Herald  Publish¬ 
ing  Co.;  John  Scott,  managing 
editor  of  the  Wilson  Daily 
Times;  and  Henry  Lee 
Weathers,  publisher  of  the  Shel¬ 
ton  Daily  Star. 


Bob  Campbell,  editor  of  the 
editorial  page  of  the  Winston- 
Salem  Journal  and  Sentinel,  is 
assisting  the  committee.  He  was 
president  of  the  Associated 
Press  Club  which  first  proposed 
a  state-wide  recruiting  and 
intern  program.  The  program 
was  adopted  by  the  press  asso¬ 
ciation  last  year. 

• 

('olorado  to  Offer 
Graduate  Proffram 

Boulder,  Colo, 

The  University  of  Colorado 
School  of  Journalism  will  offer 
a  master’s  degree  program  be¬ 
ginning  next  September,  Dean 
Charles  T.  Duncan  has  an¬ 
nounced. 

It  will  be  the  first  graduate 
journalism  program  in  Colorado, 
and  will  be  geared  for  both  stu¬ 
dents  with  no  journalism  back¬ 
ground  and  those  with  experi¬ 
ence. 

The  school  became  a  separate 
administrative  unit  in  1962, 
after  having  been  a  department 
of  the  College  of  Arts  and  Sci¬ 
ences.  Course  offerings  on  the 
graduate  level  will  include  jour¬ 
nalism  history,  media  manage¬ 
ment,  communications  theory 
and  research  methods,  and 
.seminars  in  public  opinion, 
propaganda  and  international 
journalism. 


School  Reporter 
Wins  Scholarship 

Pittsburgh 

James  R.  Krut  of  Mt.  Union, 
Pa.,  has  been  awarded  the  Penn¬ 
sylvania  Newspaper  Publishers 
Association  (PNPA)  full  two- 
year  scholarship  to  Point  Park 
Junior  College  here.  He  was  co¬ 
editor  of  the  Captain  Jack  High 
School  newspaper,  Trojan,  in 
his  .sophomore  year.  During  his 
junior  and  senior  years  he  was 
editor-in-chief. 

As  a  sophomore,  he  was  one 
of  three  reporters  for  the  school 
news  page  of  the  Huntingdon 
(Pa.)  Daily  News.  Seven  schools 
were  represented  on  the  page, 
and,  at  the  end  of  the  year,  a 
trophy  was  presented  to  the 
most  outstanding  rejiorter.  Jim 
Krut  won  that  award  when  he 
was  a  sophomore.  In  his  junior 
year,  he  continued  as  a  reporter 
and  was  given  an  honorable 
mention  award. 

• 

To  Offset  at  100 

Rochester,  N.  H. 

The  weekly  Rochester  Courier 
has  announced  it  will  convert  to 
offset  production  on  the  occasion 
of  its  100th  anniver.sary  this 
summer.  Renovations  are  being 
made  in  the  newspajier  plant  to 
accommodate  the  new  press  and 
dark  room  facilities. 
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Court  Gives 
Offset  Work 
To  Printers 


Albany,  Nf.  Y. 

Union  printers  rather  than 
union  pressmen  should  be  as¬ 
signed  the  work  of  preparinp 
offset  printing  plates  at  J.  B. 
Condon  &  Sons  Inc.,  a  printing 
firm.  State  Supreme  Court  Jus¬ 
tice  Russell  C.  Hunt  has  ruled. 

He  upheld  an  award  by  the 
State  Labor  Mediation  Board 
to  that  effect,  rejecting  a  sub¬ 
sequent  suit  by  the  printing  firm 
to  set  it  aside.  The  plant  pub¬ 
lishes  several  church  newspa¬ 
pers. 

Albany  Pressmen’s  Union  has 
been  doing  the  offset  printing 
work.  Albany  Typographical 
Union  No.  4  had  disputed  the 
assignment  of  this  work  to  the 
pressmen,  contending  it  was  a 
“substitute  for  work  normally 
done  by  printers.’’ 

Sol  Rubenstein,  the  printers’ 
lawyer,  said  the  printers  went 
to  arbitration,  rather  than 
strike. 

“We  won  and  we’re  entitled 
to  do  the  work,’’  he  contended. 

Condon  has  no  engravers’  un¬ 
ion,  which  traditionally  does 
camera  and  other  film  work. 

The  printing  firm  has  a  ca.se 
pending  before  the  National 
Lal)or  Relations  Board,  also 
stemming  from  assignment  of 
the  offset  work  to  the  pressmen. 
It  said  it  brought  the  court  pro¬ 
ceedings  “to  wipe  the  slate 
clean’’  in  advance  of  the  NLRB 
hearings. 


Builds  Art  Center 


'"Toreli*’  Aids  Charitv 


HARDBOILED  BUSINESS  conversation  followed  the  pickup  of  breakfast 
bacon  and  eggs  at  Dallas  meeting  of  the  newspaper  controllers.  In  line, 
left  to  right,  are  Charles  N.  Levin,  Branham  Co.,  Chicago;  Robert  D. 
Donaldson  Jr.,  Hackensack  (N.J.)  Record;  and  Fred  Carlson,  Joliet 
(III.)  Herald-News. 


Finance  Problems  Unscrambled 


With  Bacon  in  Breakfast  Talk 


Dallas 

What  may  he  an  “Early  Bird” 
record  for  conventions  in  the 
newspaper  business  was  estab¬ 
lished  Monday  morning.  May  25, 
when  119  out  of  the  129  ext*cu- 
tives  attending  the  National 
Spring  Conference  of  the  Insti¬ 
tute  of  Newspaper  Controllers 
and  Finance  Officers  took  part  in 
a  breakfast  buffet  and  “buzz” 
session.  After  loading  their 
plates  with  scrambled  eggs, 
bacon,  sausage  and  hashtni 
brown  potatoes,  they  went  to 
tables  assigned  to  them  by  lot 
and  talked  shop  about  their 
problems. 


many  of  them  for  the  first  time, 
and  mingled  officers  and  direc¬ 
tors  with  the  rank  and  file. 


.Audience  Purlieipalion 


Topics  on  the  Menu 


Ponce,  P.  R. 

Construction  of  a  $4.5  million 
art  museum  and  cultural  center 
is  under  way  here.  Edward  J. 
Gerrits  Inc.,  Miami  contractor, 
has  a  $1.5  million  contract  for 
the  building,  a  gift  to  the  city 
of  Ponce  from  the  Luis  A.  Ferre 
Inc.,  Foundation.  Don  Luis 
Ferre,  an  industrialist,  owns  El 
Dia,  Ponce’s  daily  newspaper, 
and  is  Republican  national  com¬ 
mitteeman  from  Puerto  Rico. 


Cleveland 
Thomas  Vail,  publisher  and 
editor  of  the  Plain  Dealer,  has 
announced  that  an  unexpected 
$10,000  profit  made  in  selling 
“The  Torch  Is  Passed”  w’ould  be 
turned  over  to  charity  to  be  used 
next  Christmas.  The  Plain 
Dealer  sold  130,000  of  the  Ken¬ 
nedy  books  prepared  by  the 
Associated  Press. 


A  moderator  presided  at  each 
table  for  eight  and  kei)t  track 
of  the  problems  brought  out  for 
discussion.  As  summariztxl  later, 
they  covered  the  whole  spectrum 
of  financial  management,  with 
items  like  newsprint  inventory; 
libel  insurance;  employe  bene¬ 
fits;  bad  debt  exi)erience;  em¬ 
ployment  status  of  carriers  and 
stringers;  measuring  and  bill¬ 
ing  for  adv'ertising;  tax  treat¬ 
ment  of  linecasting  mats,  and 
bookkeeping  requirements  for 
the  ABC. 

As  each  meml)er  entered  the 
Sam  Houston  Room  of  the  Sher- 
aton-Dallas  Hotel,  he  was 
handed  a  folder  by  James  R. 
Foss,  controller,  Lawrenee 
(Mass.)  Eagle  &  Tribune.  It 
described  the  procedure  to  be 
followed  and  contained  a  large 
numeral,  to  show  him  at  which 
of  the  16  tables  he  should  sit. 
This  fortuitous  mixing  brought 
new  and  old  members  together. 


Discussion  at  the  tables  con¬ 
tinued  for  an  hour  after  the 
meal,  when  the  registrants  di¬ 
vided  by  circulation  size  and 
took  part  in  concurrent  panels- 
in-reverse — at  which  the  “ex¬ 
perts”  asked  questions  of  the 
audience.  Five  seminars  in  the 
afternoon  continued  the  audi¬ 
ence-participation  pattern. 
Topics  included  computers, 
punched  card  etiuipment,  key- 
driven  machines  (three  forms  of 
data  processing),  budgets  and 
internal  controls,  and  records 
management. 


I{||^lliIlg  iiilu  New  Era 


The  second  morning — Tues¬ 
day,  May  26 — was  devoted  to  a 
general  session,  with  speeches 
by  a  CPA  and  a  personnel  direc¬ 
tor.  Jarman  Bass,  partner  in 
Arthur  Andersen  &  Co.,  Dallas, 
discussed  “Analyzing,  Interpret¬ 
ing  and  Digesting  a  Financial 
Statement,”  and  Lyle  L.  Erb, 
secretary  and  director  of  per¬ 
sonnel,  Copley  Newspapers, 
spoke  on  personnel  problems 
arising  out  of  automation. 

“In  the  rush  to  obtain  quali¬ 
fied  people  for  the  new:  era,” 
he  said,  “many  firms  are  over¬ 
hiring — hiring  men  superior  to 
the  jobs  that  are  to  l)e  done 
today.  Data  processing  really 
isn’t  that  complicated;  there  are 
top  limits  to  the  abilities  re¬ 
quired.  Given  enough  lead  time, 
attrition  and  retraining  may  be 
a  partial  solution.” 


Secret  Aids 
Bar  Backiiig 
For  Nominee 


(m 


Long  Beach,  Calif. 

The  Lung  lieaeh  Indepi  udent, 
[‘re.'iu-Telegram  does  not  intend 
to  support  a  candidate  .'f  any 
political  party  who  is  endorsed 
by  secret  or  .semi-secret  societies 
unless  he  disavows  such  support. 

The  Long  Beach  newspapers 
intend  to  clearly  identify  a  can¬ 
didate  not  only  by  what  he  says 
but  also  according  to  what  his 
supporters  say,  Herman  H. 
Ridder,  publisher,  declared. 

Hence  the  I,r*-T  is  asking  all 
candidates  to  reveal  the  list  of 
members  of  all  organizations 
offering  their  endorsement  or  to 
publicly  disdain  the  endorse¬ 
ments  of  such  organizations. 

“An  informed  public  is  our 
aim  and  duty,”  Mr.  Ridder  said 
in  expressing  the  hope  all  Cali¬ 
fornia  news  media  would  join 
this  effort  “to  protect  the  most 
valued  privileges  of  American 
heritage,  the  right  to  know  and 
the  freedom  to  vote.” 

The  trouble  is  that  news  media 
all  too  frequently  merely  pass 
on  information  and  even  repeat 
misinformation  without  our  at¬ 
tempting  to  ascertain  whether 
they  are  giving  the  public  the 
truth  or  abetting  a  falsehood, 
Mr.  Ridder  said. 

Moves  for  clear  identification 
of  a  candidate  “not  only  accord¬ 
ing  to  what  he  says  but  also 
according  to  what  his  supporters 
say”  have  resulted  in  a  series  of 
I,P-T  news  stories  and  a  se¬ 
quence  of  editorials. 

Findings  include  an  affidavit 
by  Jack  0.  Baldwin,  staffer, 
sent  to  California  Democratic 
Council  headquarters  in  a  move 
to  learn  the  membership 
strength  of  that  organization. 

These  also  include  a  .sworn 
statement  by  Sherman  E.  Wil¬ 
liams,  reporter,  on  his  repeated 
efforts  to  obtain  a  John  Birch 
Society  membership  list. 

The  newspaper  said  there  are 
trends  that  high  organized 
minority  groups  are  taking  con¬ 
trol  of  the  power  to  name  candi¬ 
dates. 


Heads  CAM  Group 

Mrs.  Doris  Mattila,  Longview 
(Wash.)  Daily  News,  was 
elected  president  of  Pacific 
Northwest  Association  of  News¬ 
paper  Classified  Advertising 
Managers  with  John  Young, 
Eugene  (Ore.)  Register-Guard, 
vicepresident  and  Arnold  Wall- 
strom,  Seattle  Post-DitelUr 
gerecer,  secretary-treasurer. 
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Beavvrhrook 

(Con-’  i<(i  from  page  11) 


Tium|><  :''is  fiom  the  R.A.F. 
Collepe  ■  t  ('ranwell  —  a  re¬ 
minder  Uiat  Lord  Beaverbrook 
was  a  major  force  behind  the 
scenes  in  winning  the  Battle  of 
Britain  —  played  a  fanfare  as 
he  entereil  the  dining  room. 

Lord  Bcaverbiook  sat  at  Lord 
Thomson's  right.  At  Lord  Thom¬ 
son’s  left  was  Viscount  Bother- 
mere. 

Lord  Thomson  said  of  Lord 
Beaverbrook;  “There  is  no  cor¬ 
ner  of  the  world  where  he  is  not 
known.  No  continent  where  his 
fame  has  not  |)enetrated.  No 
country  where  his  success  and 
his  great  achievements  are  not 
greeted  with  acclaim. 

“His  is  the  success  story  with¬ 
out  parallel  —  from  humble  be¬ 
ginning  in  a  remote  area  of  the 
Maritime  Provinces  of  Canada, 
entirely  through  his  own  efforts, 
a  rise  to  world  powder  and  dis¬ 
tinction. 

“His  career  is  truly  an  in¬ 
spiration  to  every  human  lieing. 
Could  anjdhing  better  exemplify 
the  limitless  imssibilities  that  lie 
before  any  jioor  boy  anywhere? 

“Max  is  a  newspajjer  man  — 
the  veiy  greatest  —  and  your 
presence  here  tonight  is,  I  know, 
what  he  will  regard  as  the 
greatest  tribute  for  his  birth¬ 
day. 

“His  journalistic  genius  de¬ 
veloped  the  Daily  Express  into 
the  great,  .successful,  influential, 
world-famous  newspaper  it  is 
today. 

“The  ('qually  successful  and 
famous  Sunday  Express  he 
started  and  developed  to  its 
present  dominant  position.  His 
Evening  Standard  serves  the 
greatest  metropolitan  area  in 
the  w'orld  with  quality  and  dis¬ 
tinction.” 

Lord  Thomson  went  on;  “Max 
Aitken  the  younger,  already 
with  a  fine  record,  is  with  us 
tonight.  I  prophesy  that  in  due 
course  he  will  carry  Beaver¬ 
brook  New’spapers  to  new 
heights  of  achievement  and  be 
a  worthy  successor  to  his  dis¬ 
tinguished  father.” 

Lord  Rothermere  said;  “Lord 
Beaverbrook  is  unquestionably 
a  most  remarkable  man  in  any 
kind  of  work.  Whatever  he 
would  have  taken  up  —  whether 
in  politics,  newspapers  or  indus¬ 
try  —  he  would  have  been  bound 
to  be  a  success.” 

In  reply.  Lord  Beav'erbrook 
said  he  was  “deeply  moved  by 
the  wonderful  reception.  It  is 
quite  tnie  that  I  am  old  bones, 
but  I  hav'e  still  got  something 
in  the  way  of  a  head,”  he  added. 

On  the  value  of  new'spapers 
and  their  reporters  he  had  this 
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to  say;  “The  nation  w’ould  be 
much  jjoorer  if  they  were  not 
there  to  protect  the  nation  from 
hidden  scandals  and  misuse  of 
power.” 

He  evoked  a  roar  of  laughter 
with  his  remark  that  journal¬ 
ism  is  the  most  criticized  of  all 
businesses  and  professions  — 
“the  one  told  most  frequently 
to  mend  its  ways.” 

Beaverbrook  was  lx)rn  in  New 
Brunswick,  Canada,  as  William 
Maxwell  Aitken.  He  jieddled 
newspapers,  then  sold  insurance 
and  bonds  before  he  discovered 
he  had  a  genius  for  business. 

Gout  and  sciatica  have  left 
him  almost  an  invalid  but  he 
keeps  four  secretaries  busy  and 
maintains  contact  with  his  edi¬ 
tors.  In  a  recent  interview  he 
estimated  that  the  Daily  Ex¬ 
press  could  boost  its  i)rofits  con¬ 
siderably  “if  it  could  get  rid 
of  me,”  liecause  he  keeps  the 
expenses  up. 

He  mentioned  in  his  birthday 
.speech  how  he  had  started  the 
Sunday  Express  “because  Roth¬ 
ermere  had  a  Sunday  paper” 
and  it  nearly  banki-upted  him. 
• 

Silver  Spurs  for  LBJ 

Washington 

The  White  House  Correspond¬ 
ents  Association  gave  hand¬ 
crafted  silver  spurs  to  President 
Johnson,  and  also  a  set  of  ebony 
book  ends  on  which  the  spurs 
may  be  displayed,  at  the  annual 
dinner  May  22.  It  is  traditional 
for  the  press  corps  to  give  a 
per.sonal  memento  to  the  Presi¬ 
dent. 


Brown  Leads 
Hunt  in  Close 
ITU  Election 

Elmer  Brown  has  been  re¬ 
elected  jiresident  of  Interna¬ 
tional  Typographical  Union  by 
a  margin  of  about  3,000  votes 
in  the  unofficial,  incomplete  tab¬ 
ulation  of  ballots  cast  May  20. 

The  tally  announced  this  week 
was  .so  close  that  Mr.  Brown’s 
opponent,  Fred  R.  Hunt  Jr., 
president  of  the  Chicago  local, 
said  he  may  ask  for  a  recount. 
He  will  wait  for  the  official  can¬ 
vass  of  votes  .1  une  4  at  Colorado 
Springs  headquarters  of  the  un¬ 
ion. 

With  about  4,000  votes  out¬ 
standing,  Mr.  Brown  of  the 
Progressive  Party  was  given 
39,000  and  Mr.  Hunt  of  the  In¬ 
dependent  Party  was  given  36,- 
000.  Two  years  ago  Mr.  Brown 
defeated  Mr.  Hunt  by  a  vote  of 
47,667  to  30,645. 

This  year’s  election  of  ITU 
president  turned  out  to  lie  the 
closest  in  many  years.  Mr. 
Brown,  a  onetime  president  of 
New  York  Local  No.  6,  liecame 
international  president  in  1958, 
succeeding  Woodruff  Randolph 
of  Chicago,  who  had  served 
seven  terms. 

The  Progressive  candidates 
hav'e  been  winning  since  1944 
with  large  pluralities,  except  for 
one  campaign  in  which  Mr.  Ran- 


McKelway  Doubts  Press 
Would  Subscribe  to  Code 


Benjamin  M.  McKelway,  edi¬ 
torial  chainnan  of  the  Washing¬ 
ton  (D.  C.)  Star,  .said  in  the 
Pulitzer  Memorial  I^ecture  May 
21  that  he  doubted  the  press 
would  subscribe  to  a  “code” 
regulating  mass  coverage  of 
court  trials  or  other  events. 

“Freedom  of  the  press,”  he 
explained,  “means  freedom  from 
all  regulations  save  those  self- 
imposed  by  a  responsible  self- 
restraint.” 

Alluding  to  suggestions  that 
have  been  made  by  Dr.  Frank 
Stanton,  president  of  Columbia 
Broadcasting  System,  for  a 
study  of  press  behavior,  Mr. 
McKelway  declared;  “The  con¬ 
cept  —  in  any  fonn  —  of  a 
referee  or  policeman,  sitting  in 
judgment  upon  the  performance 
of  the  press  and  seeking  to  en¬ 
force  that  judgment  is  funda¬ 
mentally  opposed  to  the  concept 
of  jiress  freedom. 

“A  newspaper  may  deliberate¬ 
ly  refuse  to  conform  to  some 
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.seemingly  praiseworthy  pattern 
of  conduct.  It  may  deliberately 
invite  what  Thomas  Jefferson 
referred  to  as  ‘the  punishment 
of  public  indignation.’ 

“It  may  deliberately  ippiore 
the  regulatory  force  of  what 
Mr.  Jefferson  called  ‘the  cen¬ 
sorship  of  public  opinion,’  but 
the  vindication  of  such  inde¬ 
pendence  is  that  the  newspaper 
may  prove  in  the  end  that  it  was 
right  and  the  fav'ored  patterns 
of  behavior,  supported  by  pub¬ 
lic  opinion,  were  wrong.” 

Mr.  McKelway  is  a  fonner 
president  of  the  American  So¬ 
ciety  of  Newspaper  Editors  and 
also  of  the  Associated  Press. 

Attending  the  lecture  in  the 
Columbia  University  Graduate 
School  of  Journalism  were  Mrs. 
Joseph  Pulitzer  II,  wife  of  the 
late  editor  and  publisher  of  the 
St.  Louis  Post-Dispatch;  Joseph 
Pulitzer  Jr.,  present  editor  and 
publisher;  and  Michael  Pulitzer, 
news  editor. 


dolph  barely  won  re-election 
after  a  bitter  campaign  involv¬ 
ing  his  defense  iwlicies. 

Mr.  Hunt  challengeil  Mr. 
Brown’s  leadership  of  a  move¬ 
ment  to  merge  the  printers’  un¬ 
ion  with  pressmen  and  other 
crafts  and  attacked  the  admin¬ 
istration’s  conduct  of  strikes  and 
management  of  the  Printers’ 
Home. 

Mr.  Hunt  won  the  endorse¬ 
ment  of  his  own  local  by  a  vote 
of  410  to  297.  This  marked  the 
first  time  since  1938  that  Local 
No.  16  had  endorsed  a  candidate 
of  the  Independent  Party  for 
jiresident. 

All  Progressives  .Ahead 

In  other  unofficial  tallies,  John 
J.  Pilch,  a  former  Chicago  presi¬ 
dent,  defeated  Jesse  Manlieck, 
lierennial  candidate  from  Wash¬ 
ington,  D.  C.,  by  about  5,000 
votes  for  the  office  of  first  vice- 
jiresident.  A.  “Sandy”  Bevis  of 
Vancouver  appeared  to  have 
won  re-election  for  second  vice- 
president  over  Nicholas  Wil¬ 
liams  of  Toronto,  and  Joe  Bailey 
of  the  mailers’  union  was  ahead 
of  John  Hancock  of  Washing¬ 
ton  for  third  vicepresident. 

Again,  it  appeared  that  Wil¬ 
liam  R.  Cloud  of  California, 
secretary-treasurer,  would  lead 
the  Progressive  ticket  as  a  vote- 
getter,  with  a  42,000  total 
against  32,000  for  John  J.  Con¬ 
ley  of  Dallas. 

• 

Striking  Printers 
Win  State  Benefits 

The  Massachusetts  Supreme 
Court  ruled  (May  19)  that  com¬ 
posing  room  employes  of  the 
Worcester  Telegraju  &  Gazette 
are  entitled  to  unemployment 
lienefits  despite  the  fact  they 
were  receiving  strike  lienefits  in 
1958. 

The  11-page  decision  by  Jus¬ 
tice  R.  Ammi  Cutler  reversed 
District  Court  ruling  that  the 
men  were  ineligible  for  the  un¬ 
employment  funds. 

About  175  members  of  Typo¬ 
graphical  Union  No.  165  struck 
the  newspaper  Nov.  29,  1957  and 
then  were  replaced. 

Judge  Cutler  said  the  union 
benefits  are  “in  a  sense  an  insur¬ 
ance  agreement.  The  strike  bene¬ 
fits  are  not  remuneration  paid 
for  services  rendered  in  the 
sense  in  which  the  word  ‘re¬ 
muneration’  is  ordinarily  used.” 
• 

Cliff onl  Yewdall  Dies 

Clifford  Yewdall,  77,  founder 
of  the  Matrix  Contrast  Corpora¬ 
tion,  a  newspaper  composing 
room  service,  died  May  23  at 
Great  Neck,  N.  Y.  For  years  he 
was  also  an  accountant  and  audi¬ 
tor  for  printing  and  publishing 
companies. 
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Wood  Given 
Additional 
Trib  Dnties 

Chicago 

Added  duties  were  assipned 
to  J.  Howard  Wood,  president 
of  the  Triimne  Company  and 
publisher  of  tlie  Chicago  Trib¬ 
une,  at  the  annual  meetinp  of 
the  company  last  week. 

Mr.  Wood  was  electe^l  chair¬ 
man  of  the  board  of  five  sub¬ 
sidiaries:  Ontario  Paper  Com¬ 
pany,  Quebec,  North  Shore  Pa¬ 
per  Company,  Queliec  and  On¬ 
tario  Transjiortation  Company, 
and  Marhill  Mines  Ltd.,  all  in 
Canada,  and  Illinois  Atlantic 
Corporation. 

Other  actions  by  directors  in¬ 
cluded  : 

Harold  F.  Gnimhaus,  peneral 
manaper  of  the  Tribune,  and 
vicepresident  of  the  Tribune 
Company,  elected  a  director  of 
the  Tribune  Company,  Illinois 
Atlantic  Corporation,  and  Mar- 
hill  Mines. 

Four  vicepresidents  elected 
for  the  News  Syndicate  Com¬ 
pany  Inc.,  publisher  of  the  \ew 
York  Xcwft  —  James  G.  Patter¬ 
son,  son  of  the  late  Capt.  Joseph 
Patterson,  publisher  of  the  New 
York  News,  and  Mrs.  Marj’ 
Kinp  Patterson,  a  director  of 
the  Tribune  Company,  and  G.  E. 
Donnelly,  W.  H.  James,  and  J. 
J.  Lynch.  R.  H.  Shand  was 
named  a  director  of  News  Syn¬ 
dicate  Company  Inc.  John  Glass 
was  electeti  assistant  secretary 
of  the  News  SjTidicate  Com¬ 
pany. 

Arthur  Laro  was  named  ex¬ 
ecutive  vicepresident  and  a 
board  member  of  the  Chicapo 
Tribune-New  York  News  Syn¬ 
dicate  Inc. 

Three  new  directors  were 
elected  to  the  board  of  Chicago's 
American:  Paul  C.  Fulton, 
Thomas  Furlonp,  and  R.  H. 
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Gore  Sr.  Stewart  D.  Owen  was 
elected  a  director  of  Chicapo 
Tribune  Charities  Inc.  He  is  the 
Tribune’s  manapinp  editor. 

Carl  J.  Meyers,  WGN  Inc., 
executive  vicepresident,  elected 
senior  vicepresident,  and  Ben¬ 
jamin  H.  Berentson  and  Charles 
E.  Gates  made  vicepresidents. 

Frederick  A.  Nichols  was 
elected  treasurer  of  WGN  and 
of  KDAL,  Inc.,  Duluth-Superior. 
W.  C.  Kurz  was  electeil  a  di¬ 
rector  of  KDAL  and  a  director 
of  the  Tribune  Buildinp  Corp. 

W.  F.  Caplice  and  L.  G. 
HufTer  were  elected  assistant 
.secretaries  of  Gore  Newspapers 
Company  of  Florida. 

T.  E.  Sieperman  was  named 
a  direc'tor  of  the  Ontario  Paper 
Company,  Ltd. 

Others : 

Gordon  Godwin,  made  direc¬ 
tor  of  Queliec  and  Ontario 
Transiioidation  Company,  Ltd.; 
T.  F.  Flahilf,  board  chairman, 
Manicouapan  Power  Company; 
R.  M.  Schmon,  president  of  this 
comiiany;  Godfrey  Anderson,  a 
.senior  vicepresident,  and  J.  P. 
Opilvie,  director.  Mr.  Flahilf 
also  was  named  a  director  of 
Quebec  North  Shore  Paper  Com¬ 
pany. 

Mr.  Schmon  was  mad''  vice- 
chairman  of  the  Ixiard,  British 
Canadian  Aluminum  Company, 
with  Mr.  Opilvie  elected  a  vdce- 
president  and  board  member  of 
this  company. 

The  followinp  Tribune  Com¬ 
pany  officers  were  re-elected : 

Mr.  Wood,  president;  W.  D. 
Maxwell,  first  vicepresident; 
Mr.  Ginimhaus  and  Mr.  Kurz, 
vicepresidents;  Mr.  Nichols, 
treasurer;  F.  J.  Byinpton  Jr., 
.secretary';  Mr.  Caplice,  assist¬ 
ant  secretary,  and  W.  A.  Noiret, 
controller. 

• 

Army's  Citation 

St.  Louis 

The  Sf.  Louis  Post-Dispatch 
has  received  the  Army’s  Certifi¬ 
cate  of  Achiev’ement  for  its 
“prolonped  and  outstandinp  sup¬ 
port  of  the  Army.”  The  honor 
is  the  hiphest  the  Army  can 
bestow  on  a  civilian  orpaniza- 
tion  01-  firm.  Secretary  of  the 
Army  Stephen  Ailes  presented 
the  certificate  to  Arthur  R. 
Bertelson.  manapinp  editor  of 
the  Post-Dispatch,  at  an  Armed 
Forces  Day  luncheon  in  St. 
Louis. 

• 

In  SDX  Office 

Cleveland 

Raljih  E.  Shurtleff,  assistant 
to  the  editor  of  the  Cleveland 
Press,  has  been  appointed  execu¬ 
tive  secretary  of  the  Cleveland 
Chapter  of  Sipma  Delta  Chi.  He 
succeetls  Mike  Lapine  of  the 
public  relations  firm  of  Mike 
Lapine,  Inc. 


Ladies  in  the  Press  Clul  — 
Hello,  Dolly! — for  Speeches 

By  ('aryl  Rivers 


Washington 

I  can  someday  tell  my  prand- 
children  that  I  was  present  at 
an  historic  occasion. 

I  wasn’t  in  the  ro.se  parden 
when  Lyndon  B.  Johnson  yanked 
the  beaples’  ears;  I  didn’t  make 
the  “stall-in”  at  the  openinp 
day  of  the  New  York  World’s 
Fair,  and  I  never  went  to  a 
press  conference  held  by  Cassius 
Clay.  But  I  was  there  when  the 
National  Press  Club  first  ad¬ 
mitted  women  reporters  to  its 
luncheons. 

Prior  to  May  21,  women  re¬ 
porters  w  i  s  h  i  n  p  to  cover 
speeches  at  press  club  luncheons 
had  to  sit  in  the  balcony,  munch¬ 
ing  peanut  butter  sandwiches 
from  a  brown  bap  and  watch¬ 
ing  the  men  eat  away  down  be¬ 
low,  The  balcony  wasn’t  really 
so  bad  —  you  had  a  pretty  good 
view  of  the  head  table  and  you 
stayed  thin  —  but  it  sometimes 
got  lonely. 

However,  after  what  was  re¬ 
portedly  a  heated  discussion  be¬ 
tween  liberal  and  conser\'ative 
elements  in  the  club,  the  NPC 
veered  from  tradition  and  de¬ 
cided  to  install  a  press  table  at 
its  luncheons  —  a  novel  idea 
for  a  newspaper  organization. 
Now  male  non-members  of  the 
press  corps  and  women  can  see, 
hear  and  eat  at  press  club  lunch¬ 
eons.  The  leader  of  the  liberal 
forces  in  the  club  was  president 
Joe  Dear,  who  will  undoubtedly 
join  the  likes  of  Susan  B.  An¬ 
thony  and  Lyndon  B,  Johnson 
in  the  illustrious  list  of  battlers 
for  women’s  rights. 

The  first  speaker  to  be  greeted 
by  the  integrated  audience  was 
Y.  B.  Chavan,  the  Defense  Min¬ 
ister  of  India.  There  were  two 
other  distaff  reporters  attend¬ 
ing  besides  myself,  Elizabeth 
Drew  of  Congressional  Quarter¬ 
ly  and  Mrs.  Sarah  McClendon, 
the  correspondent  for  a  string 
of  Texas  papers.  Miss  Drew 
whispered,  “I’m  embarrassed.  I 
didn’t  come  here  to  fight  for 
women’s  rights.  I  just  wanted 
to  hear  the  speech,”  Mrs.  Mc¬ 
Clendon  grinned  as  she  slid  into 
a  chair  and  said,  “It  sure  feels 
good  to  be  here!” 

On  the  whole,  male  reaction 
to  the  new  look  at  the  press 
club  seemed  to  be  favorable.  The 
most  cautious  comment  I  heard 
was,  “Well,  the  walls  didn’t  fall 
in.”  Another  member  said,  “It’s 
long  past  time  that  all  Wash¬ 
ington  reporters  were  given 
equal  ti*eatment  in  coverage  of 
news.”  A  third  said,  “This 


would  have  happeneil  a  long 
time  ago  if  some  of  the  girls 
hadn’t  written  nasty  pieces 
about  it.” 

Possibly  a  typical  reaction 
was  the  one  expr-ssed  by  the 
reporter  who  said  simply,  “It’s 
O.K.  by  me.  I  appiove  of 
women.” 


BuicliH  Available 
For  Grtilf  Writers 

Flint,  Mich. 

Jerry  Rideout,  Buick’s  direc¬ 
tor  of  public  relations,  is  sitting 
on  top  of  one  of  the  biggest  pub¬ 
licity  smashes  of  the  year — the 
Buick  Open  golf  tournament  at 
the  Warwick  Hills  Golf  &  Coun¬ 
try  Club  at  nearby  Grand  Blanc 
the  weekend  of  June  13-14. 

It  will  be  reported  under  the 
Buick  name  in  sports  pages.  For 
some  years  UPI  has  been  calling 
it  the  Buick  Open.  Mr.  Rideout 
was  formerly  with  UPI  in  De¬ 
troit  and  New  York.  Last  year, 
AP  changed  from  reporting  it 
as  the  “Flint  Open”  and  gave 
the  automobile  manufacture 
name  publicity. 

This  is  the  seventh  annual 
tournament.  First  it  was  broad¬ 
cast  only  by  radio.  Then  in  1961 
time  was  Ixmght  on  tv.  This 
year  it  will  be  on  ABC-tv’s  net¬ 
work. 

Mr.  Rideout  has  offered  all 
out-of-state  newsmen  the  use  of 
a  Buick  to  drive  from  their 
home  offices  to  Grand  Blanc  to 
cover  the  tournament.  A  num¬ 
ber  have  accepted,  he  said. 

• 

Damages  Are  RefusANl 
On  Letter  to  Etlitor 

Cincinnati 

In  Common  Pleas  Court,  Eu¬ 
gene  Robinson  has  been  denied 
damages  from  the  Enquirer  for 
a  letter  it  published,  Nov.  18, 
1962.  The  plaintiff  asked  for 
$150,000,  contending  he  did  not 
sign  nor  have  any  knowledge  of 
the  letter  attributed  to  “Eugene 
Robinson,”  whose  home  address 
was  given  as  his. 

The  letter  was  a  satirical 
“preview”  of  national  events. 
Mr.  Robinson  is  a  member  of 
the  Hamilton  County  Democratic 
Central  Committee.  Judge  Car- 
son  Hoy  withdrew  the  case  from 
the  jury  and  held  that,  since  Mr. 
Robinson  had  neither  shown  nor 
claimed  any  financial  loss  from 
the  publication,  he  was  not  en¬ 
titled  to  damages. 
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Obituary 

Pai’L  J  .  iioMi’.soN,  74,  for¬ 
mer  (lirt’v  V.  ••  of  the  school  of 
journali?'.  t  the  University  of 

Texas  foi  '  years;  May  22. 

♦  * 

Mks.  itnNUY  Doorly,  79, 
widow  of  lie  former  jiuhlisher 
of  the  Oi  'ilid  (Xehr.)  World- 
Herald,  ;ui(i  (lauKhter  of  its 
founder,  tin'  late  Senator  Gil¬ 
bert  M.  ilitchcock;  -May  24  at 

Tucson,  Ai  iz. 

^  *  * 

Nelson  S.  Barth,  (!1,  city 
editor  of  the  \orf(dk  (Nebr.) 
Daily  for  .S9  years;  May 

24. 

>(C  * 

Jamf;.s  .J.  Mi'LLEN,  .oG,  admin¬ 
istrative  a.«sistant  to  the  editor 
of  the  llomdula  Slar-Ihillctin; 
May  22. 

*  * 

Alkrel  Ayotte,  59,  editorial 
writer  for  La  Presse,  Montreal; 
May  18. 

*  *  * 

Gerard  Tetley,  75,  editor 
emeritus  of  the  Damnlte  (Va.) 
Ike;  May  20. 

*  *  * 

Clyde  O.  Wantland  Sr.,  71, 
publisher  of  the  Alamo  Heights 
(Tex.)  Nnvs;  May  11. 

«  «  « 

Hugh  Sholto  Watt,  57,  war 
correspondent  for  the  Montreal 
Star  and  London  Daily  Tele¬ 
graph;  author  and  liook  critic; 
May  8. 

*  *  * 

Walter  Ernst,  39,  a  reporter 
on  the  defunct  Lima  (Ohio) 
Citizen  and  news  director  of 
radio  station  WCIT;  May  12  in 
a  sportscar  accident, 

*  *  * 

Sextt  s  R.  P.  Cooper,  91, 
founder  of  the  Vermilion  (Ont.) 
Standard  and  its  editor  for  44 
years;  recently. 

«  «  ♦ 

Hazel  Flynn,  69,  motion  pic¬ 
ture  and  drama  editor  of  the 
Hollywood  Citizen-News;  May 
15. 

«  «  « 

Charles  .M.  Coleman,  87, 
turn  of  the  century  reporter  for 
the  AP  in  Los  Angeles  and  long¬ 
time  Los  Angeles  Examiner 
newsman;  May  13. 

K  *  * 

Everett  Taylor  Martin,  60, 

I  former  UPI  correspondent  and 
I  reporter  for  the  old  New  York 
Sun  and  more  recently  vice- 
president  in  charge  of  adver¬ 
tising  and  public  relations  of 
Jaguar  Cars  Inc.;  May  13. 

*  *  ♦ 

Roger  Waters,  58,  national 
circulation  manager  of  the  New 
York  Times;  May  15. 

*  *  * 

Tom  McNamara,  78,  whose 
“Us  Boys”  was  syndicated  in 
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the  early  part  of  the  century; 
recently. 

♦  «  « 

Earl  J.  ALyiusT,  57,  circula¬ 
tion  manager  of  the  Middletown 
(Conn.)  /Vess;  May  11. 

*  ♦  » 

VOYLE  M.  Kendall,  46,  mem¬ 
ber  of  the  Farmington  (N.  M.) 
Daily  Times  advertising  staff; 
April  27. 

«  «  ♦ 

JiTNE  Owen,  49,  food-news  , 
reporter  for  the  women’s  page 
of  the  New  York  Times; 
recently. 

*  «  * 

William  F.  Fox  Jr.,  68,  sports 
editor  of  the  Indianapolis  (Ind.) 
News  since  1939;  a  member  of 
the  sports  staff  since  1921  after  i 
graduation  from  Notre  Dame;  > 
May  14. 

«  « 

Ira  S.mitii,  85,  Pittsburgh 
(Pa.)  Post-Gazette  court  re¬ 
porter  for  many  years  l)efore  he 
letired  in  1962;  a  painter  and 
violin  maker;  May  13. 

«  *  « 

Edward  H.  Gibbons,  58,  long¬ 
time  reporter  for  the  Hollywood 
(Calif.)  Citizen  News,  Los  An¬ 
geles  Herald-Express,  Variety 
and  Hollywood  Reporter,  and 
more  recently  publisher  of  the 
anti-Communist  newsletter 
“Alert”;  May  4. 

«  *  * 

Clarke  Alaire  Sanford,  86, 
publisher  and  editor  of  the 
Margaretville  (N.  Y.)  Catskill 
Mountain  News;  May  15. 

*  *  * 

Albert  T.  Goodwin,  64,  for¬ 
mer  business  manager  of  the 
Haverhill  (Mass.)  Journal;  May 
18. 

«  ♦  * 

Jay  Edgerton,  59,  an  editorial 
writer  for  the  Minneapolis  Star; 
May  18. 

*  *  * 

Margaret  M.  Scott,  91,  soci¬ 
ety  page  writer  for  the  Indian¬ 
apolis  News  in  1892,  and  corre¬ 
spondent  for  the  Indianapolis 
Star;  May  17. 

«  «  « 

Elmer  W.  Olson,  76,  asso¬ 
ciate  editor  of  the  Red  Wing 
(Minn.)  Daily  Republican-Eagle 
and  associated  with  Red  Wing 
newspapers  since  1912;  May  18. 

*  * 

Don  Schiffer,  45,  a  sports 
copy  editor  of  the  New  York 
World-Telegram;  recently. 

*  «  * 

Robert  F.  White  Jr.,  49,  city 
editor  of  the  Portland  (Me.) 
Press  Herald  the  past  five  years ; 
May  26. 

*  Id  * 

Ralph  Parker,  56,  former 
Berlin  correspondent  for  the 
Times  of  London  who  moved  into 
communist  circles  during  World 
War  II;  May  25,  in  a  village 
near  Moscow. 

for  May  30,  1964 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 

Newspaper  Appraisers 

APPRAISALS  FOR  ESTATE.  TAX. 
Partnership,  loan  and  insurance  pur- 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88*  Norton.  Kansas. 

Newspaper  Itrokers 

DEAN  SELLERS  sella  Arizona  and 
Western  Newspapers.  625  E.  Main, 
Mesa.  Arizona.  Phone  964-2431. 

OONITDENTIAL  INFORMATION 

Daily  Newspaper  Properties  I 
W.  H.  Glover  Co.,  Ventura,  Calif. 

IT’S  NOT  THE  DOWN  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
Is  why  we  insist  on  ttersonai  contact 
sellinir. 

i.j:n  feighner  AGia^cY 

P.O.  Box  189.  Mt.  Pleasant,  Michiftan 

sale.s-financing-appraisals 

P.  T.  Hines,  Publishers  Service 
Box  3132,  Greensboro.  N.C.  27402 

SELECT  NEWSPAPERS  AVAILABLE 
in  South  and  Southeast.  Newspaiier 
.Sers’ice  Company,  Inc.,  P.O.  Dr.  12428, 
Panama  City,  Ha. 

Dl-MAND  IY)R  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you  are 
listed  with  others:  it  makes  no  differ¬ 
ence — list  with  us.  We  ttive  quick 
action;  we  have  a  number  of  buyers. 
Dixie  Newspapers.  Brokers.  Box  579, 

'  Gad8<len,  Alabama. 

VERNON  V.  PAINE. 

Quality  Newspapers 
j  899  W.  Bonita.  Claremont,  Calif. 

I - - - - — — - — 

I  DIAL.  Kalamazoo.  Mich.  349-7422 
!  “America’s  No.  I  Newspnt)er  Broker" 

!  Buyinsr?  SellinK?  Turn  ri(rht  to  DIAL! 

Newspapers  For  Sale 

CT.EAN.  SOUND  SAFE  WEEKLIES 
— Wis.  JR5M-$210M:  Colo.  *RnM :  Mo. 
*125M;  S,  Dak.  S6nM:  Ark.  SlUM: 
Fla.  *320M:  Others.  Marion  R.  Kreh- 
biel.  Box  88,  Norton.  Kansas. 


DAILY 

NEWSPAPERS 

If  you  are  not  receiv¬ 
ing  our  daily  news¬ 
paper  offerings,  please 
write  fully  today.  We 
have  daily  availabili¬ 
ties  for  qualified  cli¬ 
ents! 


JACK  L.  STOLL 
And  Associates 
6381  Hollywood  Boulevard 
Los  Angeles  28,  California 


Virginia  Newspapers  For  Sale 
FRANKLIN  H.  TITL.OW,  JR. 

6  Roanoke  St..  Christiansburg.  Va. 


ANNOUNCEMENTS 

Neivspapers  Fur  Sale 

DAILIES  and  WEEKLIES 
Midwest  and  Southeast 
now  available.  Require  aa  little  as 
$15,000  down  payment.  Call  or  write: 
Ilill  Matthew,  Broker,  Panama  City, 
Fla.  Phone  234-3743,  day  or  night. 

HNEST  NEWSPAPER  opportunity  in 
the  west.  Family  operation  for  two 
generaltions.  Now  available  at  $3.50,000. 
No  competition.  Lyle  Mariner  Associ¬ 
ates,  222-227  Wilda  BUIg.,  Denver-2. 
(hjIo. 

HIGH  PROFIT  CALIF.  EXCLUSIVE 
$10,000  down  I  Includes  receivables  and 
Imilding.  J.  A.  Snyder,  Broker,  2234  E. 
Romneya  Dr.,  Anaheim,  Calif.  Area 
(>Kle  714  533-1361 

Newspapers  Wanted 

WOULD  UKB  TO  PURCHASE  a 
.sound  daily  newspaper  in  the  20,000  to 
75,000  circulation  class,  preferably  in 
south  or  .southwest.  Not  a  broker.  Will 
treat  replies  in  utmost  confidence.  Write 
Bo.x  1772,  Editor  &  Publisher. 

House  For  Rent 

ESTATE  LIVING  —  large,  majestic; 
Imcxlern  utilities)  French  Colonial  brick 
gatehouse  on  estate  in  Old  Westbury, 
I»ng  Island,  45  minutes  to  New  York. 
Close  to  station.  $300  monthly.  Phone: 
516  ED  4-8548. 

NEWSPAPER  SERVICES 
I  F eatures 


BEATLES-SEARCHERS 
KRAMER-GERRY,  etc. 

The  Mersey  Beat  is  sweeping  the 
world — and  still  growing.  For  the  best 
in  news,  pictures,  background,  inter¬ 
views,  an  exclusive  Merseybeat  column 
or  features  on  the  people  l>ehind  the 
l>oom  and  the  city  cellars  where  it  all 
started,  contact  the  ONLY  news  serv¬ 
ice  specializing  in  the  subject.  Notify 
requirements  and  leave  the  rest  to  us. 
Mercury  Press  Agency,  Ltd.,  2A  Hard- 
shaw  St.,  St.  Helens,  Liveriwol,  Eng¬ 
land. 

Fillers 


HANDY  FILLERS,  printed  copy — save 
time — money,  editorial  and  cominsing 
costs.  P.O.  Box  6451,  San  Francisco. 

Press  Engineers 

Newspaper  Press  Installations 
MOVING-REPAIRING— ’TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-69  Fourth  Street 
Brooklyn  31.  New  York 
JAckson  2-6105 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
1100  Roes  Ave  •  1315  Ashland  St. 

Dallas  2,  Texas  Riverside  1-6363 

ERECTING.  DISMANTLING 
TRUCKING.  REPAIRING 
AND  PROCESSING 
Serving  the  Sooth  and  S.W.  since  1900 


OALIF.  EXCLUSIVE  WEEKLY  in 
pretty,  tree-shaded  town.  Sound  econ¬ 
omy — extra  fine  plant!  Growing  steadily 
— good  profit!  $30,000  down:  financial 
references.  Joseph  A.  Snyder,  Newspa¬ 
per  Broker.  2234  E.  Romneya  Dr.,  Ana¬ 
heim,  Calif. 


PTC.  PRESS  INSTALLATIONS 
Dismantling  —  Repairing 

Moving  —  Trucking 

Storage  —  Erecting 

L.  I.  GRIFFIN  &  SONS.  INC. 

5002  S.  Hanna,  Fort  Wayne,  Ind. 
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Equipment  Mert 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACI 


Bindery  Equipment 

A  26  X  40  NEW’  BAUM  FOLDER  with 
stream  feeder ;  and  a  25  X  38  Miller 
two  color  in  i?ood  condition;  40  X  40 
buildint;  for  rent.  Must  move  make 
offer!  .See  at  Fleming  Printing  Co.. 
Champaign,  Illinois. 

Eompttninfi  litHtm 

UNOTYPE  36  RANGEMASTER  64692; 
72/90,  6  Molds  SOM,  Quadder,  Blower, 
Saw,  Automatic  Ejector;  4  Ehctra  Split 
Mags;  7  Fonts  M.its  18-36  pt.  Bodonis. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  Sf.  N.Y.  17  OX  7-4590 

INTERTYPEl— G4-4  #22904 
2/72  and  2/90  chan  mags,  4  aux  mags, 
uuadder,  6  mold  disk,  saw,  V  Belt,  6 
extra  mags  and  rack,  blower-Mats  for 
aux  mags.  First  $12, .500  takes  all. 
Norm  Andress,  Pontiac  Press,  Pontiac, 
Mich. 

FREE  GALLEYS  AND  CABINET 
Buy  100  6^4  X  23t^  gals,  and  cab.  $99. 
Get  free  125  3^/^  X  24  mailing  gals, 
and  cab.  While  they  last.  Crating  extra. 
Tompkins,  712  S.  Clark,  Chicago-5.  Ill. 


CLASSIFIED 

Advertising  Rates 

Lie*  Rotes  EACH  CONSECUTIVE 
Insertion 

SITUATIONS  WANTED  (Psyabls  with 
order)  4  times  <9  80c  per  line  each 
insertion;  3  timet  <8  90c;  2  (9  $1.00; 
1  time  $1.10  per  line.  If  keyed,  add  Me 
for  box  serrice  and  count  at  1  addi¬ 
tional  line  in  your  copy.  3  linet  minimum. 
Air-mail  service  on  blind  adt  $1.00  extra. 
Do  not  send  irreplaceable  clippinpt,  etc. 
in  response  to  Help  Wanted  ads  until 
direct  request  it  made  for  them.  E&P 
cannot  be  responsible  for  their  return. 

ALL  OTHER  CLASSIFICATIONS: 
4  timet  •  $1.25  per  line  each  insertion; 
3  timet  «  $L35;  2  (9  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
service  and  count  at  1  additional  line  in 
your  copy.  3  linet  minimum.  Air-mail 
service  on  blind  adt  $1.00  extra. 

NEWSPAPERS  FOR  SALE 
(Payable  with  order) 

52-Time  Contract  Rate 
8Sc  per  line 

MEASUREMENTS  AND  CHARGES: 
E&P  clastiRed  advertitinp  it  set  in  6-peint 
type.  Advertisements  set  completely  in 
^point  up  to  a  maximum  of  20  linet, 
without  white  space,  display  heads,  etc., 
will  be  billed  at  the  specified  rate  (sec 
rate  chart  of  various  numbers  of  Inter- 
tions)  on  a  line  count  basis.  For  example, 
an  advertisement  of  ten  lines  will  be 
billed  at  10  timet  the  classified  line 
rate,  etc. 

Advertisements  using  extra  white  space 
and/or  display  heads,  text,  or  signature 
in  Vogue  Light  8.  10,  12,  or  14-point 
maximum,  will  be  ch^ed  by  a(ute  rule 
measurement — (14  lines  per  inch)  at 
the  prevailing  rate  for  the  number  of 
insertions. 

DISPLAY  CLASSIFIED:  The  use  of 
rules,  boldface,  cuts,  or  other  decorations 
changes  your  classified  ad  to  “classified 
display."  The  rate  for  Clastriled  Display 
it  $2.50  per  agate  line— $35  per  column 
inch  minimum  space. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING.  Tuesday.  S:00  P.M. 
Count  five  average  words  to  the  line.  No 
abbreviations.  Bm  holders'  identifies  held 
in  strict  confidence.  Replies  mailed  daily. 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy. 


Editor  &  Publisher 

850  Third  Ave..  N.  Y..  N.  Y..  10022 
Phone  PLoxo  2-7050 


Com  posing  Room 

JUSTOWKITERS— reconler  and  repro¬ 
ducer.  with  9-i)t.  Galvin  type,  used  ap¬ 
proximately  4  months  since  Imught  new. 
$4975;  new  Headliner  S4U,  usetl  2 
weeks.  11  fonts  of  tyi>e.  $1700;  DSJ 
Varityper,  $2600  new — now  $1000.  Mr. 
l.,ewis,  .8outhern  Textile  News,  Box 
1569,  Charlotte-1,  N.C.  Phone  704-392- 
6349. 

TWO  MODELS  Ss  TTS  eqpt.  S.  #41072-  | 
41074  :  4  mlds,  elec,  pts.,  3  mags,  mats:  | 
met.  feeders.  Seen  running.  $4,000  one:  I 
$7,00(>  both.  BOX  277,  Murfreeslwro,  I 
North  Carolina.  I 

JUSTOWRITERS,  5%  years  old.  Useil 
very  little — $3,750.  Recorder  has  10>i>t. 
italics :  repr<^ucer  10*pt  Roman.  Double 
reader.  Pet  Shop  Management,  18  For>  < 
est  Ave.,  Fond  du  Lac,  Wis.  Ph.  414- 
922-0096.  F.  Dittrich. 

40.00(^  Ser.  No.  Mmlel  S,  $2,850,00.  Two 
excellent  F4-4*h.  Quadder.  Saw.  6  mold 
disk,  etc.  Hluestreak  Model  8,  .5200  Ser. 
No.  like  new.  Write  for  prices.  Roger 
Casey,  523  .South  Fourth  St.,  Minne- 
aiM>lis-15,  Minn.  FE  8-1395.  | 

L.  &  B.  HFLVVY  DUTY  1 

NEWSPAPER  TURTL1':S 
are  in  use  all  over  the  l/nitetl  States  I 
and  foreign  countries.  “Ask  the  mat:  i 
who  uses  them.”  $84.50  to  $97.50.  ! 
None  l.etter  at  any  price.  Write  for  ; 
literature.  ] 

L.  &  B.  SALE.S  COMPANY  I 
111-113  W.  Miirket  St..  Elkin,  N.C. 
World’s  largest  distributor  of 
Newspai>er  Form  Trucks 
Telephone:  835-1 51 3 

LINO-INT.  MAGAZINE  RACKS,  31  | 
stock  sizes  —  motor  drives  —  iK)t  well  ! 
scraiter  $4.50;  mat  file  tool  .$4.50.  Win.  , 
Reid,  2271  (Tlyliourn.  ('hic:igo-14. 

MONOTYPE.  GIANT  CA.STER,  Serial  | 
Niimlier  12485.  Electric  iH>t.  goo<l  con-  ' 
dition.  Box  1770,  Editor  &  Publisher. 


Presses  &  Machinery 

GOSS  HEADLINER 

2 1 1/2 "  cut-off 
(New  1956) 

10  Units,  4  Color  Cylinders,  4  Reverses, 
2  Double  Folders  with  Conveyors, 
Reels,  Tensions,  Pasters,  Trackage  and 
Turntables:  Stereo  Conveyor,  Unitype 
Drives. 

STEREO 

S-Ton  Obround  Metai  Pot :  2  Wood  J  r. 
Autoplates;  2  Wood  Autoshavers;  Wood 
Pre-Register  Machine;  2  Sta-Hi  Master 
Routers ;  2  Sta-lli  Master  Formers; 
Goss  Giant  Mat  Roller :  Lake  Erie  Di- 
rect-O-Mat:  Turtles:  Chases. 

Press  can  be  divided  as  2  identical 
presses  of  5  units  each;  or  4  and  6  units. 


Perforator  Tape 

PBaiFORATOR  TAPE-TTS  &  FRIDEN 
S'  or  14'  dia.  rolls.  Quality  &  Ekionomy 
FURMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St,  Petersburg,  Fla. 

LOWEST  PRICE  and  best  quality 
perforator  tapes  in  USA.  $.31  per  roll 
for  8'  and  $.95  for  14' — all  widths 
%  fob  Cincinnati,  Ohio.  Cartons  only. 
Order  now  from : 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio 

Presses  &  Machinery 

5-UNIT  GOSS  PRESS 

Arch  Type — 22-^f^" 

One  Extra  Color  Cylinder  plus  two 
Reverses,  for  Full  and  Spot  Color. 
Reels  and  Tensions.  Double  Folder  with 
Conveyors.  Balloon  Formers. 

Excellent  condition.  Available  August. 
Located  California. 

BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 


DUPLEX  TUBULAR  UNITS  —  Two 
units  with  long  side  frames,  one  with 
reverse  for  color,  Iwth  with  thrust  ad¬ 
justments  on  plate  cylinders,  extra  ; 
roll  arms  and  cat  walks  inciude<l — all 
you  nee<l  to  make  your  16  into  a  24- 
page  press.  Midway  Press,  11973  Rivera  j 
Rd.,  Santa  Fe  Springs,  California.  ! 

COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works.  Inc.,  1637  W.  Main,  Okla.  ' 
City.  Okla.  Call  CE  6-8841.  | 

HOE  PRECISION  SHAVER  —  Extra  | 
blades  —  electronic  controls.  $1,500. 
Contact :  Paul  Major,  'The  Berkshire  I 
Eagle.  Pittsfield,  Massachusetts,  "rel :  ' 
HI  7-7,311.  I 


LOCATED : 
AVAILABLE: 


Philadelphia,  Pn. 
After  July  4. 


'  BEN  SHULMAN  ASSOCIATES  | 

j  60  E.  42nd  St.  N.Y.  17  OX  7-4590  j 

'  UNIVERSAL  PRESS 

ROP  COLOR  I 

2  Units  double  reversible  I 

1  Color  cyliiuler  I 

4  Units  single  reversible 

Folder  with  conveyor  i 

End  roll  i>aper  brackets  ! 

40  page  palters  with  full  color 
48  page  i)a|>crs  with  one  color  j 

Rated  si>eed  40,000  IPH  | 

JOHN  GRIFFITHS  CO..  INC.  | 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017  | 

8-UNIT  GOSS  23-9/1^ 

With  2  extra  color  cylinders,  two 
reversible  units  for  full  color.  Two 
double  folders,  C-H  conveyors,  reels, 
AC  drives. 

Can  be  divided  into  2  Octuples  I 
Available  immediately  I 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.  N.Y.  17  OX  7-4590 

GOSS  16-PG  ROTARY  PRESS 
Straightline  double  deck  web  press  with 
color  deck.  Semi-cylindrical.  214.4'  cut¬ 
off.  Includes  Cole  quarterfolder,  mat 
scorcher,  plate  shaver,  tail  cutter,  3-ton 
gas-fired  stereo  furnace  &  water-cooled  j 
casting  box.  Complete  outfit  to  be  sac¬ 
rificed  for  July  delivery.  Send  for  sam-  | 
pie  of  quality  work  being  produced  on 
this  press  every  day.  Write,  wire,  or 
call:  Post  Publishing  Co.,  5617  Cor¬ 
vallis  N.,  Robbinsdale,  Minn.  Phone 
612-637-8484. 

7  SCOTT  PRESS  UNITS 
With  4  color  cylinders,  23VV'  cut-off. 
Two  150  HP  drives  AC.  43,000  per  ^ 
hour.  Roller  bearings,  steel  cylinders,  ; 
Anti-Friction  model.  Hurletron  Color  ; 
Control.  An  elaborate  press.  Now  avail-  j 
able.  More  units  if  wanted. 

GEORGE  C.  OXFORD  i 

P.  O.  Bo.\  903  Boise.  Idaho  j 

GOSS  UNIVERSAL  ^ 

24  Straight — 48  Collect 
6  Units — 1  extra  Ckdor  Cyl — AC  Drive  j 
All  units  reversible — (7H  Conveyor 
Located  California — Available  ^pt.  I 
For  full  details  and  copies 


Presses  &  Machinery 

24-PAGE  duplex 
I  TUBULAR  PRESS 
j  MADE  194"" 

j  Prints  stand.ird  newspapoi  4  to  k 
!  piiges  by  two  page  jumi**  v.th  2  ...In 
i  on  two  pages.  GE  50  HI"  .\C  moto 
drive.  Vacuum  laick  casting  Ikjx,  hexc 
I  duty  boring  machine,  roulec.  mat  drie 

DAILY  UEPUBLli' 

109  W.  3rd  St.  Mitchell.  South  Dakou 

JOHN  GRIFFITHS  CO..  INC 

420  Lexington  Ave.,  N.Y.,  N.Y.  1001* 

DUPLEX  STANDARD  TUBULAR 

24-page.  2  to  I  mwlel,  50  H.P.  AC 
drive,  stereo,  sta-hi,  mat  roller. 

LOYAL  S.  DIXON  CO. 
**New8pa|)er  E<iuit>ment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif 

Stereotype  Equipment  Fur  Salt 

!  HEAVY  DUTY  PONY  AUTOPUH 
I  23^"  cut-off.  Vacuum  Back,  Aul» 
matic  Pump — $7500  F.O.B.  Jim  Knm 
,  CHarion-Ledger,  Jackson.  Miss. 

j  WOOD  AUTOMATIC  AUTOPLATE, 
'  '22% ;  heavy-duty  autoshaver  with  iot» 
i  miller:  and  10-ton  Kemp  metal  pot 
i  Top  condition  —  low  price  —  availikli 
:  now!  Contact:  Courier-Journal  ( 
I  "Times,  Dir.  of  Purchases.  IxMiiirilk 

_ _ 

!  WOOD  PONY  AUTOPLATE 
,  M  C  H  I  N  E  S 

I  One  for  23, V"  cut-off— L.H.  machim 
]  vacuum  luick,  water-coole«l  arch,  tlw- 
I  mostatic  water  controls,  pneumitii 
pumping  device. 

j  One  for  22%"  cut-off — L.H..  vacua: 

casting  Ikjx,  water-cooled  shaving  trdi 
!  Hoe  metal  pump.  Available  August. 

CONTACT:  INl.u\ND  NEWSPAPEE 
MAtTIINERY  CORPORATION 
1720  Cherry  St.,  Kansas  City  8,  Mo 
Area  Code  816  HA  1-5364 

Wanted  to  Buy 


BEN  SHULMAN  ASSOCIATES  I  wanted 

AO  C  ZO-J  C*  M  V  17  7  Acan  '  Modern  4  or  5-unit  newspaiier  roan 

60  E.  42nd  St.  N.  Y.  17,  OX  7-4590  j  press — 2  folders — multi-colors— reels ^ 

'  automatic  pasters — capacity.  40-PUf^ 
GOSS  COX-O-TYPE  8-page  Flatbetl.  ,  40,000  copies  per  hour.  Cutoff  ** 
bought  new  1950.  22*/4"  cut-off.  Avail-  22%  inches.  Please  sjiecify 

able  now.  $9,000.  John  Neal,  Nobels-  manufacture.  Bo.x  1766,  Editor  & 

ville  (Ind.)  Ledger.  Usher, 
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NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLEIRS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4'« 


OHIO  WEEKLY  wants  flat  bed  pro 
in  good  condition,  reasonably  bj 
model.  Prefer  Cox-O-Type.  Model  t 
Box  1644,  Editor  &  Publisher, 

Li  notypes — I  ntert  jiies — Lud  low* 
PRINTCKAFT  REPRESENTATiyK? 
136  Church  Street,  New  York  7.  N.  ' 

GOSS  DEK-A-TUBE  20  or  24-j^ 
press  with  color  and  ',4  folder.  Bn 
1754,  Editor  &  Publisher. 

TTS  perforator,  good.  W.  E.  Home 
Sanford  (N.C.)  Herald.  Phone:  Sir 
775-3445. 

TTS  Standard  Operating  Unit  to  k 
used  on  Model  8  Linotype;  also  Ad»p«' 
Keyboard  and  accessories.  Please  ^ 
tact:  Charles  M.  Meredith.  Publisat' 
"rhe  Daily  Free  Press,  312-314  " 
Broad  St.,  Quakertown,  Pa. 


Help  Wsnted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


r  ademic  j 

Display  Advertising  1 

Display  Advertising  ; 

Editorial 

(X)0RI)1NA-  U  OK  inrBLlCATIONS 

Kxcellent  oi  .(unity  for  youni?  man 
with  B.A.  i>.  B.K.A.  (lettree.  Must  lie  ; 
directly  icxiinisible  for  (lesiRnintr  anil 

1. nxiucinK  all  ivin's  of  jiublications.  Ue- 
sponsible  for  iirmluction  from  layout  ; 
io  workinu  -'ti  the  printer.  Salary  is  . 
$T,||00  lier  1  i  ll-month  academic  year,  i 
I’erson  shouM  have  majored  in  art  and  • 
specializeil  i"  design.  Hox  1778.  Editor  1 
&  Publisher. 

Ailmimstrntive. 

PER.sciNNEL.  MANAGER 
Aire  25  to  with  previous  iiersonnel  ! 
experience,  perhaps  as  second  in  com-  j 
mand.  who  wants  to  step  up  to  number 
line.  ColIcKc  uraduate  preferretl.  De¬ 
partmental  lesiKinsibilities  include  em¬ 
ployment.  lauiefits  administration,  job 
description  and  evaluation,  wnpre  and 
salary  administration.  Write  Hox  1775, 
Editor  &  Publisher. 

('hculatian 

CIRCULATION  MAN,  hard  working, 
experienced,  to  establish,  orttanize  and 
take  charKc  of  “Home  Delivery’’  opera¬ 
tion  for  BrowinK  weekly  btoup,  Chart 
Area  2.  OhallenKinB  position  with 
briKht  future.  .Send  resume,  salary  re¬ 
quirements.  Hox  1745,  Editor  &  Pub¬ 
lisher, 

CIRCULATION  MANAGER  for  medi¬ 
um-sized  Connecticut  suburban  daiiy. 
Growth  location — Rood  editorial  prod¬ 
uct.  Pension  plan,  group  life  and  , 
health  insurance.  State  salary  desired, 
references,  complete  resume  first  letter.  i 
nox  1763.  Editor  &  Publisher. 

CIRCULATION  SALESMEN  for  estab¬ 
lished  national  financial  publication. 
ISO  commission  (ler  subscription.  Ex¬ 
clusive  sales  territories  available.  Ex¬ 
perience  with  financial  publications  de¬ 
sired.  Send  jiersonal  .and  job  back¬ 
ground  information  to  Box  1735.  Editor 
b  Publisher. 

Classified  Advertising 

CLASSIFIED  MANAGER  or  assistant  ’ 
intereeted  in  locating  on  Ohio  paper  : 
over  100,000  circulation.  Send  complete 
resume:  also  if  you  plan  to  attend  New  | 
York  convention.  Box  1737,  Editor  &  | 
Publisher.  | 

Display  Advertising 

ABOVE  -  AVERAGE  OPPORTUNITY 
for  experienced  adman  good  in  sales 
and  layout.  Ideal  location  near  moun¬ 
tains,  desert,  ocean,  (no  smog!  in 
growing  community.  Write:  Adv.  Mgr., 
Daily  Ledger-Gazette,  P,  O.  Box  711, 
Lancaster,  California. 

SUBURBAN  NHWSPAPERS  adding 
to  their  retail  advertising  staff,  invite 
inquiries  from  experienced  men.  Zone 

2.  Box  1675,  Editor  &  Publisher. 

AD  MANAGER — Opportunity  for  man 
on  way  up.  join  well-established,  fast¬ 
growing  ABC  suburban  weekly  in  big, 
high  income  county.  Pay  present  salary 
or  better  to  man  who  can  sell — isn’t 
afmid  to  work — can  direct  3-man  staff 
while  selling  himself.  Immediate  open¬ 
ing.  Montgomery  Sentinel,  Rockville, 
Maryland. 

ADVERTISING  MANAGER- Salesman 
to  take  charge  advertising  and  sales 
for  special  edition,  afternoon  daily, 
^  3.  Write  Box  1726,  Editor  &  Pub¬ 
lisher. 

ADVER’nsiNG  MANAGBIR  or  sales¬ 
man  for  well-established  weekly  news¬ 
paper  of  over  40  pages  with  paid  circu¬ 
lation  approximately  17,000.  Excellent 
opportunity  for  hard  worker.  Better- 
toM-average  pay.  Send  resume  to : 
Allen  C.  Jackson,  Advtg.  Dir.,  Capital- 
Gazette  Press,  Annairalis,  Maryland. 

display  salesman  for  ABC  sea¬ 
shore  weekly.  Excellent  position  for 
right  man.  Give  experience  and  salary 
roquired  in  first  letter.  Box  1733, 
Editor  &  Publisher. 


GROWING  TRI-WEEKLY,  soon  chang¬ 
ing  to  daily,  has  staff  opening  for 
trained,  aggressive  salesman  good  on 
layouts.  Star-Advocate,  Titusville,  Fla. 

WANTED  IMMEDIATELY :  Display  ad 
girl  for  regular  lieat  work.  Six-day 
p.'iper — no  Saturday  afternoons.  Salary 
-t-  commissions.  Expect  my  girls  to 
earn  $90-1100  weekly  without  strain. 
Contact:  John  Hippie,  Capital  Jour¬ 
nal.  Pierre.  S.  D. 


Advertising  Director's 
Position  Open 

Due  to  the  impending  retirement, 
after  32  years,  of  our  advertis¬ 
ing  director  find  a  recent  heart 
attack  of  our  retail  manager 
which  necessitates  his  transfer 
to  other  duties,  this  newspaper 
is  searching  for  a  replacement. 
’Phis  is  an  outstanding  oppor¬ 
tunity  for  the  right  man  to  se¬ 
cure  his  future.  Salary,  plus 
lionus,  open — retirement  plan — 
good  working  conditions — staff 
of  20 — forward  thinking  training 
program  for  young  sales  train¬ 
ees.  Growing  market  located  10 
miles  from  Atlantic  Ocean  with 
nearby  resort  facilities.  This  is 
a  challenging  opportunity  for  an 
aggressive  director  to  do  credit 
to  himself  and  this  newspaiier. 
Please  reply  in  writing,  stating 
full  resume  of  entire  career,  age. 
family,  health  and  recent  pic¬ 
ture.  Reply  confidential  to  R. 
B.  Page.  Publisher,  Star-News 
Newspapers,  Wilmington,  N.  C. 


E.X('ELLENT  OPPORTUNITY  for  fully 
exiterienced  retail  adyertising  salesman 
in  Zone  2.  Almve  ayerage  earnings  for 
man  who  can  sell  and  make  presentable 
layouts.  Many  fringe  lienefits  incluiling 
(lension  and  vacation.  Write  fully  and 
include  recent  photo  to  Box  1768.  Edi¬ 
tor  &  Publisher. 

OPENING  for  conscientious,  experi¬ 
enced  advertising  man.  Above-average 
salary,  plus  lionus.  plus  profit-sharing 
plan  for  right  man.  Send  complete 
resume,  picture  and  salary  require¬ 
ments  to:  Advertising  Mgr.,  Farming- 
ton  Daily  Times.  Farmington,  N.  Mex. 

OPPORTUNITY  ON  IX)NG  ISLAND 
Experienced  retail  salesman-manager  on 
Iirogressive  group  of  weekly  newspapers 
long  established  on  Nassau  County’s 
North  Shore.  Please  call  Mr.  Benziger 
or  Mr.  Mason.  .516  OR  6-1200. 


Retail  Advertising  Supervisor 
Wanted  By  Small  Newspaper  Group 


If  you  have  the  abilities  necessary  to 
direct  and  inspire  advertising  managers  - 
and  departments  in  several  newspapers, 
we  would  like  to  hear  from  you.  Expe¬ 
rience  to  the  leyel  of  advertising  man-  . 
ager  of  a  smali  or  medium  sized  daily 
newspaper:  knowledge  of  problems  cur¬ 
rently  facing  retailers  and  a  genuine 
appreciation  of  how  they  can  best  be 
solved  by  intelligent  use  of  newspaper 
advertising:  is  required. 

Salary  is  open:  the  right  man  will  be 
given  outstanding  opportunities  in  this 
newly  created  position.  Forward  com-  j 
plete  particulars  as  to  why  this  is  a  job.  i 
you  can  handle — in  confidence  to  , 

Box  1765,  Editor  &  Publisher 


RETAIL  ADVERTISING  SALESMEN 
for  comrietitive  Up-state  New  York  | 
metropolitan  newspaper,  100.000  daily  | 
and  Sunday.  Excellent  opportunity  for 
an  experienced  self-starter.  All  replies  ! 
confidential.  Send  resume  to  Bo.x  1767,  i 
Editor  &  Publisher.  | 

SPECIAL  EDITION  (or)  I 

BUSINESS  PAGE  SALESMAN 
Box  1774  Editor  &  Publisher  l 


.SAN  FRANCISCO  CHRONICLE  seeks 
youthful,  aggressive  sales  representa¬ 
tive  for  its  Retail  Advertising  Division. 
Exjieriencetl  jirofessiunal  capable  of 
lierforming  in  major  competitive  mar¬ 
ket  will  lie  given  preference,  but  recent 
graduate  with  journalism  anil, 'or  mar¬ 
keting  training  will  lie  considered.  Ad¬ 
dress  resume  to  Retail  Advertising  Di¬ 
rector,  S.  F.  Chronicle. 

WANTED  -experienceti,  aggressive  lul- 
vertising  manager  for  progressive  36 
liiige  offset  weekly.  Zone  5.  Good  start¬ 
ing  salary  iilus  incentive.  Parent  cor- 
Iioration  now  expanding  into  television 
and  other  meilia.  Please  send  recent 
photograph  and  resume  to  Box  1780, 
Iklitor  &  Publisher. 


DESKMAN 

who  will  do  everything  for  Zone  2 
suburban  daily.  Minimum  3  years’  ex¬ 
perience.  Five-day  week,  but  no  job  for 
faint-hearted.  Some  special  assignment 
reporting.  Ideal  second  step  for  young 
man  (or  woman)  seeking  to  move  up. 
Box  1654,  Editor  &  Publisher, 

EXPANDING  47.B00  SUBURBAN  DAILY 
with  high  standards  and  opportunity 
for  advancement  will  pay  top  wages  for 
reporter-rewrite  man  with  at  least  2  to 
3  years’  experience.  Chart  Area  2.  Box 
1680,  Editor  &  Publisher, 

MANAGING  EDITOR,  city  editor  or 
slot  man  to  teach  reporting  and  copy¬ 
reading  in  big-10  journalism  school. 
Salary:  $10,000.  Box  1705,  Editor  & 
Publisher. 

NEIWS  EDITOR  for  large,  award-win¬ 
ning  weekly  North  of  Boston.  Excellent 
opportunity  for  capable,  all-round  jour¬ 
nalist.  Expansion  program  underway  to 
produce  finest  paper  in  New  England  ? 
Full  details  to  Box  1662,  Editor  &  Pub¬ 
lisher, 

YOUNG.  CXJ-OPERATIVE  REPORTER 
Write:  Managing  Editor 
Pekin  Daily  Times.  Pekin.  HI. 


Large  Eastern  city  news¬ 
paper  needs  experienced 
editorial  writer  in  the  36  to 
42-year  category  or  there¬ 
abouts.  Please  send  brief 
sketch  of  career  and  be 
ready  to  follow  with  sam¬ 
ples.  Promptness  is  urgent. 

Box  1686,  Editor  &  Publisher 


WANTED :  A  man  who  can  handle  our 
suburban  news,  teen-age  section,  and 
other  specials.  Would  prefer  someone 
from  Zone  5  who  is  now  employed  on 
.a  newspaper  in  the  10-20,000  circula¬ 
tion  bracket:  our  circulation  is  ap¬ 
proximately  35,000,  Box  1718,  Eklitor  & 
Publisher. 

EDITOR-AD  SALESMAN  for  small 
weekly.  Steady  position  —  nice  com¬ 
munity.  Give  exiierience  and  salary  de¬ 
sired  first  letter.  Box  1747,  Editor  & 
Publisher. 

I  EXPERIENCED  NEWSMAN  for  d.aily 
I  newspaper — Zone  5 — 50,000  community 
— 6-day  30,000  afternoon  Republican 
I  daily.  Must  lie  capable  of  handling  and 
I  writing  features,  heads,  page  makeup. 

'  photo  assignments  and  have  general 
background  leading  to  management 
'  responsibilities.  The  man  we  want  is 
now  employed  on  a  newspaper,  but  has 
I  limited  advancement  opportunities.  We 
have  room  to  grow  liecause  of  future 
I  retirement  of  some  of  present  staff. 

I  Want  conservative,  hard-working  man 
1  who  is  looking  for  opportunity.  Write 
complete  background  and  personal  data 
'  to  Box  1734,  Editor  &  Publi.sher. 

I  GENERAL  ASSIGNMENT  REPORTE’R 
needed  for  city  hall,  police,  fire  lieats. 
Married  college  graduate  preferred. 

I  Should  have  car  and  camera  experience, 
or  lie  willing  to  learn  camera.  Write: 

I  O.  R.  McClain,  Managing  Editor,  Peru 
Daily  Tribune,  Peru.  Indiana. 

NEW  ENGLAND  medium-sized  evening 
;  daily  needs  display  tidvertising  sales¬ 
man.  Good  newspaper — moxlern  quarters 
and  facilities — fine  community  lietween 
Boston  and  Caiie  Cod.  Excellent  oppor¬ 
tunity  for  progress.  Box  1750,  Editor 
&  Publisher. 

I  REPORTER 

j  General  Assignment  Reporter  with  mid¬ 
west  background  wantetl  for  award- 
j  winning  afternoon  daily  of  12,000 
i  circulation.  Opportunity  for  variety 
i  writing  and  development.  Young  man 
with  college  journalism  training  or 
some  experience  desiretl.  Excellent 
starting  salary,  fringe  benefits,  pleasant 
’  working  conditions.  Write  full  details, 
j  or  call  collect  to:  Mr.  Whitney  or  Mr. 

Druck.  Pharos-Tribune,  Ig>gansport. 
i  Indiana. 

REPOR’TER  who  can  use  camera,  for 
ABC  seashore  weekly.  Cover  general 
news.  Give  experience  and  salary  de- 
sirerl  first  letter.  Box  1727,  Editor  & 
Publisher. 

I - 

'  REIPORTERS.  several  years’  experience, 
;  for  Ohio  daily  near  metro.  Excellent 
I  challenge — good  pay.  State  all  first 
I  letter.  Box  1738,  Eiditor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  Identification 


editor  ac  PUBLISHER  for  May  30,  1964 


53 


HELP  WAITED 


Editorial  j 

SPORTS  COPYREADER  —  Excellent  ! 
opportunity  for  a  man  with  minimum  ; 
of  3  years*  experience.  Metropolitan  ! 
daily  located  Zone  2.  Submit  resume 
to  Box  1762,  Editor  &  Publisher. 


AEROSPACE  NEWS  WRITER 

The  Public  Relations  Office  of  COR¬ 
NELL  AERONAUTICAL  LABORA¬ 
TORY,  one  of  the  nation’s  leadinp:  re¬ 
search  ori^anizations.  has  an  imm^iate 
oi^ninK  for  an  experienced  news  writer 
with  a  stronir  backfrround  in  aerospace 
or  electronics  research  and  development. 
Either  PR  or  media  experience  souprht. 
BA  deRree  in  Journalism  or  EnRiish 
required. 

Send  resume  in  confidence  to: 
Professional  Employment  ManaRer 

CORNELL  AERONAUTICAL 
LABORATORY.  INC. 

P.  O.  Box  2.% 

Bulfato,  New  York 


HELP  W.4NTED 
Editorial 


COME  OUT  PROM  UNDER 

THAT  ROCK . 

if  you’re  an  experienced  desk  man. 
strong  on  circus  makeup — wild  about 
features — rea<ly  to  learn  the  inside  de¬ 
tails  of  tab  layout,  color  and  be  #2 
man  on  a  growl  nR  Sunday  newspaper 
in  Chart  .\rea  2.  Guild  shop  minimum: 
$136.78.  Give  complete  details,  refer¬ 
ences:  and  previous  employers  will  be 
checke<l.  Box  1777,  Editor  &  Publisher. 


COPYREADER — Top  salary  on  com- 
|)etitive  mominR  paper  over  .lOO.tKK). 
We’re  lookinR  for  an  experienced  young 
man  who  edits  skilfully,  writes  clean 
sharp  headlines.  Fine  opportunity  for 
advancement.  Box  1782,  Elditor  &  Pub¬ 
lisher. 


DESKMAN-REPORTra  for  fast-grow¬ 
ing  newspaper.  Pension  program — top 
l>enefits — ro^  wage  program.  Excellent 
(Opportunity  to  advance  fast.  Want  ap- 
Iilicant  from  New  England  area.  Im¬ 
mediate  opening !  Write:  Editor,  Nashua 
Telegraph,  Nashua,  N,  H. 

Hniniiniiiiiiiiniiiiiiiiiiiiiiiiiiiiiiiiiiiiiin 


I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

3  Name _  J 

3  Address _  3 


g  City. 


-Zone _ State 


J  By. 

1  Classification _ 

1  COPY _ 


g  O  Assign  a  box  number  and  mail  my  replies  daily.  B 

]  To  Run: . Times  . Till  Forbidden  1  i 

1  Mail  to:  S  ' 

3  EDITOR  ti  PUBLISHER  •  850  Third  Avenue  e  New  York,  New  York.  10022  g  ! 

.^iiii!.:!.ii:i:i;!:i;i:i:Lii:u:i:!iiii;iiTi;!'i:'iii:i:niiin;iii!iiiiiii!iiiiiiiiiiiiiiiiiiiiiiiiiiiM^^^^  ! 
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HEIJ*  WANTED 

Editorial 


COPYREADER.S  for  South  Florida 
momingr- evening;*  Sunday  newspapers. 
Send  full  record  and  qualifications  to: 
O.  B.  Kelley,  Jr.,  Asst.  Personnel  Dir., 
Palm  Beach  Post-Times,  West  Palm 
Beach.  Fla. 


DESKMAN  to  handle  county  corre¬ 
spondence  4  p.m.  to  midnight,  Monday 
through  Friday,  for  47,000  suburban 
daily,  $154.  Zone  2.  Box  1704,  Editor  & 
Publisher. 


HELP  wanted 

Mechanical-Erttdui  lion 


OPERATORS  experienced  on  ad  nia 
chines.  Intertype  G4-4.  35-hr.  wck 
group  insurance,  sick  leave,  etc.  Nit. 
shift,  $144.10.  Contact:  Comtoaing^ 
Supt.,  San  Gabriel  Valley  Daily  TriK. 
une,  2037  W.  San  Berna  dino  Ri 
West  Covina,  Calif.  ' 


GROWING  ABC  SEMIWEEKLY  has 
opening  for  experienced  general  re- 
iKuter.  Permanent  situation.  Suburban 
community  for  ideal  living,  just  10 
minutes  from  downtown  St.  Louis,  Mo. 
Award-winning  newspaper  of  17,000  -f- 
circulation.  Salary  commensurate  with 
ability.  Lilieral  fringes — congenial  en¬ 
vironment  modern  air-conditioned  edi¬ 
torial  office  and  plant.  Send  full 
resume;  personal  interview  at  our  ex- 
I>ense.  Granite  City  (III.)  Press-Record. 


LINCOLN  JOURNAL.  Lincoln  Ne¬ 
braska — P.M.  47,000;  Sunday  60,000. 
Exi>erienced  assignment  or  political  re¬ 
porter.  Capital  city,  university — 150,- 
000  population  —  Pulitzer  newspai)er, 
high  standards.  P:iy  dependent  upon 
ability,  experience.  .Apply  through:  Joe 
R.  S^crest,  Managing  Editor. 


LIVELY  EDITOR  WANTED  to  lake 
over  editorship  of  weekly  newspaiier  in 
Zone  2 :  to  suiiervise  small  staff  plus 
handle  key  assignments.  Must  have 
ability  to  <lig  out  news  and  make  lively 
reading.  Please  send  complete  resume, 
including  salary  requirements,  to  Box 
170.7,  Editor  &  Publisher. 


MACHINISTS  (General  work  in  ,11 
departments  other  than  iMmposinfi 
Large  metro,  daily  (Zone  11  need,  a- 
perienced  machinists  for  both  day  amj 
night  shifts.  Open  shop.  Exigrienc  h 
maintaining  Goss  Web  !  .etterpna, 
Stereo,  equipment.  Mail  Room  equip 
ment  and  general  building  maintenane< 
desired.  Top  pay  rates,  excellent  ben, 
fits,  permanent  jobs.  .All  replies  heM 
in  confidence.  Reply  by  letter  givint 
details  of  experience  to  Box  1757,  ^ 
tor  &  Publisher. 


PRBSS-.STEREO  combination  men  f« 
large  daily  newspaper  in  Souther, 
California.  3S-hr.  week,  group  insur¬ 
ance.  sick  leave,  etc.  Wages:  scale. 
Contact:  Pressroom  Supt.,  San  Gsbriei 
Valley  Daily  Tribune.  2037  W.  St, 
Bernardino  Rd.,  West  Ckivina,  Calif. 


Promotion 


OPENINGS  IN  NEWSROOM  for  two 
young  i-eiK)rters  on  l:!M  daily.  .Some 
broiulcasting  experience  helpful  but  not 
necessary.  For  exchange  of  particulars 
write:  E.  D.  Southwick.  Editor.  Mari¬ 
etta  Daily  Times,  Marietta.  Ohio. 


NEWSPAPER  PROMOTION  WRITER 
If  you  are  experienced  in  writing  ud 
handling  the  details  of  newsp.aper  pro¬ 
motion,  loth  in-paper  promotion  aul 
newspairer  promotion  on  radio  and  TV 
and  in  trade  )ieriodicals;  if  you  an 
enthusiastic  and  can  remain  so  under 
the  pressures  of  rigorous  rompstitin 
conditions ;  if  you  are  a  college  gradu¬ 
ate.  preferably  with  a  joumaliam  d, 
gree,  are  25  to  35  years  of  age  and  an 
interested  in  .a  starting  salary  rangint 
I  from  $98.00  to  $176.00  weekly,  aloni 
'  with  outstanding  vacation  and  other 
benefits,  with  a  large  metropolitu 
daily  in  Area  5;  write  Box  1730,  ^itor 
{  &  Publisher.  Enclose  a  small  photo¬ 
graph. 


REPORTER-PHOTOGRAPHER  with 
si>ecial  knack  for  feature  writing — 
20,000  circulation,  morning  paper.  Uni¬ 
versity  town  in  heart  of  Rockies.  Out¬ 
standing  year-around  recreational  area.  I 
Contact:  Ed.  Coyle,  Editor.  Missoulian,  ' 
Missoula,  Montana. 


SPORTS  EDITO-R-GENERAL  R  E  - 
PORTER.  Recent  J-grad  desire<l.  Good 
opportunity  on  young  staff.  Pacific 
Northwest  college  town  mljacent  to 
Cascades.  Write:  Daryl  Hall,  Editor, 
BHIensburg  (Wash.)  Daily  Record. 


NB®D  FAST  LAYOUT  PERSON  foe  I 
newly  created  New  Business  Depart-  | 
ment.  Finished  art  not  essential.  Bx- 
perience  in  retail  layout  needed.  Guild 
shop.  West  Coast  metropolitan  new, 
paper.  Ideal  conditions  and  weather. 
Box  1694,  Editor  &  Publisher. 


Public  Relations 


lO.OfH)  PLUS  DAILY  wants  all-around 
newsman.  Must  l>e  capable  writer  with 
some  editorial  ability.  An  old  patier 
with  a  young  staff.  Room  to  grow  for 
right  man.  VV’rite:  Mr.  Emerson,  ’IVib- 
une-Press,  Great  Bend,  Kansas. 


LEADING  STATE  business  organiia- 
tion  seeking  man  with  executive  pota- 
tial  experienced  in  writing,  layout,  to 
be  assistant  in  public  relations-infoo 
mation  department.  Prefer  Ohioan,  2i- 
35  years,  with  newspaper  experiener. 
Write:  Paul  W,  Kellam,  Ohio  Chamlicr 
of  Cotnmerre,  820  Huntington  Btsk 
Building,  Oilumbus,  Ohio  43216,  givisf 
full  particulars  in  confidence. 


WRI’TER  OP  REPLIES  to  "Letters-to- 
the-Editor”  of  national  news  magazine. 
Good  education  re<iuired  and  editorial 
experience  preferrerl.  Salary  open.  Box 
17S7,  Editor  &  Publisher. 


TRADE  SCHOOLS 


Linotype  School 


YOUNG  MAN  with  background  ns  man¬ 
aging  editor  of  successful  daily  in  .5- 
16,000  range  for  same  spot  on  out¬ 
standing  daily  in  25,000  range.  Mid¬ 
west.  Box  1785,  Editor  &  Publisher. 


OHIO  LINO’TYPB  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


Free  Lance 


Academic 


FREE-LANCE  WRITER 
Free-lance  writer,  specializing  in  hu¬ 
man  interest  stories,  for  expanding  na¬ 
tional  newspaper.  Get  in  on  the  ground 
floor.  Send  resume  to: 

Marvin  S.  Weiss,  Asso.  Editor, 
THE  NA'nONAL  INSIDER 
2713  N.  Pulaski  Rd.. 

Chicago,  Illinois  60639 


TOP  MAN  4-M  DAILY  seeks  perms- 
nent  position  in  college  news  buresu 
or  sports  publicity.  Mature,  responsibk. 
capable.  Box  1713,  Editor  &  Publisher. 


Administrative 


Mechanical-Production 


PLOORMB24  for  large  daily  newspaper 
in  Southern  California.  Experience  ad 
men  and  make-up  required.  36-hr. 
week,  group  insurance,  sick  leave,  etc. 
Nite  shift,  $144.10.  Contact;  Ojmposing 
Rm.  Supt.,  San  Gabriel  Valley  Daily 
Tribune,  2037  W.  San  Bernardino  M., 
West  Covina,  Calif, 


NBHVSPAPER  EXECUTIVE,  trained  is 
advertising,  circulation,  labor,  persoo- 
ncl  and  office  problems,  now  retire^ 
wishes  to  return  to  work  at  reducoo 
salary  and  profit  participation.  Box 
1563,  Editor  &  Publisher, 


YOUNG  EDITOR  of  weekly  paper  seeki 
position  on  weekly  or  small  daily.  Bw 
graduate.  Exi)erience  in  all  areas  ol 
offset,  letterpress  .and  management.  Box 
1791,  Editor  &  Publisher. 
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t'irrulalion 


CIRCUL-VTION  MANAGia?  wants  a 
change!  Wunpr,  augressive,  cost-con¬ 
scientious,  romotion-minded:  family 
man.  Loohir.g  for  a  good  product  to  ; 
proniote.  ilN|>erienced  in  all  phases  of  ' 
circulation  including  shoppers.  Prefer  j 
Zones  7.  f*.  Itesume  and  references 
available,  liox  1702,  Editor  &  Publisher.  ; 


eighteen  YEARS’  EXPERIENCE—  i 
all  circulation  phases — desires  change.  I 
Box  1687,  Editor  &  Publisher.  ' 


(TRCULAVION  MANAGER,  15  years’ 
experience  nil  tyi>es — all  phases.  Proven  | 
reconl  of  growl  h;  cost-cutter.  Some  ex-  I 
lieriencc  as  General  Manager.  Under  ' 
35.  employeil,  married,  family.  Resume  I 
available,  or  can  lie  interviewed  at  j 
l.G.M.A.  in  Miami,  June  14  to  18.  Hox  ; 
1746,  Editor  4*  Publisher.  j 

Correspondents  | 

WRITER-PHOTOGRAPHER  traveling  | 
Balkans,  July- August,  will  handle  fea-  j 
tures  at  your  usual  rates.  John  Tatge,  | 
322  Biist  31th  St..  New  York-16,  N.Y. 
LE  2-3697  (c.all  collect). 


ASIA  CORRESPONDENT  ! 

Veteran  American  reporter-photog’s  Far  I 
East  assignment  ending  soon.  Wants  to  I 
remain  Korca-Japan  area.  Offering  I 
liackgrounders,  features  with/without  i 
pix  as  desireii  on  one  p.aper  per  circula¬ 
tion  area  basis.  Exclusivity  guaranteed. 
No  wire  services.  No  syndicates.  Your 
space  rates  satisfactory.  Resume, 
credits,  etc.,  on  retiuest.  Hox  1788,  | 
Editor  &  Publisher.  ! 

Disiday  Advertising 

ADVERTISING  | 
MANAGER 
RETAIL  or 
NATIONAL 
MANAGER  | 

43  years  of  asre — 18  years*  experience,  i 
Advertisinir  and  Sales  IVomotion  Man- 
Hirer  20>30M:  Assistant  Manairer  200* 
350M  circulation  papers.  Trained  in 
Business.  News,  Contract  Neirotiations 
and  Mechanical  Departments.  Available 
for  any  irood  daily  20-350M  circulation. 
Write  Box  1752,  IMitor  &  Publisher. 


BUREAU  (TinUF  sells,  writes  ads:  re- 
I»orts,  edit  news.  Features.  Youni? — 19 
yean’  experience.  Box  1769,  E<litor  & 
Publisher. 


CTPERlENCFyD.  young  (31)  Manager- 
Salesman.  7-20M  daily,  Ohio,  Hard, 
Fteady  worker,  strong  on  layout,  sales. 
Married,  lu/w  employed.  Box  1793,  FxJi- 
tor  &  Publisher. 


In  Ix)8  Angeles 

iHiring  AN  PA  and  PNMC  meeting  , 

COULD  WE  MEET? 

Advertising  Production  Manager  I 

.8trong,  Rroatl.  Complete  ! 

Newsiiai)er  Exi)erience  i 

Proven  Ability,  Mature  Ap|)roach 
Excellent  References 

formerly  with  the  W'estern  E<lition 
The  New  York  Times 

Your  Organization  Would  Benefit 
contact 

Fretl  W.  Cornell 

1115  Eilinita  Avenue  i)h.  (213)  249-00.'>7 
Glendale.  Calif.  91208  (L.  A.  area) 

or 

^oma.s  Camition,  Production  Director 
Walter  -Mattson,  Production  Manager 
The  New  York  Times  in  New  York  or 
at  the  Hiltmore  Hotel.  Los  Angeles, 
June  7-12 


Display  Advertising 


I  AM  A 

NATIONALLY  KNOWN  ' 

PUBLISHER'S 

REPRESENTATIVE 

AVAILABLE  FOR  LARGE  , 
METROPOLITAN  MARKETS 

Thoroughly  experienced  in  all  phases  of  ; 
national  newspaper  advertising.  Appli¬ 
cant  is  accept^  as  a  professional  news-  . 
paper  national  representative  and  sales-  | 
man  at  publishing  and  agency  levels. 
Highly  skilled  in  market  research  and  | 
proven  well  known  sales  jiersonality. 
Outstanding  sales  record  in  publishing 
business  with  (laper  as  well  as  rep. 

Seeks  situation  to  manage  office  for  | 
publisher's  rep  or  an  interesting  and  ; 
challenging  |>ositiun  in  national  adver¬ 
tising  department  uf  metropolitan  daily. 

Have  special  interest  with  group  or  pub¬ 
lisher  interested  in  fighting  broadcast 
media  or  developing  new  business  de¬ 
partment.  Applicant  interested  solely  in 
those  reps  or  newspapers  who  have  to 
fight  or  want  to  fight.  Write  Box  1764. 
Editor  &  Publisher. 

editorial  ^ 

SPORTS  EDITOR-NEWSMAN,  thor-  ; 
oughly  experienced.  Award-winning  { 
columnist.  Can  direct  staff  or  take  i 
direction:  can  use  camera.  Married.  I 
have  family.  Need  quick  connection — 
will  go  anywhere.  1499,  Editor  &  ! 
Publisher. 


WIRE-MAKEUP  EDITOR  seeks  quality 
paper  where  merit,  skill  rewarded.  Box 
1619,  Eiditor  &  Publisher. 


COPYREADBR  or  anything  sports.  ■ 
University  of  Mo.  BJ  grad.  Fifteen  | 
years’  newspaper  experience.  Age  42,  ; 
physically  sound.  Navy  veteran,  meticu¬ 
lous.  Good  references.  Operated  owm  ; 
office  supplies  business  past  7  years.  { 
Available  after  May  31,  E.  A.  Men-  I 
ninger,  Jr.,  Box  621,  Stuart,  Fla.  i 


EXPERIENCED  metropolitan  daily  re¬ 
porter,  26,  3'^  years  in  newspapering 
— B.A.  in  txxlitical  science,  family  man 
— anxious  to  learn  copy  desk  on  news¬ 
paper  highly  valuing  that  operation. 
Box  1711,  Editor  &  Ihiblisher. 


EXPERIENCE®  NEWSMAN,  city  and  I 
managing  editor  papers  3,500  to  65,000,  | 
seeks  post  on  daily  or  academic  news 
or  PR  bureau.  Top-notch  deskman,  re¬ 
porter,  editorial  writer.  Can  train  and 
direct  staff  as  well  as  take  direction. 
Missouri  grad.  Box  1715,  Eiditor  & 
Publisher, 


JOURNAUSM  PROFESSOR,  45.  major 
university,  tired  baby-sitting,  seeks 
challenge.  E'ine  editor,  writer,  admin¬ 
istrator,  plus  advertising,  PR.  etc.  Nice 
appearance — top  references.  Write  Box 
1712,  Eiditor  &  Publisher, 


NO  "FULBRIGHTER,”  but  no  dullard 
either  1  Hard  worker  pursuing  perfec¬ 
tion.  Five  years’  weekly-daily  experi¬ 
ence  as  editor,  reporter,  city  editor. 
Handle  reporting,  wire,  copy,  layout. 
Want  to  settle  with  good  medium  or 
large  paper.  Young,  married,  family. 
California,  please.  Box  1724,  Eiditor  & 
Publisher. 


IN  18  PURPOSEFUL  YEARS  on  small 
to  big  dailies,  I  have  held  all  news¬ 
room  posts — won  numerous  news.  e<li- 
torial  awards — given  staff  resourceful 
leadership  as  editor.  Now  I  want  to 
permanently  locate  anywhere  there  is 
a  publisher  who  demands  public  serv¬ 
ice,  improve<l  contents,  more  circula¬ 
tion.  I  am  interested  in  any  size  paper 
needing  an  e<litor  whose  career  can  Iw 
checked.  Box  1749,  Eiditor  &  Publisher. 
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Editorial 


AWARD-WINNING  ETIMALE  reporter- 
photographer  desires  position  with 
ncwspai>er  in  Area  3  or  4,  Top  feature 
writer.  Experienced  news  bureau  chief. 
Prefer  court  or  police  beat.  Box  1739, 
Eiditor  &  Publisher. 


E®ITOR  seeks  broader  communications 
horizons :  6  years’  experience  in  indus¬ 
trial  e<liting  and  U’SAE'  information 
office;  A.B.,  Journalism,  USC;  photo 
journalist ;  manager;  skilled  in  layout, 
photo-offset,  Space,  garden;  SDX: 
ADS:  27:  married.  Prefer  California. 
Resume.  Box  1751,  Eiditor  &  Publisher. 


MANAGING  EDITOR 


Mld-30's,  ten  years'  executive 
experience,  now  heading  prize- 
winning  35,000  daily.  This  paper's 
growth  Is  the  result  of  Imagina¬ 
tion,  news  sense,  training  ability 
and  hard  work.  If  you  think  the 
same  qualities  would  benefit 
your  product  —  and  no  one  in 
your  newsroom  seems  capable  of 
providing  them — write: 

Box  1755 

Editor  &  Publisher 


REPDRTER-ETiiATURE  WRITER,  ex- 
|)erience<l,  35.  wishes  to  return  to  fold 
after  brief  trip  down  PR  road.  Seeks 
daily,  weekly  or  allied  news  field  in 
Western  Pennsylvania  or  Tri-State  area. 
Box  1748,  Exlitor  &  l*ublisher. 


AMUSEMENT  EDITOR-COLUMNIST, 
can  develop  your  entertainment  section 
with  seasoned  erliting.  ad  sales.  Sober 
widower,  31,  prefers  Zones  9-8-(;-5.  Vic 
Partipilo,  819  Belden  Ave.,  Chicago-14, 
HI. 


CITY  REPtXRTE.’R,  photographer,  sports 
cslitor  seeks  resisxnsible  irasition  on 
weekly  or  small  daily.  Not  afraid  of 
work.  Bo.x  1773,  Eilitor  &  Publisher. 


DESKMAN.  also  wire  editor  experience  : 
degree,  family.  Top  references.  Bo.x 
1771,  Eiditor  &  Publisher. 


EDITOR  of  25-M  California  daily  ready 
for  new  challenge  anywhere  with  pub¬ 
lisher  who  prizes  integrity,  courage  and 
imagination.  Bo.x  1796,  Eiditor  &  Pub¬ 
lisher. 


MANAGING  EDITOR— Skilled,  .iggres- 
sive,  hard-working  young  (36)  news 
executive,  formerly  managing  exlitor 
daily,  now  executive  editor  large  non¬ 
daily  operation,  desires  return  daily 
field  or  join  powerful  non-daily  setup. 
Stifled  by  present  management's  policy 
of  ads-come-first.  Supervise,  coordinate, 
produce  sharp,  prize-winning  pai)er. 
Strong  on  local  news.  Good  at  cost¬ 
cutting.  running  staff,  recruiting  able 
personnel.  Know  liackshop.  Good  at  pro¬ 
motion.  Revitalized  format,  l)Ooste<l 
circulation,  present,  previous  papers. 
Prefer  tough  competitive  situation.  Only 
modern,  aggressive  newspapers  neexl 
apply.  Box  1790,  Eiditor  &  Publisher. 


MULTI-TALENTED  MAN.  30.  BJ, 
SDX,  married,  desires  demanding  job 
with  pay  proportionate  to  output.  I 
can  write — anything  from  somber  think 
pieces  to  belly-laugh  features.  I've 
worked  as  news-feature  specialist,  col¬ 
umnist.  artist,  cartoonist  and  photog¬ 
rapher  on  6  newspapers ;  e<Iite(l  a  bi¬ 
weekly  tabloid  and  prize-winning  quar¬ 
terly  magazine;  and  have  3  years’  solid 
PR-advertising  experience.  A  success¬ 
ful  free-lancer,  I’d  make  someone  a 
darn  goxxl  writer-editor.  Have  some 
money  .and  much  hard  work  to  invest  if 
you’ve  a  publication  on  its  way  up.  If 
you're  already  on  top,  I’d  like  to  help 
keep  you  there.  My  samples  speak 
louder  than  this  ad.  Box  1789,  Editor  & 
Publisher. 


READY  for  managing  eclitorship  of 
me<lium-size«l  p.m.  in  Zones  1  or  2. 
Age  46;  life-time  experience  in  all 
phases;  can  direct,  teach.  Box  1792, 
Eiditor  &  Publisher. 


Editorial 

KEIPORTER  100. OOO  circulation  daily 
seeks  change  to  magazine  or  other 
paiier.  M.A.  history;  2  years’  teaching: 
2  years’  U.I.A.,  Washington.  Strong  in 
world  affairs.  Widely  traveled,  Elurope 
ami  U.S.  Basic  E'rench.  Prefer  large 
city,  college  town,  or  overseas,  (flips 
furnished.  Age  27,  married.  Box  1693, 
Ekiitor  &  Publisher. 


WEE3KLY  EIDITOR:  Journalism  grad, 
34,  seeks  editorial  job  on  medium-sized 
midwest  daily.  Strong  in  pix.  features, 
news,  sports.  Minimum  $115.  Box  1783, 
Exiitor  &  Publisher. 


WORKING  NEWSMAN  seeks  overseas 
job.  Marrie<i.  2  children,  37,  with  10 
years’  experience  all  l)eats.  <lesk.  (!on- 
sider  teaching.  Box  1781,  Editor  &  Ihib- 
lisher. 


Employment  Agencies 

EDITORIAL 

We  specialize  in  Eiditorial  and  support- 
in  staff  placements  throughout  the 
U.S.  Agency  is  discreetly  operated  for 
the  Itenefit  of  Employers  and  Elmployees. 
PRESS 

Elmployment  Service 
1107  National  Press  Building 
Washington,  D.  C.  tel.:  638-3392 


♦♦EDITORS  &  REPORTERS** 

National  clearing  house  for  competent 
Iiersonnel  coast  to  coast  at  no  charge 
to  employer.  Phone,  Write  or  Wire 
HEADUNB  PERSONNEL  (Agency) 
56  W.  45th  St.,  N.Y.C.  212  OX  7-6728 

Mechanical-Production 

PRODUffTION  MANAGER 
Seeks  relocation.  25  years’  experience 
in  Production  Management,  Business 
Management.  Labor  Relations,  and 
Publishers’  Office.  Familiar  all  depart¬ 
ments  and  new  ixrocesses.  Available  for 
interview  ANPA/Rl  Cfonference.  Box 
1743,  Editor  &  Publisher. 


WANTED:  E’oreman  or  superintendent’s 
I  job  by  young  Elnglishman  thoroughly 
acquaintexl  with  production  problems  in 
any  printing  system —  big  or  small. 

I  Must  have  sissurexl  job  to  get  visa, 
.'(alary  secondary.  Write  to:  E.  L.  Gut¬ 
ting.  89  Poplar  Rood  Stn.,  Merton  Park. 
London  S.  W.  19,  EJngland. 


Public  Relations 

PUBLIC  RELA’nONS  MAN  wants  job 
Zones  3  or  4,  preferably  on  coast.  Write 
for  resume.  Box  1701,  Eiditor  &  Pub¬ 
lisher. 


'  EIDITOR— PR  MANAGER 

j  MA  Journalism.  Eiditor  of  leading  pro¬ 
fessional  journal  5  years :  public  in¬ 
formation,  management  10  years.  Ma- 
'  ture  judgement.  Record  of  success.  Box 
1786,  Eklitor  &  Publisher. 


I  PR  MANAGER  with  .solid  background 
and  references  desires  return  to  .sunny 
I  South.  Ten  years’  with  giant  company. 

Skilletl  in  all  phases  of  PR  activity. 

I  I)ei)endable.  Bo.x  1784,  Editor  &  Pub- 
j  lisher. 

I  PRESS  RELATIONS  SPECIALIST  with 
demonstrated  ability  to  effectively  com- 
I  municate  to  all  news  media.  I.xirge 
I  corixiration,  newspaper  background, 
i  Strong  on  planning,  writing,  Siting, 

1  jiersonal  contact.  Knowledge  of  adver¬ 
tising.  photography,  general  PR. 
!  Family.  Box  1776,  Editor  &  Publisher. 


I  PUBLICATIONS- PR:  Dynamic  young 
;  (31)  college  journalism  professor  (ten- 
;  ure<l)  with  broad  background  intereste*! 

I  in  challenging  position  in  business  or 
industry.  M.A.  degree,  with  4  years’ 
college  teaching.  5  years’  newspapering. 

I  Can  edit,  take  charge,  siieak.  Know 
;  house  organs,  magazines,  pamphlets, 

:  brochures,  etc.  Currently  earn  $12,000 
■  hy  teaching  full  load — teaching  extra 
night  class  in  magazine  pro<iuction — and 
"moonlighting”  ns  editor  of  award¬ 
winning  community  weekly.  Would  like 
to  earn  as  least  as  much  doing  ONE 
job  exceptionally  well.  Married.  Box 
1779,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  L  .  Br»>Mii 

Strike  Damage 

During'  tlie  prolong(Hl  news¬ 
paper  strikes  in  New  York  City 
and  Cleveland  last  year  the  Tele¬ 
vision  Bureau  of  Adv’ertising 
and  the  Radio  Advertising  Bu¬ 
reau  issued  i)ropaganda  bro¬ 
chures  claiming  that  the  lack  of 
newspaper  advertising  was  hav¬ 
ing  no  effect  on  retail  and  de¬ 
partment  store  sales  in  the 
areas. 

The  claims  of  both  were  based 
on  questionable  research  and  dis¬ 
torts!  comparisons  as  E&P 
pointed  out  in  the  Feb.  2,  Feb. 
23,  and  March  9  issues  last  year. 

For  instance,  TvB  used  Fed¬ 
eral  Reserve  department  store 
sales  figures  for  a  Christmas 
shopping  period  comparing  the 
U.S.  total  increase  (up  319®) 
with  the  “New  York  District” 
(up  37%).  This  proved  accord¬ 
ing  to  TvB,  that  New  York 
stores  were  doing  better  than 
the  national  average  in  spite  of 
the  strike  and  the  lack  of  news¬ 
paper  advertising. 

What  TvB  neglected  to  point 
out,  as  E&P  did,  was  that  the 
“N.  Y.  District”  includes  all  of 
New  York  State,  Fairfield 
County  in  Connecticut,  and  the 
northeastern  part  of  New  Jer¬ 
sey.  It  did  not  point  out  that  the 
period  had  one  more  pre- 
Christmas  shopping  day  than 
the  previous  year,  nor  that  the 
increase  for  New  York  City 
alone  W’as  only  21%  compared 
to  36%  in  Ne'wark,  60%  in  Buf¬ 
falo,  30%  in  Rochester,  39%  in 
Syracuse,  all  of  which  ■were  in 
the  area  labeled  the  “broad  New 
York  City  area”  by  TvB. 

«  *  * 

In  the  last  couple  of  weeks 
financial  reports  of  three  large 
department  store  operations  in 


New  York  and  Cleveland  indi¬ 
cate  some  of  the  damage  done  by 
the  newspaper  strikes  in  1963. 

Gimbel  Bros.,  Inc.,  recorded  a 
75.8%  increase  in  first-tpiarter 
1964  net  earnings  on  record 
sales  of  $111,320,000.  The  net 
was  $1,354,000  or  32  cents  a 
.share.  In  the  first  quarter  of 
1963,  when  the  newspaper  strike 
was  on,  Gimbel’s  net  was  $770,- 
000  or  18  cents  a  share,  and  in 
the  same  1962  perio<l  it  had  l)een 
$1,526,000  or  36  cents  a  .share. 
In  the  first  quarter  of  this  year 
.sales  were  12.2%  ahead  of  the 
same  period  in  1963. 

R.  H.  Macy  &  Co.  reported  a 
.sales  increase  of  4.1%  for  the 
26  weeks  ending  Feb.  1,  1964, 
and  an  increase  in  net  earnings 
of  11.4%  compared  to  the  same 
period  in  1962  and  ’63  during 
eight  weeks  of  which  there  were 
no  newspapers  in  New  York 
City. 

Both  Giml)ers  and  Macy’s  are 
multiple  store  operations  in 
many  cities  but  we  feel  the  in¬ 
creases  are  large  enough  to  be 
significant  in  this  comparison. 
Gimbel’s  stores  include  Saks 
Fifth  Avenue  and  Saks  34th  St. 

In  Cleveland  where  news- 
))apers  were  strikelwund  during 
the  first  three  months  of  1963, 
the  Higbee  Co.  department  store 
reported  an  increase  in  sales  of 
15.7%  for  its  first  quarter  end¬ 
ing  May  2.  Net  profit  in  that 
period  increased  52.8%. 

Tlie  Federal  Reserve  figures 
for  department  store  sales  w’hich 
E&P  published  March  9,  1963, 
showed  losses  every  week  run¬ 
ning  as  high  as  11%  for  the 
eight-w'eek  period  between  Dec. 
30  to  Feb.  23  for  downtown  New 
York  stores,  and  tbe  .same  pic¬ 


ture  for  Cleveland  stores  with 
losses  running  as  bigh  as  21%. 
At  tbe  same  time  U.S.  totals 
were  showing  increases  up  to 
10%  every  week  with  only  one 
exception. 

*  *  * 

Speaking  of  newspaper  adver¬ 
tising:  Our  namesake,  Rol)ert 
L.  Brown,  editor  of  the  Las 
Vegas  (Nev.)  llevieiv-Jounuil, 
sent  us  a  clipping  from  a  recent 
issue  of  the  LoniUni  (England) 
Daily  Express  in  which  it  was 
stated  that  50  columns  of  ad¬ 
vertising  had  been  turned  away 
by  the  Sunday  Express  during 
the  month  of  April. 

The  E.xpress  apologized  to 
those  “who  hav'e  l)een  disap- 
pointe<l”  and  added: 

“But  it  is  impossible  to  re¬ 
strict  news,  sport,  and  features 
just  to  make  more  space  for 
advertisers. 

“And  tbe  number  of  pages 
cannot  be  increased  l)ecause 
readers  do  not  \vant  heavy  and 
cumbersome  newspapers. 

“They  prefer  a  limit  of  32 
Images — therefore  it  is  best  to 
engage  advertising  space  in  the 
Sunday  Express  well  in  ad¬ 
vance.” 

It  isn’t  too  long  ago  that  many 
U.S.  newspapers  were  carrying 
similar  announcements  in  their 
Sunday  e<litions  about  the  num¬ 
ber  of  columns  of  advertising 
they  couldn’t  accommodate.  The 
explanation  usually  was  lack  of 
press  capacity.  Those  papers 
were,  and  are,  running  from  200 
to  300  pages  and  more  on  Sun¬ 
day.  We  never  heard  any  reader 
.seriously  complain  about  the  size 
of  the  jiackage  he  was  getting 
for  25  cents  or  less — and  in 
those  days  most  of  them  were 
10  and  15  cents. 

• 

Newsprint  in  Fire 

CliEt'ELAND 

A  $1,000,000  fire  in  a  Penn¬ 
sylvania  Railroad  depot  re¬ 
cently  destroyed  2,500  rolls  of 
rotogravure  newsprint,  part  of 


a  supply  by  the  Art  (iiavure 
Corp.  of  Ohio.  Damage  to  the 
newsprint  alone  was  estimated 
at  $350,000. 

• 

Hospital  Cards  Help 
Newsmen  2  Ways 

PlTTSBTTRi.il,  Pa. 

St.  John’s  General  Hospital 
here  has  inaugurated  a  ervice 
for  news  media  personnel  to  en¬ 
able  them  to  obtain  infoi  tnation 
quickly.  A  secondary  service 
provides  each  individual  with 
emergency  admissions  w'henever 
needed. 

The  service  consists  of  a  credit 
card  and  identification  certificate 
incorporated  into  one.  By  show¬ 
ing  the  cards  the  newsmen  will 
be  able  to  make  use  of  the  hos¬ 
pital’s  parking  facilities  without 
question.  Inasmuch  as  the  cards 
serve  as  a  credit  card  a.s  well, 
the  press  representatives  and  the 
members  of  their  families  may 
make  use  of  the  hospital’s  serv¬ 
ices. 

More  than  1500  area  press, 
radio  and  tv  men  and  women 
have  been  accorded  this  .service 
developed  by  Harry  J.  Frederick, 
St.  John’s  administrator,  and 
George  Butterly,  public  relations 
director. 

New  Group  .Haiiafier 

Chicago 

Warren  J.  Smith  Jr.  has  been 
appointed  advertising  manager 
of  Three  Markets  (I  roup  Inc., 
succeeding  S.  Tyler  Watson,  re¬ 
tired.  Three  Markets  Group 
represents  the  Chicago  Trilmne, 
New  York  News  and  Philadel¬ 
phia  Inquirer  roto  sections. 

• 

Returns  to  Paper 

Harrisbi  rg,  Pa. 

Harry  J.  McLaughlin  has  re¬ 
turned  to  the  editorial  staff  of 
the  Harrisburg  Patriot-News  as 
editor  of  the  York  bureau  after 
four  months  as  managing  editor 
of  the  Strength  and  Health 
magazine. 


p.'tl 


Picture  of  a  satellite  in  orbit-as  cirawn  by  a  computer 


I  he  domino-shaped  Ijox  in  the 
drawine;  above  represents  a  com¬ 
munications  satellite  orl)itins?  the 
earth. 

I  he  various  anifles  and  positions 
of  the  box  show  the  relative  posi¬ 
tions  of  the  satellite  during  one  orbit. 

The  drawin"  was  made,  not  by  a 
man.  but  by  a  computer  at  Bell  Tele¬ 
phone  Laboratories  to  help  scientists 
visualize  how  the  satellite  would 
behave. 

\\  hat  the  computer  did  is  called 
iimulfition.  Workint;  from  data  stivcm 
it.  the  com|)uter  calculated,  or 
simulated,  the  satellite's  position  at 
various  instants  and  produceil  the 


I'riuti'J  in 


l)icture  on  microlilm.  The  |)icture 
told  us  what  we  needed  to  know. 

We  use  such  simulation  a  threat 
deal  to  save  time  and  hold  down 
ct)sts  in  developing  and  testing  new 
|)roducts  and  .services. 

(lomjjuters  help  us  plan  coast-to- 
coast  transmission  systems,  new 
switchinst;  lo^ic,  and  data  systems. 
They  also  helj)  us  study  problems 
relatin'^  to  telephone  usa<j;e  at  <tiven 
times  of  the  day  or  year. 

.\ot  all  of  our  {simulation  is  done 
on  computers.  Often  we  can  simu¬ 
late  by  other  means. 

We  test  new  kinds  of  undersea 
telephone  cables  in  buried,  brine- 


hllcd  steel  pipes  that  duplicate  the 
pressuri's  and  tem[)eratures  of  the 
ocean's  bottom  at  various  depths. 

Ingenious  equipment  in  one  of 
our  laboratories  sends  test  telejihone 
pulses  racinif  around  an  electronic 
rinu;  that  simulates  a  (>()0()-mile  cir¬ 
cuit  containing:  .”)3()0  repeaters  to 
boost  voice  volume. 

.Many  additional  c’xatnples  of  simu¬ 
lation  could  lie  cited.  Often  they  help 
us  s|)end  our  time  and  money  more 
efliciently  in  developing  new  services 
and  improving  present  ones — in  mak- 
int^  sure  that  .Xmerica  continues  to 
enjoy  the  world's  finest  telephone 
service  at  the  fairest  jiussible  jirices. 


I  Bell  Telephone  System 
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A  King  Abdicates-Next  Week 
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The  young  man  receiving  the  affection  of  his  mother  and  sister 
while  dad  looks  on  admiringly  is  Glen  V’an  Slyke  III,  of  Oak 
Ridge,  Tenn.,  and  the  Knoxville  News-Sentinel,  champion  of 
last  year’s  National  Spelling  Bee. 

A  rule  prohibits  national  winners  from  competing  again, 
so  the  reign  of  King  Glen  III  will  end  next  Thursday  when 
some  other  boy  or  girl  succeeds  him  as  National  Spelling  Bee 
champion. 

The  new  champion  may  come  from  Maine  or  Hawaii, 
Alaska  or  Florida,  or  from  one  of  29  states  in  between— for  the 
National  Spelling  Bee  is  truly  national. 


This  marks  the  37th  year  of  the  National  Spelling  Bee,  and  th 
Scripps-Howard  Newspapers  and  53  other  daily  and  Sund^ 
papers  that  sponsor  the  program  are  proud  of  the  youngstij 
they  send  to  the  finals  in  Washington,  D.C.,  as  their  represel 
tutives.  I 

From  the  youngster  who  is  first  to  be  eliminated  to  tl 
speller  on  whose  head  will  eventually  rest  the  crown,  all  wi 
enjoy  an  experience  they  will  never  forget.  The  things  they 
the  sights  they  see,  and  the  friends  they  make  will  enrich  th 
Occurring  in  these,  their  formative  years,  such  experiences  pi 
a  significant  role  in  helping  each  to  become  a  better  citizen. 
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